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Payola Probe Pot Boiling 
As SO Get the Witness Call 



By EUOT TIEGEL 

LOS ANGELES— A sweeping 
irob" into allegations that pay- 
■>la on stations is widespread in 
iouthern CaVifomie began last 
Vednesday as the Federal Com- 
nunications Commission called 
^x-promotion man Al Huskey to 
he witness stand in closed-door 
learings in the U. S. Court 
iouse. 

Huskey. opening testimony 
jefore hearing examiner Jay A. 
Kyle, had drawn the ire of some 
ocal top 40 radio stations and 
record companies for filing a 
$230,000 civil suit on April 17, 
1964, charging rampant payola 
activities. Huskey's testimony as 
the Government's key witness is 
setting the tone for the inves- 
tigations, which, according to 



Kyle, will run until all the sub- 
poenaed witnesses have testified. 
The examiner could not predict 
how long the closed hearings 
would run. 

Estimates of up to SO persons 
have been reported as receiving 
subpoenas to appear before the 
specially convened hearing, many 
called as witnesses for the Gov- 
ernment. The witnesses arc be- 
ing queried by Broadcast Bureau 
attorney Joe Stirmer, who has 
been with the FCC 4'/j years 
and, like Kyle, is an 1 1 -year vet- 
eran of FCC proceedings. He has 
never handled a nonpublic hear- 
ing into violations of the 
amended Communications Act 
of 1934. 

Kyle said normal open FCC 
hearings usually involve license 
rights, changes of ownership 



IFPI Asks BIEM 
For Royalty Revision 



By DON WEDGE 

LONDON — Major revisions 
in their royalty agreement with 
BIEM are being sought by lecord 
'manufacturers through the In- 
ternational Federation of the 
Phonographic Industry. Directly 
involving nearly a third of the 
world's record market, the 
IFPI's plea for better terms will 
indirectly affect all authors, 
publishers and manufacturers 
dealing internationally. 

BIEM (Bureau International 
de L'Edition Mecanique) is the 
Paris-based mechanical-right col- 



lecting society for publishers and 
authors. It covers countries out- 
side those whose national leg- 
islation does not call for com- 
pulsory licensing {U. S., Japan, 
U. K. and the Britain Common- 
wealth). 

The standard BIEM rate is 
4 per cent a side — 8 total — 
based on retail selling price. 
With the current international 
trends toward ending price fix- 
ing (France and Sweden are 
among countries where it is now 
illegal), manufacturers decided 

(Continued on pane 40) 



JOHNNY PAYCHECK-scores Country and Pop with "THE LOVIN' MACHINE ' 
on Little Darlin' Records— LD 008. Now available is his first L.P., "JOHNNY 
PAYCHECK AT CARNEGIE HALL"-SLD-8001. (Advertisement) 




and sundry technical matters in- 
volving station operations. At- 
torney Stirmer added that the 
Commission decided to keep the 
hearings behind closed doors in 
order to avoid "character assas- 
sination." The FCC felt closed 
inquiries were "more conducive 
(Continued o<* pcige fi) 



Motown Bows 
A CARtridge 
Flip Top Box 

NEW YORK— Motown Rec- 
ord Corp., a pioneer label in 
the 8-track tape CARtridge field, 
is introducing a dramatic new 
packaging concept — a book-type 
flip open package in full color, 
containing complete album in- 
formation. This is a sharp de- 
parture from I he former plastic 
package, and it is intended to 
accomplish the following: 

1) Provide a safety factor in 
automobile unit use, inasmuch 
as the user can easily flip the 
cartridge out of the package 
with one hand and insert it 
into the player unit; 2) provide 
the user with full album-copy 
— just as is found on an LP 
package; 3) provide the con- 
sumer with an attractive type 
of package suitable for the 
home (a row has the appear- 
ance of neat, colorful pocket 
books); 4) provide the dealer 
with a package having instant 
(Continued on page 8) 



Muntz's 2-Step 
Distrib Policy 

By LEE ZHITO 

VAN NUYS— Muntz Stereo- 
Pak will swing to a two-step 
distribution policy as of July I, 
and will launch an intensive 
drive for top record distributors 
to handle its tape CARtridge 
and equipment product. Here- 
tofore, Muntz, oldest manufac- 
turer of equipment and dupli- 
cator in the business, had been 
operating on a factory-direct 
basis. 

The Muntz decision to follow 
the record industry's two-step 
distribution pattern is seen by 
some as a move of major signif- 
icance on two counts. Muntz. 
with his background in the au- 
tomotive industry, had long felt 
that the lion's share of the car- 
tridge business (cartridges and 
equipment) would come from 
the automotive field. He had 
held that the record dealer 
would play only a minor part in 
the new industry. His decision to 
(Continued on page 6) 




PHILIPS RECORDS' internationally renowned recording star. Dusty Springfield, 
is riding the top of the charts again with her fast-moving hit single, "YOU 
DON'T HAVE TO SAY YOU LOVE ME" (40371). The fabulous Dusty has followed 
it up with a just-released album by the same name (PHM 2(X)-210, PHS 
600 210), which is destined to follow the single onto the charts. 

(Advertisement) 

Detroit €r L.A. Sales 
'Happening Places' 



By CLAUDE HALL 

NEW YORK — Detroit and 
Los Angeles arc currently the 
two t>est places in the nation in 
which to break a record. Both 
cities in the past six months, 
according to a special Billboard 
survey, have had eight records 
start there with a sales breakout, 
and have spread with sales 
across the country to finally 
reach Billboard's Hot 100 Chart. 
In the case of Detroit, this in- 
cludes "Cool Jerk" by the Capi- 
tols on Karen Records, No. 7 
this week, and "Oh, How Happy" 
by the Shades of Blue on Impact 
Records which went to No. 12 
and is No. 14 this week. Impact 
is a Detroit label. The eight 
Detroit chart-makers came from 
a total of 16 breakouts; the eight 
Los Angeles winners came from 
only 14. Chicago, New York 
and Detroit were the cities with 
the largest number of total rec- 
ord breakouts — 16 each. But, 
of the New York and Chicago 
breakouts, only six went on to 
reach the chart. San Francisco, 



on the other hand, had seven 
records reach the chart from 
15 original breakouts. San Fran- 
cisco also had the largest num- 
ber of total breakouts — 20 — but 
five of these records happened 
first in other markets. Tying 
with New York and Chicago in 
number of breakout records that 
went on to reach the chart were 
Dallas, Miami and Pittsburgh. 
(See chart in Radio-TV Pro- 
gramming section.) 

In a similar survey last year. 
New York took all honors, not 
only having the most original 
breakouts — 17 — but having the 
most that reached the chart — 
19. San Francisco had been sec- 
ond with 18 breakouts that 
reached the chart. That survey 
encompassed nine months. 

During the past six months, 
Atlanta had five record break- 
outs that reached the chart, 
Houston four, Milwaukee and 
St. Louis three each. 

In all, there were 182 dif- 
ferent records which were listed 
as breakout singles in 22 differ- 
(Continued on page 26) 



Billboard Forum Details 
Cartridge Parley Agenda 



NEW YORK— The Billboard 
Forum last week announced 
the subject material to be 
treated at the Tape Cartridge 
Conference Aug. 29-30 at Chi- 
cago's Edgcwater Beach Hotel. 
The two-day seminar, originally 
planned for mid-September, has 
been rescheduled to the earlier 
dates. 

The Forum is an educational 
service of Billboard. The Tape 
Cartridge Conference will be 
organized and produced by the 
James O, Rice Associates, Inc.. 
specialists in the fields of busi- 
ness education and executive 
training. The Rice firm has been 
employed by leading industrial 
corporations, and trade and pro- 
fessional associations in the de- 
velopment of training programs. 
Coleman Finkel. Rice vice-presi- 
dent, is in charge of developing 
the Tape Cartridge Conference. 

The Monday (Aug. 29) morn- 



ing portion of the seminar will 
be devoted to "Your Future in 
the Tape Cartridge Field." It 
will consist of two talks: "In 
What Directions Will the Tape 
Cartridge Field Go — Its Pitfalls 
and Promise," and "The Poten- 
tial for Sales — A Forecast of 
Market Opportunities." 

The Monday afternoon pro- 
ceedings will consist of a series 
of concurrent sessions, with 
each registrant selecting two 
sessions closest to his own im- 
mediate interest. The sessions 
will cover the following topics: 
"Developing an Installation 
Center tor Playback Equipment 
in Automobiles." "Effect of 
Tape Cartridge Business on Es- 
tablished Record Distribution 
Channels," "Displaying, Promot- 
ing and Selling Tape Cartridges 
at the Retail Level," "Alterna- 
tive Approaches for . Record 
(Continued on page 10) 
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'^BREAK HER 

X ^/w "In the Evening by the MoonliL 

BROOK BEN' 

Terrific Twosome: a timely blues balk- 
^' spiced with that best-selling Latin-rock scund . . . plus 
i' a new arrangement of a long-time favorite. 
/' So get on the Benton Bandwagon— order ncw. 
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Col. Sets Singles 
Sales High hr Wk. 



NEW YORK — Columbia 
Records hit an all-time one-week 
single sales high for the week 
ending June 17. On the basis of 
the pace-setting week and the 
growing strength of the label's 
current singles product. Clive 
Davis, vice-president and gen- 
eral manager of CBS Records, 
is predicting that June will close 
as the top month for singles 
sales in Columbia's history. 

Among the teen-oriented sin- 
gles contributin;; heavily to the 
company's strong showing are 
"Red Rubber Ball" by the 
Cyrkle; "I Am a Rock" by Simon 
& Garfunkel; "Hungry" by Paul 
Revere & the Raiders; "I Want 
You" by Bob Dylan, and "5D" 
by the Byrds. 



Other singles scoring for the 
label are Ray Conniff's "Some- 
where, My Love"; Johnny Cash's 
"Everybody Loves a Nut"; Su- 
san Christie's "I Love Onions"; 
Andy Williams' "How Can I 
Tell Her It's Over"; the Pozo- 
Seco Singers' "I'll Be Gone"; 
Marty Robbins' "The Shoe Goes 
on the Other Foot Tonight"; 
Eydie Gormc's "If He Walked 
Into My Life" and the Clefs of 
Lavender Hill's "Slop! Get a 
Ticket" on the Date label. 

Supplementing the recordings 
currently listed on the charts, 
Columbia is also beginning to 
roll with new singles by Barbra 
Streisand, Tony Bennett, Jerry 
Vale, Little Jimmy Dickens, 
Chad & Jeremy, the Creatures, 
and the Playboys of Edinburg. 



Slogan Out for Duration 
Of Suit: Judge to KLIF 

DALLAS — Radio station 
KLIF here will not use the slo- 
gan "most accurate music" on 
its playlist until the outcome of 
a $175,000 damage lawsuit 
brought by Abnak Music Enter- 
prises can be decided. Trial in 
the ease held at 162d District 
Court, brought by Abnak last 
April 12, has been set for April 
24, 1967. 

Judffi D. Brown Walker 
wrote out an order stipulating 
the slogan not be used and both 
KLIF and Abnak agreed to it. 
Abnak, besides its damage law- 
suit, has asked for a temporary 
injunction stopping the station 
from using the slogan "Big D's 
most popular songs — the most 
accurate popular music survey 
in America." The station volun- 
tarily dropped the slogan with 
its May 28 playlist. The order 



has a less severe connotation 
than an injunction by the court. 

Abnak contends the list was 
inaccurate because the station 
had not listed its record "Evol- 
Not Love" by the Five Ameri- 
cans, purportedly a strong local 
seller. The firm is suing for 
damages it claims it lost when 
the station took the record off 
the air. 



Tracy to Lib. 
As Producer 



Hickory Joins 
Cap. Disk Club 

NASHVILLE — After several 
months of negotiations. Hick- 
ory Records signed an ex- 
clusive three-year club distribu- 
tion contract last week with the 
Capitol Record Club. The label 
will be represented in the Au- 
gust offerings. The first releases 
will include product by Sue 
Thompson, Roy Acuff, Dono- 
van, the Newbeals, Bob Luman, 
and Wilma Lee & Sloney Cooper. 
The contract calls for a mini- 
mum of six albums a year. Con- 
cluding the deal were Bob 
McCluskey, assistant to the 
president of Hickory, and Ed 
Nash, vice-president in charge 
of the Capitol Club, and Bud 
Hamilton, product service man- 
ager of the club. 



HOLLYWOOD— Jack Tracy, 
former a&r head of Limelight 
Records, has joined Liberty Rec- 
ords, Inc., as a staff producer 
to handle pop and jazz projeas 
for all divisions. While his back- 
ground has primarily been in 
the jazz field through his pro- 
ducing for the Mercury subsidi- 
ary and before that with Chess- 
Checker, Tracy is being 
groomed to handle motion pic- 
ture and television soundtrack 
projects, reported Bob Skaff, 
a&r vice-president. 

Tracy's signing with Liberty 
comes a few weeks after the 
label acquired the Blue Note 
jazz line in New York and two 
months after leaving Mercury's 
local office. 

Tracy will be closer to pro- 
jects for the World Pacific and 
Pacific Jazz subsidiaries which 
are located on the Coast. 

Tracy entered the disk busi- 
ness after a turn as an executive 
editor on Down Beat magazine. 
He was with the Argo operation 
(part of Chess-Checker) in Chi- 
cago from 1958 until 1962 when 
he joined Mercury. 
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Big 3 Gears Global Concept to 
Music as Universal Language 



NEW YORK— "When a song 
can move people in one country, 
that song very likely has enough 
emotional validity to move peo- 
ple in many countries. This is 
particularly true in our Western 
civilization, where many na- 
tions share in a common cul- 
tural hereitage." 

This is the view of Arnold 
Maxin, who after one year of 
operation as head of the Big 3 
is committed to the concept of 
a global publishing operation 
geared for activity in markets all 
over the world. Implicit in this 
concept is the idea of total mu- 
sic traffic: a two-way exchange 
setting up hits overseas and 



bringing back chart candidates 
for the American market. 

"Artists and writers today are 
aware of the values inherent in 
this type of international organi- 
zational strength, and they ex- 
pect it in a well-run publishing 
operation," Maxin continued. 
He added that only through the 
implementation of such a broad- 
scale international concept 
could a great catalog be replen- 
ished with new material, and 
properly exploited for its stand- 
ards. 

In recent months the inter- 
national action aceived by the 
Big 3 amply illustrates Maxin's 
global publishing concept. Here 



are some examples: (1) The in- 
ternational exploitation pact 
with the Koppelman-Rubin 
publishing interests — Chardon 
Music and Faithful Music — is 
now paying off on the British 
charts with the Lovin' Spoon- 
ful's "Daydream" and Crispian 
St. Peter's "Pied Piper"; (2) 
The international representation 
past with the Bob Dylan pub- 
lishing interests manifests itself 
in such overseas activity as that 
achieved by "Rainy Day Wom- 
en," now on the charts; (3) In- 
ternational pact with the Small 
Faces, who hit the British charts 
with "Hey Girl"; (4) Imerna- 
(Coniinued on page 8) 



BMI Accepts a 12.5% Rate Hike; 
Will Ease Logging Requirements 
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NEW YORK — Broadcast 
Music. Inc.. will get a l2'/i 
per cent rate increase from radio 
stations beginning Oct. 1. BMI 
will shortly be mailing a notice 
that the broadcasters' present 
license terminates Sept. 30 and 
an offer to enter the new li- 
censing agreement which will 
run for a two-year period. The 
All-Industry Radio Music Li- 
cense Committee also sent out 
a mailing to its broadcaster 
members summarizing the ne- 
gotiations leading up to the 
new BMI license and recom- 
mending acceptance. 

BMI's request for an increase 
was based on the continuing 
substantial increase in the use 
of its music by radio. Whereas 
in 1959 approximately one-third 
of the music played by radio 
was licensed by BMI. in early 
1965, almost one-half of all 
such music was BMI licensed. 
As a result of this increased use 
of BMI music, the cost per 
performance of such music be- 
came considerably lower than 
that of any other major U. S. 

Nelson Getting 
Imperial Pitch 

HOLLYWOOD — Rock 'n' 
roll drummer Sandy Nelson is 
spotlighted by an Imperial pro- 
motion headed "Superdrum- 
mer." An appropriately titled 
new LP, five repackaged Nel- 
son albums plus other Nelson 
catalog items are all covered in 
the dealer program running 
through July 31. To add depth 
to the program, the label is also 
offering the entire Imperial and 

Minii catalogs. 

niiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiKMiiiiiiiiiiwiiiiiiiiiiiiiiii 

KORVETTE GOES 
ALL OUT FOR 
BENNETT LP 

NEW YORK— The Korvette 
chain is going all out on an un- 
precedented promotion for Tony 
Bennett's Columbia LP, "The 
Movie .Song Album." Dave 
Rothfield, divisional merchan- 
dise manager for Korvette. has 
ordered 100,000 copies to tie 
in with the celebration of Ben- 
nett's birthday on Aug. 3. The 
album will be featured in all 

Korvette stores during that week 
and Bennett will make personal 
appearances at the Korvette 
stores in New York, Philadel- 
phia and Chicago. Korvette will 
support the campaign with a 
hefty advertising outlay in local 
newspapers. 

iiiiiiiiiniiiuiiiiiiiiiiiwiiiiiiiiiiiiiiiiiiiiiiuiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiii 



licensing organization. 

BMI's initial demand when 
the negotiations began was for 
a 25 per cent increase. After 
lengthy and protracted nego- 
tiations, BMI agreed to accept 
a 12Vi per cent increase in 
both blanket and per program 
rates. Under this arrangement, 
BMI's blanket license rates for 
stations with income in excess 
of $100,000 would be increased 
from 1.2 per cent to 1.35 
per cent of net receipts from 
advertisers after deduction, and 
the blanket license rates for 
stations with lower income would 
be correspondingly increased. 
(Comparable rate for ASCAP 
is 2.125 per cent — a rate which 
the broadcasters are seeking to 
reduce in the proceedings now 
pending in New York Federal 
Court.) 

BMI's commercial per pro- 
gram license rates for stations 
with income in excess of 
$100,000 would be increased 

from 4 per cent to 4.5 per 
cent of net receipts from ad- 
vertisers after deductions of pro- 
gram using BMI music, and the 
per program rates for stations 



with lower income would be 
correspondingly increased. 

In addition, BMI will permit 
local radio stations to switch 
to a per program basis or 
blanket license, as the case may 
be, by providing that any sta- 
tion can shift at the outset of 

the new two-year license and 
at the end of the first year of 
the two-year term of the 
upon giving specific 
intent to switch. 

BMI also agrc: 
tion in logging t''Oiy.irw 
no station wouldto^-^s^ 
to be logged ior $> f^a' 
excess of two wcck<0^''^^/ 
to the present 
vision. 

Under discussion are . .icr 
proposals which would ease, to 
some extent, the accounting 
burden of the stations. One of 
these proposals is that stations 
with low gross billings, instead 
of itemizing deductions, could 
pay a reduced percentage of 
their gross receipts. However, 
these are wrinkles that are still 
to be ironed out by BMI and the 
All-Industry Radio Music Li- 
cense Committee. 



ABC Staff Changes; 
Realigns Kiddie Line 



NEW YORK— ABC Records 
this week announced the crea- 
tion of two new positions, the 
appointment of three executives, 
and a realignment in its kiddie 
line. 

Ray Rand has been named by 
president Larry Newton to head 
the newly formed sales division 
for all tape' product for ABC 
Records and its subsidiary la- 
bels. His title is director of mar- 
keting and sales for tape CAR- 
tridges. 

Mickey Wallach is national 
director of album promotion for 
all the labels in the ABC family. 
This, too. is a new post. 

Dave Bernstein has been 
named New York promotion 
man. He will work out of Jet 
Records, the company's local 
distributing branch. 

Marty Goldstein, sales exec- 
utive for Westminster Records. 
ABC's classical line, will man- 
age Simon Says, the ABC kiddie 
line acquired for distribution 
early this year. He will be as- 
sisted by Stanley Pargman. Both 
men will also represent Music 
Guild and Whitehall Records. 

Dick Shapiro, who had been 
sales manager of Simon Says, 
has resigned to go into free- 



lance production and album 
promotion. He will announce his 
plans in detail in the near 
future. 

Rand, who comes to ABC 
from the International Tape 
Cartridge Corp.. entered the au- 
dio field in 1944 with Midtown 
Distributors. He later was with 
Audio Video, Adelphi and Olm- 
stead Sound Studios. 

ABC's plans include the im- 
mediate release of 25 8-track 
tapes on Command, 20 on ABC, 
25 on Impulse, one each on 
Dunhill and Jerden, and addi- 
tional product on Westminster 
and other ABC labels at later 
dates. 

Wallach had been New York 
promotion manager for MGM 
Records. He has also done inde- 
pendent promotion, represented 
ABC-Paramount Records via 
Malverne Distributors in New 

York, and worked for radio sta- 
tion WMGM in New York. 

Bernstein comes from the 
Sam Fox Publishing Co.. where 
he promoted the score from 
"Man - of La Mancha." Previ- 
ously, he had been with Adam 
Distributors, Beta Distributors 
and Roulette Records. 
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Matsushita Enters CARtridge 
Race; Sets Stereo Sights on' 67 



Spanka & Flanka Expand 
Their Overseas Operations 



By CLAUDE HALL 

NEW YORK — The Matsu- 
shita Electric Corp. of America, 
which unveiled its first entry 
into the tape CARtridge field 
here Monday (20) — a portable 
reel-to-rccl cartridge monaural 
unit — will launch a stereo con- 
tinuous loop tape cartridge unit 
for the car and home by early 
1967. 




FRANK ASSUNTO, right, leader 
of the Dukes of Dixieland, chats 
_with Billboard Associate Editor 
. relative to the band's 
: an engagement at 
New York, Satur- 
band returns for 
lO'day stints Aug. 18 
Oct. 27. Assunto is also 
waiting word from the State De- 
partment anent two overseas 
tours for the Dukes, one to Viet- 
nam, the other to West Germany. 
Also set are fall engagements at 
the Century Plaza, Los Angeles; 
the Roosevelt Hotel, New Orleans, 
and, in the winter, two weeks of 
one-nighter college concerts in 
the Carolinas. 




The Japanese firm, one of the 
largest manufacturers in the 
world of electronic equipment, 
will begin U.S. delivery in a 
month and a half of its mono 
reel-to-reel portable cartridge 
unit. It features a cartridge com- 
patible to the Norelco-type car- 
tridge player and will record as 
well as play back. 

Jeff Berkowitz, manager of 
tape recorder merchandising for 
Matsushita, said the firm was 
presently still experimenting and 
researching the tape cartridge 
field. Three different Japanese 
factories of the international 
combine — a radio, a car radio, 

and a tape recorder factory- 
are all working separately on 
the project. 

Ray Gates, vice-president of 
the firm, said, "With all three of 
these factories working on de- 
veloping a system, how can we 
miss? They are competing 
against each other. Whichever 
factory turns out the best unit, 
we'll accept." 

Berkowitz said that, at the 
moment, there's "no question 
that the system will be 8-track 
continuous loop. The mono reel- 
to-reel unit we're introducing 
here is for the office, the busi- 
nessman, salesman or student 
— the bipgest market right now 
in the price range wc were look- 
ing for. But we're looking to 
develop an 8-track unit for 
home entertainment. The 8- 
track cartridge player we see 
especially valuable because wom- 
en can use it; one of the prob- 
lems with the ordinary tape 
player is that it's a man's ma- 
chine. 

"So we're investigating the 
field intensively. We will not let 
anything on the market unless it 
meets our quality standards; the 
other 8-tracks available at this 



WB Eyes Revision of 
Int'l Releose Table 



BURBANK, Calif.— Europe's 
emergingly affluent society is 
causing a re-evaluation of the 
thinking at Warner Bros.-Re- 
prise Records concerning inter- 
national release schedules. "We 
must now incorporate into our 
promotional thinking, France, 
Holland, Germany, the Scandi- 
navian countries and Switzer- 
land," reports president Mike 
Maitland. 

"I personally feel that be- 
cause of the tremendous flow 
of tourists from country to 
country, with so many people 
owning cars, and the European 
economy so strong, that people 
are exchanging cultures. It 
didn't make any difference be- 
fore," Maitland added, "whether 
Germany and Scandinavia re- 
leased product at the same time 
as the English and Americans 
did. Now it's important that 
most of free Europe have a re- 
lease schedule close to the U. S. 
and vice versa." 

Closeness of release schedules 
usually entails a 30-to-60-day 
spread between album product 
being released domestically and 
then issued by licensees. 

Frank Sinatra's "Strangers in 
the Night" album may have set 
some form of speed mark in 
being released in England, 
Maitland thinks. The swiftness 
with which the project was 
achieved and its subsequent 
sales success are exactly why 
product has to be released in 



other markets much closer to 
the domestic issuance date. The 
Sinatra single was just starting 
to break in England when 
Maitland left for Europe. With- 
in two weeks after he had ar- 
rived, the disk was No. 5. Mait- 
land checked with his office and 
learned the album was in emer- 
gency preparation. The LP was 
released in England one week 
after its American debut. 

The speed with which it was 
made available in England had 
"quite an impact" on Pye. "They 
couldn't believe it," Maitland 
said. Pye, the executive ex- 
plained, is a flexible company 
which is not locked into a re- 
leasing schedule. 

What happens when Euro- 
pean countries are all not work- 
ing on the same product is 
evidenced by still another Si- 
natra product, Maitland pointed 
out, this time referring to Nancy 
Sinatra. "These Boots Are Made 
for Walkin' " was somewhat 
off schedule in Northern Europe 
according to Maitland, and when 
the singer's follow-up "How 
Does That Grab You?" was re- 
leased and became a hit in 
England. "Boots" was getting 
the emphasis in the other na- 
tions. Hopefully, these are the 
situations which the company 
would like to change. "Expo- 
sure spills over" from nation to 
nation, Maitland says, which 
necessitates a more uniform re- 
leasing program. 



time do not meet our firm's 
standards," he said. 

Berkowitz felt the cartridge 
player would replace ordinary 
reel-to-reel tape players. "The 
cartridge player will be, by 
1970, a very large part of the 
tape recorder business." 

According to R. Nakatsuka, 
manager of consumer sales plan- 
ning for Matsushita Electric, the 
international firm has a techni- 
cal exchange agreement with 
Philips, which is why Matsu- 
shita's monaural reel - to - reel 
cartridge player features car- 
tridges that are compatible with 
the Philips player. He said the 
Matsushita unit has been avail- 
able in Japan about two months. 
World-wide distribution is 
planned at the same time as 
U.S. distribution. 



NEW YORK— Spanka (BMI) 
and Flanka (ASCAP). publishing 
houses owned by Andy Anka. 
are expanding their overseas op- 
erations. The firms, which were 
founded in 1958, had been based 
largely on songs written by Paul 
Anka, Andy Anka's son. Cur- 
rent catalog has 400-500 titles. 

Most important recent acquisi- 
tion is the international publish- 
ing rights for "The Ballad of the 
Green Berets ' Two record ver- 
sions of the song are current in 
Australia, with two others in 
Spain, one in Argentina and one 
in Brazil. 

The New York staff has been 
bolstered with the addition of 
Charlie Zogheb, who had been 
with the firm's Paris office for a 
year. Formerly a broker for the 
New York Stock Exchange in 
Paris, Zogheb will head promo- 
tion. 



■XECUTiVE Turntable 



The Edward B. Marks Music 
Corp. has added Bob Krasnow to 
its West Coast office staff. He will 
work under Arnold Sfaaw, general 
professional manager, in the firm's 
newest Italian film scores on stand- 
ard catalog and new song^. Kras- 
now headed the Loma Record di- 
vision of Warner Bros, and man- 
aged and produced records for Ike 
and Tina Turner. He formerly was 
national promotional manager for 
Del-Fi Records and salesman for 
King Records and Decca. 
★ * ★ 

Irring Brown has joined Seven 
Arts Productions at the publishing 
company's New York home office. 
He will be involved in all aspects 
of the Seven Arts Music and Se- 
varts Publishing business and will 
report directly to Jeremy Hyman, 
president of the firm's music divi- 
sions. 

Brown had been vice-president 
and executive assistant to the presi- 
dent at Chappell Music since 
1957, where he handled the busi- 
ness of the publishing firms of 

iiiiiiiiitiiiiiiiiiiniiiiiiiiiiiiiiiinitiiiijiiiiiiiiiiiiiiiiiini^ 

DEEJAY GIVES 
DISK KINDEST 
CUT OF ALL 

NEW YORK— One cut from 
James Cleveland's Savoy gospel 
album, "He Leadeth Me," is 
making a flock of r&b station 
playlists — despite the fact that 
no single has been released. The 
cut is the pop tunc. "Without 
a Song." This has hit the play- 
lists on WCHB, Detroit; 
WHAT. Philadelphia; WEBB, 
Baltimore, and various other 
stations. 

Crucial in getting this action 
has been WCHB deejay Martha 
Jean Steinberg, known as the 
Queen. Miss Steinberg, accord- 
ing to Savoy's Fred Mendel- 
sohn, heard the album, played 
it on her r&b show. 'The sta- 
tion's gospel deejay asked her 
to desist, on the ground that 
the cut was a pop tune. Miss 
Steinberg did so, but restored 
the cut to her program owing 
to listener demand. 

Savoy, meanwhile, has not 
issued the single because the 
album is selling heavily. The 
Detroit distributor, Armen Bala- 
dier, has moved about 8.000 in 
that last four weeks. But pres- 
sure for the single is building — 
notably from jukebox operators. 

Meanwhile, Herman Lubin- 
sky. Savoy boss, is in Paris with 
Cleveland, who is appearing at 
the Olympia. I.ubinsky plans to 
record Cleveland live at the 
playhouse. 
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Rodgers & Hammerstein. Cole Por- 
ter, Georfie Gershwin, Jerome 
Kem, and Lemer and Lowe, 
among others. 

* * ★ 
Bemie Peirlnian has been pro- 
moted to the executive vice-presi- 
dency of Golden Records, kiddie 
label. Pearlman said that Golden's 
new policy will be to solicit new 
material from the outside. 



Joe Smith has been promoted to 
vice-president and general man- 
ager of Warner Bros. Records. He 
was formerly national promotion 
manager for WB and Reprise. 
Moving to Burbank from New 
York on July 15 as Smith's re- 
placement is Manin Dean. The 
general manager's post is a new 
one for WB. Mo Osttn is the Re- 
prise general manager. Smith will 
function in conjunction with the 
company's service divisions as does 
Ostin. The new general manager 
has been with the company five 
years in promotion. 

* * * 

Martin Barab named a&r man at 
Dot to develop teen-age and r&b 
product. He will maintain an open 
door policy with regard to pur- 
chasing masters. 

★ ★ ★ 

John Tynan, long-time music 
critic and for a short time with the 
Irving Mills publishing interests, 
now at NBC News in Burbank, 
Calif., on the late shift. 

* * * 

Larry Goldberg is leaving Hanna- 
Barbera Records to go into inde- 
pendent record production. He has 
been in a&r production with the 
company since its formation last 
year. 

♦ •* * 

Did! Dcivy has joined Crescendo 
Records' publishing wing as geii- 
eral manager, handling the Neil 
and Skyview catalogs. Deivy has 
performed with rock 'n' roll groups 
and had his own publishing com- 
pany. 



Request Label to 
Record Dramas 

NEW YORK— Request Rec- 
ords, known for its large inter- 
national catalog, is branching 
out into recording dramatic 
plays. The new line will carry 
the label Library Editions, ac- 
cording to Hans Lengsfelder. 
head of Request. 

The first releases will include 
"Lady Windermere's Fan," 
"Ghosts." "Uncle Vanya," "The 
Rivals," "Dr. Faustus," "The 
Way of the Worid," "All for 
Love," "The Masterbuilder." 
"The Doctor in Spite of Him- 
self," "She Stoops to Conquer," 
"Salome." "The Seagull." "A 
Doll's House" and "TT>e School 
for Scandal." 

Robert Culp plays the lead 
(Continued on page 8) 



So far this year some 42 rec- 
ords from Spanka-Flanka recent 
copyrights have been made in 
England, Australia, Canada, 
Italy. France. South America, 
Spain, Sweden, Mexico. Ger- 
many and the United States. 

The publishing firms are ac- 
tive in buying foreign copyrights 
for U. S. use, selling rights of 
U. S. copyrights for overseas 
use. and buying U. S. copyrights 
for use by overseas affiliates. 
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THE UIVIN' SPOONFUL 

CAPTURES IHE FEEITHE 

FUV0R.1HE HEMilBEKr OF 

SUMMER IN THE CITY 

The single of the season by the ever-changin' Spoonful 



EXCLUSIVELY DISTRIBUTED BY 

MGM RECORDS. 

A division of Meiro Goldwyn'Mayer Inc. 
A Productof Koppelman-Rubin Associates, Inc. Produced by Eric Jacobsen 




Copvriqlited material 



PUBLICITY AGENT-WRITER 

with experience at major label, top 
talent agency and as personal rep for 
name stars seeks challenging position. 
Wide contacts with trade and consumer 
press, radio and TV. 

Contact BOX H, BILLBOARD 

165 W. 46 St. New York. N. Y. 10036 
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50 Witnesses in Payola Probe narm OK'S 



when answering orfs . . . 

Say You Saw It in the Billboord 



• Continued from pase 8 

Grant all admitted surprise in 
being lagged with a subpoena by 
the two investigators from the 
FCC's Bureau of Complaints 
and Compliance, Merlin Smith 
and George Oliviere. 

"Shocked is the word," Grant 
admitted. He had been sub- 
poenaed in Seattle while on a 
trip for Broadcast Music, Inc., 
for whom he is a field repre- 
sentative. Miss Stratchborneo 
said she was "numb" after re- 
ceiving the document. Miss 
Wright said she knew about 
Huskey's civil suit but hadn't 
realized that the Government 
had moved into the picture. 

Huskey's specific complaints 
charged that record companies 
and distributors sought to gain 
special favors with DJ's by: cash 
payments, fixing automobiles, 
paying doctor and dentist bills, 
providing prostitutes and female 
companions, furnishing apart- 



COMPLETE RECORD PLANT FOR SALE OR LEASE 

(Perfect operating condition. Small cash outlay.) 



PRESS DEPARTMENT 

25 semi-automatic tiigh speed modern presses built by 
Watson Stillman to RCA specifications. Complete witti dies, 
timers and Racine Hydraulic equipment and air cylinders, 
compressors, edgers, etc. for 12" and/or 7" records. 

RAW MATERIAL— MILLROOM 

Completely installed mixers, grinders, mixing and com- 
pounding equipment, blanking mill, etc., produces 10.000 
lb. materials daily. 

PUTING EQUIPMENT 

30 position liigti speed nickel, copper, chrome and silver 
plating, completely equipped. 



JACKH AND BOX MAKING DEPARTMENT 

Stokes & Smitti Gluer and Lened folders, cutter equipped 
to make dally 30,000 12" JACKETS, COMPLETE WITH all 
Equipment Installed. 

MACHINE SHOP FOR TOOLS AND DIES 

Lathes, boring mills, cutters, welders, grinders, etc. 

Above equipment is located In Webster, Mass., in excellent 
labor market — trained personnel available. Has Own Water 
Supply. Selling due to owner illness. Low rental lease 
optional- Low interest mortgage available. Small cash outlay. 



Address al\ answers to Box #380, B/LLBOARD, J65 W. 46th St., N. Y„ N. Y. 10036 



ments and hotel suites, alcoholic 
beverages, wearing apparel, par- 
ticipations in royalties and prof- 
its from publication and ex- 
ploitation of music as well as 
records, participation in owner- 
ship of record companies, artists' 
management, delivery of free 
appliances and obtaining gratis 
talent for record hops. 

Those named in the Huskey 
suit two years ago included 
Crowell - Collier Broadcasting 
Corp., KFWB, which is its Los 
Angeles outlet plus the follow- 
ing personnel: Jim Hawthorne, 
program director; Joe Bernard, 
general manager; Don Anti, rec- 
ord librarian; disk jockeys Wink 
Martindale, Roger Christian, 
Gene Weed, Bill Angel, Sam 
Riddle, Bill Ballance, James 
O'Neill: KGFJ disk jockeys Her- 
man Griffith, Hunter Hancock. 
Rudy Harvey and Bill Mercer; 
KDAY disk jockey Tommy 
Smalls; KMEN's (San Bernar- 
dino) disk jockey Brian Lord; 
KDEO's (San Diego) disk 
jockey Chuck Daugherty; 
KRLA's (Pasadena) program 
director Reb Foster and disk 
jockeys Ted Ouillan and Casey 
Kasem; Park Avenue Records, 
Garex Records, Peter Gram, 
Gram Brothers Automotive Re- 
pair Service; Liberty Records, 
Roger Davenport, Swingin' Rec- 
ords; Eddie Davis, Linda Rec- 
ords; Dorothy Freeman, Buck- 
eye Distributing Co., Al Sher- 
man, Record Sales, and 25 John 
Does. 



Son to Harrises 

NEW YORK— Steve Harris, 
promotion man for Elektra Rec- 
ords, became a father for the 
first time last week when a son, 
Guy, was born to Mrs. Harris. 



MEET PROGRAM 

NEW YORK— The directors 
of the National Association of 
Record Merchandisers have ap- 
proved the program for NARM's 
midyear meetinf; .Sept. 6-9 at 
the Continental Plaza Hotel. 
Chicago. Feature will be the 
person - to - person conferences 
between rack jobbers and man- 
ufacturers. 

Also on tap is a seminar on 
tape CARtridge, open to NARM 
members only. 
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Manufacturers in Organizing a 
Tape Cartridge Operation," 
"Displaying, Promoting and 
Selling Tape Cartridge Equip- 
ment at the Retail Level," and 
"Purchasing, Inventory, and In- 
vestment Considerations in Car- 
tridge and Equipment Retail- 
ing." 

Tuesday's (Aug. 30) session 
will treat "Selling Tape Car- 
tridges and Equipment — An 
Evaluation." This will cover in 
individual talks, "Selling to Key 
Markets: in the Automobile 
Field and in the Home"; "Sell- 
ing Through Distribution Chan- 
nels," with registrants selecting 
two of a series of sessions, each 
to be held in a different room. 

The sessions themselves will 
be divided into two basic 
groups. Under "Selling Through 
Dealers," sessions will be held 
for the installer, record dealer, 
auto accessory dealer, and de- 
partment store. Under "Selling 
Through Wholesalers," sessions 
will be devoted to the rack job- 
ber, distributor and one-stop. 



II 



PATIENCE IS A VIRTUE" 



The current smashing success of "SWEET PEA" {ABC-10762), by TOMMY 
ROE, released six months ago, proves it! We'd like to thank some of the 
most "virtuous" and dedicated people we know: Disc Jockeys; ABC Record's 
Vice-President in Charge of Soles; ABC's National Director of Promotion; 
All Promotion Men; and, last but for from least, TOMMY ROE, BILL 
LOWERY, and STEVE CLARK. 
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Already a hit in Memphis, New Orleans, 
Cleveland, Baltimore, Washington, 
New York, Atlanta, Miami! 

JohnnY Nash 



SOMEWHERE 




NOW on ATLANTIC J 

#2344 



lATLAIMTICl 



"SOMEWHERE" OriginaUy Released On lODA RECORDS. 
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Big 3 Gears Global Concept to 
Music as Universal Language 



CARUidge Flip Top Box By Mofown 
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tional agreement with the Yard- 
birds to handle American ac- 
tion on their original tunes — 
now riding with the current re- 
lease, "Over Under Sideways 
Down"; (5) "You Don't Have to 
Say You Love Me." recorded 
by Dusty Springfield, brought 
from England to a top position 
on the U. S. charts: (6) "Can I 
Trust You," originally from 
Italy, now recorded by the 
Bachelors and on the American 
charts; (7) "Tar and Cement," 
originally an Italian song, ac- 
quired for the American market 
and now on the American charts 
via Verdelle Smith's Capitol 
recording. Also No. 1 in 
Australia; (8) "In My Room," 
originally an Argentine melody, 
which was groomed for action 
here and made it via the Ver- 
delle Smith Capitol record; (9) 
"Zorba the Greek," first 
groomed as a giant hit in the 
overseas market (France, Hol- 
land, Belgium), then becoming 
a smash here with the Herb 
Alpcrt A&M recording. 

The Big 3 gets another slice 
of international action through 
the operations of the American 
offices of its foreign affiliates, 
Francis, Day & Hunter, Ltd. 
and B. Feldman & Co., Ltd. 
Examples are the "Ballad of the 
Green Bebcts" for Germany. 
Austria, Switzerland and Den- 
mark; "Sloop John B" for 
France, Britain, Germany, Aus- 
tria, Switzerland: "Mama," Brit- 
ain, Germany, Austria, Switzer- 
land, Netherlands, and many 
other copyrights. 

"On a hit," Maxin stated, "40 



WANTED 

TOP 
PROMOTION 
MAN 

NEW YORK CITY 



WARNER BROS. / REPRISE 
NEED PROMOTION MAN 
FOR NEW YORK MARKET 
AREA. 

MUST HAVE THOROUGH 
EXPERIENCE NEW YORK 
RADIO/TV STATIONS. 

All repliat in complete con- 
fidence. Phone Circle 6- 
1700 in New York for op- 
polntment or write Box 
A-291, Billboard Publishing 
Company, 9000 Sunset 
Boulevard, Los Angeles, 
Calif. 
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point-of-sale impact, similar to 
that of a well-designed album. 

Phil Jones, director of mar- 
keting and research for the Mo- 
town Record Corp., staled that 
Motown would very shortly 
make available a rack so that 
the new packages may be dis- 
played to best advantage. "The 
tape cartridge is a class item 
and this should guide us in our 
package," Jones said. He added 
thai the Motown cartridges are 
moving at a "fantastic" sales 
pace. The company has 43 
8-track cartridges on the market 
and lO 4-track. An additional 



25 4-track cartridges will be re- 
leased shortly. 

Motown distributes its own 
tape product through regular 
Motown distributors. Motown 
also sells to electronic houses 
and to rack jobbers. "All of our 
big Motown record acts are hot 
on cartridges," Jones stated. 

In addition to specific album 
information, the new Motown 
cartridge package displays other 
cartridge product available on 
Motown tapes, including covers 
of the Supremes Marvin Gaye, 
Mary Wells, Brenda Holloway 
and many others. The packages 
arc printed on all four sides, 
and the spine carries the legend. 
"The Detroit .Sound.'" 



ARNOLD MAXIN, left, head of Big 3 Music (Robbins Feist-Miller) con- 
fers with Jay Lowy, standing, the firm's professional manager, and 
songwriters Eddie Snyder, right, and Paul Vance, whose "Can I Trust 
You" by the Bachelors hit the Hot 100 Chart this week. Snyder also 
co-authored "Strangers in the Night." 



per cent of the total income 
often accrues from overseas ac- 
tivity." He pointed out, how- 
ever, that this figure is subject 
to considerable variation, de- 
pending upon the nature of the 
material. 

In elaborating on the One 
World of Music concept, and its 
corollary, the common cultural 
hereitagc of Western countries, 
Maxin pointed to such interest- 
ing manifestations as Western 
Germany's predilection for 
American jazz, and the British 
appreciation of Negro blues. In 
connection with the last-men- 
tioned fact, Maxin noted that 
the "British approach to blues 
was indeed scholarly; that their 
understanding of the idiom can 
only be termed profound." 

In view of this it is interest- 
ing to note that the Big 3 has 
an international agreement with 
blues personality John Lee 
Hooker. "We may want to start 
material via Hooker recordings 
in Britain, where Hooker has 
great impact, and then bring 
that material here," Maxin said. 

The matter of screening mate- 
rial in a complex international 



publishing operation is, of 
course, a tremendous one, 
Maxin said. He added, "When 
we were planning the American 
exploitation of the Italian song, 
"Can I Trust You," we dis- 
carded six sets of lyrics written 
by three teams of writers before 
we finally got what we wanted. 
This same arduous process lakes 
place in our key offices over- 
seas." 

Maxin stressed the strength 
of today's copyrights as the 
means of replenishing catalogs. 
"A publisher must either build 
copyrights by working closely 
with writers, or he must acquire 
copyrights through other means. 
. . . The music business today 
is too challenging and complex 
to permit the publisher to sim- 
ply rely on old standards." 

"The music business today," 
Maxin said, "is producing plenty 
of standards, and a song can 
take on the status of a standard 
in a relatively short period." He 
added that there is no longer 
any validity to the question, 
often asked in recent years, as 
10 where are the standards of 
tomorrow. "They are all around 




PHIL JONES, (eft, director of marketing and research for Motown Rec- 
ords, explains philosophy behind Motown's new tape CARtridge pack- 
aging to Billboard copy editor. Bob Sobel. 



us . . . and the jet age, Telstar. 
and the era of improved com- 
munications generally is mak- 
ing the exploitation of great 
song material more complicated 
and more gratifying than ever 
before." 

Maxin concluded: "The 
wheel has come full cycle. Fif- 
teen years ago publishing was 
a one-way affair. That phase is 
over. We communicate daily 



Payola Probe Pot Boiling 
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to the development of the facts." 
Stirmer said. 

"This is an investigation hear- 
ing," Stirmer added, "to develop 
a record of facts. The Commis- 
sion wants to determine whether 
payola exists, to what extent and 
how it travels." The Commission 
could use this information to 
determine whether additional 
laws are necessary, according to 
the attorney. Both he and Kyle 
emphasized they were under or- 
ders to remain noncommittal 
anent specific areas being 
probed. Both explained that at 
the conclusion of the hear- 
ings, the information would be 
given to the full Commission for 
its recommendation as to wheth- 
er any federal action would be 
taken. Any prosecutions would 
be filed by the Justice Depart- 
ment in Federal Court. 

The amended Communication 
Act, known as the Harris Anti- 
Payola Bill when it was passed 
by Congress in I96() after ex- 
haustive public hearings in 
Washington, states that an indi- 
vidual found guilty of violating 
the payola section may be fined 
up to JI(),0(K) or imprisoned for 
not more than one year or both. 



In addition to Huskey, other 
persons called on the opening 
day of the probe were Currie 
Grant, a former promotion man, 
publicly acknowledged as hav- 
ing worked with Huskey in com- 
piling evidence for the civil 
suit; Ruth Stratchborneo, known 
professionally as Ruth Christie, 
president of Tide Records and 
a vocalist with Capitol Records, 
and Orena Fulmer, known pro- 
fessionally as Ruth Wright, and 
Miss Christie's personal man- 
ager. Miss Fulmer was formerly 
associated with Miss Christie as 
vice-president of the Tide opera- 
tion, a small Los Angeles pop 
and rhythm and blues label. 

Both said they knew Huskey 
since 1961 — covered in the 
period Huskey alleges that radio 
defendants had consistently and 
substantially misled the public 
into believing the records played 
on their stations were selected 
on the honest basis of merit, 
PAYOLA PROBE OPENS 
public popularity and demand. 
The Huskey suit charged that 
the defendants received secret 
remunerations for favoring the 
records of those offering the en- 
ticements. 

Individuals called to appear 
at the proceedings may be ac- 



companied and advised by coun- 
sel who may make objections to 
questions asked, but may not 
cross-examine the witness. A 
witness may claim the Fifth 
Amendment, but according to 
Section 409 L of the amended 
Communications Act, he is com- 
pelled to answer all FCC ques- 
tions. He may not be prosecuted 
for offering any self-incriminat- 
ing testimony during the hear- 
ing. A witness, however, is not 
exempt from prosecution and 
punishment for perjury com- 
mitted in testifying. 

Answering subpoenas on Fri- 
day (24) were three former 
promotion men and one cur- 
rently in free-lance work. The 
active promotion man was Sam 
Laine. The three other witnesses 
were Lee Lasseff, formerly with 
Record Merchandising and cur- 
rently co-owner of White Whale 
Records; Russ Reagan, formerly 
with Buckeye Distributing and 
Record Merchandising, and cur- 
rently general manager of Loma 
Records, and Joe Saraceno, for- 
merly with Cosnat. Cleff, Ava, 
and currently with .Liberty Rec- 
ords as a&r man. 

Prior to testifying, witnesses 
Fulmer, Stratchlwrneo and 
(Continued on pu^v 10) 



with far corners of the world. 
The publisher as the copyright 
proprietor has again come into 
his own as the key figure in an 
industry which is more exciting 
than it ever was, in both its 
economic and cultural facets." 



Benton Scores 

• Continued from pane 6 

country medley which includes 
such standards as "I Walk the 
Line" and "He'll Have to Go." 

The act slows up a bit when 
he reprises some of his own 
compositions like "Looking 
Back," "Call Me" and "This Bit- 
ter Earth," but considering the 
high quality of the rest of the 
repertoire, it's a conceit to 
which he's entitled. 

Also on the bill is Hank Frad- 
ford, a bright, young comedian 
with a sharp point of view. His 
material, for the most part, is on 
target, making him an unusually 
refreshing entry. 

The production songs by Paul 
Anka are routine but they are 
ably handled by Bill Selby. who 
rises above the material and 
comes acro.ss as one of the best 
production singers the Copa has 
had in some time. 

MIKE GROSS 



Request Label 

• Continued from ptt^e 4 

in each. Gulp, well known for 
his lead in the TV series, "I 
Spy," has also appeared in 
many other TV productions, 
such as "Rawhide," "Wagon 
Train," "Track Down," etc. 

The series is packaged with 
reproductions of authentic first 
playbills, first reviews and 
photos of first actors of the 
original productions. 
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Someday 
f hey may invent a 
machine that turns 
out standards. 

Right now, we have Tony Bennett. 
Tony does it again 
on his newest 
single with the 

powerful ballad, 
^Georgia Rose' 





Cameo-Parkway to Kiddie 
With Midnight Purchase 



Monument, Wayne in 
Artist, Masters' Deal 



NEW YORK — Cameo-Park- 
way Records has made a major 
move into the kiddie market 
with the purchase of Midnight 
Music, Inc., which includes 
Little World and Majorette Rec- 
ords as well as an active pre- 
mium division. 

Al Rosenthal, CP executive 
vice-president, said that Gene 
and Jody Malis, the husband 
and wife team from whom the 
purchase was made, will con- 
tinue as executive vice-president 
and vice-president respectively. 

Midnight will operate as a 
wholly owned, autonomous sub- 
sidiary of C-P, with the Malises 
reporting directly to Rosenthal. 

Rosenthal, who said that 
children's recordings and spe- 
cially created premium packages 
are two of the great growth 
areas in the record business, 
said the label has other acqui- 



NEW YORK— Several guest 
appearances on Danny Kaye's 
CBS-TV show during the past 
season and a steady string of 
good-selling albums for RCA 
Victor have won for John Gary 
a summer TV series of his own. 
The opening show over CBS- 
TV (22) set him as a winning 
personality who has as much 
command over the TV medium 
as he does at the recording stu- 
dio and at the nightclub. 

In addition to establishing 
Gary as a potent TV entity, 
which is sure to further boost 
his Victor disk sales, the series, 



Muntz Policy 

• Continued from page I 



swing his substantial weight to 
the side of the disk industry will 
serve to further strengthen the 
record retailer's hold on the car- 
tridge market. 

Of immediate importance is 
that fact that cartridge prices 
will achieve a greater measure 
of stability. Because Muntz sold 
on a one-step basis (i.e.. factory 
direct), his prices were $1 less 
than those of competitors. For 
example, the ITCC cartridge 
version of the same album 
would be priced at $5.98 as 
opposed to the Muntz price of 
$4.98. 

Concurrent with the Muntz 
move to two-step distribution 
will be a $1 increase on each 
of the Muntz cartridges. 

Muntz told Billboard that he 
will set up a distribution net- 
work utilizing many of the es- 
tablished record distributors. 
His sales organization will be 
split into two sections: one seek- 
ing automotive sales, and the 
other going after a deeper pene- 
tration of the record retailing 
market, including rack jobbers. 

Several accounts which have 
been established on a factory- 
direct basis will be considered 
house accounts and will remain 
with the factory. Distributors 
will be given all other business 
which they can develop. 



AF Discount Deal 

NEW YORK— Audio Fideli- 
ty Records is offeritig a discount 
deal on two catalog items — 
"Louis & the Dukes of Dixie- 
land" and "The Best of Louis 
Armstrong." 

6 



sitions in the works. 

Both Majorette and Little 
World product have strong tele- 
vision tie-ins. Little World has 
six $1.89 albums based on the 
"Romper Room" TV show. The 
albums are featured on the pro- 
gram and plugged in "Romper 
Room" promotions and adver- 
tising. 

All other Majorette and Little 
World albums list for 98 cents. 
The Majorette catalog contains 
one "Tressy," four "Heidi" and 
one 'Tiny Tears" album. 

The Little World catalog in- 
cludes six albums featuring 
"Tammy" doll characters and 
four "Wishnik" packages. Doll 
characters are promoted with 
heavy TV advertising budgets. 
Through Midnight Music, the 
two labels have exclusive re- 
cording rights from the doll's 
manufacturers. 



scheduled to run through Sept. 
7, will serve as a showcase for 
the record industry as it brings 
on guest singers who fit into 
such varied music categories as 
'Top 40," "Easy Listening," etc. 
On the opening show, for exam- 
ple, there were Chad & Jeremy 
for the teen tunes and Leslie 
Uggams for the "good music" 
songs. Set for future shows are 
the Righteous Brothers, Roger 
Williams, Eddy Arnold, Vic Da- 
mone, Vicki Carr, Lou Rawls. 
Jimmie Rodgers, and Joannie 
Sommers, among others. 

As a singer. Gary has an at- 
tractive lyrical quality that gives 
the songs' lyrics true and mean- 
ingful values. As a host, he has 
a pleasant and comfortable 
manner. 

Gary also gets excellent sup- 
port from the permanent crew 
associated with show. Mitch 
Ayres orchestra supplies a taste- 
ful musical setting, the Jimmy 
Joyce Singers offer able chorus 
assist, and the Jack Regas Danc- 
ers work out neat choreographic 
patterns. Producing and writing 
the series are Saul Ilson and 
Ernest Chambers. Stan Harris 
is the director. 

In all, it looks like it will be 
a good summer, at least, on 
Wednesday nights on CBS-TV. 

MIKE GROSS 



NEW YORK — Moses Asch, 
president of Folkways Records, 
will release a series of albums 
this fall ranging from songs of 
the Seminole Indians, recorded 
in 19.11-1933, to two albums of 
Eskimo material. 

Asch already has more than 
700 different ethnic groups doc- 
umented on albums. He's also 
releasing soon an album of 
Princess Nowedonah telling 
Long Island Indian legends. 
One of his present projects is to 
record the songs and church 
services of Kentucky people 
where strip mining is driving out 
the people. In this documenta- 
tion series alone, Asch has pro- 
duced more than 1.450 albums 
and "everyday new recordings 
come to me from all over the 
world." 

Though the market is not 
large for his sound documen- 
taries — -50 per cent of his busi- 
ness comes from schools and in- 
stitutions — he makes back his 
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LA'S NARAS TO 
FILL 27 SLOTS 

LOS ANGELES — Local 
members of NARAS are filling 
2 1 new board of governors slots. 
Two governors will be elected 
from nine categories and three 
from the classical music field. 
Eleven governors elected last 
year remain on the board for 
another year. Results of the bal- 
loting will be announced next 
month. 

The candidates include: 

Vocalists: Evangeline Car- 
michael, Bill Cole, lan-Free- 
bairn-Smith, Ron Hicklin and 
Tommy Leonetti. 

Conductors: Sid Feller, Jo- 
seph Gershenson, George Gree- 
ley and Barney Kessell. 

Producers: Ken Nelson, Al 
Schmitt, Irving Townsend, Jack 
Tracy and Norman Weiser. 

Songwriters & composers: Ray 
Evans, Arthur Hamilton, John- 
ny Mandel, Josef Myrow and 
Richard Sherman. 

Engineers: Dave Hassinger, 
John Kraus, Larry Levine, Tom 
May, Thome Nogar and Joe 
Polito. 

Instrumentalists: Billy Leibert, 
Shelly Manne, Earl Palmer, Bill 
Perkins and Paul Tanner. 

Arrangers: Ernie Freeman, 
Dick Hazard, Hank Levine, 
Tommy Oliver and George Tip- 
ton. 

Art directors, literary editors: 
Rory Guy, Marvin Schwartz, Ed 
Thrasher, George Whiteman. 

Comedy, spoken word: Stan 
Freberg, Paul Frees, Milt Lar- 
sen and Irving Taylor. 

Classical: Ernest Gold, Rich- 
ard C. Jones, Mitchell Lurie, 
Alex North, Eleanor Slatkin and 
Morris Stoloff. 
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LATE CLUB REVIEW 



NEW YORK— Brook Benton 
has a smooth ballad flair that 
makes his act at the Copaca- 
bana, where he opened last 
Thursday (23), a comfortable 
affair. He establishes an easy, 
casual mood right at the start 
and sustains it through a de- 
lightful 55-minute run. 

Benton, who now records for 
RCA Victor, is a "good music" 
singer who can also attract 
teen-age interests. His current 
Victor single, "Break Her 



investment on every one of them, 
he said. Scholastic Magazine 
has been for the past year the 
exclusive distributors for schools 
and the arrangement has worked 
out well, he said. 

In folk music, Asch has re- 
vived his first label, Asch Rec- 



Knox Gives In; 
Act Now Dorales 

NEW YORK — The injunc- 
tion action filed by Tamla-Mo- 
town against Kevin Knox Enter- 
prises has been settled out of 
court. The label had objected to 
the use of the name Jobettes for 
a Knox group. The Tamla-Mo- 
town publishing subsidiary is 
Jobele. 

The group is now known as 
the Dorales, and it leaves for an 
extended Caribbean tour. 



HOLLYWOOD — Monument 
Records has acquired all U. S. 
and overseas rights to the 
Knightsbridge Strings and more 
than 700 J. Arthur Rank mas- 
ters from the Wayne Record 
Corp. The deal was concluded 
by Fred Foster, Monument pres- 
ident, and Elliot Wexler, Wayne 
head. 

All the material acquired will 
be released on the Monument 
label. Foster said that the initial 
push will be on 1 1 Knightsbridge 
Strings albums for fall release. 
The packaging will feature art 
covers by Milton Glaser. 

Artists featured in the mas- 



NEW YORK— Bob Schwartz, 
head of Laurie Records, has 
launched a development pro- 
gram for new writers for his six 
publishing wings. Their six cata- 
logs, under the director of Joey 
Day, are receiving peak expo- 
sure, and Schwartz is planning 
further expansion. 

The current record hit of the 
catalogs is "Sweet Talkin' Guy," 
a staff-written tune out of 
Roznique Music and Elwin Mu- 
sic which was produced by 
Bright Tunes Production. Bright 
Tunes is the firm of Mitch 
Margo, Phil Margo, Hank Me- 
dress and- Jay Siegel, who re- 
cord as the Tokens. Coming up 
are "See You in September" on 
the B. T. Puppy Records and 
"Beg, Borrow and Steal" on At- 
tack Records. 



Heart," is an example of his 
across-the-board potential. It's 
one of the highlights of his cur- 
rent act which includes many 
noteworthy items. Especially ef- 
fective is a workover of one of 
his gold-disk winners, "Boll 
Weevil," which gets an added 
fillip from Benton's impersona- 
tions of Louis Armstrong, Nat 
King Cole, Walter Brennan, 
Fats Domino and Ray Charles. 
Another winning segment is his 
(Continued on page 8) 



Unusual 

ords. which he started in 1935 
and is re-releasing material from 
this catalog. A two-album set 
intended for fall release will in- 
clude early material of Burl 
Ives. Josh White and Pete See- 
gcr. Also intended for fall re- 
lease is a spoken word album 
featuring the mystery stories of 
Bernard Barshay. 

Asch, co-owner of Oak Pub- 
lications, is involved in Sing 
Out, a magazine devoted to the 
folk music field, and Storm 
King Music. His mass appeal 
records, he leases to MGM Rec- 
ords for its Verve-Folkways la- 
bel. He also leases the Fugs to 
ESP and an anthology of Amer- 
ican folk music to Elektra. His 
next venture is publishing chil- 
dren's books and he may issue 
these in conjunction with rec- 
ords to make a complete pack- 
age like, for instance, a book on 
drums of the world would be 
involved with a record of drum 
music. 



ters include Johnny Dankworth, 
Georgie Auld, Cootie Williams, 
Clyde McCoy, Dorothy Collinj, 
Tony Crombie, Kings Point Glee 
Club, Royal Scots Greys, Man- 
uel 'Torres, Jose Motos, Manny 
Albam and Philip Green. 

Foster said that many forth- 
coming Monument albums, fea- 
turing U. S. and European ar- 
rangers, will be based on the 
Knightsbridge mood and con- 
cept. 

Wexler said that because of a 
recent illness he could not de- 
vote the proper attention to his 
operation. Following a vacation, 
he will announce his plans. 



Schwartz is also guiding a 
development program for the 
record firm. Previously he felt 
it better to work with a limited 
number of artists and strive for 
hit records. Now, having just 
brought the Chiffons back, 
Schwartz is also pushing Gary 
(U.S.) Bonds, the Four Coins, 
the Barbarians, and hopes to 
bring back the British group of 
Gerry & the Pacemakers. "Gerry 
& the Pacemakers haven't been 
happening, but we felt it was 
due to the material. So, we sent 
them a tune and we're waiting 
now for the record." 

2 New Artists 

Two new artists Laurie is de- 
veloping are Scott Free, whose 
new "Calm Before the Storm " 
has just been released, and 
Hoagy Lands, who Schwartz 
feels will be "the next giant 
artist of the industry." 

To handle this expanded list 
of artists, Schwartz has split his 
a&r producing team of Gene 
Schwartz and Eliot Greenberg. 
Schwartz will now work with 
John Abbott, who joined the 
firm two weeks ago, and Green- 
berg with Doug Morris. 

Frank Stevens 
Dies; Staffer, 
Veteran Actor 

NEW YORK— Frank S. Stev- 
ens, editorial assistant for Bill- 
board Buyer's Guide for the past 
three years, died here early Mon- 
day morning (20). He was 43. 
Stevens, a native of Cleveland, 
was graduated from the Carnegie 
Institute of Technology Drama 
School in 1941. Before joining 
Billboard, Stevens appeared in 
almost 300 productions in 22 
years, 10 of which were spent 
as staff actor-director at the 
Cleveland Playhouse or in sum- 
mer stock. 

He toured coast to coast in 
the national company of "The 
Miracle Worker" and as Poppff 
in "The Merry Widow" with 
Patrice Munsel. Other credits 
included Sir Toby Belch in 
"Twelfth Night" with the Helen 
Hayes Company, the lead in 
"The Iceman Cometh," Falstaff 
in "Henry IV, Parts 1 and 2," 
and Stosh in "Stalag 17." On 
Broadway he appeared with Mae 
West, Charles Laughton, Thomas 
Mitchell and Sir Cedric Hard- 
wicke. He also appeared at the 
McCarter Theater in Princeton, 
and was stage manager for 
Courtney Burr. He is survived 
by his mother, Mrs. Rachel B. 
Stevens, of Cleveland, 
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TV REVIEW 

Gary Spins Cool TV Show 
In a New Summer Series 



Folkways Issuing the 



Benton's Easy Style Scores 
In Fast-Paced Nitery Act 



Laurie Grooming Writers 



An All-Market SMASH ! 
The original version by 

BILLY WA# . 




monument 'k is artistry 



ADVERTISEMENT 



TAPE 

CARTRIDGE 
TIPS 

by Larry Finley 



II is difficult for one to realize 
the impact of the ITCC Anniversary 
Section in last week's issue of 
BILLBOARD. We are extremely grate- 
ful to everyone at BILLBOARD for 
their tremendous work in putting 
together this special section, for it 
truly made our 1st Anniversary an 
occasion to remember. 

Up to the time of writing this 
column, over 40O letters, telegrams 
and phone calls have been received 
at the ITCC offices from people 
in the automotive, electronic and 
marine lines, manufacturers of tape 
units as well as some of the most 
Important record distributors and 
rack jobbers in the country who are 
finally realizing the importance of 
this new industry. 



Inasmuch as ITCC is solely in the 
business of supplying the completed 
tape cartridges from over 60 labels 
in three configurations, we were 
under the impression a week ago 
that we had already heard from 
everyone who was going to go into 
production of stereo tape cartridge 
decks. However, because of the 
special section, we have received 
inquiries from three additional giants 
of the home entertainment field who 
divulged that they, too, were going 
to make the stereo tape cartridge 
deck available to their distributors 
and dealers. 



All of this activity is tying in with 
the proposed BILLBOARD Seminar 
which will be held at the Edgewater 
Beach Hotel in Chicago, August 29 
and 30. This Seminar is certainly 
most important to everyone in the 
music industry as well as to people 
in the automotive, electronic and 
marine fields, It will be the first 
time that people in all phases of 
the Industry cart get completely 
familiarized with all facets as well 
as the future of the tape cartridge 
field, and we urge everyone to 
attend this Seminar. 



In line with the above, we would 
like to invite BILLBOARD readers 
and friends to our exhibit at the 
NAMM Music Show which is also 
being held in Chicago. ITCC will be 
well represented In Space 106 at 
the Conrad Hilton Hotel, July 10 
through 14. In addition to our tape 
cartridges, we are inviting manu- 
facturers of stereo tape cartridge 
decks to display their products at 
our booth so that everyone can get 
a complete picture of the activity 
up to this time. These sets will be 
displayed without any specific rec- 
ommendation by ITCC. since we are 
exclusively in music duplication and 
sales. It is our feeling, however, 
that when more exposure of sets is 
given the public, the tape cartridge 
industry will extend to even greater 
heights. 

It is our sincere hope that our 
readers will attend both the BILL 
BOARD Seminar and the Music Show 
and we welcome inquiries for addi- 
tional information. 





INTERNATIONAL TAPE 
CARTRIDGE CORPORATION 
Subsidiary of Dextra Corporation 

Main Office 

1290 Avenue of the Americas 
New York, New York 10019 
212: 5SM040 
TWX 710: 581-3498 

* Watch for ITCC at the Musk Show 
In Chicago, July 10 thru 14 . . . 
Space 106. 



Unit Sales Resist Car Output Slide 



By FRED KIRBY 

NEW YORK — The new-car produclion 
slowdown should help 4-track tape CAR- 
tridge players retain their sales lead in 
auto installation over 8-track, according to 
leading East Coast distributors. The dealers 
noted that 4-track has the lead in the after- 
fTtarket because of price differences and 
what they called a reluctance on the part of 
new-car dealers to push units. 

Harold Wally, of Wally's Stereo Tape 
City of New York City, explained that many 
new-car dealers would rather sell the auto 
than sell a stereo playback. Wally, whose 
firm sells to dealers for all major car manu- 
facturers, said many showed a "lack of 
interest" in selling cartridge players. 

Noting that many of these were factory- 
installed, he said dealers with cars on the 
floor were concerned with selling the ve- 
hicles and sometimes even stopped custom- 
ers from buying players unless the customer 
insisted. The major car manufacturers offer 
factory-installed 8-track units as accessories. 

Wally pointed out that a 4-lrack mono 
playback could be installed for $40, while 
a Lear Jet Stereo 8 cost $125 without speak- 
ers and installation, a main reason for the 
preference for 4-track in the after-market. 
He said there would always be a market 
for 4-track either through after-market or 
compatible units. 

(Continued on page 14) 



By ELIOT TIEGEL 

LOS ANGELES— West Coast tape CAR- 
tridge player manufacturers feel the recent 
cutback in automobile production is not 
affecting their business. "There's a lot of 
furor over automobile production which 
isn't merited," said Jack Baker, Craig-Pano- 
rama's car stereo sales manager. 

The slowdown in production is a tempo- 
rary thing which is having no effect on 
player sales. Baker noted. Ford, which has 
factory-installed 8-track machines, is still 
ahead of its projections. Baker pointed out. 
despite a cut in models rolling off the line. 

The executive doesn't see where any pro- 
duction cutback can hurt the growth of the 
auto player market since General Motors 
and Chrysler will be represented along with 
Ford in the player field with 1967 models. 

Baker sees no advantage for the 4-track 
market over the 8 players because of the 
auto slowdown, the car interests being mar- 
ried at this juncture to the 8-track system. 

Earl Muntz, president of Muntz Stereo- 
Pak, reports thai he hasn't fell any reduc- 
tion in sales — nor enthusiasm — for cartridge 
players. Sales are up in June over last 
month. He has been forced by the dis- 
counters to offer a 4-track playback unit 
for $44.88, the same price as advertised by 
the White Front chain. This unit previously 
sold for $59.95 less installation. The $44.88 
{Continued on page 14) 



By RAY BRACK 

CHICAGO — Concern over a slump in 
new car deliveries this year is working no 
alterations in present or projected produc- 
tion plans of big Midwest CARtridge sup- 
pliers. 

Producers of 8-track units installed in 
new Ford, Chrysler and General Motors 
automobiles report increased sales and em- 
phasize that plans call for steadily stepped- 
up production. 

Reports Ken Miller, vice-president of the 
stereo products of Lear Jet Corp., supplier 
of players to Chrysler Corp.: "Our sales to 
Chrysler are picking up and we have also 
noticed an acceleration in after-market 
sales. We have been watching this so-called 
automobile sales slump closely and feel that 
the planned early introduction of 1967 
models by a couple of the major automakers 
will, for the most part, offset any interim 
slack in sales." 

The Chrysler Corp. had been leading in 
sales gains through much of the year. De- 
liveries dipped 6 per cent during the May 
1 1-20 period. However, the Dodge division, 
where Chrysler has been promoting the 
8-track player heaviest, has reported a 
splendid 7 per cent year-to-year gain. All 
told, Chrysler is outperforming the industry 
with a sales gain of a little over 5 per cent 
compared with last year's pace. 

Miller said that Lear plans call for ex- 
(Conlinued on page 14) 




JAY JENNIS, left, and his brother Irwin, co-owner 
and president, are shown in J & J's car stereo show- 
room. The display and sales room is located in the 
company's Newark, N. J., retail outlet. 



J & J CORP. co-owner Jay Jennis selects tape CAR 
tridge from its 5,000 cartridge stock. Company 
distributes playbacks and cartridges to some 500 
automotive parts shops in New Jersey. 



J Cr J Sees Dual Distribution 
Opening New Sales Vistas 



By HANK FOX 

NEW YORK— A dual distri- 
bution set-up, geared to the auto- 
motive industry as well as the 
record industry, will not only 
simplify tape CARtridge distri- 
bution but open prime avenues 
of sales through markets not 
reached by conventional means. 
This is the opinion of Irwin 
Jennis, co-owner and president 
of J & J Corp., an automotive 
parts distributor with some 500 
outlets in Northern and Central 
New Jersey. 

"Automobile accessory stores 
form a major sales market for 
cartridge playbacks and tape car- 
tridges," Jennis .said, because 
they carry only products related 
to cars— from the screws needed 
to put on a license plate to air- 
conditioning units. And fre- 
quently, they have installation 



facilities or arrangements with 
service companies for installa- 
tion. 

Jennis said there is a definite 
need for dual distribution to 
adequately cover the automotive 
field. "It's difficult, impractical 
and economical for record com- 
pany distributors to service in- 
dividual automotive parts deal- 
ers," Jennis said, "especially 
since the tape cartridge field is 
new." 

The International Tape Car- 
tridge Corp. has recently split 
its sales division into two sep- 
arate units, one dealing primarily 
with automotive parts distribu- 
tors and the other, the record 
industry. 

Most automotive dealers know 
little about cartridge players and 
less about cartridges. For this 
reason, Jennis forsees great po- 
tential for automotive racking. 



J & J Corp. supplies its outlets 
with a "complete full function 
.sales and service program." 
Keeping the dealer up to date 
on new equipment and fast- 
selling tapes is one of the pro- 
gram's functions. 

The J & J Corp. sells 500 to 
1,000 cartridges and some 50 
cartridge units per week — most- 
ly wholesale. The company 
stocks the Audiostereo 4-track 
units and the 8-track Lear Jet 
machines. In tape cartridges, its 
inventory consists of ITCC, 
Muntz, RCA, Mercury, Mo- 
town, and Jay Electronics car- 
tridges. 

J & J has three distinct oper- 
ations: (1) jobber, (2) service 
company, and (3) wholesale out- 
let. However, it is now concen- 
trating most of its activities into 
wholesaling. Among its 500 oul- 
(Continued on page 16) 
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Calif. Auto 
Radio on tlie 
Accessory Ball 

LOS ANGELES— An acces- 
sory line of tape CARtridge 
products is setting California 
Auto Radio apart from normal 
auto distribution outlets. The 
seven-year-old company is of- 
fering a die-cast chrome housing 
for tape storage called the Coun- 
sel, which screws to the floor 
and sells for $19.95. It holds 12 
cartridges. 

President Bob Maniaci reports 
a Stereo Satellite speaker sys- 
tem, involving a speaker-housing 
unit which screws to the car 
door is his top-selling accessory 
item at $14.95. This product is 
made of steel and covered with 
a black vinyl. It allows a person 

who does not wish to cut holes 

in the car doors to have a stereo 
speaker system by mounting the 
unit with several metal screws 
into the door's plastic base. 

A third speaker accessory is 
a five-inch speaker which may 
be glued on the car door or 
mounted with screws at $9.95. 
All the asseccories are ware- 
housed in the company's own 
facilities and are ordered through 
auto accessory departments of 
discount chain stores. The com- 
pany calls itself the world's larg- 
est supplier of custom auto 
sound equipment. 

The firm covers the entire 
State of California with a five- 
man sales staff. In addition to 
the accessory items, it sells car- 
tridge players imported from Ja- 
pan and by ARC Electronics in 
Paramount, Calif., plus ITCC 
cartridges. 

Maniaci says that tape car- 
tridges are being sold by auto 
accessory clerks now, but that 
the picture will change and the 
music will move into the record 
department. "It's a survival of 
the fittest" type of development, 
he says. 
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THE BILLBOARD FORUM 



Presents 



The Tape Cartridge Conference 



AUGUST 29-30, 1966 



CHrCAGO, ILLINOIS 



EDGEWATER BEACH HOTEL 



A comprehensive two-day seminar evaluating the major aspects of manufacture, 
distrlbtJtion, promotion and retailing in the fast-developing tape cartridge industry. 

The roster of Speakers will be comprised of leaders in the primary phases of the devetop- 

ment, merchandising, use and sale of product in the burgeoning new tape cartridge business. 

(Full list of speakers and their topics will be published in the July 30, 1966 edition of Billboard.) 



Q)nference Program 

Each session will be comprised of an opanii^ talk 
by the guest speaker, followed by open discussion 
from the floor in the form of questions and anstmrs. 



MONDAY MORNING, AUGUST 29, 1966 
YOUR FUTURE IN THE TAPE CARTRIDGE FIELD 

In What Directions Mil tkt Ttpi Cirtiidft FtaM Go-lb PIthlls 

and Promises 

The Potential for Sales— A Forecast of Market Opportunities 
MONDAY AFTERNOON, AUGUST 29, 1966 

Concurrent Sessions: From this list, each registrant will choose 
two sessions. (Each of the sessions wiU be held twice during the 
afternoon.) 

DEVELOPING AN INSTALUTION CENTER FOR PUYBACK EQUIP- 
MENT IN AUTOMOBILES 

EFFECT OF TAPE-CARTRIDGE BUSINESS ON ESTABUSHED DIS- 
TRmmON CHANNEU FOR RECORDS 

DBPUmNG, PROMOTIHG AND SElilNG TAPE CARTRIDGES AT 
THE RETAIL LEVEL 

ALTERNATIVE APPROACHES FOR RB»RD MANUFACIURERS IN 
ORGANIZfNe A TAPE-CARTRIDGE OPERATION 

DISPLAYING, PROMOTING AND SELUNG TAPE EQUIPMENT AT 

THE RETAIL LEVEL 

PURCHASING, INVENTORY AND INVESTMENT CONSIDERATIONS IN 
CARTRIDGE AND EQUIPMENT RETAiUNG 



TUESDAY MORNING, AUGUST 30, 1966 

SELLING TAPE CARTRIDGES AND EQUIPMENT-AN EVALUATION 

Selling to Key Mirliets 

In the Automobile Field 
In the Home 

Selling Through Distfibirtion 



Registrants will choose either of IIm im smion. Eadi witoa 
will be held in a different leom: 



Selling Tlirough 



Installer 
Record Dealer 
Auto Accessory Dealer 
Depirtment Store 



Selling Through 



Rack Jobber 

Distributor 

OM-Slap 



MSPUYAND 
DEMONSIUTIONS OF 
TAPE EQUPMHT 
AND ACCESSOHS 



To iiw mMiiirtt vko in i 
■tth Uw vufcMB tape qialant an eppor- 
n Miaeii icinoKinDon (I iMn- 
oMe pvediKt, The BMbeavd FoniHi IM 
meiwi • Mock of suNai iltictit In the 
IM tMT nMMlM ol lipe 



EiNMIoit MwvsM in pailici- 
patiBc ms) write br full details 
to the aMms Mtt ea the n(is- 



THERE e NO SURCHARGE FOR BaWIT 
SUnES-ONLY REGUUW DAILY Hffia 
RATES. 



REGISTRATION FORM 



The Tape OirtiMBi OBiitaranea 



800 PHHi 
N«r Yarit, N. V. lOOaS. 



The Billboard Forum will acknowledge your regis 
tration inunediately upon receipt, and will fomard 
ptltriiliil to IM 



-REOISniATION FEB 

$100.00 for a single registration 
$75.00 for each additional registrant from the same 
Fee includes all work materials and luncheon on Monday ani 
IT DOES NOT INCLUDE HOTEL ACCOMMODATIONS. 

Payment Mutt Accompany Order. 
Make Ckack P«nth <• Tap* CiitiMii OarftNMai' 



people from our company to aMMd TIM BHIbeard Rmm's TAPE CARTRIoaE 



Please register 

CONFERENCE. August 29 ti 30 in Chicago. Chock is tndosed to eowir all 



COMPMIY NAME. 

Wk are 



_ manufacturers wholesalers distributors other 

we are associated with ttie music-record industry automotive field other: 



AOORES&. 



CnY, STATE * ZIP- 



NAMES OF REOnnUNTS AND THEIR TITLES: 



Copyrighted material 



Advertisement 



AVAILABLE IN THE 

MUNTZ STEREO-PAK 

CARTRIDGE LIBRARY 



TAPE CARTRIDGE 



Billboard 



BILLBOARD CHART 
POSITION— 7/2/64 



1 WHAT NOW My LOVE 



2 IF YOU CAN BaiEVE YOUR 
EVES AND EARS 

4 DR. ZHIVAGO 

5 WHIPPED CREAM 

9 WONDERFULNESS 
13 SOUL AND INSPIRATION 

17 CRYING TIME 

18 THE YOUNG RASCALS 

19 STRANGERS IN THE NIGHT 
21 SOUTH OF THE BORDER 

23 THE LONELY BUU 

26 THE SINGING NUN 

28 GOT MY MOJO WORKING 

34 THE WONDROUS WORLD 
OF SONNY t CHER 

38 TIJUANA BRASS 

39 BOOTS 

41 WHY IS THERE AIR? 

42 SEPTEMBER OF MY YEARS 
44 MOONLIGHT SINATRA 

47 BILL COSBY IS A VERY 
FUNNY FELLOW, RIGHT? 

48 A MAN AND HIS MUSIC 

52 THAT WAS THE YEAR 
THAT WAS 

54 THE SOUL ALBUM 

56 HOW DOES THAT GRAB YOU? 

62 I STARTED OUT AS A CHILD 

65 TRINI 

73 SOMEWHERE THERE'S A 
SOMEONE 

74 WHEN A MAN LOVES A 
WOMAN 

83 THE BLUES PROJECT LIVE 
AT THE CAFE AU GO GO 

98 THE KINK KONTROVERSV 

I 108 SEE WHAT TOMORROW 
BRINGS 

I 109 HOUSTON 

113 THE SILENCERS 

126 OTIS BLUE/OTIS REDDING 
SINGS SOUL 

146 SOLID GOLD SOUL 

148 THE BEST OF THE 
RIGHTEOUS BROS. 





CATALOGUE NO 








Herb Alpcrt's 
Tijuana Brass 


A&M 


66 169 


Mama's and 
the Papa's 


Dunhill 


21-270 


OUUIIUII al^n 


MGM 


46135 


Herb Alpcrt's 
Tijuana Brass 


A&M 


S6-141 


Bill Cosby 


WB 


72131 


Righteous Bros. 


Ven/e 


21-298 


Ray Charles 


ABC/Para 


10 379 


Young Rascals 


Atlantic 


21 339 


Frank Sinatra 


Reprise 


10-427 


Herb Alpert's 
Tijuana Brass 


Ai,M 


66-134 


Herb Alpert's 
Tijuana Brass 


A&M 


66 132 


Soundtrack 


MGM 


46-140 


Jimmy Smith 


Verve 


26-252 


Sonny & Cher 


Atco 


21 299 


Herb Alpert's 
Tijuana Brass 


A&M 


66 135 


Nancy Sinatra 


Reprise 


10-366 


Bill Cosby 


W B 


72-120 


Frank Sinatra 


Reprise 


10 287 


Frank Sinatra 


Reprise 


10-369 


Bill Cosby 


WB 


72-110 


Frank Sinatra 


Reprise 


QR-4 


Tom Lehrer 


Reprise 


72-122 


Otis Redding 


Volt 


21-331 


Nancy Sinatra 


Reprise 


10-418 


Bill Cosby 


WB 


72-116 


Trini Lopez 


Reprise 


10-381 


Dean Martin 


Reprise 


10-376 


Percy Sledge 


Atlantic 


29-122 


Blues Project 


Verve 
Folkways 


21-355 


Kinks 


Reprise 


21 273 


Peter, Paul 
& Mary 


WB 


56-169 


Dean Martin 


Reprise 


10-340 


Dean Martin 


Reprise 


10-372 



Otis Redding Volt 



29-115 



Various Artists 
Righteous Bros. 



Atlantic 21-284 
Moonglow 21-343 



FROM THE WORLD'S LARGEST LIBRARY OP 
CONTINUOUS 4 AND 8 TRACK STEREO CAR- 
TRIDGES, INCLUDING THE ENTIRE ROCK, 
FOLK, JAZZ, POP AND CLASSICAL CATALOGS OF 
57 MAJOR LABELS! OVER 40,000 ALBUM SELEC 
TIONS - 




TZV i 



MUNTZ ^^uf%TEREO-PAK 

THE OtICINAl CAfL MADMAN" MUNTZ 

NOT AFTIUATtD WITH MUNTZ TV 



DENSMORE AVE. / VAN NUYS, CALIF. / (213) 989-5000 



Unit Sales Resist Car Output Slide 



CHICAGO 

• Continued jrom pa^e 12 

panding production capacity 25 
per cent. He looks for Chrysler 
to "do an excellent job" of pro- 
moting stereo players with its 
1967 line. 

Motorola, supplier of 8-track 
players to Ford, neither encoun- 
tered nor expected dips in deliv- 
eries to Detroit. Motorola 
spokesmen point to the fact that 
Ford was the best performer in 
the business for the May sales 
period and that the Ford divi- 
sion actually set an all-time rec- 
ord for the May 11-20 period. 
With heavy stereo-player instal- 
lation in the Ford division's Mus- 
tang and Thunderbird models, 
the 1 per cent decline in Lincoln 
and Mercury sales has not had 
— and will not have, say Motor- 
ola spokesmen — any measurable 
effect on equipment orders. 

As for General Motors and its 
Delco division (supplier of stereo 
players), the thinking is long- 
range rather than immediate. 
Though the company's five di- 
visions are running about 6 per 
cent behind last year's sales, the 
company is confident that plans 
for early introduction of 1967 
models will bring performance 
almost on par with last year. 

More significantly, though, 
from the music industry stand- 
point, is GM's belief that the 
next decade promises unprece- 
dented growth. GM chairman 
Frederic G. Donner has not 
changed his prediction that by 
the mid-1970's more than 13 
million vehicles will be sold an- 
nually in the U. S. And it is 
on the basis of this type of 
thinking that Delco is plotting 
its cartridge player manufactur- 
ing moves. 

To date U. S. dealers have 
delivered about 3.4 million new 
autos. The figure last year at 
this time was about 3.5 million. 
Most pessimistic estimates are 
that for the year sales will be 
down about 2 per cent. Cartridge 
player producer consensus is, 
however, that increasing auto- 
mobile stereo advertising and 
promotion will send the original 
equipment sales curve up sharply 
even though the car sales curve 
bends downward slightly. 

Meanwhile, area dealers re- 
port that the Midwest after- 
market for stereo automobile 
players is really beginning to 
happen. The largest Chicago 
seller-installer says that he is 
moving some 100 players per 
day (and installing many others 
purchased cLscwhere). He re- 
ports that 4-track, hang-on play- 
ers are moving 1,000-to-one 
over 8-track after-market mod- 
els. 

The typical player purchaser, 
this dealer reports, is less inter- 
ested in the number of tracks 
than price. And the 4-track ma- 
chines have the popular price. 
He predicts that this sales gap 
will remain. 

It is safe to conclude that as 
far as the automobile music 
market is concerned — at least as 
Midwest suppliers of players see 
it — the producers of cartridge- 
fed taped music will do well to 
set their sales sights high. 




A Correction 

NEW YORK— In last week's 
Billboard story of Columbia 
Records expanded tape products 
operation, Joe Lyons was inad- 
vertently referred to as vice- 
president of Columbia Record 
Sales. Lyons is director of Co- 
lumbia Record Sales; Jack Loetz 
is vice-president of Columbia 
Record Sales. 



NEW YORK 
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According to Wally, the cut- 
back merely reduced the number 
of new cars being sold, but the 
total number of cars on the road 
was increasing in spite of the 
slower sales pace. 

A similar report was given by 
Jack H. Samuels of Jack H. 
Samuels and Co. of Pittsburgh, 
who said the many owners of 
1964 and 1965 cars were better 
potential customers for play- 
backs than buyers of new cars. 
Here, again, pricing favored 4- 
track, which sold for as low as 
$69.95, compared to $124 for 
the lowest-priced 8-track unit. 

Samuels figures his firm sup- 
plies about 90 per cent of the 
units to new-car dealers of all 
major manufacturers in Pitts- 
burgh's "auto row." He thought 
many more units were sold 
through service departments than 
in the initial car sale. The com- 
pany also is the distributor for 
major Pittsburgh department 
stores. 

Jay Jennis of J and J Corp. 
of Newark also cited favorable 
pricing as a primary reason for 
4-track doing well in the after- 
market. He cited comparative 
prices of $80 for 4-irack and 
$120 for 8-track. 

Jennis also reported selling 
more 4-track units to new-car 
dealers than 8-track. He thought 
the dealers had not yet been 
educated in the differences, but 
only were familiar with whether 
the units were stereo. J and J 
handles Lear Stereo 8 and 
Muntz-4. Jennis said 4-track 
posed fewer headaches. He also 
mentioned the availability of 
more titles in 4-track cartridges 
as reasons for the 4-track pref- 
erence. 

Jim Schwartz of Schwartz 
Brothers of Washington dis- 
agrees. He said his firm, which 
doesn't yet carry playbacks, only 
stocks 8-track cartridges as a 
"matter of principle." "I believe 
it would be committing a sin for 
anyone to carry and promote 4- 
track." He said 90 per cent of 
4-track business was in Cali- 
fornia, Texas and the Midwest. 
"Why should we endeavor to 
force anyone to put in 4-track? 
What's the big rush?" 

The concensus among the 
player distributers, however, was 
that, while over-all sales have 
not been substantially affected 
by the slowdown, what effects 
there have been tend to keep 
4-track sales in the lead because 
of the greater amount of sales 
in the after-market. They agree 
that current business practices 



LOS ANGELES 

• Continued from page 12 

unit is installed at Muntz's Van 
Nuys factory and at franchises 
and its economical price is 
termed a mass audience stimulus 
by Muntz. He said he had to 
lower the equipment price in 
order to avoid allowing dis- 
counters to "get the jump" on 
him. There is great interest in 
the 4-track after-market, he said, 
adding a jibe against 8-track 
players. 

Autostcrco's secretary-treas- 
urer Joe Deau Champ indicated 
he felt the auto cutback in May 
was only a temporary measure 
and therefore was too minor to 
be felt in the playback ranks. 
The car manufacturers have al- 
ready decided on their commit- 
ments to tape players for their 
1967 models, he said, so the 
future holds great promise. 

The dip in car sales, Deau 
Champ noted, was the "public's 
reaction to the committee hear- 
ings on auto safety." But like 
the rash of publicity pointing 
out health hazards in cigarette 
smoking, sales dipped initially 
and then built steadily. The pro- 
duction cutbacks, Deau Champ 
said, were meant to avoid in- 
flation and were only a tempo- 
rary situation. 

The executive added he saw 
no special increase in after- 
market 4-track player sales as a 
result of the cutback in cars in 
which 8-track players could have 
been installed. Four-track ma- 
chines were moving on their 
own steam in Southern Cali- 
fornia because of the public's 
awareness for the system here. 



Decca-Corai 
New Releases 



NEW YORK — The Decca- 
Coral catalog of Stereo-8 tape 
CARtridges was bolstered last 
week with the release of 20 new 
packages. This is the company's 
second release since its entry 
into the tape cartridge field and 
brings its Stereo-8 product up 
to 40 titles. 

Artists included in the new 
releases are Alfred Apaka, 
Sammy Kaye, Patsy Cline, Raf- 
(Continued on page 16) 



show that a person is more apt 
to buy a cartridge player after 
he's had the vehicle for a year 
or two than when it's new. 



REACH THE RECORD RETAILERS 
NOW STOCKING PRODUCT IN 
ALL AREAS OF THE TAPE AND 
TAPE PLAYBACK FIELDS 
VIA 

BILLBOARD'S NAMM 
CONVENTION ISSUE 
COMING JULY 26 
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Copyrighted material 



SEAWAY 

AUTO STEREO TAPE DISPENSER 



Mounts quickly . . . right under the dash. 
Holds 6 (our or 8-<racl( cartridges. 




Retails at 
$2.98 



Pot. Pending 



Made in U.S.A. 



SEAWAY SET THE PACE 

/ first in sales J first in availability 

y first in performance / first in elegance 

/ lowest in price 

• easy access to driver or passeng^ 

• Simple installation. Brackets and.' hardware included. 

• Manufactured from durable polystyrene material . . . s£ 
tested. 

Write for full details and prices. Distributorships available. 



m e: away stereo, iiwc 

a33 WEST HURON STREET • PONTIAC, MICHIGAN 480S3 
Phone: (313) 335-8131 



TAPE CARTRIDGE 
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EM RUSHES CARTRIDGE 
COMPATIBILITY RULES 



By MILDRED HALL 

WASHINGTON— The Elec- 
tronics Industry Association is 
racing to complete standards for 
outside dimensions for the mag- 
netic tape cartridges for mobile 
use — in autos, portable units, 
etc. Proposed standards for com- 
patible outside measurements on 
three types have gone out for 
industry comment. Speedy re- 
sponse from manufacturers 
could permit EIA to issue its 
"recommended standards" by 
the end of July, on types pro- 
posed by National Association 
of Broadcasters, Orrtronics and 
Lear-Jet-Pak, 

The so-called P-8 engineering 
committee of EIA last week 
completed action on the three 
proposed ou(side-dimensional 
standards under direction of H. 
R. Roys, senior technical admin- 
istrator of RC?r"'Victor. The 
standards involve only inter- 
changeability of the endless- 
loop cartridges and do not in- 



volve quality or performance 
levels. 

Technically, EIA Type I is 
identical to a standard promul- 
gated by NAB, which deals 
with an endless-loop cartridge 
requiring an external pressure 
roller, in addition to the capstan 
and head or heads. EIA Type II, 
the Orrtronics type, involves 
endless-loop cartridges in which 
exposed tape contact surface is 
parallel with bottom surface of 
the cartridge. The capstan, pres- 
sure roller and head are exter- 
nal. EIA Type III, the Lear- 
Jet-Pak deals with the endless- 
loop cartridge having an inter- 
nal pressure roller with openings 
for the capstan and heads. The 
exposed tape contact surface is 
parallel to one end of the case. 

After the standards are circu- 
lated to manufacturers, aod re- 
turned to EIA, they can become 
EIA Re-omniende-' Stan''="-'ls 
witAb' 30 days. EIA sttftfers 
point out tnat the tape car- 
tridge standardization is one of 
the fastest moving in EIA's 
history. 
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Makeup , 

your 8 track 
mmd! 

Mail this coupon now and find out how you can get an exclusive 
distributorship for Borg-Warner's new 8-track Stereo Car Tape Player. 



If you've got a mind to go 8-track, let Borg-Wamer 
show you how to turn up the profit volume. 
Sweet music, when you consider the imtapped 
aftermarket potential for auto tape players. 

What makes the new Borg-Wamer 8-track so 
easy to sell? It carries a 6-month Warranty, 
longer than any other aftermarket imit. No more 
annoying door-panel surgery. Because its hang-on 
speakers are hidden under the dash, it installs 
easily, in less time than competitive models. It's 
also a dependable solid-state unit, and it's made 
the way you'd expect something from Borg-Wamer 



to be made. Everybody knows Borg-Wamer 
means business. 

RetaUers and their customers are going to 
know about your Borg-Warner 8-track, 
because local and national advertising will 
back you up. And, you'U also have attention- 
getting point of purchase displays. 

Borg-Wamer wants capable representatives 
for this great 8-track Stereo. Send the coupon 
now and get complete information about 
an exclusive distributorship in your area. 
It's wide open . . . right now. 
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automotive 
accessories 



Mail to: 

8-Track 

Borg-Wamer Corp. 

Spring Division 
715 S. 25th Ave 
Bellwood, Illinois 60104 



borgXwarner 





Now you're 
on the right 
8-Track 



Name. 



Position. 



Company. 

Street 

State 



^City 

_Zip Code. 



New Sales Vistas 

Continued from page 12 



(pt««$« print or typ«) 



lets are new and used car deal- 
ers, jobbers, automobile installa- 
tion centers and radio shops, in- 
dependent garages and service 
stations. (A jobber in the auto- 
motive industry sells parts to 
mechanics and does limited re- 
tailing.) 

Jennis says that most of the. 
company's success stems from 
its sales and service program. 
J & J lists its policies in a cir- 
cular it sent to thousands of 
retailers in New Jersey. A 100 
per cent exchange privilege on 
the tape cartridges is one of the 
major features of J & J's agree- 
ment with its outlets. 'Tape car- 
tridge companies don't offer a 
full exchange," Jennis said, "but 
we feel that because it's a new 
area dealers don't know what to 
stock and doesn't want to get 
stuck if they make a few mis- 
takes." 

The company will train its 
dealers' employees to install and 
service stereo tape players. It 
offers a series of training serv- 
ice schools to which a dealer can 
send as many employees as he 
wants without cost or obligation. 
These courses train men to in- 
stall units, service and repair 
any unit made. If a dealer does 
not want to install or service his 
units, J & J will arrange to have 
the units installed or serviced for 
him. The firm has a network 
of automotive service dealers 
throughout the State who will 
do this work for a nominal 
charge. 

So that dealers do not have to 
tie up much money in inven- 
tory, J & J stocks some 5,000 
4 and 8-track tape cartridges 
and a large selection of play- 
back units. Four-track units con- 
stitute approximately 60 per cent 
of the stock with a two-week 
complete turnover. Jennis says 
he can't get 4-tracks fast enough 
to keep up with the demand. 
Eight-tracks turnover once every 
two months. 

The company keeps its deal- 
ers informed of the fastest selling 
cartridges with special mailing 
each month. This supplements 
its five salesmen who visit each 
outlet every two weeks. J & J 
also provides its dealers with 
advertising and sales promotion 
aids and guidance. Much of it 
is free of charge. 

J & J Corp. has been in the 
jobbing business for 35 years. 
About 10 years ago it started 
selling air-conditioners to deal- 
ers and a limited number to the 
public. The enterprise developed 
into a wholesale business selling 
to dealers only. From that, it 
went into f&dios and then to all 
kinds of automobile electronic 
equipment. Plans for the future 
call for specialization in auto 
electronics and air-conditioning. 
J & J also has its own retail 
store in Newark. 



Decca-Coral 
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ael Mendez, Warren Covington, 
Al Hirt, Big Tiny Little, the 
Ray Charles Singers, Sabicas & 
Dolores Vargas, the Castillians, 
Leroy Anderson, Jesse Craw- 
ford, Don Cossack Choir, An- 
dres Segovia, Liberace and Dick 
Kesner. 

Also in the release are the 
original Broadway cast albums 
of "The King and I," "Okla- 
homa," "Carousel" and "Guys 
and Dolls." 

when answering ads . . . 
Soy You Saw It in 
Billboard 
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more than a new album, a way of life 





INCLUDING PAINT IT, BLACK/LADY JANE/GOING HOME and 8 NEW HITS 



produced by andrew loog oldham 



Mono LL 3476 Stereo PS 476 






Their last 10 have been "Top 10." In hardly more than a year. And 
now they're set to storm the charts again with another sky's-the-limit hit. . 

THE DOOR SWINGS BOTH WAYS 

K-13548 

A Mickie Most Production — ■ Reverse Producers Corp. Published by Blackwood Music, Inc. 




RECORDS 

MGM Records is a division of Metro-Goldwyn-Mayer Inc. 
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6 STRANGERS IN THE NIGHT. 9 

FfMk fa'Htri {JimBT Imtm), Itpril* 6470 

28 PAPERBACK WRITER 4 

iMtlM ia»»r«t M*r1iii), Capital S4SI 

19 RED RUBBER BALL 7 

Cythl* [J*ha llmen). C«lwMk>a 4U»t 

1 PAINT IT. BLACK 8 

■•IIIm SrMM (Andr** Lm« flykis), Lm>«m foi 

17 YOU OON T HAVE TO SAY 

YOU LOVE ME 7 

tafty SprlaifMi, Pklllpi 40371 

48 HANKY PANKY 5 

fir«tn*ttkX iBvlvnt 44M 

12 COOL JERK 10 

Cipll*)* lOIIU Milt«|MlaX Ktrm ISM 

3 I AM A ROCK 9 

SiaiM A Girfuah*! Il*b itkmtUn). Calamblj 4UI7 

2 DID YOU EVER HAVE TO 
MAKE UP YOUR MIND? 9 

10 BAREFOOTIN' 11 

Rekwt firkw (Wh«fl74aH* Pra4.], N*l4 711 

51 LITTLE GIRL 5 

Syn4k«tt i( %omt {Ury IhtmptM), Itlt *4« 



22 DONT BRING ME DOWN 

A>in*li [Tom Wiltw). MCM IJSU 



6 
1 1 

II 



1 1 SWEET TALKIN' GUY 9 

OltftHK (Brifhl TvnM), L«Ml4 3340 

13 OH HOW HAPPY 9 

SIiWm *< ltu« Oohn Rl>n». ImMtl 1097 

36 AIN'T TOO PROUD TO BEG. . . 

TMn^atfHif (M. WkJHIali], Swtfy 7tS4 

31 DIRTY WATER 

SiMdttli 114 C«kk). Tawtf lU 

21 DOUBLE SHOT (Of My Baby's 

Love) 

Swlnfin' Hr4«lit«flf HCirrlc rrfl4l.). Sm*lh 3093 

14 OPUS 17 (Don't You Worry 
•Bout Mo) 7 

4 SMMiii I3a4 Crfwi», MiliM 46370 

64 ALONG COMES MARY 5 

AtiMiiHia (C. iMtfthw). Valtairt 74t 

52 HE 5 

■ilhlMui IfBtliwi m\ IMItTt. Vm 1040* 

23 GIRL IN LOVE 8 

ni 0«Hi4«n rroM Rim), CtplUI 3444 

26 HOLD ON! I'M COMIN' 11 

Sm 0 Diit (Rra4. By Sritfl. Stai It* 

5 A GROOVY KIND OF LOVE. 



12 



72 RAIN 4 

BMltH (S«4rg« Mtrria). C«RiUI 349) 

16 THE MORE I SEE YOU 12 

Ckrit M«4t«i IHtft AlRtrl), A«M 734 

46 POPSICLE 5 

liM 0 0*411 {J4« iMTy), Uft4nT 930S4 

38 CRYING 6 



17 8 9 GREEN GRASS 



4 WHEN A MAN LOVES A 
WOMAN 



13 



81 I WASHED MY HANDS IN 

MUDDY WATER 4 

Ji*Mr Rlvtn a«i Aitar). tiiif«riil 44179 
99 LIL' RED RIDING HOOD 4 



43 HEY |0E 7 

iMm (Nmi Il41»f0.' MJra 333 



^ 43 61 79 PLEASE TELL ME WHY 4 

*■* D4«t Cltrh FIvt (Bavt Cl«rfc>. Epk 10031 

® 35 43 53 THE LAND OF MILK AND 
HONEY 5 

VvoMt (C««c1.H*kiB4444<i), C* 4 C« 234 



48 56 67 YOUNGER CIRL 

Crln«n [Arti* RlfyJ, *»ff 7S1 

45 45 55 TAKE THIS HEART OF MINE. 

U»nm «m (■•kiKMR-MMrt). Um\» Min 



feiw Tipf [IvT Hanlir). t 



46 49 49 PETER RABBIT 9 

Dii Jay tmi At Rlniiwaii tl*«'* 6r**t UhM 
StudlM), Sfflub 30M 



® 

^ 75 WILD THING 

t& 59 78 
® 



SOMEWHERE MY LOVE 

»ai CMiH A the (iHMn (IrmU Atticbwler), 
CalvBhli 4MIk 

49 52 62 HAVE I STAYED TOO LONG - . 

S«MIT t Qi*i lU<u>r Mm), Atta M» 



I SAW HER AGAIN 

ftUiM'i • tiM rtf't (IM Ukr). ftmMII 4«t 

57 58 68 NINETY-NINE AND A HALF. . 

WtlsaB Pkkvn (tlt«t Craftaf), Ailaulk 33M 



52 53 54 MY LITTLE RED BOOK 

lav* (Jit MaltniM A MUrii AbnMMal, llaklra M> 

LOVE LETTERS 

El«>i Pmtar, KA VIdar HTt 



Htrk AI»OTt t Hi* Ti|uj 



niifi Abart). 
A A M m 



® 

(62) 71 86 



BILLY AND SUE 

3. J. niAfliM, MkkOfT 1333 



lit 



HOT 100— A TO Z —(Publisher-Licensee, 



Ain r GWM Crr No Mart (CMfl, Ml) I 

Aifl't T*s Pr*uri l« JoWIt, MMI) I 

All nine ThiBM (Minlt. SMI) 9 

Al«n« Camii Mary [Divan, SHI) I 

Baralooiin' iBoatttm*. SMI) 1 

Billr ind Sir* (Htmrt. IMI) 4 

Ca* I Truil TmiT rMlllir. ASCAT) • 

ClM^T lomnM Aft*r>a«ti (Mtlrif, IMI) « 

CmI Jark jMiLaVflilLn. BMl) 

Crytaa (A(«H.Ra*a. SMt) 3 

Oar f" l>Kl«i«n (Matf-latt, MSI) 3 

oy Tsu E,*f H«v« la Mak* Up Yaw MM? ffaHli. . . 

fgl WlrfiM. IMI) 

Oirii mn*t {Equlaei. BMI) I 

Bwi'l Briat Mt Dawn ISu(«i BMiit<*l«liM, UU) t 
Ds«hl( lhai (01 My Babr't Lara) anl(M«f- 

BMI) I 

EiMV^ftdv l*<r>l I N*l <JKk, IMI) I 

Girl In Ls*t llMthoaotf. SMI) 9 

Crian Grati IMIII*. ASCAP) 9 

Crln lt*tm af Lava (Ithwal. IMI) I 

Craarr Kiad af Lava. A fScraa* fiaMf 

Caliirtibia. BMI) 9 

Haaiiv '•'Ur (T. M., IMI) 

HiMT Sumn^tr Sap CHclwatw*, Ml) J 

Ha** I Sii«e< Taa La** (ClHIIaii Clirlwwfrn»»- 

Wart. SMI' 4 

H* |A*ai. ascflp 1 

Hfy. Ja« Third liafr. IMI) 3 

Bea-Ca-lM (Davbia iH^mm*, 



•Mil 



High an lavf f4 Star. SMIi 

Holtf Ont Im tomin' 'fait, Pranla. 
IM Skal iPtlmifia-lliait To<td SMI) . 
Haairv ISi/aax Damvtslumbla, IMI) 
I Am a ta«k <Eiit(t;i smii .... 
t t<»« OniDnt iBTnliwMd. SMI) ... 
I ta-.r Ydu 1.000 Timii Lurfii SMII 
I Only Ha*i Em far Taa (Ramkk, 



I Uw Htr (TraMiab. IMI) 

I WaM Ta« (»w(rf. ASCAI*) 

I Waihad Mt Ha«dt bi Marfdv Watar (Msrkm, 

SMI) . . 

I'll La«* Ta« Fararar (Mrta, SMI) 

I'm a Nirt (Ta«n<a»i-SlrrpT Maflaw. AICAT) 

- Iiti«a«ilbl« Drtaai. Tb* (Fai, AlCSri . 
It'i an UMiUI Cli»b ' ■ 
Il'l Thar Tim* »f lha Yaar 
La Banba (iMrlb MawilaU, _ 

U>d af Mllh imi Hanav, Tlii |traa. SHI) 

Lara'i Tbaw* Fraai "ffr ZbiTita" (laUtM, 

k%cAn 77: 

Ld'i 6« Cti lta««d iSabr Maaka, IMI] 

Ill- Rad Rldini Haa4 (Rata, IMI) 

lirti* Ckl (Dwa»a. IMI] 

tova L*fian [Fana«>. ASUP) 

lavla* Ta« )■ IwMlar Tlun I«tr tMttt, iMD ■ . 

Maail IFIaMar, IMI) 

MIttv (Varna-. A$<AF) 

Mara I t«« Ta«, lha (lra«MBa, Vmc* 1 Cmb, 

ASCAP) 

My Utila IM Saab KtalM Adiit*. AICAP1 

Mv lavar'i Pttn* Ifart-TMa-ladwal, BMI). 

Mttgbkar. Nalfhbar Kiuy Calmi, BMI) < 

Ninrtr-Miiic tmi a Half llMl>ra*la, IMI) . .. I 

Nat **tp(Mi[)bl* (Nanti*n, AICAP) 

M Hdw HappT (Mrta. BMI] 

Oh T«ab (Afx. IMI) 

(ht tb* &aa4 tbia Lalll»a» (MavtalawB, ASCAP). . 
Ori» 17 IDm'I Vati WafTv lawt AUl ISatwrdav. 

■Ml) 

Ooar, U>^*r. Slrftwari Bawn (FaHI. ASCAP] 

FaUl II. Bla<k [Alriroii, BMI] 

f aintar {Raanbcd. IMI] 

Par«tb*<k WrItrr (Madan, IMI] 

Fait, Prtaent (Bd f>i»ra (TaMir Tmm, Ml) .. 

Frtfr Rabbit rWIITax), SMI) 

Plad npt. Th* iChardan. SMI| . ... 



PlaMi Tall Ml WhT {IriaitMi. IMI) 

P«H)tl« (lavtrr, IMI) 

PraItT Flanidfa (Ibapira^anwMi. AS 

Rata (Matka. BMI] 

Rad Rabbar laH (Idaitlc, BMO .... 
S*arth>a« far My leva fOinH. BMI) . 

Salllar* Maa (Tallr'*^. IMI) 

Samawltata My U«* (RaMa*. UCAP) . 
lta»l M a Tkkit llallka, BMI) ... 
SIraaiari ia tha NIfbt (CbaaiMM^taai 

IMI) 

Satb a 

5iHiair (FartabU, _ 

Iwtat Dr*Mat (At<iff-lMa. BMI) , 

tiraat Paa (law Tot, BMI) w 

Sw*«t Talkla' 6«t (dimla, BMI) U 

Tab* Tbit Haart af Miaa IJa4Ha, BMI) 4« 

Taaaifar'i Pravar (Fradarkk, BMt) W 

Tralai and Baati a»d PUkm CO. S. laavi. AlCAP) 71 
Wba> Ajb I 6ain« ta Ba Wlfbawt Ta«r Lava (Jabata. 



IS " 



III 



. 71 



IMtl 



I I Maadad Twi [TraMdala, 



Wbara Wara Taa I 

BMI) 

malt lat tl Sbakli' Im Mr HMrt (Stnta I Mri 

Taa) Jabata, IMI) ( 

WIM Thiaf (llMfcwaad, BMI) i 

Warb lawi, Tb* mpam. IMI) J 

Taa Batlar Ian (Ilatur. BMI) 4 

Taw Can-I Rallar Sbatt la a Baffatt Hard (Ttaa, 

BMI) 4 

Taa Oaa-t Ha*a ta Say Taa Lava Ma (lafeblM. 

AICAP) 

Taa MnUat LWaa (SMC. UU) 7 

r«M>tar «irl-&m«n (TaMfal Vbtaa. BMI) 4 

Tawntar »lrl-Naadalli (Faltlifal VIrtua, BMI) 1 



® 36 51 78 DAY FOR DECISION 4 
Jthaai 3h (Cmi Ntth), Wtmtr B>«f. lt» 

® 37 47 59 LET'S GO GET STONED 6 
■•V Chl(l«t (JM MaMiJ. ABC RmsHi 10M« 

^ 58 81 90 SWEET PEA 4 

28 22 24 MAMA 8 

3. J. IhMiM (M*ii( iBlirprbH, Ih.), 3««rltf 13139 

® 42 46 56 OH YEAH 5 
Skad«wi Kaiffct (DvRwlfk tni.}. Owmkti Itt 

®3I 32 39 I LOVE YOU 1,000 TIMES 10 
Th« rbtim (LvffcH 0(xM>. MmIcw IIU 

51 72 — YOU BETTER RUN 3 

VHflf RkKilf <TtMt UtuliX AllMtk 3333 

56 70 98 THE PIED PIPER 4 

CrtiBiM Sr. Prtin (Di*l3 NIcttlwn), iMi* 1330 



® 50 60 71 LOVING YOU IS SWEETER 
THAN EVER 6 



«** 67 82 — HUNGRY 3 

Vm r»u< Rtvm ft tfet RaWan (Tanr MaUkar], 

CabMOU 43473 

61 77 — HAPPY SUMMER DAYS 3 

Ktf Raaala Daaa (Pfetl Xafel). Blaa»aa4 303 

54 59 69 YOUNGER CIRL 6 

Ka*rfalli (0. 3. IV Pr*3.|. Marcurv 73343 



® 60 68 70 SOLITARY MAN 
NtlhOimaad (Barrv A Grarawkb), Baa| Sit 

® 

® 64 76 87 THE IMPOSSIBLE DREAM 5 
J.<k Jaaai (Da.id KaffX *Vr 743 

^ THE WORK SONG 



^ 70 89 — WHERE WERE YOU WHEN I 

W NEEDED YOU 3 



Cfatt Baaii (llaan 4 Barri). OvahiB MSf 

65 71 86 Mr LOVER'S PRAYER 5 

oil. RaMlnl (7ra4. kr Staff), Veil lU 



® 63 65 80 I'LL LOVE YOU FOREVER 9 
Halidavi tBa.li.JMk.aa PraJ.). ftal4a« WarU 34 

79 83 — WHOLE LOT OF SHAKIN' IN 

MY HEART (Since I Met You). 3 

3UrM<a« (Fra4h WltiMi), TainU 34134 

® 66 69 97 NEIGHBOR. NEIGHBOR 5 
JlmiiiT Mwfhaa (Rk Hall), faaa 1003 

82 OVER UNDER SIDEWAYS 

I** DOWN 2 

Tar4Uf4i (SaiM>aB.Sa>)f1i. NaRiar-Ball), fpic 10033 



Record Industrir Assciciation of Amcrlco sBOl 
of certificRlion at milliofi selling single. 



® 62 64 65 CLOUDY SUMMER 
AFTERNOON 



> 88 



Barrv MaCaIra CLa> A4lar>, 0»^k)<l 497 

- SEARCHING FOR MY LOVE. . . 

laa BakkT Maar* 4 rOa Bkylkm A«i (Rick Half 

Ckaakar llf 

#96 YOU CAN T ROLLER SKATE IN 
A BUFFALO HERD 

Raiar RIIBh {Janr Kt«Ba4y). 1'a.h 7"'' 

® 72 90 — NOT RESPONSIBLE 
Taai laaaf (Ralar Sulllaaa], Paarat 40004 

® 77 74 84 WHAT AM I GOING TO DO 
WITHOUT YOUR LOVE 



^ PRETTY FLAMINGO 

Ha Maafrad Maan IJa^M P(ra*i«1, 

Ualtad Arlkii Sbcw 

® 78 84 94 I LOVE ONIONS 4 
SVHB Chriitk Uaha Hill). Calixnbia 43S9! 

^ 73 73 76 WHEN A WOMAN LOVES A 
^90- 
® " 



MAN 5 

iirh«r Pkilllpi (Jarrf Waalar). AltanMa 333S 

I'M A NUT 2 

Larav PaUlaa lllaMuaf.Whtalar). Kae> 73t 

SWEET DREAMS 2 



®86 YOU WOULDNT LISTEN 2 
i-4«9 af Marth IHIka CantiOlnal. Parrat 304 

- TRAINS AND BOATS AND 
PLANES 1 

BlaMia Waiwkh (lacfcaaacMevU), S440i<* 131S3 

- SUNNY 2 

BaObr HakO llarrr Reti), Pk'llpa 40345 



^95- 

® 80 97 — TEENAGER'S PRAYER 3 
Ja* lima- (J R tatarvrhti]. Saaod Slafa 7 ?1 a 

(5)8' 96 
® '3- 

®84 87 — I ONLY HAVE EYES FOR YOU 3 
l«11«*ma« iltaaa DMielai). CapHal 344* 

#99- 
# 100- 



GRIM REAPER OF LOVE 3 

Tartlai (Baaaa N*>a). White Whala 331 

LARA'S THEME FROM 

"DR. ZHIVACO" 2 

Raear Wilftam, K*ee 73* 



PAST, PRESENT AND FUTURE 2 

S4anerl.Lat l3li*4a« Uartae). RaO BM 100^3 



MISTY 2 

6raa*a HalMas ICal lemeley), Prattle* 401 

®94 STOP! GET A TICKET 2 
Clffi af laTaaear HiB |Sla<a* Pabnaa). Oala 13)0 

«t> AIN'T GONNA CRY NO MORE. 1 

Wf RaaeOa Laa (Oaraai BraOley). Oana 31V70 

® 89 92 96 IT S AN UPHILL CLIMB TO 
THE BOTTOM 5 

Walfaa Jaak.an (Ta4 Ca«paf), Oka* 7147 

CAN I TRUST YOU? 1 

iacbelen [Dkh RMa), Lae4ee 10010 

*tk I WANT YOU 1 

Oak Drla* dak iahaataa). CalamkU 43403 

®9I 94 — IT'S THAT TIME OF THE YEAR 3 
Lae Ba«TT |Ma4arB.Wklta). Batca 31343 

^ — ON THE GOOD SHIP LOLLIPOP 1 

Wa-4ar What l«a* Craaia). Pftillpi 403W 

®98 PAINTER 2 
Lau Clirltlla ICbarlla Cahlla), MOSS 13333 

®97 LA BAMBA 2 
Trial lapei (0«a Ceita Pfe4.). Raorlie 04^ 

HIGH ON LOVE 

KekkarOeakaai (iarrv Fatlaf). CklNwe* 30333 

HOT SHOT 

3«a>a Vlalaa (4 RUoi Pr«4.), Swae 43SS 

^ EVERYBODY LOVES A NUT. . . 



® 
® 



— HEY YOU LITTLE BOO-CA-LOO 

Ckabby Cbackar (Daira AnbII), Pirbway m 

— ALL THESE THINGS 

liaiquai, Paab lU 

— SUCH A SWEET THING 

Marr Win* (Cari Ba«k), Atta *433 

BUBBLING UNDER THE HOT 100 



. TAI AW CEMINT 

:. MS Will BMAK TMI HIAIT .. 

I, I'll BI eOMI 

. TOU WAITED TOO UMO 

I. BSCAUII OF TOU 

i. I NIIO LOVI 

'. COIWIT OOWN 

I. HAND JIVS 

I. COMI WHAT MAY 

I. HOW UN I TILL nil tTl OVil 

. lOOK AT Ml fillL 

I. LOOK IIFOIt TOU LIAP 

I. I-VI COT TO CD OH WITHOiT TC 

I. MINI EXCLUSIVILT 

I. Sll TOU IH IfFTEMBEl 

t. BItTAMT DRUM! 

TOU JU$T CAHT aUIT 

I. IT'S TOU ALOHI 

t. RACt WITH THI WINS 

). IF HI WAUlO IHTO MT IIP! . 

I. (OCK IT TO IM J B 

L IT'S A MAN'S-WOAUN'S WWIB 

I. FARMIR JOMH 

I. iUST A UHLI SIT Of TOU 

I. OfF AMD RUNNtHC 

I. TOU'RI NMOOT TILL tOMIOOBT 

'. Piitrr riAMiHCo 

I. 6REATEIT MOMIHTS IN A GIRL' 
I. TMAT-S IHOiNrH 

I, LOMELT SOIOIIR 

I. I PUT A SPfll OH TOU 

I. WI'U Bf UNHID 

I. THE STHCII OF BALTMMItl 

I. LIT IT Bi MI 

I. FMDOII riilCOOB 



Vfr4ili tmitk. C«*lt«i H37 

tifblaaa* Braffeart, Varva I04M 

Paia-Saca linear*, Cahmbla 4**4* 

FIra Slalr-Sta**, WMv C <«l 

laaia A Pat<i. laaliHa 4MI 

Barbara Maian. Artk llO 

D**a (Sahr) Cartai, Raalatl* MTV 

Itraatalava*. Baaf S94 

Ilvk PrnlaT. KA Vklar BS7B 

Wiltla«a«, Cakatbia 41AS0 

Babby Vaa, L»arty 15177 

Ba<r« curb FIt*. Ibk 100)1 

U Vaa Dfk*i. AUU SM 

Olyvrki, Mkwaad SSIS 

Mapv«alat>. S, T, Pap»y S30 

JhM Baa<t>. KA Vklar S7B« 

Bkb Halm. D«ia 119*9 

W*lhn, UaHa4 ArtlBti MOM 

Tb* Rabbi, Mariary TISTV 

Iy«a CarriK. Calvtaki* «3«M 

1*1 Carria, Lib* 301 

Km Tbamat. laiperi*' M17S 

Ty*l WavM. HRR 4t1 

Ballai Friil*r. Casual M70 

lailay 6«<c. Mrriury 73SS0 

lOVIS TOU Waariar Wha. Phlllr> 403M 
..... . Taaiaiy Vami, Ata^aaty IM 

1 LIFI Tabani. B. T. Papgy S19 

. ..Raw** RablxtM. Wa-4 nsS 
...Mlb* WllliaKi, Allaalk Ult 

Aba Fri[* l«t. Parrat MO) 

latnHlari. Canbl* »1 

...Irtkr RCA Vklar BS91 
.Arflwr Pryiatk. OM Twn 119* 
Bay Strrtat, Maauatant 944 




Larry Brown — Raymond Bloodworth 
The Distant Cousins 

Larry Irown and Raymond BIm4- 
worth, two of Saturday Muiic, Inc.'* 
promiting young writers-producers, are 
known to record buyers and dee i«ys 
around the country as The Dittint 
Coviini. My tiails from MilledQevllle, 
Georgia, and Larry is from Newark, 
New Jersey. They met while serving 
with the \J. S. Army Signal Corps. 
Seals at training school were assigned 
alphabetically so Brown and BlaodworHi 
sat side by side. It watn't long before 
they discovered they had a mutual love 
-music. Larry played guitar and lay 
sang. They were both sent to France 
where they teamed up to entertain at 
the Christmas show. They entered the 
All-Army Entertainment Contest for all 
of Europe and won second place In the 
"specialty group." They performed in 
our military installations throughout 
France. They were so enthusiastically re- 
ceived that local night clubs hired them 
to entertain whenever they were able to 
get a weekend pass. 

After their service with the Signal 
Corps they came to New York to con- 
centrate on a career as writers and 
entertainers. Their latest songs are "I 
MISS YOU," which they wrote with 
Htvllle Nader, and was recorded by 

Uiit RimbMv for DynoVoice, and 

"ONE GRAIN OF SAND," written in col- 
laboration with B»b Crewe, and re- 
corded by Kitty Kallen for Philips. As 
Tlie DEunt Ceuilns they recorded an- 
other sonq they had written with Bob 
Crowo, "SHE AIN'T LOVIN' YOU." It 
was released by Date records and is 
already receiving excellent play. Larry 
and Ray are making Iheir debut at 
producers with Rlchanl and The Youifl 
LioBS for Philips. The song they hope 
will be 5 hit is "OPEN UP YOUR OOOR" 
which they wrote, 

Larry irown and Raymond Btoodwerfh 
have much going for them— talent, fine 
performers, and the astute guidance 
of Bob Crewo. 

* * * 



DAY FOR DECISION 

We believe the recording 
industry owes a vote of 
thanks to Warner Bros. 
Records for its latest hit 
"DAY FOR DECISION." Of 

late there has been a tend- 
ency to consider patriotism 
corny, to call expressing 
love for the USA as square. 
We Americans have good 
reasons to be proud of our 
heritage, and should not 
hide the pride we feel for 
our country. "DAY FOR 
DECISION" points this out 
in a masterful, effective 
manner. 

We applaud Johnny Sea 
for a superb rendition. 
Allen N. PeKier rates a 
cheer for beautiful writing. 
Gene Nash has earned 
praise for presenting the 
subject matter with taste, 
dignity, and sensitivity. 
And, as for the publishers 
Moss-Rose (BMI). our hats 
are off to you. 

Dan Crewe 

Vice-President 

Saturday Music, Inc. 



Billboard 



. By ELIOT TIEGEL 



TOP 40 



★ ★ ★ 

FLASH! FLASH!— R S B HERE WE 
COME. Gary Knighl produced the 
Kenny Wells New Voice recording of 
Kniglifs song, 'I CAN'T STOP," (or 
Bab Cnwe Productions. Early re- 
sponse shows the dee jays can't 
stop spinning "I CANT STOP." 

SATURDAy 
MUSIC. INC. 

IMl Broadway 
New York. H i. 10023 
212 CI 5-3535 
RUSS MILLER— PROF. MGR. 
20 
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1 1 STRANGERS IN THE NIGHT 10 

Frank liMtr«, ttfritt 0470 [RMWVtll- 
OianiptM. Ull) 

3 6 THE IMPOSSIBLE DREAM 9 

ink Jm«i, Kapp 7S5 CFm, UCAP) 

6 11 WIEDERSEH'N 8 

*l Martin*, Capitsr M52 [llMM*all. IMI) 

2 2 THE MORE I SEE YOU 12 

Chrli Mmta. AUH 7<H 9'tm—. VMca ft 
Cmh, tSCAf) 

8 18 IT'S OVER 7 

limmi* Ra4|tn. IU41 (Haairtamb. ASCAP) 

18 — SOMEWHERE MY LOVE 3 

tar Caaaltf A Si»t*n, Calnakla 4M3& 
(KoMlNi, ASCAP) 

13 20 I ONLY HAVE EYES FOR YOU 5 

ItttcrwM. Capltel SM* (llMiick. ASUP) 

7 10 MAME 9 

Lau» Armshwif, Mm»rr 72S74 (U*nh. ASCAP) 

11 16 STRANGERS IN THE NIGHT . . 9 

l*rt Katnpltrl ft Hit OnknU*. DMta Sl«49 
(Ctiampin-tMMvitr, IMI) 

15 31 IF HE WALKED INTO MY LIFE 4 

IHi* Chi.., CJMnbU MMO (Hnnlt. AiCAU 

A 4 COME RUNNING BACK 9 

Dm Itertii, Ktniu 04M (*khk.r./XiU, IMI) 

16 21 LARA'S THEME 10 

■hw Will>.im, Ktpt 711 (lafeMM, AKAP) 

5 3 MAME 12 

Mhr D«ri., AHiaHc 7X19 (Mwrli, ASCAP) 

12 17 COO COO ROO COO COO 

PALOMA 7 

ftrt Cm... KA Vittw M23 (Pm. 1.11, AMI) 

22 30 IN THIS DAY AND ACE 4 

Pani P.fl., C.4nnbU 4U47 [eilH.., AMI) 

9 15 THE LAST WORD IN LONE- 

SOME IS ME 9 

SUi Amid. ICA Vklor Mil (Tm, HI)} 

23 32 ONE— TWO— THREE 5 

Im Hwfm, Epk 10033 {B^Mlwm*^, IMI) 

25 35 HOW CAN I TELL HER IT'S 

OVER 4 

■rilllMis, Cluabl. 43A50 (C.kaibl., AMI] 

17 14 LESS THAN TOMORROW II 

Jwrt V.lt, ChiaW. (SmIA MmmI.)., AMI) 

YOU DONT HAVE TO SAY 

YOU LOVE ME 2 

Bvilr IprinflilM, Philip. 40171 (».bAlai, ASCAP) 

38 - HAPPY SUMMER DAYS 3 

Am.1. Dm., DLMMd 301 (PIctarrtM., AMI) 

10 5 LOVE ME WITH ALL OF YOUR 

HEART 14 

iKbiln, In^Ai nil (PiH M'l, IMI) 

24 34 STAGECOACH TO CHEYENNE. 6 

War** MntM, Cafllal 1443 (Mlllw. ASCAP) 

29 29 BLACK FOREST HOLIDAY 8 

Hsnt JanhnrUi. MwEvry 715*7 [MK, Ml] 

THE WORK SONG 2 

IM Al»«rt ft TijMBi ftran, ASM M» (Ufaa, IMI) 

14 9 SAM, YOU MADE THE PANTS 

TOO LONG 8 

■a>«ra Str*iu-4, Calaabla 4M12 {Sha^lra- 
■mritla. ASCAT) 

20 27 I LOVE YOU DROPS 6 

Vlt BaM. Mhw lit (Mmi-I«m, IMI) 

32 38 DAYDREAMER 4 

R«b«rt CmIH. CalMikU 4Ma (MmHi, ASCAP) 

36 — SUMMER LOVE 3 

Mm Baitdtm, CalvmftU 4WS 4M«laal, ASCAP) 

LA BAMBA 2 

Trial LayM. tayrlM 04W (Sm* MUmI^, IMI) 

33 37 IF I FELL 5 

Bntkan FMr. CalmbU 41tai tMadta. IMI) 

31 36 DONT TOUCH ME 6 

Jtanala Itttj. Umvmmtl tl3 CPaawar, IMI] 

YOU CANT ROLLER SKATE IN 

A BUFFALO HERD 2 

■•fM- Millar. Sautli 20U (T/m. IMI) 

39 — I'LL BE CONE 3 

PM*-Sat« SlMfftn. MMnbta 41444 (Edmark, IMI) 

TRUMPET PICKIN' 2 

AJ Hirl, KA flttm Ui4 [Mafbvw, IMI) 

40 — YOU'VE COT POSSIBIUTIES. . . 3 

Ptiar La«. Capital SAM {MarlvT, ASCAP) 

CAN I TRUST YOU? 1 

■acbalM. UadM M019 (MUtor. AlCAP) 

MISTY 2 

intnt Malaai. Prutifa Wl (VarMa, ASCAP) 

LET IT BE ME 1 

Artbwr Pryiach, tU Tawn IIM a**^. 

ASCAT) 

UPTIGHT 1 

Hamsy Wiban, CfHti SOT PafecN, Ml) 



Dick Bock, general manager of 
Liberty Records World Pacific-Pa- 
cific Jazz division unveiled a "raga 
rock" LP last week. 

★ ★ ★ 

The raga rock album, released 
June 10, and featuring Indian mu- 
sician Harihar Rao, typifies the 
thinking around World Pacific-Pa- 
cific Jazz. In July the two labels 
celebrate their first anniversary 
under Liberty. 

★ ★ ★ 

During this first year under the 
direction and influence of the pop 
music independent, one of Bock's 
two labels, World Pacific has 
gained a stronger identity. The ad- 
vantages as Bock sees them now of 
Liberty ownership are that Bud 
Shank was re-established as a lead- 
ing saxc^honist resulting from his 
peppery playing on several pop 
tunes; trumpeter Chet Baker gained 
national awareness for his playing 
with Shank on "Michelle" and for 
his Mariachi Brass albums; Bob 
Lind emerged as a powerful com- 
poser and contemporary vocalist 
and guitarist Joe Pass entered the 
pop realm with light jazz versions 
of top 40 songs. 

★ ★ * 
"Liberty's direction put us in 

this market," said BcKk. He had 
been leaning that way, but the 
force of Liberty's success in the 
top 40 market "convinced" Bock. 

★ ★ ★ 

"It wasn't difficult to think com- 
mercially," Bock said. "I found it 
a challenge to take top 40 music 
and recast it in a different mold 
while keeping the artist's integrity 
in mind." 

★ * * 

In his first year with Liberty, 
Bock had five singles and four al- 
bums on the charts. The singles 
were "Michelle" by Shank with 
Baker; "Elusive Butterfly," 'Truly 
Julie's Blues" and "Remember the 
Rain" by Lind and "Uptight" by 
the Jazz Crusaders. His chart al- 
bums were "Michelle." "Don't Be 
Concerned," by Lind, which in- 
cluded the "Butterfly" single; 
"Hole in the Wall" by Billy Lar- 
kin and the Delegates and "A 



Taste of Tequilla" by the Mariachi 
Brass, a copy of the Tijuana Brass. 
The last album Bock had on tne 
charts was 'The Shampoo" by Lcs 
McCann in 1963. McCann, a fa- 
vorite Coast pianist, is now with 
Limelight. 

* ★ ★ 

Bock explains he's listening to 
songs all the time and can hear 
which pop songs can be married 
to which artists. "It seemed, for 
instance, that "Sign of the Times' 
was the right material for Joe Pass 
because it had ^ood strong melod- 
ic and rhythmic lines. The title 
also lent itself to an explanation 
of what Pass and Bob Florence, 
the arranger, got into in the al- 
bum." 

♦ ★ * 

Each month the emphasis 
switches between the two labels. 
For the jazz performer, it's a mat- 
ter of adjusting to the change of 
material. 

★ ★ ★ 

Bock has produced fewer hard 
core jazz packages during this first 
Liberty year, "simply because ihei 
sales potential was too limited." 
■k * -k 

A major advantage for Bock is 
the financing Liberty provides to 
draw top arranging talent for proj 
eels. These have included Flor- 
ence, Gerald Wilson (himself a 
WP artist). Oliver Nelson. Jack 
Nitzsche. Harry Betts. George Tip- 
ton, Gil Fuller (also on the label) 
and Julian Lee. 

★ ★ ★ 

Pacific Jazz had accounted for 
the largest consistent volume, but 
when Bock began to shoot strong 
pop material on the WP line, that 
label turned out to be his top sell- 
er. "I'm sure people are saying 
'he's gone commercial," " Bock re- 
marked, "but I say I'm pleased 
with the quality of product 
achieved for Bud Shank, Chet 
Baker, Joe Pass and that it's im- 
portant to reach not only the jazz 
market, but the young market that 
will respond if it has the sound 
and material with which to identi- 
fy. It's gratifying if you do it suc- 
cessfully." 



AMBITIOUS MAN WANTED 

This man should be In his twenties or early thirties, reasonably aggressive, 
a non clock watcher, and able to work smoothly with people. 
We are an Independent record company, now relatively inactive, but with 
an outstanding catalog that was created during our twenty-year history. We 
are financially sound, well eiperienced, and enjoy goodwill in the trade. 
Now, we need someone to reactivate our record division and be its general 
manager. This means A & R work, as well as dealing with independent 
producers, distributors, promotion men, rack merchandisers, etc. In other 
words, just be a real "take charge" man. We'll negotiate a reasonable 
salary until you get productive. Then, the future is up to you, and can lead 
to an eventual ownership participation. 

Interviews can be arranged in Los Angeles, Chicago or New York City. Please 
feel completely free to write me in strictest confidence the details of your 
education, work experience, etc. No phone calls, please. 

Art Rupe 

Specialty Records, Inc. 
8300 Santa Monica Blvd. 
Hollywood, California 90069 



(AtUntion eAll 
Songwriters 

Are vou getting all ihc roy*rtiei dut 
you? 

Arc your roydllict paid on time? 
Are you gelling the best conlract in 
the buiinut Get the fwit on AGAC. 
Such writers a Johnny Mercer, Hoagy 
Carmichael, Dorothy Fieldi, 
Brook Benton belong. Why 
not you? Write, phorte (or 
free information. (A I 1 
ASCAP-BWI wrilers welcome.) 

eAmerlcan QullA 

of cAuthors 
and Composers 

50 Wmi 57th 51., New York PI 7-883] 

U31 Hwd. Blvd., Hwd., C«l. 462-noa 
Serving Songwfilers Over 35 Yeart. 



PERSONAL SERVICE TO 
ALL JUKEBOX OPERATORS 



We specialize in a 
complete line of Pop, 
R&B, Spirituals, C&W 
Singles & LP's. Plus 
all Gold Standards — 
oldies but goodies. 



FREE TITLE STRIPS: 



and F A S T ONE DAY SERVICE at 

STAN'S RECORD SERVICE 
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RECORDS 
PRESENTS 
AN EXPLOSIVE 
FIRST RELEASE 






A Fantastic New Group 

2 

A Great Song 
A ffipTroSucer 

"LAND OF music: 

The Strangers 

KR-0115 ^7 

Produced by 
Erik Jacobsen 
Sweet Reliable Prod. 




it. Nat'lly by Chess Producing Corp. 





Schools Ringing Out With R&R 
Belles — Some May Earn Masters 



NEW YORK — All - girl 
groups, which have been out 
of the limelight since the hey- 
day of Phil Spitalny, are on 
their way back, but this tiine in 
rock 'n' roll form. The groups 
have been springing up in col- 
leges and high schools around 
the country and are being 
watched closely by record com- 
pany scouts. 

There is hardly a woman's 
college in the country today 
without at least one female rock 
group in residence. The girls 
are taking after their male coun- 
terparts; their instrumentation, 
amplified guitars and drums, is 
the same and many of them 
even write their own material. 

Although the record compa- 
nies are proceeding cautiously 
with disk deals, there are al- 
ready a number of mixed 




rhotoc^rapnerj" 

ill JAMESJ.KRIEBSIUNN 
16SW.46thSt,N.Y.36 PL 7-02331 




MANAGEMENT BY 
MARTIN, INC. 

Now booking, managing, 
publiihing & recording. 



CONTACTi 
G«rl Stolhom 
423 4lh St. 
Maryfville, Cot. 
7<l2-37(» 



MANAGEMENT BY MARTIN 

n o California Stat* lic*n«*d t 
bonil«d corp. 



groups like the Mamas and the 
Papas who have scored in the 
record market. However, while 
they're waiting for those disk 
offers to come, the girls have 
been doing quite well with 
"live" dates on the campuses 
of neighboring colleges, es- 
pecially where the male enroll- 
ment outnumbers the female. 
Two Examples 
Two top examples arc the 
Moppets from Mt. Holyoke Col- 
lege in Massachusetts, and the 
New Pandoras from Boston. The 
Moppets, who travel to and 
from their jobs in a 1957 hearse, 
play most of their dates at near- 
by Ivy League colleges like 
Harvard, Yale and Cornell. 
They are in demand at men's 
colleges throughout the East, 
and have built a strong reputa- 
tion from Boston to Philadel- 
phia. 

The New Pandoras, who con- 
sist of a college senior and three 
Boston area high school girls, 
have also been doing well on 
campuses. They are probably 
the only rock group to play at 



the Harvard Club in Boston. In 
the Boston area, the group is as 
well known as many of the art- 
ists now riding the top of the 
best seller charts. Just recently 
they were the featured act at 
Seventeen Magazine's annual 
fashion show in New York. 
Getting Publicity 
The girl groups are also pick- 
ing up a lot of newspaper cov- 
erage. The New York Times ran 
a feature on the Moppets; 
Women's Wear Daily had a 
story on the New Pandoras; and 
the Boston Globe also covered 
the Pandoras with a feature 
story. 

The clothes the female groups 
wear and the way they look are 
apparently as important to the 
college girls as their music. 
Most of the girls in the groups 
dress like ladies, dresses are "in" 
— at least on stage — and pants 
are "out." Feminine clothes un- 
doubtedly help their appeal at 
men's colleges. 

The Moppets have turned 
down bids from record compa- 
(Continued on page 23) 



Triangle's Right Angle— 
Chi. Summer Pop Concerts 

ston Trio (Aug. 6). Bill Cosby/ 
Chad Mitchell (Aug. 13), the 
New Christy Minstrels/the Dave 
Brubeck Quartet (Aug. 14), the 
Mama's and Papa's (Aug. 20), 
Jerry Vale (Aug. 21), Peter, Paul 
and Mary (Aug. 27, 28). 



CHICAGO— For the second 
summer in a row, Frank Fried's 
Triangle Productions is spon- 
soring a summer pop music 
concert here. The series looks 
like a fixture for Chicago be- 
cause last year's series contrib- 
uted half of Triangle's $1.7 mil- 
lion gross for the fiscal year. 
This represented a $700,000 in- 
crease over the previous year. 

"We learned that the concept 
works," says Fried, who bases 
his bookings to a great degree 
on the artist's chart performance. 
Like last year. Fried is bringing 
the Beatles to Chicago. Two 
concerts are scheduled for Aug. 
12 at the International Amphi- 
theatre. All other concerts will 
be at Arie Crown Theater at 
McCormick Place. 

Scheduled are Tony Bennett/ 
Woody Herman (June 24, 25), 
Paul Revere and the Raiders 
(July 2), the Rolling Stones 
(July 10), Judy Collins/the 
Mitchell Trio/Tom Paxton/ 
Staple Singers (July 15). the 
Beachboys (July 16, 17, 18), the 
Byrds (July 20), Andy Williams/ 
Henry Mancini (July 22, 23), 
Skitch Henderson/Norm Crosby 
(July 30), Simon and Garfunkel 
(July 31), Peter Nero/the Young 
Americans (Aug. 5), the King- 



GERARD W. PURCELL 



Associates Ltd. 
is moving July 1st to 
150 East 52nd Street 

Ninth Floor Phone: PL 3-7600-6 
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New Lewis Trio 
A Powerhouse 
On N. Y. Stint 

NEW YORK — The recent 
personnel changes in the Ramsey 
Lewis Trio evidently haven't 
hurt the act's pulling power. 
Lewis still holds forth at the pi- 
ano, but Cleveland Eaton on 
bass and Maurice White on 
drums are new. 

At their Village Gate open- 
ing Tuesday (21), the reconsti- 
tuted RLT served up its pop- 
jazz fare, which has been rack- 
ing up strong album sales on 
Cadet, to the delight of a young 
adult crowd. 

After starting with low key 
and sophisticated versions of "I 
Ain't Got Nobody" and "It Was 
a Very Good Year," the trio let 
loose with the title number from 
"The In Crowd Album," and 
White took over with a percus- 
sion of a Horace Silver com- 
position. 

But Lewis is still the top man. 
His piano style ranges from 
cocktail lounge to concert, and 
it's always alive and inventive. 
AARON STERNFIELD 



Mindbenders on 
Third U. S. Tour 

CHICAGO— The Mindbend- 
ers — who just signed with Co- 
lumbia Pictures to appear in a 
movie with Sidney Poitier — com- 
mence their third tour of the 
U. S. July 1. 

According to Fontana na- 
tional promotion manager Jerry 
Meyers, as much mileage as pos- 
sible will be gotten from the 
tour promotionally. 

The group has just signed a 




HUGO & LUIGI. outside left and right, flank Jimmy Bowen. second 
(eft, of Reprise Records, and Lloyd Price as artist signs long-term deal 
with label. Hugo & Luigi will produce all of Price's product for Reprise. 



Ames Aims Pace 
AtDoublePayoff 



LOS ANGELES — For the 
past year vocalist-actor Ed Ames 
has been hitting a hot "in per- 
son" pace with appearances at 
concerts and outdoor events. 
Hopping a plane for two out of 
almost every four weekends a 
month to perform live has the 
double-barreled purpose of pro- 
moting his RCA albums and the 
"Daniel Boone" TV series, with 
which he has been affiliated 
three seasons. 

"The only way to make 
money is to play places which 
hold a large audience." he says. 
Ames admits that he has to 
maintain a grinding pace of one- 
nighters and occasional weekly 
nightclub engagements to main- 
tain his identity as a vocalist. 
He has been a solo performer 
for the past six years, the time 
the Ames Brothers disbanded. 
He has been with Victor as a 
member of the quartet and as a 
single since 1953. 

As a result of playing week- 
end concerts, Ames estimates 
his income has skyrocketed four 
times its normal level. Since 
1953 he has performed on 
Broadway in five plays and 
worked in the TV adventure 
series. 



Although he has yet to hit 
the charts strongly with single 
records ("Try to Remember" 
was a fleeting chart tune), Ames 
maintains an awareness for cur- 
rent material. "I won't get a tape 
CARtridge player in my car." 
he says, "because I don't want 
to hear what I like. I listen to 
the radio to hear what's current. 
His two favorite stations are 
KGBS, a country and western 
outlet and KHJ, a rocker. KGBS 
offers him insight into new 
tunes which are adaptable for 
the pop market and KHJ relays 
is. 

Ames has three different acts 
for nightclubs, county. State 
fairs and rodeos, the latter two 
involving his appearing in a 
break -away Indian costume 
which gives way to sports 
clothes. 

"Show business is like poli- 
tics," he believes. "You need a 
name which people can identify 
with." Appearing on the "Boone" 
series was Ames' means of gain- 
ing national exposure, but to 
avoid being locked into the role 
of an Indian, he scurries around 
the country playing outdoor 
shows and doing musicals. 



Mitchell Won't Deal-Yet 



NEW YORK— Although sev- 
eral record companies have been 
bidding for Chad Mitchell after 
scouting his act recently at 
Mother Blues in Chicago, his 
manager. Franklin Fried, won't 
make a deal until the singer 
winds up his engagement at the 
Village Gate here. Mitchell will 
be at the Gate from June 28 
through July 10. 

Mitchell, who left the Chad 
Mitchell Trio about a year ago 
to go out as a single, has been 
steadily developing his act with 
new songs and new arrange- 
ments. He's even studied with 
acting coach Ludwig Donath to 
perfect the dramatics in his per- 
formance. Fried now feels that 
Mitchell is ready to make a 
record. 

At the time Mitchell left the 
trio, the group was grossing over 

new three-year contract with 
Fontana for exclusive release 
rights in the U. S. 



$250,000 a year from music 
publishing, records, personal ap- 
pearances and club dates. 




ETHEL MERMAN warms up for 
the RCA Victor original cast al- 
txjm of Irving Beriin's "Annie Get 
Your Gun." with her co-star Bruce 
Yarnell standing by. The album 
was produced by George R. 
Marek and Andy Wiswell. 
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GODDARD LIEBERSON, center, president of Columbia Records, super- 
vises the cast of the hit Broadway musical, "Mame," at a recent re- 
cording session in Columbia's New York studios. Watching Lieberson 
is Fred Plaut, left. Columbia's recording engineer. 



MUSIC ON CJtMRUS 



University of Virginia's campus 
representative. Clay Rutter, re- 
ported that the school deliberately 
suffered a $1,500 loss on a recent 
Louis Armstroos standing-room- 
only concert. William Rao, head 
of concerts at the University of 
Virginia, said: "Only $2 per ticket 
was charged in appreciation of the 
past attendance at earlier concerts." 
The college had profited $1,000 on 
Martha and the Vandellas, $2,500 
on the Supremes and $2,500 on 
the Four Tops and Dtomie War- 
wick. 

Maurice Rablnofff, campus rep- 
resentative at New York Tech, re- 
ported that campus radio station 
WNYT will expand broadcast time 
from a 10-hour day to a 20-hour 
day. New station manager is 
Keith Roinc. . . . KLRN-TV of 
the University of Texas has won 
the Ohio State Award for "Na- 
tionalism in Music' an instruc- 
tional music program. . . . Emer- 
son College has six students work- 



Scanning 
The News 



Betty Everett signed to ABC 
Records for the pop and r&b 
market. Her fir,>>l recording dale 
for ABC, held in Chicago, was 
produced by Al Smith, and ar- 
ranged and conducted by Johimy 
Pate, label's Midwestern director 
of artists & repertoire. . . . Jazz 
artists Shelly Manne and Junior 
Mance added to Atlantic Records* 
roster. . . . Mel Carter re-signed to 
Imperial for three years. The pact 
calls for minimum of three albums 
and four singles. . . . Keiuy Biggs, 
a regular on WWVA Jamboree 
out of Wheeling, W. Va., signed 
to Chart Records. . . . Tony Moon 
signed We the People, a group 
from central Florida, to a long- 
term production pact. Their prod- 
uct will be coming out on Chal- 
lenge Records. . . . Lorraine Chan- 
dler signed to RCA Victor. Sbelley 
Helms supervised the first record- 
ing session and Jacit Ashford was 
a&r man for Pied Piper Produc- 
tions, an indie production company. 



ing on Boston's WHDH for the 
summer. . . . Rhode Island Uni- 
versity's record of 75 hours of 
marathon broadcasting has been 
smashed by KRWG of New Mex- 
ico State University. Phil Jac<^, 
a deejay with KRWG. broadcast 
82 record-breaking hours. 

New college correspondents who 
will be representing Billboard in 
the fall, are Eric TurldngtoD, Uni- 
versity of Pennsylvania; Walter B. 
Siegmaim, Wartburg College; WU- 
liam E. Burt, Amherst College: 
Thomas Measday, Georgetown 
University; Rob«1 Pendergrast, 
Bradley University; Thomas F. 
Daugherty, Shippcnsburg State 
College; L. Courtney Hizer, Uni- 
versity of Tennessee: Raymond 
FraukUn, University of South 
Florida; Donald Critchfield, Uni- 
versity of Nebraska; George Mc- 
Cllntock, Memphis State Uni- 
versity, and Ronn Ronclu Uni- 
versity of Tulsa. 

Just a reminder to keep the 
news coming during the summer. 
By the way. if your college isn't 
represented by Billboard's College 
Bureau, write Billboard College 
Bureau. Box H. 46 Street. New 
York. N. Y. 



Juilliard Quartet 
Tours Australia 

SYDNEY — The Juilliard 
String Quartet will be in Aus- 
tralia through next Friday (8) 
in its four-month tour of seven 
Pacific countries. The Epic re- 
cording artists finished a two- 
week visit to New Zealand on 
Saturday (25), at Auckland. 

After Monday's opening (27) 
in Brisbane, the quartet will play 
in Sydney, Melbourne. Adel- 
aide, Newcastle and Canberra 
before leaving for the Philli- 
pines for concerts from July 
10-17. Other stops before the 
tour ends in Tokyo on Sept. 
29, will be in Hong Kong. 
Formosa. South Korea and 
Japan. The ensemble is record- 
ing the complete Beethoven 
Quartets for Epic, three of which 
have been released. 




STEVE ELLIOT, left, 18-year-old pop-folk singer-songwriter, who is 
under contract to The Richmond Organization as a writer and artist, 
discusses new song material with TRO vice president Happy Goday. 
Elliot debuted recently on Warner Bros. Records with "Who Will Buy?" 
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ARMY NURSES 
GET AN ASSIST 

NEW YORK— Singer Connie 
Francis and songwriter Gladys 
Shelley have come lo the aid of 
the Army Nurse Corps. Miss 
Shelley has wrilten "Nurse in 
ihe U. S. Army," and it's been 
recorded by Miss Francis on 
Ihe MGM label. The song and 
disk will be used to help the 
Army Nurse Corps in its recruit- 
ing program. 

itiniiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiillililiiiiililliiillliliiiliililiiiiilliiiiiiil 

Edison Prizes to 
Vlad, Stravinsky 

ROTTERDAM— Pianist Vlad- 
imir Horowitz and composer- 
conductor Igor Stravinsky re- 
ceived Edison Awards at the 
recent Dutch Grand Gala Du 
Disque Classique. The annual 
Dutch event was sponsored by 
local record companies. Pre- 
sented by the National Academy 
of Recording Arts and Sciences, 
the Edison Award is considered 
comparable to the United States 
Grammy Award. 

The two-record set, "An His- 
toric Return — Horowitz at Car- 
negie Hall," gained the award 
for the best solo instrumental 
recital. 



Calif. Academy 
Lists Actiyities 

SANTA BARBARA, Calif.— 
Concerts, master classes and 
lectures are listed for July and 
August at the Music Academy 
of the West. Performing artists 
will include conductor Maurice 
Abravanel (Vanguard, West- 
minster), pianist Jose Iturbi 
(RCA Victor, Angel) and mez- 
zo-soprano Mildred Miller (Co- 
lumbia, Westminster). 

Among master class teachers 
are Martial Singher, song and 
opera; Reginald Stewart, piano; 
Davis Schuman, brass choir; 
Mitchell Lurie, woodwind en- 
semble; Emanuel Bay, piano 
chamber music; and Berl Sen- 
ofsky, violin. Abravanel will con- 
duct the Academy Symphony. 
Concerts include a presentation 
of Mozart's "Cosi Fan Tutte" 
in English. 



Brevard's 30th Yr. 
To Begin July 6 

BREVARD. N. C— The 30th 
anniversary season of the Bre- 
vard Music Center is set for 
July 6 to Aug. 21. Among solo- 
ists listed are pianist Jose Iturbi 
(RCA Victor, Angel), soprano 
Brenda Lewis, pianist Jean- 
Marie Dane (Vanguard), tenor 
Jan Peerce (Victor, Decca, West- 
minster), violinist Mischa Elman 
(Vanguard), pianist Lcc Luvisi, 
harpist Edward Vito (Period), 
soprano Mary Costa, pianist 
Thomas Brockman, flutist Ra- 
mona Dahlborg, baritone Wil- 
liam Guthrie, violist Sergiu Luca 
and pianist James Mathis. Oper- 
as slated arc Verdi's "I.a Travi- 
ata," Donizetti's 'Don Pasquale" 
and Puccini's "La Boheme." 



R&R Bells Ring 

• Continued from puKC 22 

nies so far because they feel 
that they aren't yet ready for 
disks. The Pandoras did a one- 
nightcr at Harlow's discotheque 
in New York recently and in- 
vited record company executives 
to .see them. It's understood that 
they've had discussions with a 
number of labels since. 



SWINGING INTERNATIONALLY 



ENGLAND 

Second City Sound Loves Funny 

Bobby Vee Take a Look Around Me 

Bill Fury I Didn't See tlie Reel Thing Come Along 

AUSTRALIA 

Staff Sgt. Sadler Ballad of tlie Green Beret 

Ron Lees Ballad of tlie Green Beret 



Classels 



Chantal Francoise . 
Joel Denis 
Enzo Anthony 
Chantal Francoise 



Gianni Duca 
Paul Anka 
Dino 



Bernard Briac 
Genevieve Grad 



Staff Sgt. Sadler 
Marito Gonzales . 



Sandra 

Monica Lander 



Second City Sound 
Julius La Rosa 
Cheese Cakes 
Los Moonlights 
Si Zentner 



Staff Sgt. Sadler 
Solidad Miranda 
HispavoK H104 
Belter 07-270 
Matter M.20'016 



Johnny Band 

Eva (atti & Telstars 
Ola Lundstrom 



Los Dominic's . . 

Javier Soils 

Los Rockin' Devils 
Los Mathematicos 
Ellas Ruiz 



Peggy Peters 



CANADA 

On Dit Que L'on Sail (Easy to Say) 

Le Vent De La Nuit (Crying in the Wind) 

Alore J'ai Courru (Run, Run, Run) 

Presente Moi Ton Frere (Young Lovti) 

Est Ce Moi (Is It Me) 
. Cheque Fois (Ogni Volta) 
-Young Lover 

ITALY 

.Quello Che Sei (Don't Tell Her the Truth) 
On Giorno Come Un Aitro (Every Day Our Heart Is Broken) 

. Per Carita/La Pinetta (Where My Heart Never Wanders) 
Sei Piu Forte Di Me (Stronger Than I) 
Chi Piu Di Me (Can't Get Along Very Well Without Her) 

FRANCE 

Qui M'Autait Dit (Behind My Smile) 
. Ginny Come Lately 

SOUTH AMERICA 

ARGENTINA 
BRAZIL 

. Ballad of the Green Beret 

. Cadia Dia Te Quierra Un Corazon (Every Day a Heart 
Is Broken) 

. Ballad of the Green Beret 
. Por Caridad (Per Carlta) 

U.S.A. 

Loves Funny 
. Lonely as I Leave You 
Bye Bye Little Boy 

Quando Tu Me Divides (It's Time to Cry) 
. Put Your Head on My Shoulder 

SPAIN 

. Ballad of the Green Beret 
. Laverdad (La Verita) 

La Balada De Los Boinas Verdes (Ballad of tl>e Green Beret) 
La Balada De Los Boinas Verdes (Ballad of the Green Beret) 
La Balada De Los Boinas Verdes (Ballad of the Green Betet) 

SWEDEN 

Evenr Night 
.Young Lover 

Ye Mie Lyckan Tillbaka (Put Your Head on My Shoulder) 
MEXICO 

Elisabeth 

Cada Vez (Ogni Volta) 
Lapalea (Walk That Walk) 
. Lapalea (Walk That Walk) 
Detodos Motos Soi Un Tanio (I Am Just a Fool Anyway) 

GERMANY 

Sag'es Metner Mamma (We Know We're in Love) 



Therese Le Roy 
Serge Laprade 
Herve Vilard 
Jean Marc Bertrand 
Paul Mauriat 
George Trembly 
Claude Vincent . 
Serge Laprade 
Benoit Philippe . 
Jean Marie Bernard 
Benoit Philippe 
Los Flamingos 
Serge Laprade 



Serge Laprade 



FRENCH CANADA 

J'ai Peur 
. Capri Cast Fini 

Capri C'est Rni 
.Capri C'est Fini 
- Capri C'est Fini 
. Capri C'est Fini 
. 11 nous Reste Si Peu De Temps 

II Suffirait De Rien 

. Est Ce Moi/Quand Tu Est Dans Mas Bras 
J'ai Peur/Pas De Filles 
. Lizette 

Ou Va Tu Maintenant 
. J'amais Personne Avant Toi 

ENGLISH CANADA 

I Tried and I Tried/Heading lor a Heart Break 
Wnn I'm All Alone 



U.S.A. 

Mel Torme Dominique Discotheque 

Milt Seely Trio Dominique Discotheque 

Sarah Vaughan . . Dominique Discotheque 
Cheese Cakes Heading lor a Heart Break 

Patty Joe Heading (or a Heart Break 



200 W. S7lh St., Naw York, N.Y. 10019 JU 3-5463 
CabI* Addr*u: Spankmua, N«w York 
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Capitol congratulates 
Cynthia Weil and Barry Mann, 
the songwriters, on their 
latest hit, Angelica. 

Another in a long line of winners from the handsome husband and wife team. 
Soul and Inspiration • On Broadway • We Gotta Get Out of This Place • Magic Town • Kicks • 

Blame it on the Bossa Nova • You've Lost that Lovin' Feelin' • 

And many, many more. 




Copyiii: 



And Capitol welcomes 
Barry Mann, the singer, to 
the Capitol label. 

It's hard to believe anyone who writes as well as Barry could sing 

as well as Barry. But he does. And you'll know it, too, when you listen to his 

rendering of their latest hit. 

Angelica 

b/w Looking at Tomorrow 




RADIO-TV programming 



Defroif, LA. 'Happening 
Place for Record Sales 



• Continued from page 1 

ent markets between Billboard's 
January 1 and June 25 issues. 
Of these, 81 had made the Hot 
100 Chart as of the current July 
2 issue, another 26 made the 
Bubbling Under category. The 
per cent of breakout single rec- 
ords making the chart was 45.1. 

These figures do not include 
the big name artists like the 
Beatles, whose records general- 
ly break nation-wide immediate- 
ly after release. 

Of the breakout singles, the 
two biggest hits to date have 
been "Elusive Butterfly" by Bob 
Lind on World Pacific Records, 
which started in Miami, and 
"Time Won't Let Me" by the 
Outsiders on Capitol Records, 
which started in Cleveland. Both 
records went to No. 5 on the 
chart. However, other records 
still moving up the chart like 
"Little Girl" (a San Francisco 
happening) by the Syndicate of 
Sound on Bell Records, "Ain't 
Too Proud to Beg" (Miami 
breakout) by the Temptations 
on Gordy Records, "Dirty Wa- 
ter" (a Miami breakout) by the 
Standells on Tower Records, 
"Along Comes Mary" by the As- 
sociation on Valiant Records (a 
Los Angeles breakout) still stand 
excellent chances of doing as 
well. All four of these former 
regional breakouts are in Bill- 
board's top 20 with a star, indi- 
cating heavy current sales. 

Without doubt, the crown for 
taking the longest to happen 



BREAKOUT STATISTICS 

Broke TotiU Hit 

City First Brealiouts Cliart 

Detroit 16 18 8 

Los Angeles 14 16 8 

San Francisco 15 20 7 

New York 16 18 6 

Chicago 16 18 6 

Dallas-Fort Worth 12 14 6 

Miami 13 16 6 

Pittsburgh 12 17 6 

Atlanta 7 8 5 

Houston 13 17 4 

Milwaukee 10 12 3 

St. Louis 6 8 3 

St. Paul-Minneapolis 3 3 0 

Washington 4 7 2 

Philadelphia 4 4 2 

New Orleans 4 4 2 

Boston 9 10 2 

Memphis 1 2 1 

Seattle 2 2 0 

Cleveland 2 4 2 

Nashville 1 2 1 

Baltimore 13 15 2 



goes to "Sweet Pea" by Tommy 
Roe on ABC Records, appearing 
this week on Billboard's Hot 
100 Chart at 37 with a star. The 
record was first listed as a break- 
out single in Atlanta in the Feb- 
ruary 19 issue. More than two 
months later, the April 30 is- 
sue, it was a breakout in Miami. 
The May 21 issue showed it as 
a sales breakout in both the Dal- 
las-Fort Worth area and Mem- 



WCHB Adds Its Own 
Excitement to R&B 



DETROIT— R&b music is the 
most exciting music in the 
world now, believes WCHB 
program director Bill Curtis. 
That, plus a "lot of hard work," 
is the foundation on which the 
r&b station has built its success. 
Billboard's latest Radio Re- 
sponse Ratings survey of this 
market, the fifth largest in the 
nation, showed the station as 
the major influence on sales of 
r&b records. Fifty per cent of 
the record dealers, distributors, 
one-stop operators, and local 
and national record company ex- 
ecutives voted in favor of the 
station over its competition. 

Although r&b music has 
grown increasingly so popular 
that Hot 100 format stations are 
playing more and more of it, 
Curtis wasn't worried. "We play 
more of it and we try to play 
it before they do. But it's the 
most exciting music in the 
world right now and nothing 
will ever take its place." 

The station has been respon- 
sible for giving many new r&b 
records that important initial 
exposure; in fact, the exposure 
has been so important that the 
power of the station has forced 
rock 'n' roll outlets in the city 
to play the record because of 
the sales created. An example 
is "Sunny" by Bobby Hebbs, 
said Curtis. TTiis was the flip 
side of a record, but in listen- 
ing session Curtis liked it. "Just 
a fluke that I listened to it," 
he said. "I don't go around 
turning over a cat's record." But 
"Sunny," which the station 

26 



played, later went to No. 1 at 
local Hot 100 format stations. 
Another record the r&b station 
broke in the market, he said, 
was "Open the Door to Your 
Heart" by Darryl Banks on 
Revilot Records and Curtis pre- 
dicted it would be a "big one." 

"I get a kick out of exposing 
new product, helping it become 
a hit. At least you know you're 
doing something worthwhile. 
Too, you get an indication of 
the power of your station and 
how much yon can influence 
your listeners." 



phis. On June 4, it was a break- 
out in both Milwaukee and the 
Minneapolis-St. Paul area. All 
this, before it finally began to 
happen big. 

Some records, in spite of be- 
ing sales breakouts in certain 
markets, never really make it. 
"Secondhand Man" by the Back 
Porch Majority on Epic Rec- 
ords had sales breakouts in Hous- 
ton, Dallas-Fort Worth and 
Chicago, but only went as high 
as No. 135 in the Bubbling Un- 
der category. "Don't Stop Now" 
by Eddie Holman on Parkway 
Records broke out in sales in 
Los Angeles, New York and 
Pittsburgh, but never happened. 
"Mr. Moon" by the Coachmen 
on Bear Records broke in Min- 
neapolis-St. Paul, Milwaukee 
and San Francisco, but only 
went as high as No. 114 in the 
Bubbling Under. "1 Dig You 
Baby" by Lorraine Ellison on 
Mercury Records had the same 
fate. 

Some markets didn't fare so 
well in ratio of success with 
breakouts. Although a total of 
15 different records had sales 
breakouts in Baltimore — 13 of 
which happened there first — 
only two went on to make the 
chart, one an Al Martino rec- 
ord which went as high as No. 
30. 





BESIDES HOSTING AN opening night party for local air personalities. 
Brenda Lee of Decca Records took time out from her Cocoanut Grove 
stint in Los Angeles to appear on the Lloyd Thaxton TV show. At left. 
Brenda chats with deejay Roger Carroll of KMPC opening; at right, 
she discusses her LP with Lloyd Thaxton. 
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WOR-FM's Problem 

WOR-FM Stereo in New York launches its Hot 100 form;ii 
July 30, and will become immediately a station with a programminc 
problem. For the station would like to play the hit records whik- 
they're still hits . . . even expose new product. But the station fac^.■^ 
the problem of being a singles station without singles. At the prcseni 
time, stereo product is available only in albums, tape, or tape CAR- 
tridges and these, with few exceptions in the rock 'n' roll field, come 
only after a hit single record has paved the way. 

Obviously, the station will need help from the record indiisirx. 
Nearly all product is recorded in stereo today. Perhaps record com- 
panies should take it upon themselves to supply the fledging siaiinn. 
which has one of the largest FM potential audiences in the nalion'^ 
major radio-record market, with stereo tapes of their single relc.l^-■^. 
much as record companies now supply free records to major stations. 
WlFl-FM, a Philadelphia stereo station, has been programminj rock 
'n' roll seven nights a week, but only the occasional album cuts have 
been in stereo. More than 40 per cent of pop album sales now arc in 
stereo. If other FM stereo stations follow WOR-FM's lead in pro- 
gramming Hot 100 records, the record industr>' will lose valuable 
exposure unless it pitches in and helps out with usable "fresh" pro- 
gramming material. 

IIIIIIIIIIIIIIIIIIIIUillllllllllilUlllllllllilllllllllllllllllllKIIIIIIIIIIIIIIIIUIIIIIIIIIII^ 

WJR's McCarthy Is 
Top DJ in Detroit 



LARRY RAY, Elektra Recording artist, left, presents his Broken Record 
Award to Johnny Hayes, center. KRLA, Los Angeles disk jockey, and 
Dick Moreland, KRLA program director. The award was presented to 
the KRLA jockeys for breaking "Love," Ray's current chart entry. 



DETROIT — J. P. McCarthy 
of WJR is the king of the air 
personalities in Detroit, accord- 
ing to the record industry. Mc- 
Carthy received 52 per cent of 
the votes of record dealers, dis- 
tributors, one-stop operators, and 
local and national record com- 
pany executives as being the 
major influence on album sales. 
They also attributed him with 
having vast influence in creat- 
ing sales of Easy Listening 
singles. 

James H. Quello, program di- 
rector of the Easy Listening 
format station, said that Mc- 
Carthy "seems to be able to 
pick them. He practically made 
Herb Alpert & the Tijuana Brass 
in Detroit." A lot of the credit, 
too, should go to music director 
Harold Lake, Quello said. 

"We try to play the bright 
new beats that aren't rock," 
Quello said, ". . . try to be 
cheerful and entertain and sen- 
sible. McCarthy practically dom- 
inates all morning ratings be- 
cause of his warm personality an 
the fact that he keeps his show 
interesting. For instance, he has 
little gimmicks he calls winners 
and losers — sort of comments 
about topical matters. He also 
plays novelty records." 

WJR also scored as the major 
influence on classical record 
sales with 55 per cent of the 
votes. The programming of WJR 
has given the station tremen- 
dous billings. "Business in the 
last year and a half has been 
absolutely fantastic," Quello 
said. "We've definitely proved 
that there's room in a market for 



all kinds of music — country 
music, our music, or rock 'n' 
roll." 



Bell Hour TV 
Show Revamped 

NEW YORK — "Bell Tele- 
phone Hour," on NBC-TV, is 
changing its programming con- 
cept for this fall. The revamped 
show will present musical docu- 
mentaries featuring outstanding 
events, personalities, movements 
and ideas in the field of miisic. 
One of the shows will concern 
the "Festival of Two Worlds" 
at Spoleto, Italy; another a por- 
trait of a concert artist. The 
show will be seen on alternate 
Sundays. 



RCA LAUNCHES 
RADIO CONTEST 

NEW YORK — RCA Victor 
Records has launched a "Quiet 
Room" radio contest to tie in 
with the release of the Harry 
Belafonte "In My Quiet Room" 
album. Listeners must submit 
letters giving reasons why they 
would like to see a "Quiet 
Room" created in the school, 
hospital or charitable institution 
of their choice. Prizes include 
libraries of 100 RCA Victor al- 
bums, a portable Victor stereo 
phonograph, and an RCA color 
television set. The institution, of 
coursCj will receive a "Quiet 
Room." 

JULY 2, 1966, BILLBOARD 



THESE LP'S ARE MADE FOR SELLIN ! 




JAN & DEAN • POPSICLE • Popsicle; The Restless Surfen She's 
My Summer Girl; Down At Malibu Beach; Summer Means Funi 
Tennessee; Norwegian Wood (This Bird Has Flown); A Surfer's 
Dream; Surf Route 101; Surfin' Wild; Waimea Bay; One Piece 
Topless Bathing Suit • LRP-3458/LST-7458. 




^TWAYOF 

TODAY! 




VIKKI CARR • THE WAY OF TODAY • Can I Trust You?; Anyone 
Who Had A Heart; My Prayer; My Heart Reminds Me; You Don't 
Have To Say You Love Me; Nowhere Man; If You Love Me, 
Really Love Me; Strangers In The Night; I Will Wait For You; 
My World Is Empty Without You; I Hear A Rhapsody 
• LRP-3456/LST-745S. 




VIC DANA ■ TOWNA COUNTRY • I Uve You Drops; Abilene; As 
Long As I'm Travelin'; T*e Wild Side Of Life; My Baby Wouldn't 
Leave Me; A Satisfied Mind; I'm So Lonesome I Could Cry; 
Crazy Arms; Western Union; Sea Of Heartbreak; Loneliness (Is 
Messin' Up My Mind); He'll Have To Go • BlP'2l)4e/BST'804E. 



rut tjriiniv lA-giABiin A\n iriTAtiY usmiiFVABLE sotmn of 

G Ruben Rodriguez i / \i 
_uapaia|ara[^ngs! 




RUBEN ROORIGUE^ANO HIS GUAOAUJARA KINGS • Cu-cu-rru- 
CU'CU Paloma; la BambarMacia Elena; Ay Jalisco; Guadalaiara; 
The Shadow Of Your SmilerGo Borrito Go; Vida Complicada; 
La Malaguena; Cuando Calienta El Sol; It's Not Unusual • 
LRP-3454/Ur74$4. 




.1-^... HI IFO 
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DEL SHANNON • THIS IS MY BAG • The Big Hurt; Kicks; For A 
Little While; Lightnin-- Strikes; When You Walk In The Room; 
The Cheater; Oh, Pretty Woman; Everybody Loves A Clown; 
Never Thought I Could; It's Too Late; Hey! Little Star; Action 
• LRP-3453/LST-7453. 



ROSS BAGDASARIAN • THE MIXED-UP WORLD OF BAGDASARIAN • 

Gotta Get To Your House; Russian Roulette; The Prom; Navel 
Maneuver; Yeah, Yeah; Armen's Theme; Lucy, Lucy; Maria From 
Madrid; Scallywags And Sinners; Bagdad Express; Freddy, 
Freddy; Come On a My House • LRP-3451/LST-7451. 



TVsc Bones Ajx MaA FwWjJJdn 

TROMBONES 

V J rsi I I ivi I X R ro 



M. T»M Fa> TaMlii. •hun U^M 
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J^erty, . . 
founds Qreat 
Cjfor Rummer! 



TROMBONES UNLIMITED - THESE BONES ARE MADE FOR 
WALKIN' ■ Daydream; Sure Gonna Miss Her; Eso Beso; Cali- 
fornia Dreamin'; No Time For Talkin'; I Will Wait For You; 
Listen People; These Bones Are Made For Walkin'; The Phoenix 
Love Theme; Hurry On; Dulcinea; Tht Yo-Yo Puppet Song • 
LRP-3449/IST-7449. 





THE GANTS • GANTS GALORE • Crackin' Up; Shapes Of Things; 
Peter Rabbit; Summertime Blues; One Track Mind; Good Lovin'; 
Little Latin Lupe Lu; Kicks; Try Too Hard; C'mon Everybody; 
Dirty Water; Or. Feelgood • LRP-34SS/LST-745S. 
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RADiarV PROGRAMMING 



WKNR Keeps Singles Title 



DETROIT — Despite a tight 
playlist — 31 records — WKNR 
has won the crown again as the 
major influence on sales of sin- 
gle records in the Detroit market 
— the nation's fifth largest 
radio market. The latest Bill- 
board Radio Response Rating 




FUTURE 
with a 



iVAVY 



survey of Detroit shows the sta- 
tion with 47 per cent of the 
votes of record dealers, distribu- 
tors, one-stop operators and lo- 
cal and national record com- 
pany executives. The next clos- 
est competition had only 29 per 
cent of the votes. 

WKNR had 44 per cent of 
the votes in last year's survey. 
Bob Green, the station's major 
deejay, again took top honors 
as the major individual influ- 
ence on the teen market with 
30 per cent of the votes. 

Though WKNR plays com- 
paratively few records over-all, 
the new records it exposes get 
extra emphasis, said program 
director Frank Maruca. Besides 
the 31 records on the playlist, 
Maruca features a key single 
and key album of the week and 



the lop three selling albums, 
regardless of what they are. The 
key single and album, however, 
arc brand new records that 
Maruca feels will make the best- 
seller chart. Last week, the key 
single was "Friday's Child" by 
Nancy Sinatra. Normally, the 
key single is by established art- 
ists, but "Day for Decision" by 
Johnny Sea was "out of left 
field. I even broke our rule and 
put it on in the middle of the 
week and normally I'd never do 
that except with the Beatles or 
the Supremes." 

The key single of the week 
gets extra heavy play on the 
station. But, basically, Maruca 
believes that the tight playlist 
is the answer in today's Hot 100 
format radio. 

But, one thing for sure, the 



music is getting better, he said. 
"The record buyers are becom- 
ing more selective and the mitsic 
has to be much better than three 
or four years ago. When Frank 
Sinatra makes No. I, like he is 
on our playlist now. that's some- 
thing to write home about. Too, 
the groups are turning out songs 
now with a melody ... the day 
of hard raucous sounds has 
gone." He said he thought teen- 
aimed music would continue to 
improve. 

WKNR set an all-time record 
in billings June 13, "and still 
have the rest of the month to 
go," Maruca said. He attributed 
the popularity of the station 
in both audience and billings to 
personalities like Bob Green, 
who's "an excellent straight per- 
sonality with a quiet approach, 
Scott Regan, who's become as- 
sociated with top name artists, 
and Dick Purtan, who uses a lot 
of humor." 



DETROIT, MICH. . 
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3rd Cycle 



TOP STATIONS 



R«nk Letters 



★ POP Sfng/es 

1 . WIINIt «M « FM 47% 

]. CXLW Ul * FM »% 

]. W«rZ <M * FM ]4% 



★ POP IP's 

I. WJR-AM • FM 
1. WM>.*M t FM 

9. wan 

4. WOMC-FM 



41% 
31% 
24% 
J% 



M% 
45% 
S% 



★ R&B 

I. WCHI 
1. WJLI 
1. WCPII.FM 

★ JAZZ 

I. WCH»-FM (Ed L«e) 44% 
1. HUX.FM 

(Jim lllck»ell) 29% 
1. WCH>.FM 

(Kea triller 13% 

Otiiefi 14% 

(WJU. Jick Svrrell 

WCHO-FM, Ji liy 

WCHI. Jack Springer 

WCPD-FM, Sportle J.) 

★ COUNFRr 

1. win M% 

2. WTSi (Tplllanll) 14% 

CONSmVATIVE 

1. WOM»M t3% 
1. WLDM-FM 7% 

★ COMtDY 

NOTE: Svrvey w«t tifl«blt t* dtter- 
■nine effeclivMMS in tbit cattftry. 
T1i« f«l(ewinf ttatiom, hswavtr, 
rfCtlv*^ v«t«i fM- yi<»|rMiimIitf 

WCA>; WJIK; WJR; WTAK 

if FOLK 

1. WDTM-FM 

(Larry Miller) 75% 
1. WQRi-FM 35% 

-k CLASSICAL 

1. WJR. AM i FM 55% 

1. WrOTM-FM 16% 

3. WLDM-FM 13% 
Othert 16% 
[WQR^FM, WWJ) 



THE RADIO RESPOKSE RATIN6S 
•f itatlMi tni \niM49*\ air #tr- 
MMlItItt hava bftn tfettmlnH bf 
MTvay •( l«cal and nctlMal rtcofd 
pr«m«tl«ii ycrttnnal, iMtihirtM 
m4 r««c4 nanufactwrtn. Hat a 
ttfularltr foil, Iht ratlnfli art 
itrictly M tbt coniMratlvt ability 
•f tbt itatttni and air pmanaKtfti 
I* taftiMica tbcir liitciitn to Rvr- 
cboio Hit iloiln ami a(biNnt fltfti 
•m tbt air. Tba ratlnfi likewise 
Mint »p tbt jmyorlanca of mitic tf 
»U typo* in b«itrfln| avdlnicei »n4 
crtttldf tbt framcwarfc cturfiKirt to 
iRflvoMtef tba lltlcfltr to »urcbaia 
tibtr Kvdocti *»i lervlett atfver- 
tlsorf oo ra^lo itttlMs. 



TOP DISK JOCKEYS 



Rank Dlik Jockeys 



% tf Total 
Ptinti 



★ POP Stngl95 



Bob 6re«fi 
Tem Shannen 
Scott Kegcn 
Ottiers 

(let Alan, WXTZ 
Dave Pmice WXYZ 
Joey Rernoldi, WXYZ 
Dave Shafer, CKLW 
Duke Windsor, CKtW) 



WXNII 
CKLW 
WKN> 



30% 
20% 
15% 
19% 



★ MUSIC DIR., PROGRAiM 0/R., 
OR UBRARIAN 

(Most co-operative In eKpesInf new records) 

Paul Cannon Ats't Pro«ram Director, WKNR 

Hugh Frinell Program Director, CKLW 

Dave Prince Metic Librarian, WXYZ 



★ rOP JOCKtYS (Pop singles) 
BY TIMt SLOT 

Morning Dick Purton, WKNI 

Mid-Morning Ted Clark, WKNt 

Early Afternoon Jerry Goodwin, WKNR 

Tralflc Mae ink Creen, WKNR 

Early Evening ScoH Regen, WKNR 

Late Evening J. Michael Wilson, WKNR 

All NIte Jim JeHries, WKNR 



★ TOP TV BANDSTAND SHOW 

"Swingin' Time" (Robin SoYmeur), CKLW.TV, M-F 

3:30-4:10 p.m. Sal. t-7 p.m. 

"Oui 1270." (Dave Prince), WXTZ-TV, Sat. 2:10- 

1:10. 



★ POP LP's 

1. J. p. MeCartky 

2. Joe Bacarella 

3. Jim Laonce 



WJR 
WCAR 
WJR 



52% 
40% 
«% 



★ PROGRAM DIR., MUSIC DIR. 
OR LIBRARIAN 

[Matt co-op«rotivt in mxpnln% ntm LP'l) 

Joo Baccareria Ass't. rrofram Dirtctor, WCAR 

HaroM Uke Moiic librarian, WJR 



•k R&B 



1. Enile Dwrtiam 


WJLB 


11% 


2. LeBeron Teylor 


WJLB 


27% 


3. Martha Jean "The Que 






Steinberg 


WCHB 


24% 


Others 




11% 


(Robbie Dee, WCHI 






Bill Williams, WCMII 







★ COUNTRY 



Jim Mitchell 
Fanls WIMtr 



WEXl 
WYSI 



92% 
1% 



STATIONS BY FORMAT 

AM RADIO FREQUENCIES 



wan 


5M 


WCAR 1110 


WBRB 


1430 


WJR 


740 


WITZ 1270 


WCHB 


1440 


CKLW 


aoo 


WKNR 1110 


WPON 


1440 


WWJ 


no 


WEXL 1140 


WTSI 


14B0 


WTAK 


1090 


WJLB 1400 


WJBK 


1900 




FM RADIO FREQUENCIES 




WUR-FM 


92.1 


WMIK-FM 97.9 


WMUZ-FM 


103.9 


CKLW-FM 


91.1 


WASX-FM 99.5 


WOMEFM 


104.3 


WCHD-FM 


91.9 


WKNR.FM 100.3 


WORS-FM 


109.1 


WHFI-FM 


94.7 


WXYZ-FM 101.1 


WCHD-FM 


105.9 


WLDM-FM 


95.5 


WBRB.FM 102.7 


WDTM-FM 


104.7 


WWJ-FM 


97.1 




WGPR-FH 


107.9 



DETROIT. MICHIGAN. Country's 5(h 
Radio Market (15 AM: 17 FM). 

CKLW: 50,000 watts. Owned by RKO 
General. On air 24 hrs. a day. Mailc 
fftrmal: CoatcniponrT. TV ouUet is 
CKLW-TV. Channrl 9. Dick Sroythc is 
director of 9-man news dept. Special 
equipment: 3 mobile news cruisers. Cuts 
from CoBcdy LP's and Folk Mask 
programmed occasionally. S-min. news al 
40 past (he hr., headlines at 20 past 
ihe hr. New records are selected for 
air-play by Prog. dir. Approximately 
12 new records programmed weekly. 
Record promotion people are seen M-F. 
Gcnl mgr., R. J. Buns, Proc. dir.. 
Hbi^ Frtnell. Send 4 copies of 45*s 
and 2 copies of LP's lo Mr. Frizzell. 
S25 RJvcriMe Dr. West. Windsor. On- 
tario. Canada <or) I4j0 Guardian Bldx. 
Detroit. Mich. Phone: (313) W1-72M. 

CKLW-FMt ERP 53,000 watts. SboHl- 
cast 90% wMi CKLW-AM. Address 
and other Infonnatloa turn* as CKLW. 

WABX-FM: ERP 28,500 walls. Owned 
by Century Broadcasting Co. On the 
air 7 a.m.- 1 a.m. Music fonnal: Pop 
Standard (50% >-StaBdard ( 15%)-Jaiz 
(15%>-Conte«iporary (10%)-RhyU)Bi & 
Bhics (5%)-Clasdcal (5%). Editorializes 
occasionally. Special ProgramminB: De- 
troit Pistons Pro. Basketball. Auto Rac- 
injt. Comedy LP's featured on "Offbeat," 
Folk Music featured on "Something 
Special." New records are selected for 
air-play by Prog. dir. 15-25 new records 
programmed weekly. Record promotion 
people are seen Mon, & Tues. Pros, dli"-. 
J. Satall. Send 2 copies of 4S's and 2 
copies of LP's lo Mr. Small, 3307 David 
Stoft BMc Detroit. Mich. 411226. Phooc; 
(313) 961 -MM. 

WBRB: 500 watts. Owned by MalrKe 
Broadcasting Co. Daylimcc Mude for- 
mal: Pop Standard (100%). Ediiocializes 
occasionally. Special Programming: 
Michigan St. Univ.. Rosevillc H. S., St. 
Clements H. S. Football. Basketball 
Championship Play. Indianapolis '500', 
Daytona '500'. Gold Hydroplane Race. 
Detroit Tigers Spring Training. "Rosy 
O'Grady, A Women's Program." with 
Joy Vallicr, 9:05-10 a.m.. M-F. "Sound 
Off," with D- R. Woodltng, audience 
call-in opinion, 10:03-11 a.m.. M-Sat. 
"Joe Pync," hard hitting interviews, 
2:05-3 p.m., M-F. "Tradio." buy, sell, 
swap program, 9:45-9:50, M-Sat. 1 :30- 
2 p.m., M-Sat. Frank Lec is director 
of S-man news dept. S-min. news on 
the hr., headlines on the half-hr. Ex- 
tended news 5 times daily. Cuts from 
Coaedy LP's programmed occasionally. 
Folk .Musk included in regular pro- 
gramming. New records are selected for 
air-play by committee of station per- 
sonnel. Record promotion people arc 
seen M-F. Ce«'l mgr.. Charles H. Park. 
Jr. Prot. dir., D. R. Woodling, 36724 
South Gratiot, Ml. Clemens, Mich. 
4«223. Phone: (313) 293-1430. 

WBRB-FM: 80.000 watts. Mask for- 
mal: Pop Standard. Counuy. Straalcast 
wllh AM S a.m.-6 p.m.. M-Sat. 7 a.m.- 
7:45 p.m. Sub. Address and all other 
InforMallon same as WBRB-AM. 

WCAR: 50.000 watts days. 10.000 watts 
nights. Musk fornaat: Pop-Standard 
(100'7r). Special programminit. Gcn'l 
mgr.. H. Y. Levlnson. Proc. dir., Jack 



Sasdcrs, Ass't. proc. dir., Joe Bacarella. | 
500 Teapk Ave.. DctroU, Mkhbtan 
48201. Phone: (313) 833-81»«. i 
I 

WCAR-FM: ERP 10.000 watts. On the I 
air 6 ».m.-mid. SJmalcast wflk WCAR. i 
I 

WCHB: 1.000 watts- On the air 24 hrs. \ 
Musk format: Rhythm A Blues (75%>- I 
Jazz (I5%)-Rellctans (10%). Special > 
Programming: "Creative Living." with [ 
Rev. Nicolas Hood, religious public ■ 
service. 8-8:15. Sun. "InWster NAACP," I 
with William Penn, public service. tO;30- [ 
10:45. Sun. "Councilman Hood Report," , 
with Councilman N. Hood, political i 
public service, 9-9:15, Sat. "The Law ' 
and You," with Judge Bob Evans, j 
public service. 1 :4S-2, Sun. Bill Curtis i 
is director of 3-man news dept. Special I 
equipment: 2 mobile units. 5-min. news [ 
at 40 past the hr,. headlines at 14 past | 
the hr. IS-min. news once daily, M-F. i 
Cuts from CoaMdy LP's programmed ■ 
occasionally. New records are selected j 
for air-play by committee of station per- | 
sonnel. Play list published bi-weckly. I 
Approximately 5 new records pro- ' 
grammcd weelily. Record promotion [ 
people are seen Thursday. Gcn'l mgr., i 
Dr. Wendell Cox. Prog, dir., BID Curtis. • 
FM procnun director, Jo Rac. Send 4 ] 
copies of 45's and 2 eoples of LP's to J 
Mr. Cnrtls. 32790 Hmry Ruff Road, i 
Inkrter, Mich. 4S141. Phone: (313) CR > 
8-144«. I 
I 

WCHD-FM: ERP 32.000 watts. News > 
U simulcast wHh WCHB. Special Pro- ! 
urammlng; "Receipe for Llvbic," with [ 
Totnl Jackson, woaen's show, 9-lt, i 
M-F. "Afternoon with the Ashbys," ■ 
with John Sc Dorothy Ashby, cofmneo- ! 
tary, 12:90 noon-3:4S, Sat. "United i 
SUIcs Navy," public service. 3:45-4. i 
Send 4 copks of 45*8 and 2 copies of * 
LP's to Mbs Rae, 278 East Forest. ! 
Detroit, Mich. i 
I 

WDTM-FM: ERP 61,250 watts. Market ! 
One affiliate. On the air 18 hrs. Music i 
format: Chuslcal (60%)-Jazz (20%)- i 
Folk (20%). Bill Premin Is director of • 
news dept. 5-min. news on the hr. Ex- [ 
tended news ai noon, 6 p.m., 11 p.m. i 
Comedy LP's featured Sat., 10-12 p.m. « 
Folk Music featured M-F, 4-5 p.m. New ] 
records are selected for air-play by i 
committee of staticm personnel. Play list i 
published monthly. 10-20 new records ' 
programmed weekly. Record promotion I 
people arc seen M-F. Gen'l mgr., Merrtil t 
McClatchcy, Music Director, Jennifer ■ 
Sack. Send 2 copies of 45's and 2 copies * 
of LP's lo Miss Sack. 2002 CadUlac | 
Tower, Detroit. Mich. 48226. PhoM: i 
4313) WO 1-1940. I 
I 

WEXL: 1.000 waits. Owned by Sparks I 
Broadcasting Co. On the air 24 hrs. a I 
day. Music format: C:ountry (100%). ' 
Kditorializes tKcasionally. Special Pro- [ 
gramming: "Your City in Action" with i 
F-arl Gormainc. panel discussion. 9-9:15 ' 
p.m., Tues. "Back to the Bible." re- ' 
ligious. «:.10-9 a.m.. M-Sun. Dale Lewis I 
is director of 2-man news dept. Special * 
equipment: mobile unit. 5-min. news at ] 
55 past hr.. headlines on Ihe half-hr. | 
Folk Music programmed occasionally. ■ 
New records arc selected for air-play ' 
by committee of station personnel. Play [ 
list published weekly. Gen'l mgr.. Gor- i 
don A. Sparks. Proc. dir.. Jim MHehell. I 
I 

{Continued on pane 30) \ 
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is making waves on the 
airwaves with the theme 
from 

K-13517 



MGM 




MGM Records Is 
a division of Metro-Goldwyn-May«r, Inc. 

JULY 2, 1966, BILLBOARD 
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RADIO-TV PROGRAMMING 




Changt-of'poc* programming from your librorkin't thitvat, fvoUiring th« diikt 
tfiot woro th* hottoit in tha land 5 y«ar> ogo and 10 ycors ogo thii w*ak. H*r«'> 
how tfi«y ranked irt Billboard't chart at thot tim«. 



POP SINGLES-S Yean Ago 
July 3, 1961 



1. 


Quirter to Three, U.S. Bonds, 




iM Grand 


2. 


Totsin' ind Turnin', Bobby Lewis, 




Bettone 


3. 


Boll Weevil Song, Brook Benton, 




Merai7 


4. 


Raindrops, Dee Clarli, Vee Jay 


5. 


The Writing on the Wall, 




Adam Wade, Coed 


6. 


Moodjr River, Pat Boone, Dot 


7. 


Travelin' Man, Ricky Nelson, 




Imperial 


a. 


Every Beat of My Heart, Gladys 




Knight I The Pips, Vee Jay 


9. 


Those Oldies But Goodies, Uttle 




Caesar l The Romans, Del Fi 


10. 


Yellow Bird, Arthur Lyman, Hi Fi 



STATIONS 

• Continued from page 28 



Scad 5 copies of 45's and 3 copies of 
45's asd 3 copies of LP's to Mr. 
MUehell, Box X-IM, Detroit. Mick. 
4S22t. Pboae; (313) 544-2200. 

WOMEi ERP 214.000 wads. On air 
24 hrs. a day. Mosic format: Conscrra- 
tlve (100%). Prog, dir.. Garnet Bradlej. 
Pfcoac (313) 544-2200. Address uid other 
Woraatfoa tarn* aa WEXL. 

WGPR-FM: ERP 39.400 watts. Indepen- 
dent. On the air 20 hrs. a day. Mwk 
fomat: Rkyilim A Bhies (3«%)-Jazi 
(30%>-Ethiilc (24%)-Rcllslous (12%), 

Coaiemporary (4%). Editorializes occa- 
sionally. Special Programming: "Coffee 
Nook," with Phy Stephens, women A 
community service, lO:30-Noon, S days. 
"Pollta Express," with Joe Marchl&ki. 
live music & dancing, 7-8 p.m., Tues. A 
Sat. "Report from Lansing," with James 
Del Rio, commentary, 2:30-3 p.m. Sun. 
"Latin American Hour," with Olivia 
Galan, live music, 12-3 p.m., Sat. FoUt 
Music featured on "Voice of Greece" 
A "Polka Party." New records are 
selected for air-play by prog. dir. Ap- 
proximately 20 new records programmed 
weekly. Record promotion people arc 
seen M-F. Geni mgr.. Robert P. Long' 
wcO, PrOK. dir., Floyd M. Jones. Send 
3 copies of 45'$ and 2 copies of LP's 
to Mr. Jones, 82 E. Hancock, Detroit. 
Mkh. 48201. Phone: (313 ) 831-5500. 

WHFI-FM: ERP 20,000 watts. Indepen- 
dent. Music formal: Pop Standard 
<25%)-JBn <2S%). Geni mgr., Len Ford, 
Proc. dir.. BlU Boyle, Box 404, Bir- 
■iliilhan. Mich. 48008. Phone: (313) 

WIBK: 50.000 watts day; 1.000 watts 
nights. Mutual affiliate Owned by Storer 
Broadcasting Co. On the air 24 hrs. 
Music format: Pop Standard (100%). 
Editorializes daily. Special Programming: 
"That's Show Business." with Shirley 
Eder, personality interview and "gossip," 
12:05-12:10 p.m.. M-F. "Assignment De- 
troit," with Bob King, news discussion 
A interviews, II a.m.-noon. Sun. "Com- 
mon Council Report," with Bob King, 
discussion with local Council President, 
9:30-9:45 a.m.. Sun. TV outlet is WJBK- 
TV. Channel 2. Bob King is director of 

4- man news dept. Special Equipment: 2- 
way car phones, police/fire monitors, 
freeway condition, police teletype. 5-min. 
news on the hr., headlines on the half-hr. 
Comedy LP's featured on Lee Show, 
7:45 a.m.. and Toles Show, 5:45 p.m. 
New records are selected for air-play 
by Prog. dir. 10-12 new records pro- 
grammed weekly. Record proomtlon 
people arc seen M-F. Geal Bfr., Harry 
R. LIpson, Prog, dir., John M. Gnibbs. 
Stmi 4 copies of 45's and 2 copies of 
LP's to Mr. Gnibbs. 7441 Seco^ Blvd.. 
Detroit, Mtcfa. 48202. Phone: (313) TR 
3-7400. 

WIBK-FM: ERP 20,000 watts. SlmuU 
cmst with WJBK-AM, <-]0 m.m. A 3-7 
|»JL. M-F. ( ajD.-Noo«, A € p.m.- 
midalght. Sun. Address and other hifor- 
matkm same as WJBK. 

WJLB; 1,000 watts. Owned by Booth 
Broadcasting Co. On the air 24 hrs. a 
day. Mask format: Rhythm A Blues 
<80%>-Ethalc (20%). Editorializes month- 
ly. Special Programming: "Women's 
Hour." with Jan Foreman, variety, 
10:30-11 a.m. M-F. "Southland Spirit- 
uals," with Bristoc Bryant, live singing 
groups, 8:30-11:30 a.m.. Sun. Geofge 
White is director of 4-man news dept. 
Special equipment: 3 remote units pona- 
ble tape recorders and transmitter. 

5- mln. news on the hr. New records 
are selected for air-play by committee 
of station personnel. Play list published 
weekly. 10-20 new records programmed 
weekly. Record promotion people are 



POP SINGLES-10 Years Ago 
June 30, 1956 

1. Thi Wayward Wind, Gogi Grant, Era 

2. Moonstow t Thome From ^cnic, 
Morris Stoioff, Decca 

3. Standing on the Comer, Four Lads, 
Columbia 

4. I Almost Lost My Mind, Pat Boone, 
Dot 

5. Heartbreak Hotel, EJvis Presley, 
RCA Victor 

6. I'm in Love Again, Fats Domino, 
Imperial 

7. I Want You. I Need You, I Uve 
You, Ehfis Presley, RCA Victor 

8. Ivory Tower, Cathy Carr, Frstemtty 

9. Moonglow & Theme From Picnic, 
George Gates, Coral 

j 10. Walk Hand in Hand, Tony Martin. 
RCA Victor 



seen M-F, afternoons. Geal mgr., 
Thomas J. Warner, Prog. dir.. Richard 
J. Desautel. Send 5 copies of 45's and 
2 copies of LP's to Mr. Desautel. 3100 
BrodeHck Tower. Detrtdl. Mich. 48226. 
Phone: (313) M5-2O00. 

WMZK-FM: ERP 10.000 watts. Music 
format : Standard (80% >- Jazz (10%)- 
Clasilcal (10%). SUnnlcasI with AM 
midnight to 5 a.m. Send 2 copies of 
LP's to Mr. Desautel. Address and 
other iaformation same as WJLB. 

WJR: 50,000 watts, CBS AffUialc. 
Owned by Capitol Cities Broadcasting 
Corp. On the air 24 hrs. a day. Mustc 
fomiat: Pop Standard (80%)-CIa85ical 
(20%). Special Programming; "Bud 
Guest Show," cheerful feature news 
items, 8:15 a.m., M-F. 5 min. news at 
5:55 a.m., 15 min. news at 7, 8, & 
9 a.m. New records are selected for 
air play by Music librarian. Record 
promotion people arc seen M-F. V-P 
A Gea'l mgr., Daniel Burke, Station 
mgr., James Qoello, Music librarian, 
Harold Lake. Fisher BIdg.. Detroit, 
Michigan 48202. Phone: (313) 875-4440. 

WJR-FM; ERP 24,000 watts. On the air 
24 hrs. a day. Simulcast 50% with WJR. 
Music format: Standard (75%>-Pop 
Standard (lS%>-Classlcal <10%). Address 
and other faironnation same as WJR. 

WKIVR: 5,000 watts. Owned by Knorr 
Broadcasting Corp. On Ihc air 24 hrs. 
a day. Music forauti Coatcmponu? 
(100%). Philip Nye is director of 7-man 
news dept. Special equipment: 4 mobile 
units. Telecruiser. 5-min. news at 45 
past the hr., headlines at 15 past the 
hr. Folk Mttsie programmed occasion- 
ally. New records are selected for air- 
play by ass't. prog. dir. A research of 
local retailers. Play list published week- 
ly. Record promotion people are seen 
Thurs. & Fri. Geni mgr.. Walter Patter- 
son, Prog. dir.. Frank Manica. Ass't. 
prog, dir.. Paul Cannon, Send 10 copies 
of 45's and 3 copies of LP's to Mr. 
Cannon. 15001 Middgan Are., Dearborn 
Mich. Phone: (313) 84«-B500. 

WKNR-FM: ERP 10.000 walU, CP for 
50,000 watts. Simulcast with WKNR 24 
hrs. a day. 

WLDM-FM: 165,000 watts. Indepen- 
dent. Music format: Pop Standard 
(40% ) . Standard (40% ) - ConscrTBdve 
(20%). Jack Alan is director of 2-man 
news dept. 5-mln. news 3 limes daily. 
New records are selected for air-play 
by committee of station personnel. Ap- 
proximately 20 new records programmed 
weekly. Record promotion people arc 
seen M-F. Geni mgr., Harold I. Tanner. 
Prog, dir., Rldiard Kortjohn. Send 2 
copies of 45'B and 2 copies of LP's to 
Mr. Kontohn, I540L W. Ten MUe Rd. 
Detroit, Mich. 48237. Phone: (313) JO 
4-5835. 

WMUZ-FM: ERP 115,000 watts. In- 
dependent. On the air 7 a.m.-ll:30 p.m. 
Music format: RcUgloai (100%). G«a1 
mgr., Chisck Cosdn, Sr. Prrig. dir.. 
Chuck Cossln, Jr., 12300 Radio Place. 
Detroit, Mich. 48228. Phone: (313) 836. 



WPON: 1,000 watu. Mutual affiliate. 
On the air 4 a.m.-Mid. Music format: 
Pop Standard («0%)-Caatemporary 

(25%)-Co«itry (15%). Special Program- 
ming: Pontiac H.S. Football A Basket- 
ball; Pontiac Arrows. Football. "Race 
Results," with Ben Johnson, interviews 
and resulu, 5:30, M-Sat. "Hamesi 
Hilitcs," interviews A tips. 4:35, M- 
Sat. "City Commission Meeting," with 
David Taylor, 8 p.m. Tues. J. Oscar 
Frenette is director of 3-man news dept. 
5-min. news on the hr. and half-hr. Ex- 
tended news 5 limes daily. Cuts from 
CoaMdy LP's and Folk Mufic pro- 
'grammed occasionally. New records are 
selected for air-play by committee of 
statkm personnel. Geal mgr.. H. Allca 



R&B SINGLES-S Years Ago 
July 3, 1961 

1. Tossin' and Turnin', Bobby Lewis, 
Boltone 

2. Every Beat of My Heart Gladys 
Kntgtit & The Pips, Vee Jay 

3. Raindrops, Dee Clirk, Vee Jay 

4. Boll Weevil Song, Brook Benton. 
Mercury 

5. I Dont Mind, James Brown. King 

6. Quarter to Three, U.S. Bonds, 
Le Grand 

7. Stand by Me, Ben E. King, Atco 

S. I've Got News for You, Ray Charles, 
Impulse 

9. I'm Comin' On Back to You, 

Jackie Wilson, Brunswick 
10. The Float Hank Ballard I Tho 
Mitlnightors, King 



Bill Anlis, the all-night man at 
WHAM (and an ex-trombonist), 
shifted over to 80 per cent jazz 



Campbell. Prog, dir., William E. Mor- 
gan. Send I copy o< 4S's and 1 copy 
of LP's to Mr. Morgan, 7 S. Perry, 
Pontiac, Mlcfa. 48058. Phone: (313) FE 
8.0444. 

WQRS-FM: ERP 28,500 watts. Indepen- 
dent. On (he air 7 a.m.-l a.m. Music 
format: Classical (70%)^lazz (20%-5tand- 
ard (10%). Opns. Dir., Charles Mc- 
OeUon. Prog. dir.. Phyllis Akcrs. 1414 
Schools Cir. BIdg.. DetroH. Mich. 
48202. Phone: (313) 321-1773. 

WQTE: 500 watts. Independent, Daytim- 
er. Music format: Standard (100%). 
Editorializes occasionally. Special Pro- 
gramming: "Joe Falls Sports," com- 
mentary, interviews. 8:15-8:20 a.m.. M-F. 
"Motor City Memo." with Jerry Ben- 
nett, automotive news, 12:30-1 p.m.. 
Sun. Jerry Bennett is director of 4-man 
news dept. Special equipment: trans- 
mitter-equipped mobile unit, several 
tape recorders, walkie-talkies. 5-min. 
news at 45 past hr. New records are 
selected for air-play by Music director. 
Record promotion people are seen M-F. 
Gcn*l mgr., Richard E. Jones, Prog, 
dir., Irv Laing. Music Director, Thomas 
Jones. Send 2 copies of 45's and 2 
copies of LP's to Mr. Jones, The Whtt- 
Her Hotel. Detroit. Mich. 48214. Phone: 
(313) 822-0400. 

WTAK: 250 watts. Owned by Malritc. 
Daytimer. All-Talk Formal. Editorializes 
monthly. Special Programming: Michi- 
gan Stale Football. "Telephoiw Swap 
Shop," with Vic Caputo, want ads of 
the air, 9:30-10 a.m. A 2-2:30 p.m., 
M-Sat. "At Your Service," with Ken 
Lawrence, audience call-in questions to 
experts, 12:30-2 p.m.. M-Sat. "Sound 
Off," with Paul Winter, audience call- 
in forum. 10 a.m.-Noon A 4-8:15 p.m., 
M-Sat. "Joe Pyne Show." interviews. 
8:30-9:30 a.m., M-F. "Barry Farber 
Show," interviews, 3:30-4:30 p.m. Marc 
Stewart is director of 3-man news dept. 
Special equipment: Hand transistor re- 
corders. 5-min. news on the hr., IS-min. 
news at 8:15, Noon, A 5 p.m. I-hr. news 
at 6 a.m, Comedy LP's featured on Vic 
Caputo Show. 7-8:15 a.m. Geal mgr.. 
David R. MOlaa. Prog, dir., Paal 
Winter. 32500 Parklanc Dr., Garden 
City. Mich. Phone: (313) 535-0333 or 
425-4003. 

WWJ: $.000 waits. NBC affiliate. 
Owned by Evening News Assoc. On the 
air 24 hrs. a day. Music format: Pi^ 
Slaadard 50% )-Standanl (50%). Special 
Programming: Univ. of Mich. A Detroit 
Lions, Football. Detroit Red Wings, 
Hockey. "Ask Your Neighbor," with 
Bob Allison, audience call-in household 
problems, recipes, etc.. 9:15 a.m.-Noon, 
M-F. "Call Kendall, with George Ken- 
dall, audience call-in sociological prob- 
lems, 1:15-3 p.m.. M-F. "Phone Opin- 
ion," with George Kendall, audience 
call-in discuss current events, 7-8 p.m., 
M-F. "SportsLine," with Al Ackerman, 
running reports on sports, interviews, 
scores, etc., 8-11:30, M-F. TV ouUet 
is WWJ-TV, Channel 4. James Oark is 
director of 23-man news dept. Special 
equipment: 3 NewsLiners, walkie-talkies, 
wireless mikes. 5-min. news on the hr. 
headlines on the half-hr., 15-min. news 
at 7, 8, 9 a.m.. Noon, 5, 6, A 11 p.m., 
M-F. Folk Maiic programmed occa- 
sionally. New records are selected for 
air-play by committee of station per- 
sonnel. 4-5 new records programmed 
weekly. Record promotion people are 
seen M-F. Geni mgr., James ScUavone, 
Prog, dir., Richard Lamoreaux. Assistant 
transcription librarian, Shirley Brace, 
Assk,1ant program A production man, 
Tom K»ncdy. Send 2 copies of 4S*s 
aad 2 copies of LP's lo Mr. Kennedy, 
022 Lafayette Blvd., Detroit, Mich. 
48231. Phone: (313) 222-20H. 

WWJ-FMi ERP 50.000 watts. Slmulcsst 
with AM. 5:30-9 a^.. Notm-l pA., 
3-7 p.m. Send 2 copies of 45's and 3 
copies of LP's to Miss Brace. Address 
and other Information same as WWJ. 

WXYZt S.OOO watti. ABC affiliate. 
Owned by ABC. On the air 24 hrs. a 



POP LP'S-5 Years Ago 
July 3, 1961 

1. Camelot Original Cast Columbia 

2. Groat Motion Picture Themes, 
Various Artists, United Artists 

3. Calcutta, Lawrence Welk, Dot 

4. Genius Plus Soul Equals Jazz. 
Ray Chartes, Impulse 

5. G. I. Blues, Elvis Presley, 
RCA Victor 

6. Never on Sunday. Soundtrack. 
United Artists 

7. Carnival, Original Cast MGM 

8. Exodus, Soundtrack, RCA lector 

9. Make Way, Kingston Trio, Capitol 
10. All the Way, Frank Sinatra. Capitol 



instrumentals at the Rochester, 
N. Y. good music outlet. Response 
to the jazz, which he mixes with 



day. Music fotmat: Contemporary 

(I009r). Editorializes twice weekly. Spe- 
cial Programming: "Don McNeill's 
Breakfast Club," 10-10:55, M-F. "News- 
cope." news, sports, comntentary. etc. 
5:55-7:15 p.m. .M-F. "Man On the Go," 
with Alex Oreir, commentary, 6:30-6:40 
p.m.. Sat. A Sun. "Closeup." local 
documentary, 6-6:25 p.m.. Sun. TV out- 
let is WXYZ-TV, Channel 7. Al Koski 
is director of t2-man news dept. Special 
equipment: Mobile unit, portable tape 
machines. 5-min. news at 55 and 25 
past the hr. 15-min. rwws Sat. at noon. 
Extended news: "Newscopc" 5:55-7:15 
p.m., M-F. Cuts from Comedy LP's 
and Folk Music programmed occasion- 
ally. New records are selected for air- 
play by committee of station personnel. 
Play list published weekly. Gen'l mgr., 
Charles D. Fritz, Prog. dir.. Lee Alan. 
Send 4 copies of 45's and 4 copies ot 
LP's to Mr. Alan, Broadcast House, 
Detroit, Mieh. 48219. Phone; (313) 
444-1111. 

WXYZ-FM: ERP 27,200 watts. Stmnl- 
cast with WXYZ. 

WYSI: 500 watts. Independent. Day- 
timer. Music format: Country {9%%}- 
Contemporan (2^). Gen'l mgr.. Peter 
Keith, Prog, dir., Jimmy Blake. Box 
436, Ypdlantl. Mich. 48197. Phone: 
(313) 482-109<. 

WQXR Reports 
On Findings 

NEW YORK — A WQXR 
survey shows that 81.8 per cent 
of the classical station's audi- 
ence listen more than two hours 
a day — most on FM. Based on 
4,000 members of a special ad- 
visory panel, the station found 
that 20.2 per cent said they lis- 
ten to AM only, while 34.5 per 
cent listen to FM only. This may 
be the reason the station is al- 
tering its AM format rather 
than its FM format in regards 
to the new FCC ruling about 
separation of 50 per cent of pro- 
gramming. (See separate story.) 

Other data turned up by the 
survey: 70.7 per cent arc col- 
lege graduates; 61 per cent also 
listen on car radios; 50.4 per 
cent watch TV less than an hour 
a day; most are in the 30-49 
age group. 

iniiiiiiiiiiiiiiiiiiiinnniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiii 

57.5% OF HOMES 
HAVE FM SETS 

NEW YORK— An FM pene- 
tration study of 30 major mar- 
kets revealed last week that 57.5 
per cent of the homes have one 
or more FM receivers. The study 
was conducted by Hooper in 
May for 30 radio stations repre- 
sented by Quality Media, Inc. 
As an indication of the growth 
of FM, Cleveland, in March 
1965, had a penetration figure 
of 53.0 per cent, accoridng to 
Hooper. Penetration is now 63.6 
per cent. In Houston, surveys 
conducted in May of each year 
since 1963 show: 1963 — 41.2 
per cent. 1964 — 48.3. 1965— 
53.5. 1966—55.5. 



Frank Sinatra, Nancy Wilson, and 
Ntaa Simonc and the like, has 
been great. Ardis says. 

* * ★ 

Norman (Red) Benson, person- 
ality on WPEN, Philadelphia, died 
June 20. Funeral services were held 
June 22 in Philadelphia for the 
ex-orchestra leader and songwriter. 
. . . KDEO, San Diego, an all- 
request format station, and KYA 
in San Francisco, a Hot 100 format 
outlet, have been sold — KYA to 
Avco, KDEO to Metro Communi- 
cations, which includes Mori HaJI. 
president and Don Babanu and 
Mort Sidley, vice-presidents. No 
format changes in store. 

* * ★ 

WTID, Newport News, Va.. has 
switched to a modern country mu- 
sic format and needs records, sta- 
tion breaks, says operations man- 
ager Glenn C. Lewis. . . . Clark 
Race, KDKA, Pittsburgh, deejay, 
will appear on a show of "The 
Wild Wild West" TV series. . . . 
Bill Hickok, :iir personality at WIP 
in Philadelphia, has been awarded 
a "gold disk " by Capitol Records 
for helping break Mrs. Elva Min- 
er's hit album. 

* ★ * 

James Larkin has been named 
vice-president for programming and 
public relations for Radio New 
York Worldwide, which operates 
WNYW. New York. . . . New pro- 
gram director of WEEP. Pitts- 
burgh, is Kenny Blg}>s, a regular 
performer on WWVA's "Jamboree" 
show in Wheeling. W. "Va. Biggs 
has just signed a Chart Records 
recording contract. . . Ed New- 
man, a former announcer with 
WOR in New York, is now part 
owner of WMAS, Springfield, 
Mass.; WRCL FM. Palmyra-Har- 
risburg. Pa., and WRNJ-FM. At- 
lantic City. 

* * * 

Bill Kardaley, formerly an an- 
nouncer with WSVR-FM. Phila- 
delphia, has been promoted to 
business manager. . . . John B. 
Callum has been named manager 
of WKLM. Wilmington, N. C. 
which has switched formats to 
country music. . . . WJCR is 
a new student radio station serving 
Jones College and Jacksonville 
Univcrsly in Jacksonville. Fla. 
Kenny Robertson, music director. 
(Continued on page 32) 
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HHP WANTED 



ANNOUNCER .CHIEIF ENOINEDt: XM- 
mediate openina. Send tape, photo and 
baefcground to Carl Yatn. KSlS AM-FM, 
Sedalla, Ho. 



SALES UP 307% 

The Davis Broadcasting Company 
has purchased another station. We 
ore expanding ar>d need talented 
people. Program Director, Stotfon 
Manager. Soles Monoger, Production 
Men, Solesmen, D. }.'%., call or 
write Bill Weaver for full particulars. 

KWIZ 

105 East 5th St., Santo Arra, Calif. 
Phone (714) 547-0951 



SITUATION WANTiD 

ONE OF AMERICA'S BBtT-KNOWN 
OJ's 4t PD'b Mclu pcmunent ■■•ocUtlon 
with "cood people." Ala4> experienced 
aa Hanacer. Call: (213) S7S-«2M. 



TOP 40 DISK JOCKEY AVAILABLE 
June 15. Major market experience. 
Documented audlenee builder. Funny, 
fast and clmmlcka calorc. Wife, 3rd 
ticket and undraftable. Wanna tape? 
Johnny Walker. WNUR, Eranaton, 111. 



BILL, BIVENS. EXPERIEJ^CED AS- 
nouncer, prosrumner, producer In 
radio & TV. We U known, respected 
name In the buatrtex: plonker In ct«r«o 
with high ratlnxs to prove iL Many 
music contacts, outstandlnx references 
by the creat nantca In our buslnea*. 
Former announcer tor Fred Warinc 
Show. Vox Pop, Harry James and Glenn 
HlUer radio snows; Kate Smith. Tommy 
& Jimmy Dorsey Stajte Show. Parade of 
Stars and Douglas Edwards News on TV, 
Box 1T701, ChaHottc, N. C. Phone: (704) 



EXPERIENCED DEEJAY- ANNOUNCEK 
wUL relocate anywhere to any nnuic 
format Write todsy for a sincere, dedi- 
cated announcer, slnfle. draft exempt 
Box Z6S. BlUboard, 18S W. Randolph St., 
Chlca«o, ni. 60601. 
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VOX JOX 

By CLAUDE HALL 



m/t£7r£ SERVES UP 
Similil6 SUmER HITS/ 




jterial 



RHYTHM Si BLUES 

vox Jox 



• Continued from page 30 

pleas for records. Address is River* 
Ion Tower. Suite 207. 

★ ★ ★ 

Harlan (Cowboy) Blair is the 
new commercial manager of KNIT 
in Abilene, Tex. Blair is still hold- 
ing down his morning air show 
and needs country music records. 
. . . Milt Willis has been named 
program director for KODA, 
Houston, succeeding Don LcBlanc 
who has been upped to operations 
manager. . . . KOXX in Keokuk, 
la., is "undergoing a slight change 
in format" and needs both Hot 100 
and Easy Listening singles. Send 
to Ron Kallem, music director, or 
Al Rkhards, program director. 

★ * ★ 

Jim Ug^m has been named 
program director of KXYZ, Hous- 
ton. . . . Joho M. Slocum is the- 
ncw general manager of WLWl. 
Indianapolis; he was formerly act- 
ing general manager of KBAK-TV. 
Bakersfield, Calif. . . . Edward J. 
Broman is the new general man- 
ager of Radio New York World- 
wide, which operates WNYW, New 
York. 

★ ★ ★ 

John Doolittle is the new all- 
night man at WSB, Atlanta; was 
formerly with WNDU, South Bend. 
Ind- . . . Dave Drew, formerly 
station manager of WJOE, Port 
St. Joe, Fla., is now traffic-time 
personality at WRFD, Columbus, 
Ohio. . . . Dave Jarrott is now 
music director with KM AC, San 
Antonio. He pleas for Hot KM) and 
Easy Listening singles and albums. 
Jarrott was formerly with KNOW, 
Austin. 

★ * * 

Milie Dime, formerly air per- 
sonality at WKAN. Kankakee Ill- 
has rejoined WJON, St. Cloud, 
Minn., as assistant manager after 
five years away. . . . Ted Doff 
has been named vice-president of 
WGAY, Inc and general manager 
of WQMR and WGAY-FM Stereo. 
Washington. 

★ ★ ★ 

KXLW, old-lime r&b format 
station in St. Louis, is now pro- 
gramming "golden r&b ' oldie»>l' 
The only problem is that it never 
saved its records over the years 
and now needs all r&b records 
over two years old. 45-r.p.m. only. 
. . . Mdvki M. Bailey has been 
named station manager of KXL- 
AM-FM Stereo, Portland, Ore. . . . 
Pete Scott, production co-ordinator 
at KSFO, San Francisco, is now 
handling evening air chores. Also 
new on the station is personality 
Didc McGarvhi, formerly with 
KVI, Seattle. 

KYND, Tempe, Ariz., needs 
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LIEBERSON IN 
ROTTERDAM AS 
UNESCO GUEST 

ROTTERDAM — Goddard 
Lieberson, president of the CBS 
Columbia Group, is attending 
the Fifth Biennial Congress of 
the International Music Council 
of UNESCO here. UNESCO in- 
vited Lieberson to be a member 
of the panel discussing "Com- 
posers of Today and the Public." 
Lieberson is, himself, a com- 
poser. To his credit are several 
orchestra works, incidental music 
for the theater, vocal and 
choral settings of texts by James 
Joyce and Ezra Pound, and a 
number of other compositions, 
including piano music and cham- 
ber music. 

IlllllllllilllllllllllllllillllllllillllllllllllllllllilllllllllUllllllllllllllllllllll 

Electrola's New 
Pop A&R Chief 

COLOGNE— Dieter Weiden- 
feld takes over as Electrola's 
new pop a&r chief July 1. Wei- 
denfield has been a disk jockey 
for Radio Luxemburg's German 
service. 

He will work with such well- 
known producers as Otto Dern- 
ier, Paul Kuhn, Botho Lucas, 
Erich Becht. Walter Haas and 
Ralf Bendix. As free-lance pro- 
ducer, Kurt Feltz will work for 
Elect rola. 



Easy Listening singles and albums. 
Just named station manager of the 
SO.OOO-watt outlet is Dall Ross. 
Johnny Wallace has been upped 
to program director. Staff line-up 
includes Tom Haertel, Bill Leigh- 
ton and Alan Dean. . . . The 
Lutheran Church is "reluctantly" 
joining forces with Britain's pirate 
radio stations, the London Daily 
Express reports. A weekly radio 
show — the "Lutheran Hour" — can 
be heard on Radio 390; it was just 
squeezed off Radio Luxembourg. 
★ ★ ★ 
CK.KR, a new radio station in 
Roselown, Saskatchewan, Canada, 
needs country music records. Send 
to Pat O'Connor, production man- 
ager. . . . Now handling an Easy 
Listening program on WLBN, Le- 
banon, Ky., is Jim JohDS(Hif for- 
merly associated with WEKY, 
WNKY and WSFC. 

iiiiiiiiiiiiiiiitiiiiiiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiini 

VOGUE GOES 
COMPATIBLE ON 
ALL PRODUCT 

PARIS— All French Vogue 
EP and LP product is now 
being produced in compatible 
form. 

Vogue's Charles Delaunay 
said, "We have done this in 
response to the demand of rec- 
ord buyers, although the French 
market for stereo remains rela- 
tively limited. 

"Sometimes people forget to 
change their pick-up heads 
when they switch from mono 
to stereo and this will elim- 
inate that problem." 

For at least seven years all 
French Vogue recordings have 
been made in stereo and al- 
though the incidence of high 
quality stereo reproducers in 
France is small, an increasing 
number of low-cost stereo 
phonographs are appearing on 
the market. 

Illllllllllllllllllllllllllllllllillllllllllllllllllllllllllllllllllllllllllllllllllllll 

when answering ads . . . 
Say You Saw It in 
Billboard 
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This LMt 
Week Wvik 



6 



mi TOO PROUD TO BEfi 

TeinptaHons, Gordy 7054 (jobete, BMI) 



BAREfOOTIN' 

Robert Parker, Nola 721 (Bonatemp, BMIl 



LETS fiO GET STONED 

ftay Charles, ABC Records 108O8 (Baby 
Monica, BMI) 



COOL JERK 

Capitols, Karen 1524 (Mclaughlin, BMI) 



6 
10 
5 



(I'm a) ROAD RUNNER 9 

Jr. Walker & All Stars, Soul 35015 (Jobete, 
BMI) 

HOLD ONI I'M C0M1N' 13 

Sam 4 Dave, Stax 189 (East-Pronfo, BMI) 



I'a LOVE YOU FOREVER 

Holidays, Golden World 36 (Myto, BMI) 



WHEN A MAN LOVES A WOMAN 12 

Percy Sledge, Atlantic 2326 (Pronto-Ouinyy, 
BMI) 



9 


10 


S.Y.S.U.F.M. aiie Letter Song) 6 

Joe Te<, Dial 9902 (Tree, BMI) 




12 


GOOD TIME CHARLIE 5 

Bobby Bland, Duke 402 (Don, BMI) 




15 


NEIGHBOR, NEIGHBOR 6 

Jimmy ttughes. Fame 1003 (Cruy Cajun, BMI] 


12 


11 


1 LOVE YOU 1,000 TIMES S 

Platters, Musicor 1166 (Ludix, BMI) 


13 


13 


NINETY-NINE AND A HALF 4 

Wilson Pickett, Atlantic 2334 (East-Pronto. 
BMI) 


14 


14 


MY LOVER'S PRAYER 4 

Otis Redding, Volt 136 (East-Time-Redwal 
BMI) 


15 


S 


IT'S A MAN'S MAN'S MAN'S WORLD 9 

Jamw Brown & Famous Flames, King 6035 
(Dynatone, BMI) 



16 
17 
18 

22 
24 



TAKE THIS HEART OF MINE 4 

Marvin Gave. Tamla 54132 (Jobete, BMI) 

OH, HOW HAPPY 

Shades of Blue, Impact 1007 (Myto, BMI) 



27 22 

28 25 
^ 35 



# - 

^ 39 

^ - 

39 34 



pward progress this week. 

Weeks on 

Title. Artist, label. No. t Pub. Oiarl 

SUNNY 2 

Bobby Hebb, PhiUps 40365 (Portable. BUI) 

WHEN A WOMAN LOVES A MAN 6 

Esther Phillips, Allantic 2335 
(Pronlo-Quinvy, BMI) 

WANG DANG DOODLE 12 

Koko Taylor, Checker 1135 (Arc, BMI) 

COME ON AND SEE ME S 

Tammi Terrell, Motown 1095 (Jobete, BMI) 

I NEED LOVE 2 

Barbara Mason, Arctic 120 (Stilran-Dandelion, 
BMI) 

TEENAGER'S PRAYER 4 

Joe Simon. Sound Stage 7 2564 (Frederick, 
BMI) 

NOTHING'S TOO GOOD FOR MY BABY 11 

Stevie Wonder, Tamla 54130 (Jobete, BMM 

WHOLE LOT OF SHAKIN' IN MY HEART 
(Since I Mel You) 2 

Miracles, Tamla 54134 (Jobete, BMI) 

BABY, IT'S OVER 1 

Bob S Earl, Mirwood 5517 (Arima, SESAC) 

LAUNDROMAT BLUES 2 

Al King, Stax 190 (East, BMI) 

SOMEWHERE 4 

Johnny Nash, Joda 106 (Schlrnnef, ASCAP) 

BAD EYE 1 

Willie Mitchell, Hi 2103 (Jec, BMI) 

BOYS ARE MADE TO LOVE 1 

Karen Small, Venus 1066 (Money, BMI) 

I DON'T WANT TO LOSE YOU 1 

Steve Mancha. Groovesville 1002 (Myto & 
Groovesville, BMI) 

TRULY YOURS 7 

Spinners, Motown 1093 (Jobete, BMI) 

THAT'S ENOUGH 1 

Roscoe Robinson, Wand 1125 (Kapa, BMI) 



NEW ACTION R&B SINGLES 



YOU WAITED TOO LONG 

Five Stair-Steps, Windy C 601 (Camad, BMIl 

lUST A LITTU MISUNDERSTANDING 

Contours, Gordy 7052 (Jobete, BMI) 

LOVING YOU IS SWEETER THAN EVER 

Four Tops, Motov^n 1096 (Jobete, BMI) 

WITH A CHILD'S HEART 2 

Stevie Wonder, Tamla 54130 (Jobete, BMI) 

LOVE IS LIKE AN ITCHING IN MY HEART 9 

Supremes, Motown 1094 (Jobete, BMI) 

ITS .AN UPHILL CLIMB TO THE BOnOM 2 

Walter Jackson, Okeh 7247 (Metric, BMI) 

LCT ME BE GOOD TO YOU 9 

Carta Thomas, Stax IBS (East, BMI) 



I Other records registering solid s«les in certain markets and 
I appearing to be • week away fromr meriting a listing on the 

national Hot RftB Singles chart above. All recordr on the 

chart are not eligible for a listing here. 



NO NEW ACTION 
SINGLES 
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BillbOam SPECIAL survey for Week Ending 7/2/66 



This 
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it STAR PerformK-lP'l registtring greatest 
Weeks n 

Title, Artist, label * Ho. Chart 
LOU RAWLS LIVE! 10 

Capitol T 2459 (M),- ST 2459 (S) 

CRYING TIME 18 

Ray Charles. ABC Records ABC 544 (M); 
ABCS 544 (S) 

UP-TIGHT 6 

stevie Wonder, Tamla TLP 268 (M); 
SIP 26B (S) 

WHEN A MAN LOVES A WOMAN 5 

Percy Sledge, Atlantic 8125 (M); SO 8125 
(S) 

SOUL ALBUM 9 

Otis Redding, Volt 413 (M); S 413 (S) 

MARTHA AND THE VANDELLAS 
GREATEST HITS 4 

Gordy 917 (Ml; GS 917 (S) 

GOT MY MOJO WORKING 17 

Jimmy Smith, Verve V 8641 (M); V6-e641 |S) 

SOUL MESSAGE 9 

Richard (Groove) Holmes, Prestige PR 7435 
(M); PRS 7435 (S) 

A TOUCH OF TODAY 6 

Nancy Wilson, Capitol T 2495 (M); ST 2495 (S) 

OOnA TRAVEL ON 3 

Ray Bryant Trio. Cadet IP 767 (M); LPS 
767 (S) 

TEMPTIN' TEMPTATIONS 31 

Gordy G 914 (M); GS 914 (S) 

THE LOVE YOU SAVE 9 

Joe Tex, Atlantic 8124 (M); SD 8124 (S) 

GOIN- OUT OF MY HEAD 15 

Wes Montgomery, Verve V 8642 (M); 
V6-B642 (S) 



preperllonate upward progress this week. 

This Last Wieki «i 

Week Week Title, Artist, Label 4 Ho. . Cliart 

14 13 I HEAR A SYMPHONY 16 

Supreotes, Motown MLP 643 (M); SLP 
643 (S) 

15 11 DIONNE WARWICK IN PARIS 11 

Scepter SRM 534 (M),- SPS 534 |S) 

16 17 UNBELIEVABLE 15 

Billy Stewart, Chess LP 1499 (M),- ST 1499 
(S) 

^ — WILDEST ORGAN IN TOWN! 1 

W Billy Preston, Capitol T 2532 (M); 

St 2532 (S) 

18 18 MOODS OF MARVIN GATE Z 

Tamla TLP 266 (M); SLP 266 (S) 

^ — SOUL CARGO 1 

V* Leon Haywood. Fat Fish LP 2525 (M): 

SLP 2525 (S) 

20 20 I LOVE YOU 1,000 TIMES 2 

Platters, Musicor MM 2091 (M); MS 3091 



NEW ACTION R&B LP's 

OHier afttms regiitering lolid »les in cartaii martlets a 
appearing to be a week away from meriting a llstlag 
the national Hot R&B LP chart above. All mards an 1 
chart are not eligible for a listing here. 

GEHIN' READY . . . 

Temptations. Gordy GLP 918 (M); SLP 918 (S) 

CALIFORNIA DREAMIN' . . . 

Bod Shank, World Pacilie, WP 1845 (M)^ WPS 21845 (S) 
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728 TEXAS ST.. SHREVETORT. LA. 
Phone: (318) 422-7182 
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CAMEO l_J RARKWAY RECORDS 

1650 BROADWAY, New York, N.Y. / 309 SOUTH BROAD STREET, Philadelphia, Pa. 
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Our huge and exciting initial 
release of stereo tape cartridges 
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OltJKE 

DOtfTJUST 
STANDTHEBE 



V 



^BOBBY GOIOSBORO^ 
IT S TOO LATE 



I feel so 
Spanish! 



orMV 

COVE 



\ 




Jim 



JAYScTHB 
AMERICANS 
SUNDAY AND ME 




GeorgeJms 
theraceison 




GEORGE JONES ^ 

7j? //7 A<?5iw/; 




TIIK 

MOniRN 
JA// 

QiAR'ii:r 

>\ lOl 



61 



JAN 

PEERCE 

■TILLT/WKSDOrTIMK 



JIMMY ROSELLI 

ROCK-ft-BYEYOURBABY 



MONEY JUNGLE 
DUKE ELINGTOIM 








herbie mann 
brazil.bossa 
nova & blues 
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Twin Pack 
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1 WHAT NOW MY LOVE 8 V 

Htrb Alr«rt k tbi Tli>M« Iriii, AkM LP 114 (H); ^--f 
SP 4114 (%) 

2 IF YOU CAN BELIEVE YOUR EYES 
AND EARS 17 

MimCl Mri «)• r»f* t. Dwihlll D MOW (Ml; K SOOM IS) 

5 THE SOUND OF MUSIC 68 

ItMdtTKk, lU Vtclw LOCO 3005 UH); UOB SOU (SI 

4 DR. ZHIVACO 16 

S««n«rr«(li, MCM II-4ST 4M|i MtMl (1) 

3 WHIPPED CREAM & OTHER ^ 
DELIGHTS 60 

Hirk Alpirt'i TljuMi* Itin, UU If 110 [M]j IP 4110 [I] ' ' 

6 THE SHADOW OF YOUR SMILE . . . 8 

My Wllllwi. C«lwabli CI 3499 (M); CS 939* (t) 

10 LOU RAWLS LIVE 9 

coital T 3499 (MJ; H 34S9 (1) 

7 GOING PLACES 38 /j^ 

H*rb MMrt » Wi TIImm irati, AtM tP 113 IM)i '^^ 
SP 4113 (O 

14 WONDERFULNESS 6 

■III Ctikr, Wirair Oral. W 1434 [M); 1434 (1) 

1 1 PET SOUNDS 6 

iMcb Bart, C*rll«l T 34M |M|: DT 34M (») — 

8 BIG HITS (High Tide and Green Gran) 12 W 

l*llln« U*na, lamitm NP-I (H),- NPS-1 (S) 

9 THE SHADOW OF YOUR SMILE 14 

Jahn-v Mjtliti, Mtnwy MB 3107] Mh SI «1«73 (S) 

13 SOUL AND INSPIRATION 10 

■llkrtout ar»»t.tri. Vtnt V 5001 {M)i V4-M01 (S) 

15 THE BEST OF THE ANIMALS 21 

MSM E «n4 CM): tl m* (S) 

12 COLOR ME BARBRA 13 

l4<kri itnittmi. CtlamkU CI 3471 (M); CI 9270 (1) '^'^ 

19 MRS. MILLER S GREATEST HITS 9 

C»plt«l T 2494 (M}i IT 3494 (t) 

21 CRYING TIME 17 

R*y ChMlM, UC IlKat^ AlC M4 (H]; ABCl S44 IS) 

20 THE YOUNG RASCALS 9 

AiUntk 1133 |M); SO om (S) 

70 STRANGERS IN THE NIGHT 3 

tttnk SlMtr*, lifriM F 1017 (M); n 1017 (1) 
49 MIDNIGHT RIDE 4 

Pl«l Knf 4 til* ■■U>r>. Cdiwkll CI 3SM |M); 



CS 9 



I (S) 



27 SOUTH OF THE BORDER 52 ?! 

H«rb Alftrt'i TljvM* Br«ti, AIM IP 101 (M)j IT 10B (t) 

18 THE MOVIE SONG ALBUM 17 

Tonir ItiMitll. Cttloabii CI 3473 |H); CS 9273 tS] 

28 THE LONELY BULL 56 ■'?> 

Mtik Alp«rt « Hit Tljuint Inn, AIM LP 101 (M)i 
n 101 (SI 

17 RUBBER SOUL 28 »' 

iMtlt*. C^lirtl T 1441 (Ml; JT 3441 fl) 

22 BALLADS OF THE GREEN BERETS. . 19 Si 

l/S|t. Barry Ui\*t. ICA VidBr LPM 3347 [Mli 
LSP 3S47 (li 

23 THE SINGING NUN 10 

SaiMdlmk, MOM II-7ST <M)i ISI-TST IS) 

16 DAYDREAM 14 

l*.!-' lM*nf>l. »*mt l«fr. UP O0S1 lU); KIPS MSI (S) 

30 GOT MY MOJO WORKING 17 

Hmmi Imltb. Vtrvi V BMI Wh Vt-OMI <l) 

26 THE DAVE CLARK FIVE*S 

GREATEST HITS 19 

Uk IH 34m (H)i IN 24101 (I) 

39 A TOUCH OF TODAY 6 

NiMT WilMM, Capital T 349S (M); JT 349S (S) 

32 FRANKtE AND JOHNNY 11 

Ilvii Pml«T. KA Vicltr LPM MU (M); LtP 3S53 IS) 

25 SPANISH EYES 20 

A) Mwttot, OMItt T 34S5 (M)i tJ S4U (S) 

33 THE SONNY SIDE OF CHER II 

ImpwUl LP 9301 (M), LP 13301 (S) 

36 THE WONDROUS WORLD OF 
SONNY & CHER 12 

Ate* 109 m)i SD 141 [S] 

31 JUST LIKE U5I 22 

Pi«l Intra A ifca KaMn, CataaAU CI 3411 (M]} 
a 93S1 (I] 

29 SOUNDS OF SILENCE 20 

tlMtn 4 Cirfanktl, CtluiMla CL 24*9 (M); CI 9249 [D 

38 THE BEST OF RONNIE DOVE 14 

DlM»>4 R 1004 (H)[ SB 9009 (S) 

40 TIJUANA BRASS 25 »• 

M*fk Al^ 4 tb* Tijaau Br«U. AAH LP 103 (M); 

IT 101 (S) 

24 BOOTS 17 

HiKT Sluiri, thrill M am m m urn tn 
35 I HEAR A SYMPHONY 16 

Ufnmn. Malawi MLP 443 A.): SIP 443 (S) 

43 WHY IS THERE AIR? 45 

■III Caibr, Wiraar Brai. W 1404 CM]j [Ha Staraa) 

37 SEPTEMBER OF MY YEARS 46 -M) 

Fraab Slaalra. RayrlM F 1014 my, H 1014 (S) 

41 I WANT TO GO WITH YOU 15 

tUf AnoU. ICA Vktar LPM U07 (M); LSP 1907 (I) 

34 MOONLIGHT SINATRA 11 

Fri>h li>ilra. Ra^iia F 1BIS (M); FS 1011 <ll 

42 THE 4 SEASONS GOLD VAULT OF 
HITS 30 

PkDIn* PtIM 300-194 (M)i PM 400-194 (t> 

44 HOLD ON! 15 

HiratM'i Hamlli, hWM t 4>43 ST CM); 

SI 4343 ST (11 

48 BILL COSBY IS A VERY FUNNY 

FELLOW. RIGHT? 19 

Warnaf Oral. W ISI^ [M): (N« lltm] 

47 A MAN AND HIS MUSIC 28 /|l 

FtMk Snilta. laariia IF 1014 (M); 2FI 1014 (1) ""^ 

51 THE BEST OF CHAD & JEREMY. ... 11 

Capiat T 3470 |M)i IT a47B (S) 

71 TIME WON'T LET ME 6 

OutlUan, Cipltal T 3501 rM); IT 3MT (1) 



lest regiitering greatest proportionate upward progress this 

lUt Utt Wta- M 

Wack Watk TMa, Artlil, labal A No. Chart 

®52 MY WORLD 38 
I44t AraaM. ICA Vltlaf IPM 3444 (Ml; LSP 3444 (I) 

®60 THAT WAS THE YEAR THAT WAS 35 
Ta« Ithiar, ■aprlit R 4179 IM); IS 4179 (ti 

59 DISTANT DRUMS 5 

Uf Hm lacrn, ICA Victor LPM 3S43 <M)j LSP U«l (t) 

®56 THE SOUL ALBUM 10 
Olit k<44in*. Valt 413 (M): S 413 <t1 

®50 HANG ON RAMSEY! 19 
■aai<T tt«lt Ida, Ctdil CLP 741 (M); CIPI 741 III 

<tb 79 HOW DOES THAT CRAB YOU? 5 

■M Nancy Sinatra. HaiKlta R 4307 |M); II 4307 (S) 

®46 MY NAME IS BARBRA. TWO 25 
larbra Str*ii*>4. Cglui>bla CL 1409 (M^i a 9M9 (S) 

55 AND I KNOW YOU WANNA 
^ DANCE 12 

Jphnnr KUan, ImrarUt LP 9307 (M); LP I3M7 (1) 

®58 ROGER MILLER/GOLDEN HITS 34 W 

iMib MGI 27071 |M); SIS 47073 (S) 

t3> 66 GLORIA 8 

SfeaOawt af Kiifbl, Dwiwkk 444 (M); S 444 (S) 

<V 74 DONT CO TO STRANGERS 5 

W Eyriit Catma. Cnluirtia CL 3474 lH)r CI 9174 |SI 

®64 I STARTED OUT AS A CHILD 39 
■ill Caaby, Waratr ■rot. W. IS47 IMt; |Na Itaiaa) 

®80 DO YOU BELIEVE IN MAGIC 23 
Laii*' tpaaaUl, Nana latia KLF MUO (M|; RLPS OOH (S) ^ 

®61 FIDDLER ON THE ROOF 88 \($> 

OrlflMl Call. ICA Vldar LK 1093 (M1; LSO 1093 (S) 

(S) 54 TRINI 9 

\^ Trlnl la»ai, RapriM R 4194 (M); IS 41H (S) 

®69 ONE STORMY NIGHT 10 
Mrrik M««4l Orb. Pkilia* PHM 300-30! iM); PHI 
40O-3OS (S) 

77 LOVE 8 

Uf EMin IRL 4001 W); DCS 74001 IS) 

«fk 78 HITS AGAIN 6 

VJ «*nr Lawli A Ika PUybayi, Ubarty LRP 34S3 (M]| 

LIT 74J1 (1) 

®68 THE BEST OF HERMAN'S HERMITS 33 
MOM I 4311 (M)| II 4311 tS) 

^ 82 MARTHA & THE VANDELLAS 

GREATEST HITS 4 

Uriy 0 917 IM): 01 917 [I) 

®65 THE MIRACLES GOING TO A GO-GO 32 
TmU T 347 fM): ST 3*7 (S) 

®63 MARY POPPINS 92 C|) 

SBu>ritra<k. Vkta IV 4014 IM); STIR 4014 (SI 

®45 SOMEWHERE THERE'S A SOMEONE 17 
Daan Martin, Rc»rlaa R 4301 (M); RS 4301 (t) 

^ 89 WHEN A MAN LOVES A WOMAN 5 

Party Sl«4|a. AHantIc till (M)i 10 aiU IS) 

®76 BYE BYE BLUES 17 
Bad Kaa«n»tart A Hii Orb, Dacca OL 4493 (Mh 01 74493 

(SI 

®57 MUSIC— A PART OF ME 19 
OavM McCallua, Cafttal T 3433 (MJi ST 3433 |S) 

®67 CHOICE 17 
J«ka Gary, RU Vkltr LPM 3S0) |M): LSP 3S0I {SI 

®72 WOMAN 12 
Patar A »ar4aa. Capllal T 3477 (M}i ST M77 (S) 

®81 MAN OF LA MANCHA 24 
Ortgbiil Cut, Kaif ML 4301 (M); KK IMl (S) 

®53 MANTOVANI MAGIC 18 
Hantovanl i Mil Ort. IbhOm LI MM (M); PI 4a (SI 

^tf 124 UP TIGHT 3 

WaWar. Tiaib TLP 340 (Mil SLP 340 (S) 

®62 SUPREMES LIVE AT THE COPA 34 
Mataon 41* IM); ST 434 (I) 

®85 THE BLUES PROJECT LIVE AT THE 
CAFE AU GO GO 7 

Vtna Folhwayl FV 9034 (M); FYS 9034 (S) 

®88 I'LL REMEMBER YOU 10 
■agar Vrlllianii, Ka»a KL 1470 (M); IT 3470 HI 

®75 WHEN YOU RE IN LOVE THE 
WHOLE WORLD IS JEWISH 14 

Vai^atif Artiiii. ICap* KtL 4S04 (H); KIS 9Mt (I] 

®83 HERE I AM 27 
Otoana Warwkk, Scaptar 131 M)i t S11 (S) 

(87) 86 MY FAIR LADY 91 Vi;* 

Sa»fl4trKb, Cahimkla KOi 0000 W)i KOI 3*00 (S) 

fty 111 GREATEST HITS 3 

Naw Chritty Minilrali. CatHtahla CL 1479 (M); CS 9179 (SI 

®84 WHERE THE ACTION IS! 21 
Vantvm, Otitan UP 2040 (M)] BIT 0040 (I) 

®73 I REMEMBER YOU 10 
Rabarl 6a«il«t. CaluahU CI 94« (Mlj O 9M9 (t) 

«1W 101 CO WITH THE VENTURES 4 

W l>«lt*B ILP 304S <M1i BST 4041 (S) 

®94 MY NAME IS BARBRA 59 «J> 

Oarkr* Stral»a«4. Cllumkia a 1314 IM); CI 9114 (I) 

®96 OUR HERO 6 
Pat Caa#ar, I»nlta4 Artlrti UAL 344* (M); (N« Staraa) 

®97 WAYNE NEWTON— NOW! 5 
CayHat T 344S (M)i SJ 3441 (1) 

®91 ZORBA THE GREEK 62 
5«wi»tlricb, leib Cantary-FaN TFM 3147 (M)l TPS 41*7 (3) 

®93 MY CHERIE 43 
Al Marti*g, Capitai T 23*3 [M)i H 33*3 ID 

®99 TURN! TURN! TURN! 27 
■yHi. Calaabia CL 34S4 (M)j U 9314 (1) 

®95 THE KINK KONTROVERSY 10 
Kiahi, ta»rlia R tl97 (M); tS 4197 [S) 

®98 ANDY WILLIAMS' NEWEST HITS. . 22 
CalmbU CL 3301 (M)i U 9101 11) 

®100 LITTLE WHEEL SPIN AND SPIN . . 7 
0«Ht laMa-Maria, Vantaar4 VRl 9311 (M)j VSB 79311 II) 

/Q\ 92 DIONNE WARWICK IN PARIS II 

Vly Scalar SRM 114 IMh IPI 334 (» 
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(tccord Ir^dustry AsiiocjAtloK of Anterici 
_ scat of certification as million dollar I9't. 

iMt in*. ■■ 

Witk ntlt, Ariiit. Laba) A Nb. Ckwt 

87 THE BATMAN THEME 17 

Naal Haiti, RCA Viclar IPM 1171 (M); LIP 3S73 III 

— THE MORE I SEE YOU/CALL ME. . . 1 

Chrlt Montu, AAM LP 1111 (M); SP 4111 (1) 

90 TEMPTIN' TEMPTATIONS 32 

Ml C 914 tM>i OS 914 (S) 

14 JOHNNY'S GREATEST HITS 404 

Many Milhi*, Cthinikli CL 1133 {M); CS 0434 (S) 

02 THE VENTURES 18 

Dalian RIP 3042 IM*; IST 1041 (t) 

10 DEAR HEART 65 

AMdr Vrillianii, Calwnbia CL 3310 (Ml: CS 9136 III 

08 SEE WHAT TOMORROW BRINGS . 36 

Patar, Paul A Mary. Warner Rrai. W 1411 (M!; WS t*1S IS) 

04 HOUSTON 33 

OtM Martin, laprlta I 41II IM); IS 4111 (S) 

13 RAMBLIN- ROSE 161 A 

Hit Kifl. CI*. c*.ii*i T im (Mil fT ins (n 
18 MUSIC — A BIT MORE OF ME 4 

DtTld HcCllHn, Capilgl T 141. IM); ST 3m IS) 

12 HIGHWAY 61 REVISITED 40 

M Bylu. ClOTDbii CL Un [M); CS .IH <S) 

— THE SILENCERS 1 

.IM M.rtl., ttprifi R .Itl |M}; tS Ult [S) 

07 THE MARVELETTES' GREATEST 

HITS 16 

T.mli TIP 3S3 |M); SIP U] IS) 

16 LIGHTLY LATIN 4 

PKrv Cwna, Kk Viclw LPM ISSI (M); UP 1SS3 |S) 

25 SOUL MESSAGE 8 

• lck«r. ICtmv*} HdmM. Pritli.. Pt 74U tMli 
PtS 7439 IS) 

33 TRY TOO HARD 2 

Pi*. Clwk F)*l. IpJc LN 341*1 IH); IM 34IM IS) 

21 THINK I'LL GO SOMEWHERE AND 
CRY MYSELF TO SLEEP 3 

41 M.rlli.., CtpilBl T 3S3I IM); ST 3S3t (S> 

— GREAT MOMENTS ON BROADWAY 1 

Jtrn V«]«. Cttomhl. CL 34lt IM); CI V3I9 IS) 

31 FERRANTE & TEICHER FOR LOVERS 

OF ALL ACES 2 

UKilM Artillt U4l 3443 [M); B4S 44n (S) 

17 DECEMBER'S CHILDREN 30 '( 

R.lllag StMiti, LSKdaa LL 3431 |M): PS 431 (S) 

29 TAKE A LITTLE WALK WITH ME. . 4 

Tm Rutli. IMIr. INL 3M |M); IKS 73M (S) 

15 CKirr ATKINS PICKS ON THE 
BEATLES 13 

a»l Allttti/RsilM Pbpi IFI*4I«i). RCA Vltltr IM 3370 |H); 

LSC 3*73 IS) 

26 THE "POPS " GOES COUNTRY 3 

RCA VIclor LPM 3331 IM); LSP 3331 IS) 

30 A NEW SONG FOR YOUNG LOVE . 2 

Lttlnnni. C.pital T 34*4 CM); ST 34f« IS) 

20 OTIS BLUE/OTIS REDDING SINGS 

SOUL 34 

V.II LP 413 IM); SR 413 (S) 

22 MICHELLE 21 

3.4 Shinb, WprM PMHk WP 1I4« (M); WPS 31140 (S) 

27 SHE'S lUST MY STYLE 17 

Crr LMll « At PUpkwrl. lik«rty UP 3453 (U); 

1ST 7433 (S> 

_ DIRTY WATER 1 

St.ii4llll, Ts«tr T S037 |M); ST 3037 IS) 

32 THE KATE SMITH ANNIVERSARY 
ALBUM 2 

RCA Vlttar LPM 3S3S IM); LSP 3333 [S) 

40 GOTTA TRAVEL ON 2 

1*7 ttyiml Itl*. C*4*t LP 747 (M); LPS 747 IS) 

— FUGS I 

i.S.P. lost (M); (Mo ShrM) 

34 LOVE THEME FROM THE FLIGHT 

OF THE PHOENIX 2 

R.*i. nmi. DmWII B SOOOS IM); DS 30003 (S) 

49 THE LONELY THINGS 2 

aim T..«I*««h, RCA Vk)*t LPM ISJP (M|, LSP 3S3« (1) 

35 HEY! LET'S PARTY 5 

Ma.p* SlnlMil.rl*. dWiM* CL 3473 <M); 

CS *373 (3) 

— OUT OF OUR HEADS 47 

R«lll.9 Sl«n«l. L*.4Bn LL 343« (M); PS 43f CS) 

39 YOU WERE ON MY MIND 24 

W* Fl*«, AIM LP 111 CM); SP 4IU (1) 

— HAVING A RAVE UP WITH THE 
YARDBIRDS 26 

Spit LM 34177 IM); RH 34177 IS) 

36 HERE THEY COME 44 

P*vl Rcff* A th* R*i4*n, Clwhi. Q 3307 IM); 

CS 3107 n) 

43 THIS OLD HEART OF MINE 3 

UI<T Rr*lti«n. T**.t* T 34* (M}j ST 34t CS) 

44 LOUIE LOUIE 120 

KMrmi**. W(i4 437 (M); (M* Star**) 

37 ON A CLEAR DAY YOU CAN SEE 
FOREVER 30 

Orl«l>*l C**l. tCA Vkt*( ICCD 3004 CM); LSOB 3004 CS) 

48 10 GOLDEN YEARS 2 

Rtm4* L*(, D«ct* OL 47S7 |M); OL 74737 (S) 

— MAME 1 

OriRlad Cifl. CtMmOl* KOI 4400 (M|; KOS 3000 CS) 

45 THE FOUR TOPS SECOND ALBUM. 34 

M.tm 434 IM); H 434 C» 

41 SOLID GOLD SOUL 13 

V**l*«i Aitlitl, AlUnIk 3114 (M); SO 3114 CS) 

38 BYE BYE BLUES 13 

R>*^* L**, 0*u* OL 4733 (M); Ot 74733 (3) 

47 THE BEST OF THE RIGHTEOUS 

BROTHERS 7 

M44MI4V IW4 (M); S 1004 IS} 

50 TIPPY TOEING 2 

M*H*. Tti*. CImbW* CL 3304 (M); CS 0304 (3) 

42 PLAY ONE MORE 6 

l*n A SrUi*. V*.f>.r4 VPS PlIS CM); VSR TfllS CS) 
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Starting to sell like 
Autumn Leaves! 

Roger Williams' 



latest single, 



Lara's Theme. 

(Somewhere, My Love) 



It's going to sell even faster 
when Roger Williams 
appears on CBS' John Gary Show 
on June 29th. 



■■■ lA^JTE Oi^ HONTr • TWW Itvn'OH mvtGO' * YESTBCW 

Tif\f. fn.ti rtJHBA T« GhTf-K • ULLC«A • A lOAffS CONCSITO 
TVC 5(XW OF lAJSC • EBB TCe • UCM • ru %V»«ER ^ 



Hear Lara's Theme from "Dr. Zhivago" 
on Roger Williams' 
hit album, "I'll Remember You." 



Copyrighted mdterii 





ALBUM 
REVIEW 
POLICY 

Every album sent to Billboard 
for review i» heord by Bill- 
boord's Review Panel, and 
its salei potential ii rated 
within iti category of muiic. 
Full reviews are presented 
for Spotlight Picks or Special 
Merit Picks, and all other 
LP's ore listed under their 
respect ive categoriei. 



:ONDOOTOBEST 
: SELLING COMEDY 
: ALBUMS...America's 
: maddest, gayest, 

• funniest comedy 

• Put these power packed albums 

• in your inventory! 




Call your distributor now 



DOOTO DG RECORDS 
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INTERNATIONAL SPOTLIGHT 

SPANISH DANCE 
T SPECTACULAR 

Jose Greco and his Dance 

Company. Columbia ML 6296 

(M); MS 6896 (S) 
A special tribute to dancer Jose Greco and 
his dance company, this album yet contains 
some fine musical performances by the 
concert orchestra of Madrid; Greco's foot- 
work and Castanet merely add a form of 
flamboyant rhythmic excitement to what 
is a hi9hly entertaining album. Works in- 
clude "Nobleia Andaluia," "Madrilenas," 
and "Tablao Flamenco." 



inmiiiciMinTm 



JIMMY 



COUNTRY SPOTUGHT 



MR. GOOD'S COUNTRY 
MUSIC 

Jimmy Mortin & Sunny Moun- 
tain Boys. Decco OL 4769 (M); 
DL 74769 (S) 

One of the best-known bluegrass groups in 
existence . . . known by folk fans as well 
as country music fans, jimmy Martin has 
come up with another sales winner. Tunes 
like "Lost Highway," "The Summer's Come 
and Gone," "Fraulein" will create a strong 
salts impetus for this album. 




ALL-TIME COUNTRY AND 
WESTERN, VOLUME VII 

Various Artiiti. Oecca DL 4775 
(M); DL 74775 {S) 

This album is proof that Decca knows how 
to help dealers get extra sales is this pack- 
age featuring various country artists lika 
Ernest Tubb, Loretta lynn, Webb Pierce, 
Kitty Wells, 4nd Patsy Cline. This is the 
eighth volume in this series, every one a 
hit. 




ON THE MOVE 



Sengweovers. Supreme S 212 
(S) 

Religious music presented in highly com- 
mercial fashion, folk music style a la the 
New Christy Minstrels or Serendipity Sing- 
ers, Tunes include "Angels Rolled the Stone 
Away," "Wayfaring Stranger," "Jacob's 
ladder," and "Michael, Row the Boat 
Ashore." A beautiful album. 



SEE ALBUM REVIEWS 
ON BACK COVER 



ir NATIONAL BREAKOUTS 

THE MORE I SEE YOU/CALL ME 

Chrit ««onl«<, A&M IP IIIS (M)j » 4119 (S) 

THE SILENCERS 

Dean Martin, Repriia R 6211 (M); RS 6211 (S) 

GREAT MOMENTS ON BROADWAY 

J«rry VoU. Columbia CL 2489 (M); CS 9289 (S) 

ir NEW ACTION LP's 



These new albums, not yet on Billboard's Top LP's Chart, 

have been reported getting strong sales action by dealers 
in major markets. 

STRANGERS IN THE NIGHT . . . 

Berl Kocinphrt & Hii Ork, Decco Dl 4795 (M); DL 74795 
(S) 



THE SWINGIN'EST GALS IN 
lOV^N . . . 

Bobby Hockett/ Ronnie David, Epic FLM 13107 (M); FLS 
15107 (S) 

THE MAD LADS IN ACTION . . . 

Voll 414 (M); S 414 (S) 

BOBBY DARIN SINGS THE 
SHADOW OF YOUR SMILE . . . 

Atlantic 8121 (M); SD 8121 (S) 

TOGETHER AGAIN . . . 

Roy Charlet, ABC 520 (M); ABCS 520 (S) 

GEHIN' READY . . . 

Temptationi, Gordy GLP 916 (M); SLP 918 (S) 

BREAKOUT!!! . . . 

Milch Ryder & the Detroit Wheeli, New Voice IP 2002 
;m); S 2002 (SJ 




SPECIAL MERIT PICKS 



Special Merit Picks are new releases of outstanding merit which deserve exposure and which 
could have commercial success within their respective categories of music. 



SOUNDTRACK SPECIAL 



THE DAYDREAMER 

Soundtrack. Columbia OL 6540 (M}; 
OS 2940 (S) 

The big lure in this soundtrack set is the 
title song delivered by Robert Coulet. After 
that there's lots of pleasant music composed 
by Maury Laws that fits the Hans Christian 
Andersen mood of the film. 



SOUNDTRACK SPECIAL 



Soundtrack. MGM E 4376 (M); SE 4376 
(S) 

ftiz Ortolani has created a symphonic work 
of considerable merit. The main theme has 
an arresting melody which could do well as 
a single. If the cast of Ihe film had some 
names, this would be a big seller. As it is, 
the track should be strong on Its own. 



rSfT) POP SPECIAL MERIT 



WILD IS THE WIND 

Nino Simone. Philips PHM 200-207 
(M); PHS 600-207 (S) 

The piano-voice blending of Nina Simone is 
in high siride as she winds her way throu^ 
some nifty song material. She sets up an 
exceptional romantic mood that offers top 
listening delights. 



CLASSICAL SPECIAL MERIT 



CONCERT SPARKURS 

London Symphony Orch. (AAacWorrai). 
Philips PHM 500-105 CM); PHS 900 105 

CS) 

Spirited reading by conductor Charles Mack- 
erras of popular 19lh century concert selec- 
tions is just the thing for the summer sea- 
son. Sales will be helped by certain airplay 
for stations programming classical and light 
classical music. Familiar fare includes "Ra- 
detzky March," Brahms' "Hungarian Dance 
No. 1 in G minor," and "The Merry Wives 
of Windsor" overture. 



ngf) CLASSICAL SPECIAL MERIT 



TELEMANN: TWO MAGNIFICATS 

Kurt Redel, Cond. Philips PHM 500-104 
(M); PHS 900-104 (S) 

Conductor Kurt Redel has come vp with 
another Telemann find in the Hrsl per- 
formances of these works in about 200 



years. Soloists, chorus and the Pro Arte 
Orchestra perform the Latin 'Magnificat in 
C" and the German-language "Magnificat 
in G" in fine style. Continuing baroque 
revival should aid sales. 



wT] CLASSICAL SPECIAL MERIT 



PAGES FROM THE NOTEBOOK OF 
ANNA MAGDALENA BACH 

New York Chamber Soloists. Decca DL 
9426 {M); OL 79426 (S) 

Top new versions of pieces by the Bach 
family and their contemporaries, including 
scoring of some of Ihe works for chamber 
ensemole, could make the "Notebook" a 
highly salable item. Albert Fuller is in top 
form on the harpsichord, twth by himself 
and with Ihe rest of the group. Tenor 
Charles Bressler does well by the vocal 
selections. 



HYMN SPECIAL MERIT 



PATTI PAGE SINGS AMERICA'S 
FAVORITE HYMNS 

Columbia CL 2505 (M); CS 9305 (S) 

There's a unique emotional quality neceiiary 
to get across ihe mood and message of a 
hymn properly, and Patti Page has it. She 
tings with authority and feeling and Ihe 
excellent vocal backing by the Jordanairet 
matches her all Ihe way. 



FOUR-STAR ALBUMS 

The four-star rating Is awarded new 
albums with sufficient commercial pe- 
lential In their respective cetcgeriei ta 
merit hclnf itethed by meit 4ealin, 
ane-stops antf reck joMiri hindllni 
that catefory. 



POPULAR 



LIVERPOOL FIVE ARRIVE 

RCA Victor LPM 3513 <M)i LSP 
3S83 (S) 

FREAK OUT! (H2" LP'i) 

Motkcrs oi InTcntiea. Verve V 50t5-2 

(Ml: V( 5M5-2 (SI 

SWEET * STUFF 

Ace Ceiiooo. HI HL 12II3« (M); 
SHL 3t(]0 (SI 

BLOWING MY MIND 
Berry GoMberc Bluei Band. Epic 
LN Min (M); BN 1<1» (SI 

IT'S WHAT'S HAPPENIN' 

Wime MKchelL HI HL 1M3I (M|s 
SHL 3U31 (SI 

HANG YOUR TEARS OUT TO DRY 
Clara Ward. Verre V 5M1 (H)i 
V«-5M2 (SI 



AWARD WINNING ORIGINAL 
MOTION PICTURE SOUND TRACKS 
AND THEMES 
Viriou ArtUli. Mataimu SM7t 

(Ml, s/tmt (SI 

THE DETECTIVES AND AGENTS 
AND GREAT SUSPENSE MOTION 
PICTURE THEMES 

VarkHU Artists. Maloslrcain 56079 

(Mil S/Mn (S| 

LOW PRICE POPULAR 

ALL TIME U TIME HITS 
Eddie Lajrtoa. Mcrciir; Wtat MGW 
11311 (M); SRW 1<311 (S) 

LOW PRICE COUNTRY 

STEEL GUITAR SOUNDS 

Walln Harnes. Mercury Wtot MGW 
11310 (Ml! SRW lUK (SI 

CLASSICAL 

IVESi TRIO/COPLAND: VITEBSK/ 
BLOCH: THREE NOCTURNES 

NIcuw Amslcrdam Trio. Decca DL 

KIU (Mli DL 7I«11'« (SI 

BEETHOVEN: SYMPHONY NO. 3 IN 
E FLAT MAJOR (EROICA) 

Vlcnoa Slate Opera Orch. (Glclcill. 

Audio Fldelll; FCS 50,019 (SI 

BEETHOVEN: SYMPHONY NO. 7 IN 
A MAJOR 

Vlcnaa State Opera Orch. (CIcleol. 

Audio Fidelity FCS 50,020 (S| 

LOW PRICE CLASSICAL 

LISZT PIANO CONCERTOS NOS. 
1 * 2 

Vurl Boukofr/Vlenne Symphony Orch. 
(SoiMiyll. Merniry Wh| MGW 
I40M (Ml; SRW IMM (S) 

FAVORITE OVERTURES BY 
OFFENBACH AND AUBER 

Detroit Synphony Orch. (Parayl. 

Mercsry Whit MGW 1405S (M): 

SRW imst (SI 

eichteen'th4;entury Italian 
harpsichord music 

Lnciaao Sirizil. Noaesuch H HIT 

(Mlj H 71117 (SI 

MASTERS OF THE HIGH BAROQUE 
The CoUcdum Muslcuai Saarensii. 
Noaesuch H 1119 (Ml; H 71119 (SI 

SCHUMANN SYMPHONY NO. 3 IN 
E FLAT "RHENISH" 

Detroll Synphooy Orch. (Parayl. 

Mercury Wlat MGW 14059 (Ml; 

SRW 11059 (SI 

COUNTRY GARDENS AND OTHER 
FAVORITES BY PERCY CRAINCEK 

Eastman-Rochcslcr tops (Fenaelll. 

Mercury Wlai MCW lUM (Ml: 

SRW IMM (SI 



JAZZ 



MOSE ALLISON PLAYS 
FOR LOVERS 
Presti«e PR 744< (M) 

FOLK 

LAND OF PLENTY 

America's ChUdren. Am Chi LP 
1C4T( (Ml 

(Continued on page SI) 
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IFPI Seeks Major Changes in 
Royalty Agreement With BIEM 



• Continued from page I 

to seek a more suitable basis 
for royalty assessment. 

The move was approved at 
this year's IFPI council meet- 
ing at Tel Aviv. 

The case has since been put 
to BIEM by a delegation led 
by the IFPPs new president, 
James Gray, a director of Brit- 
ish Decca, with representatives 
from France, Italy, Finland, 
Denmark, Belgium, Holland and 
the United Kingdom. 

As outlined by director-gen- 
eral Stephen Stewart, the IFPI 
case rested on the fact that 
manufacturers were rapidly los- 
ing control of retail prices. In 
some countries, even suggested 
prices might be illegal. 

Manufacturers could not af- 
ford to pay a royalty on amounts 
not received. The total BIEM 
royalty of 8 per cent a disk. 



with discounting, could rise to 
as much as 14 per cent of what 
the public paid. In more than 
two-thirds of the world market 
there were compulsory licensing 
fees. In each case it was lower 
than 8 per cent of retail price. 

Cutting Grows 

With price cutting growing 
on the U. S. pattern, the real 
royalty proportion of manufac- 
turers' revenue was growing 
much higher. There was evi- 
dence that the authors and 
publishers' share was exceeding 
the manufacturers' profit by as 
much as seven to one. 

Certainly as author-publisher 
income from records was rising, 
manufacturer profit was falling. 
An author's work was essential 
to the record company and 
equitable remuneration was not 
being challenged. But market 
conditions had to be reflected 



in a fair division. Another basis, 
therefore, had to be found. 
Posstbilrties 

Three possibilities were sug- 
gested. Busing the amount on 
manufacturers' invoiced prices 
or alternatively on the time of 
performance of recorded music 
were both rejected by the 
BIEM committee. 

The third IFPI suggestion 
was that manufacturers should 
pay on the average retail price 
realized. This would involve a 
third parly, the public, coming 
between the principals, the 
manufacturers and authors-pub- 
lishers. This was not rejected. 

BIEM agreed to put the 
matter to its various national 
partners. It was recognized that 
it might be necessary to make 
changes, however, and BIEM 
has formed a working party to 
produce its own solution to the 
problem by the end of the year. 



IFPI Strengthens Global Image 



LONDON— With the admit- 
tance of the Latin-American 
Federation of Phonographic Pro- 
ducers, the International Feder- 
ation of the Phonographic In- 
dustry is now active in all im- 
portant world markets outside 
the U.S. and Canada. 

Dr. Henry lessen, Brazilian 
secretary-general of LAFPP, is 
currently in London for talks 
with IFPI director-general 
Stephen Stewart. 

They are a prelude to Paris 
meetings with BIEM to set up 
standard contracts for South 
America, where present royalty 
payments vary from country to 
country. 

LAFPP affiliation was ratified 
at this year's meeting of the fed- 
eration council in Tel Aviv — the 
first held outside Europe. 



It brings into the IFPI orbit 
a further 50 record manufactur- 
ers operating through national 
groups in 11 countries. LAFPP 
will also send delegates to the 
triennial general meetings. The 
next one is scheduled to be held 
in France, probably Paris, next 
May. 

300 Companies 
IFPI membership now ex- 
ceeds 300 companies. Almost 
every country outside the iron 
and bamboo curtains is repre- 
sented. Ten U.S. firms are mem- 
bers, although all producers op- 
erating on a global scale benefit 
from federation activity. 

Formed in 1933 to establish 
legal protection for record pro- 
ducers under national laws, 
IFPI and its 23 territorial groups 
are recognized as speaking for 



record producers by govern- 
ments and such organizations as 
UNESCO, the Bureau for the 
Protection of Intellectual Prop- 
erty and the International La- 
bour Organisation. 

IFPI is campaigning on a 
global basis for adequate legis- 
lation to prevent unauthorized 
copying or pirating of records 
and compensation for both man- 
ufacturer and artist by broad- 
casters and other users. 

The federation's negotiations 
with author-publisher societies 
has led to largely standard con- 
tracts. These make the protected 
repertoire of publishers avail- 
able to the record industry on 
equal terms. 

Most important of these is 
with BIEM and is currently up 
for major revisions (see separate 
story). 



French Girls Compete as New Piaf 



By MIKE HENNKSSEY 

PARIS — Following the public 
war among the French male 
idols, the record scene is now 
being enlivened by an all-out 
battle on the distaff side, with 
Mireille Mathieu (Barclay) and 
Georgette Lemaire (Philips) 
competing as the new Edith 
Piaf. 

This glovcs-off, no-punches- 
pulled type of promotion battle 
is an entirely new facet of the 
French pop .scene; but the signs 
are that it will be here for some 
time as the record companies 
fight to build super-stars from 
native talent. 



The fantastic runaway success 
of Vogue's long-haired oracle, 
Anioine, started it all. Anti- 
Antoine operations were 
mounted by Johnny Hallyday, 
Ronnie Bird and CBS's prize 
publicity specimen, Edouard 
(Jean-Michel Rivat). 

And now the success of Mir- 
eille Mathieu has produced re- 
prisals from Philips who are 
boosting Georgette Lemaire's 
claims to be the new Piaf by a 
big promotional campaign. 
Concert;; Set 

An intensive sequence of con- 
certs in and around Paris — 
sometimes four in a day — has 
been arranged for Miss Lemaire 



MFP Off to Fast Start 



(o stimulate the interest of the 
vast numbers of the French 
who appreciate Piaf-style songs. 

Meanwhile, the latest round 
in the battle between Antoine 
and Edouard has resulted in a 
points win for Edouard. Some 
weeks ago Antoine, through 
Vogue record company, de- 
manded the seizure of Edouard's 
disk "Hallucinations" on the 
grounds of plagiarism. 

The court ruled on May 9 
that the Disco-France factory at 
Saussay must cease pressing the 
Edouard disk. 

An appeal from Edouard. 
however, has now succeeded, 
the seizure order has been re- 
voked and the CBS disk is once 
again in production. 



DUBLIN — The low-priced 
disk market here was high- 
lighted when Music for Pleasure 
started their export drive by 
launching the LPs at a recep- 
tion at the Royal Hibernian 
Hotel that was attended by 
about 30 dealers. The immedi- 
ate result of publicity following 
the launching was orders for 
10,000 albums. 

The Irish distribution of Mu- 
sic for Pleasure is being handled 
by Hely, Ltd., part of the Hely 
Group, one of the country's 
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foremost wholesale and retail 
companies. Among those present 
were general manager Arnold 
Kosky, press officer Terry Bart- 
ram and director Richard Bald- 
win. Dublin dealers are giving 
the albums excellent window 
display and there's extensive 
newspaper advertising. 

Said a spokesman for MFP; 
"We're hoping that the number 
of retail outlets will eventually 
reach 200. Our aim initially is 
to sell 100,000 disks in the next 
year." 



'Bicycle' Rights 

NEW YORK — Ruby Fisher 
of .Severn Records, has sold the 
international rights to 'Last Bi- 
cycle to Brussels," recorded by 
the Ondioline Band. Hansa Rec- 
ords will release the record in 
Germany, EMI "Stateside" in 
Italy, and London Records in 
the United Kingdom and other 
parts of Europe. Fisher is nego- 
tiating with a local manufac- 
turer to distribute the disk in 
the U.S., Canada and Mexico. 



Playboy Sets 
Exchange Policy 



LONDON — An Anglo-Amer- 
ican entertainment policy has 
been set for Euopc's first Play- 
boy Club which opened here 
this week. Music forms the basic 
entertainment in four of the 
club's main rooms. 

All the musical groups will 
be British, but many of the fea- 
tured artists brought in from the 
U.S. will be those with experi- 
ence in playing Playboy clubs. 

"Wc are planning an ex- 
change program to gradually 
introduce British performers in 
the 16 Playboy Clubs in the 
U.S. and Jamaica." explained 
Victor Lownes. managing direc- 
tor of Playboy European opera- 
tions. "Those successful in Lon- 
don clubs will be offered Ameri- 
can dates joining the nucleus of 
the U.S. artists already working 
there. The latter will be offered 
dales at the British club." 

LaVerne Baker is the opening 
headliner in the main show lo- 
cation, the Playroom. She will be 
joined by the Morgan James 
Duo and the Curtiss and Tracy 
comedy team, with the resident 
Bob Layzell Quartet. The Play- 
room will operate on the basis of 
three shows a night with four 
at weekends. 



In the VIP Room, Atlantic 
Records' Bobby Short is the 
opening attraction. Resident will 
be the Don Reeve Quartet. 

The Living Room discotheque 
will feature local beat groups 
with records. The Majority is 
the first resident unit with name 
groups scheduled for Sunday 
nights. The Alan Clare Trio will 
be featured in the Playmate Bar. 

The acts are being booked by 
Les Farrell of Talent Associates, 
a London agency. 

Bookings have already been 
made well into the new year. 
U.S. performers set include 
Teddi King, Barbara Gulterman 
Gloria Loring and Ruth Brown 
Local acts include Tonny Tan- 
ner, Jackie Edwards, and Pepe 
Jaramillo. 

The London club, situated in 
Park Lane, is in a new 10- 
story building. Lavishly fur- 
nished, it is staffed by Bunnies 
(some trained in Chicago). 
Mammoth publicity had re- 
cruited 20,000 members ahead 
of the July 3 opening. Hugh 
Hefner was due in during the 
previous week while a series of 
special preview parties were 
held. 



iiiiiiiiiiiiiiimiiiiiitiiiiiiiHiiiiiiiniiiiiiiiiiiiiiiiiiiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiin^ 

FRENCH FIRMS FOLLOW 
PHILIPS IN PRICE CUTTING 

PARIS — Although other record companies were skeptical when 
Philips slashed all LP prices by a third five months ago, more 
and more disk firms here are jumping on the cut-price band wagon 
with LP s retailing at 19F 95 (just under S4). 

Vogue has laimched a "Loisirs" series at this price and includes 
the albums of its latest hot property, Antoine; Pathe-Marconi has just 
produced a scries of 40 albums at the new price; Barclay has a 
new cut-price LP series called "Flash," and Festival is also following 
suit. 

Philips judges this as proof that their original initiative has been 
successful and, in any case, they claim that sales of their LP's 
have tripled. 

This week, Georges Meyerstein-Maigret, president director-gen- 
eral of Philips France, and Jean-Luc, program director of Radio 
Luxembourg, were present when Philips' star Claude Nougaro 
presented the key to a new automobile to the first-prize winner of 
the Philips 19,95 contest — a competition launched in conjunction 
with the LP price cut. 

Almost 65,000 persons entered the contest which offered 1995 
prizes and was also promoted by Radio Luxembourg. 

iiiniiiiiiiiiiiiiiiNiiniiiiiiiiinniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiM 

Clubs Giving Bonn 
The 'Country Look' 



COLOGNE — A cowboy rode 
languidly down the main street, 
his lasso slung on to his saddle. 
A. U. S. marshal huddled with 
a group of Sioux Indians out- 
side his clapboard office. In the 
saloon, a gambler checked his 
guns. 

This "frontier" was on the 
Rhine River just outside Co- 
logne. Playing "Wild West" is 
the hobby of thousands of Ger- 
mans. There are 80 Western 
clubs in West Germany now, and 
every club has its camp area 
outside its home city to which 
members repair in their free time 
to play frontiersman. 

Delegates from these 80 West- 
ern clubs have just met in Co- 
logne for their "!6th Indian 
Council," this one being held 
under the "sign of the Dakotas." 



These Western clubs are cred- 
ited with having helped foster 
the enthusiasm for country mu- 
sic in Germany. Along with 
boots, levis, buckskin jackets and 
Indian headdress, country music 
is a prime ingredient of playing 
Wild West in Germany. 

Some German record shops 
have obliged to establish special 
country music departments sole- 
ly to serve the needs of Western 
clubs cities like Frankfurt, Mu- 
nich and Cologne. Nearly every 
German city has one or more 
Western stores which equip the 
weekend Teutonic redskin and 
frontiersman. Some of these 
Western emporiums, too, oper- 
ate country record departments. 

The popularity of the West- 
ern clubs has caused West Ger- 
jContinued on page 42) 
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LONDON 

Delyse's highly acclaimed re- 
cording of Mahler's "Dcs Knaben 
Wundcrhorn" has been leased lo 
Capitol for the U. S. Il will be 
released on Angel in November. 
Negotiations for other territories 
are still in progress. The LP fea- 
tures Janet Baker, Gcraint Evans 
and the Ix>ndon Philharmonic Or- 
chestra conducted by Wyn Morris, 
It was produced by the British in- 
dependent label's owner. Isabella 
Wallkh. . . . Publisher Philip 
Solomon, an owner of Radio Caro- 
line, has been discussing forming 
a record label named after the 
station, with British indies. . . . 
Marty Eriichman, Martin Breg- 
man and Richard Roemer have 
now registered three British music 
companies — EMMANUEL, Jcmb 
and Kiki. ... A play written by 
Manfred Mann group singer Paul 
Jones with his wife Sheila Macleod 
was televised by the BBC June 
29. . . . Petula Clark is using 
continental guests in her BBC-TV 
series — latest here was Raphael 
(Hispavox, Spain). . . . Pye re- 
leased an HP by Digno Garcia 
(Palette) to tie with his cabaret 
season here. . . . United Artists 
feted Jordan Christopher. . . . Loa 
Adler, Dunhill president, and pub- 
licist Andy Wickham were here 
aiding RCA promotion of the 
Mama*s and (be Papa*s. Terry 
Melcher was also in the party. . . . 
Fausta Ezratty of Original Sounds 
Records, Hollywood, was here seek- 
ing repertoire from EMI for her 
oldies-but'goodies line. She left for 
calls in Belgium, Germany and 
Italy. 

Jack Baveistock, Fontana man- 
ager at Philips, left for three weeks 
in America. As well as attending 
a&r meetings in Chicago, he 
visits New York, Los Angeles, San 
Francisco and Nashville and calls 
on licensees, including World Pa- 
cific, Vanguard and Vee-Jay. Be- 
fore leaving, Baverstock hosted a 
Fontana European a&r conference 
attended by executives from 
France, Germany, Holland, Scan- 
dinavia and Italy. . . . Ember 
Records' managing director Jeff 
Kniger due back this week after 
visits to Amando Sciascia Vedette 
(Milan), the French song contest at 
Antibcs and Pathe -Marconi, Paris. 
. . . I*s Reed, composer-arranger, 
visiting New York. . . . Frank 
Barsalona booked the Fortunes from 
Terry King f^r a four-week U. S. 
tour in the autumn. . . . Touring 
West Africa from the end of the 
month— Danny Williams (EMI). 
. . . Simon Napier-Bell is recording 
the Chris Barber Jazzband for a 
pop single. Barber is now with 
EMI for most of the world. Napier- 
Bell is also discassing production 
deals with U. S. artists. He will 
be in the U. S. Aug. 1 with the 
Vardbtrds on the group's 36-day 
East Coast to Honolulu tour. Yard- 
birds Music has been placed with 
Robbins for the U. S. and FD & H. 

for the rest of the world. 
After having CBS staff spread 
over four buildings in central 
London, Ken Clancy finally got 
everything under one roof last 
week, moving into a new four- 
story building in Theobald's Road. 
. . . The British Standards In- 
stitution has published new stand- 
ards for record players, amplifiers 
and loudspeakers for use in school. 
... To help the switch to in- 
dependent distribution July I, EMI 
prepared a particularly strong clas- 
sical release including Otto Klem- 

pcrer's iwo-LP version of "Miysahc 
Solemnis.". . . The Beatles failed 
to hit No. I with "Paperback 
Writer" in its initial week — the first 
time in three years and eight re- 
teases. Brian Epstein is claiming 
a 500,000 sale, however. The group 
did a spot on BBC's 'Top of the 
Pops" as additional promotion. It 
was its first live TV show in a 
year. . . . Ember Records, a lead- 
ing British indie, goes into the 
stereo market this month with two 
soundtracks — "Russian Adventure" 
and the Leningrad Ballet's "Sleep- 
ing Beauty." both obtained from 
Roulette. . . . After hitting a good 
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album sales last summer, CBS has 
launched a new "Swing Into Sum- 
mer" campaign, running until the 
end of August. Twelve LP's arc be- 
ing promoted mainly from the cata- 
log, but with Barfora Streisand*s 
"Color Me Barbra" due for release 
at an unspecified time within that 
period. 

John Culshaw, Decca's classical 
a&r manager, was awarded an 
OBE in the Queen's annual sum- 
mer honors list. An OBE went also 
to Anna Instone, BBC record pro- 
grame chief. Recording artists hon- 
ored include actor Peter Sellers, 
opera singer Amy Shuard (OBE's) 
and organ ist Reginald Dixon 



(MBE). Composer Michael Tlppett 
received a knighthood. An MBE — 
which the Beatles were awarded 
last year— also went to BBC-TV 
producer George Inns, who 
launched the "Black and White 
Minstrel Show." LP's from the 
series have exceeded 2 million 
sales, and the London stage version 
has just set a new British record 
for the greatest number of per- 
formances of a musical. 

DON WEDGE 



LOS ANGELES 

The beach at Newport Dunes in 
Orange County is used by local 
rock 'n' roll bands as a training 
ground on weekends. Two band 
shells arc used by teen-age groups 
which pull up in their cars, unload 
their amplifiers and blast away, 
drawing crowds and providing 
dance music. . . . Scolaron Records 
has been formed in Norlhridge, 



with David Sclden general man- 
ager. Debut disk is 'Teen Age 
Lovers" and "Graduation Breakup" 
by the Scott Brothers. Setden says 
the new label will emphasize teen 
products. It's address is 8442 Wil- 
bur Avenue. . . . Promoter Tim 
Gayle is working on the Kids, 
teen group from Auburn, N. Y., 
who appear on the Chroma label. 
Gayle is also looking to place 
Boots Till's Capa single from Mo- 
bile, "Thank You Very Much.". . . 
Warner Bros, films has commis- 
sioned Leonard Rosenman to write 
the score for "A Covenant With 
Death," and the husband and wife 
team of Alan and Marilyn Berg- 
man to compose the title song for 
"Any Wednesday" for which 
Georee DuninK is writing the score. 

Crescendo Records has released 
a spoof LP on talk radio titled 
'Turn Down Your Radio." Creator 
of the package is Broadway and 
veteran radio scribe Bill Manhoff. 
A cast of six actors was taped live 



before an L.A. audience in nine 
situations revolving around people 
chatting with phone jockeys. Gene 
Norman, Crescendo's president, 
visualizes DJ's with programming 
autonomy playing cuts from the 
package of shows with a comedy 
touch indulging in the gentile kid- 
ding of conversation radio. . . . 
Liberty has released the ballad of 
"Danny Fernandez," a tribute to 
the 2 1 -year-old Army specialist 
who fell on a grenade and saved 
the lives of 19 buddies. The story 
of the Los Lunas. N. M., soldier 
is told by Eddy Harrison, an un- 
known writer from Mesilla Park, 
N. M. Harrison came to California 
to audition the tune for Liberty's 
a&r man Dallas Smith who dug 
the idea. . . . The Jhamels have 
cut the title tune from the film 
"Come On, Let's Live a Little," 
for Art Brnsnn's Celestial label. 
The picture breaks in July. . . . 
Kay Starr opened the Century 
(Continued on page 42) 



Take a real close look. We are 
proud of this original microphone 
used by so many top recording 
artists. Now, like any successful 
product, it is being copied in 
appearance. However, there are 
any number of top performance 
characteristics, which we doubt can 
be duplicated, which will continue to 
make the D-24E first choice of 
foremost entertainers as well as 
recording and broadcast engineers. 

The D-24E boasts a wide and smooth 
frequency response (an individually 
plotted frequency curve is supplied 
with each unit); no popping nor 
harshness, plus above average 
cardioid cha-acteristics to guard 
against feedback. 

Write for details or see your local 
dealer today. He will show you 
many more advantages. 



COME ON, TAKE A 



One step removed, 
the D-1 19ES provides 
similar characteristics 
such as good cardioid 
and freedom from 
popping. It may be 
connected directly to 
any amplifier — 
high Or fow impedance. 
With on-off switch. 
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Entries for the Rose de France Song Festival 





Antibes, June 23 


-25 




Sons 


Siiigar 


Composer 


PublisKer 


Record Company 


"Cett9 Chanion La" 


Colette Chevrot 


Colette Chevrot 
Jean Noel Favreau 


A.M.I. 


Festival 


"Tour de Ma Belle" 


Hayra 


Hayra, Paul Fesian 


A.M.I. 


Barclay 


"Ma Chanion" 


Michel Mallory 


Michel Mallory 


Beuscher 


Riviera 


"Le Mai de Tel" 


Anne-Marie Michel 


Roger Dunnas 
|. ). Debout 


Breton 


Barclay 


"Ce Que Je Suit" 


Valerie Lagrange 


Colette Rivat 
Simon Saguy 


Chappell 


Philips 


"Coualante 67" 


Minouche Barelli 


Henri Contet 
Aime Barelli 


Chappell 


CBS 


'XIaudie'* 


Eric Charden 


Andre Pascal 
Eric Charden 


Concorde 


Decca 


"L'Amour C'est 
Toi. Cast Moi" 


jacques Oorient 


Jacques Dorient 
Henri Creuse 
Pierre Saada 
Michel Jourdan 


Concorde 


Decca 


"Pourquoi Pat 
Toi, Pourquoi 
Pa» Moi?" 


Laurencia 


Robert Vincent 
Charles Level 


Carrousel 


Vogue 


"Plus Fort Qve 
le Vent" 


Yves Roze 


H. Green 


Carrousel 


Polydor 


"Troifl RoKs Rouges" 


Aldo Kllly 


Pierre Cour 
|. C. Annoux 


Eco Music 


Pat he -Marconi 


"J'ai Regarde" 


Noelle Cordier 


P. Bontempelli 


Eco Music 


Festival 


"Men Amour" 


locelyne Jossia 


J. M. Riviere 
Gerard Bourgeois 


Eco Music 


Vogue 


**Ett-ce Que Tu SaM" 


liana Rovina 


P. Delanoe 
Michel Colombter 


Essex 


A-Z 


**\}m Jour I'Ameur" 


Lee Chamberlln 


J. M. Rivat 
F, Fumiere 


Essex 


Festival 


"Ceux de Varsevie" 


lacqueline Dulac 


Eddie Marnay 
Eddie Adam is 


Editions Associees 


Decca 


"Depuit Que je 
t'Aime" 


Ken Venturl 


Eddie Mamay 

Eddie Adamis 


Editions Associees 


Philips 


**Peui^uoi Pas Nous?** 


Line and Witly 


Francotse Dorin 
Henri Giraud 


Meridian 




"Love Mc, Please 
Lov* Ma" 


Michel Polnareff 


Franck Gerald 
M. Polnareff 


Meridian 


A-Z 


"Je t'Aime Pour ca** 


Henri Tachan 


H. Tachan 

I. P. Roseau 


1 VCI IC tUI 1 Iwf 13 

Barclay 




Eurydice et Orphee 


Eric Montry 


M. jourdan 
E. Montry 
J. Revaux 


Nouvelle Editions 
Barclay 


Ba relay 


"Le Viuce de 
f'Annee" 


Michel Sardou 


Patrice Lafont 
Jacques Revaux 


Nouvelle Editions 
Barclay 


Barclay 


"La Bague" 


Nelly Perrier 


H.lthier 
G. Custin 


Palace 


Barclay 


"A»e< Toi" 


Alice Dona 


J. Demamy 
A. Dona 


Pat he- Marconi 


Pathe -Marconi 


"-"Le Jour ou 
Tu Saurat" 


Theo Sarapo 


C. Fontane 


Pathe- Marconi 


Pathe- Marconi 


"Si Jamais tu 
fen Vas" 


Simone Langlois 


Franck Gerald 


Rideau Rouge 


Pathe -Marconi 


"Quand on Aime 
..Cemme on s'Aime" 


Michel Delpech 


Claudine Daubisy 
Roland Vincent 


Sugar Music 


Festival 


"II Est Venu" 


Tshura 


Charles Level 
Roland VirKent 


Sugar Music 


CBS 


"VaUrlo" 


Oltvi«r Sorel 


Olivier Sorel 


VoRue International 


Vogue 


"Jusqu'a- Trail** 


Alain Cera 


A. Cara 
Benito Merlino 


Vogue Interrutional 


Vogue 
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Plaza Hotel's main nightclub, the 
Westside Room, Friday (24). Shows 
are at 9 and 11:30 p.m. The ho- 
tel's Hong Kong lounge currently 
spotlights the Modernaires. . . . 
Coast composer Vic Mlsy named 
to write the music for Phyllis 
Diner's forthcoming TV series, 
"The Pruitts of Southampton." . . . 
Dory Previn is working on lyrics 
for BUly WUdcr's next film, "The 
Fortune Cookie," for which her 
hubby Andre Previn penned the 
music. Quincy Jones maintains his 
hectic pace with a new assign- 
ment to write the score for 'To- 
bruk" for Universal Pictures. . . . 
Dick Clark's "Swingin* Country" 
country TV series will use a theme 
written by singer Tommy Boyce, 
who will appear on the program. 

ELIOT TIEGEL 
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Nf W YORK 

Robert and Richard Sherman 

have re-signed with Mialt Disney 
Productions for a seventh year on 
a non-exclusive basis. They've just 
finished the score for Disney's 
"The Happiest Millionaire." . . . 
Jeffrey Gomey, a member of Bill- 
board typing pool, is taking a two- 
month Heave of .absence to appear 
with the NYU Summer Theater, a 
repertory company based at Ster- 
ling Forest. N. Y. He's been cast 
for '*Look Homeward Angel." "En- 
ter Laughing." "The Lark" and 
'Taming of the Shrew," . , . Epic's 
Enzo Stoarti has a July 4-10 date 
at the Balanese Club in Galveston. 
Tex. . . . Allen Klein and Andrew 
Loog Oldham, producers of the 
.Rolling Stones* film "Only Lovers 
Left Alive," have signed KcHh 
WatcrfaoDse and Willis Hall to 



have been set for a cafe stint in 
Revere Beach, near Boston, for a 
week starting July 4. . . . Anthony 
& the Imperials will be headlined 
on Bruce Morrow's TV special for 
the ABC network which will be 
taped at Palisades Amusement Park 
on July 26. . . . Monti Rock HI. 
now recording under the Kama 
Sutra banner, set for three weeks 
at the new Mod Club in Southamp- 
ton, L. L. starling July 20. 

Jerry Vale goes into the Lido 
Beach Hotel, Lone Island, on July 
9. . . . Singer Jill Sinclair will play 
eight upper-New York Slate resort 
dates for booker Charlie Rapp. . . . 
. . . MGM's Johnny TUlotson is 
the July 4 attraction at Grossinger's 
in Femdale. N. Y. . . . Music. 
Music, Music has signed an exclu- 
sive agreement with Shimko in 
Japan for its entire catalog. . . . 
Mark Century has formed a new 
music service. Century Music, to 
supply a catalog of original back- 
ground music for industrial films, 
presentations, sales promotions and 
training films. . . . Fred Fox, pres- 
ident of Sam Fox Publishing Co.. 
in Europe to discuss placement of 
publishing rights for 'Man of La 




MANFRED MANN signs a con- 
tract with Philips-Mercury in Lon- 
don after switching the affiliation 
of the Manfred Mann group from 
EMI. Taking part in the signing 
are publisher Gerry Bron, right, 
manager of the group, and Jack 
Baverstock, Fontana manager at 
British Philips. 



Mancha" and "Brigadoon," which 
will be an ABC-TV special this 
fall. He's accompanied by Ralph 
Satz, firm's editor in chief. . . . 
Tim Gayle, promotion man on the 
Coast, working out a deal with 
Frank Muccdola and Fred Im- 
moUti, of Auburn. N. Y., owners 
of Chroma Records, to do further 
exploitation on the Kids, a pre- 
teen group. 

Miriam Stem, executive director 
of the American Guild of Authors 
& Composers, made a trip to Cali- 
fornia to explain to AGAC's Coast 
wing the Guild's push for copy- 
right reform, its data processing 
program, and the 35th anniversary 
ball, to be held in New York's 
Plaza Hotel on Oct. 26. . . . Paul 
Anita in Rome for a series of re- 
cordings for RCA International. 
. . . The Supremcs will make their 
return appearance at the Copaca- 
bana May 11-24. 1967. . . . Atlan- 
tic Records issuinig Johnny Nash's 
"Somewhere," which was original- 
ly released on the Joda label. . . . 
The Only Chyldes, Long Island 
group which appeared recently at 
Trude Heller's in Greenwich Vil- 
lage, will go out on tour shortly. 
. . . Columbia Records' Fartm Tay- 
lor will be on John Gary's CBS- 
TV show on July 20. She'll sing 
"I Can't Believe You're in Love 
With Mc," her new single release. 
. . . The Standells will join the 
Rolling Stones at the Forest Hills 
Stadium concert on July 2. . . . 
Paul Taubman has been made a 
member of the National Board of 
Trustees of the Academy of Tele- 
vision Arts & Sciences. . . . The 
Otis Redding Show, which includes 
Sam & Dave, Patti La Belle ft 
the Bluebelles, Percy Sledge, Gar- 
net Mimms, Slltty Collier, James 
Carr, and the Orations, on a tour 
of 46 onc-nighters until Aug. 8. 

Phil Walden's artists' manage- 
ment agency recently signed the 
Koigbt Brothers, on Chess Rec- 
ords; Johnny Taylor, on Stax; the 
Carltons, on Chess; Percy Sledge, 
on Atlantic; Dec Brown ft Lola 
Grant, on Surefire, and the Kelly 
Brothers, on Simms. . . . Katby 
Dee, back from her recent trip to 
Thule Air Force Base in Green- 
land, is the only girl to become a 
member of the exclusive Knights 
of the Blue Nose. . . . Singer Dale 
Brooks, who recently made her 
debut on Twirl Records with 
"Crash of Silence," has been signed 
for September appearances at Talk 
of the Town in London and La 
Dolce Vita in Newcastle. England. 
. . . Roland Granier will play for 
weekend dancing throughout the 
summer at the Waldorf- Astoria's 
Peacock Alley. . . . Andy WarfaoFs 
the Velvet Underground ft Nfco, 
who've been signed to MGM. has 
signed publicist William Kermlt 
Smith. . . . Charles A. (Chuck) 
Panama has been named West 
Coast director for John Springer 
Associates. . . . Vi Velasco will 
be at the Freemont Hotel, Las 
Vegas, during July. . . . The Kim 
Sisters will appear at the Palmer 
House in Chicago until July 19. 
. . . Mother of songwriter-publisher 
John Marks died on June 19. 

MIKE GROSS 



Iramac Into 
The Pop Field 

PARIS — Iramac will shortly 
produce pop disks in France. 
Aurele Samama, chief of Ira- 
mac France, is currently signing 
artists to the label which made 
its debut in France only five 
months ago. 

Iramac — the International Re- 
cording and Management Art- 
ists Company — was created in 
Holland seven months ago with 
a modest catalog of 12 mini 
LP's of classical recordings by 
Han de Vries, Jean Decroos, 
Theo Olof, Yi-Kwei Sze and 
others. 

Companies are now estab- 
lished in Switzerland, Germany, 
France and Great Britain. The 
mini LP's — all compatible — are 
pressed by Ariola in Germany. 

For the moment the classical 
repertoire is recorded in Hol- 
land but the popular material 
will be recorded in France. 
Iramac has its own distribution 
system in France and is cur- 
rently putting out two classical 
mini LP's a month. 

The parent company in Hol- 
land also makes films of musi- 
cal performances for television, 
including a series in color pre- 
sented by Yehudi Menuhin. 



Dines, EMI 
Executive, Is 
Dead at 70 

LONDON — Laurence Dines, 
70, EMI supervisor for Ger- 
many, Holland, Austria and 
Switzerland, died June 17 after 
a long illness. He was due to re- 
tire this week. 

Dines had been with EMI 
50 years, at first in publicity. 
He moved into the overseas de- 
partment during World War II, 
and afterwards played a prom- 
inent part in getting the record 
companies moving in Europe. 

He had a particularly close 
collaboration with Gerry Cord 
in building up EMI's Dutch 
affiliate, Bovema. Oord and Dr. 
Ladislaus Veder, head of EMI's 
German subsidiary Electrola, 
were flying in for the funeral. 
Jacques Bevierre, former gen- 
eral manager of EMI's Belgium 
company, has taken over as 
supervisor for Switzerland and 
Austria. 



'Country Look' 

• Continued from page 40 



man radio networks to increase 
their country programming if 
only to meeting competition 
from the U. S. military's Armed 
Forces Network. AFN programs 
country heavily, and it has won 
a big listening audience among 
the Germans as well as U. S. 
military families. 

The Western clubs not only 
have spurred sales of country 
music, but have created a de- 
mand for country in the original 
English version. This is due 
largely to the influence of the 
Western clubs, which strive, 
with Teutonic thoroughness, for 
absolute authenticity. 

While Teutonic Western art- 
ists are flourishing, it is true, 
nevertheless, that the true Teu- 
tonic frontiersman demands orig- 
inal country product. 
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ARGENTINA 

*Dcno4M local orlffia 
This Last 
WMk Week 

1 3 GIRL— The Beatles (LP) 

(Odeon); *Los Inn (CBS); 
•Los Vip's (AU Niclcy): 
Peppino Di Capri (Odeon) — 
Fcrmata 

2 2 SIEMPRE TE RECORDARE 

— •Yaco Monty (Odeon) — 
Kora 

3 6 JUANITA BANANA— The 

Peels (Microfon): Juan 
Moniego (Mercury); 'Mister 
Trombone (CBS); Los Hilh 
(Disc Jockey); J. R. 
Corvington (Odeon) — Edsmi 

4 1 MANUEL BENITEZ 'EL 

CORDOBES — Dalida (Disc 
Jockey); Franck Pourcel 
(Odeon); *Los Nocturnes 
(Music Hall): Pierre SeUtn 
(Philips); •Richard Davis 
(Microfon) — Korn 

5 5 MICHELLE— The Beatles 

(Odeon); "Los Vip's (Ala 
Nicky); Billy Vaughn (Music 
HaU); •Barbara A Dick 
(RCA); 'Mister Trombone 
(CBS); •Vicent Morocco 
(Polydor); 'Gino Boncttt 
(Microfon) Fermata 

6 II THESE BOOTS ARE MADE 

FOR WALKIN— Nancy 
Sinatra (Music Hall) 

7 7 DIO COME TI AMO— 

Gigliola Cinquetti (Music 
Hall); Domenico Modugno 
(Disc Jockey); 'Nancy Li 
(CBS); •Violeia Rlvas 
(RCA); 'Elio Roca 
(Polydor)— Korn 
« 8 NESSUNO MI PUO' 

GIUDICARE— Caterina 
Caselli (Music Hall); Gene 
Pitney (CBS); "Elio Roca 
(Polydor); •Violcta Rivas 
CRCA>— Kom 

9 4 LA BOHEME— 'Juan Ramon 

(RCA); Charles Aznavour 
(Disc Jockey); 'Los 5 
Latinos (Quinto); •Vicenl - 
Morocco (Polydor); Franck 
Pourcel (Odeon) — Korn 

10 13 YO TE DARE DE MAS— 

Ornetia Vanoni (CBS); 
Herre Vllard (Mercury); 
•Jose Antonio (Microfon)— 
Fcrmata 



AUSTRIA 

This Lwl 
Week Week 

1 3 HUNDERT MANN UND 

EIN BEFEHL— Freddy 
(Polydor) — Weinberger 

2 1 FINE KLEINE TRAENE— 

Ronny (Telefunken)— Wien 
Melodic 

3 — SLOOP JOHN B— The Beach 

Boys (Capitol) — New 
Executive Music 

4 4 NIMM MICH. SO WIE ICH 

BIN— Drafi Deuticher 
(Decca>— Helbling 

5 6 GANZ IN WEISS— Roy 

Black (Polydor)— Wien 
Melodle 

i 8 JUANITA BANANA— 

Marccllo Miiwrbi (E>urium) 
— Intro 

7 — ICH BIN IMMER FUER 

DICH DA— Peler Froehlich 
(Polydor)— Weinbener 

I 2 DIE STIEFEL SIND ZUM 
WANDERN DA— EiUeen 
(Vosue) — Belmont 

9 — BIS MORGEN— Renate Kent 

(Polydor)— Abcrbach 

10 5 DOCH DANN KAM JOHNNY 

— Wanda Jackson (Capitol) — 
Wien Melodic 



BRITAIN 

(Coartesy New Muaica] Express, London) 

•Denoln load oiliin 
TUs Last 
Week Week 

1 1 STRANGERS IN THE 

NIGHT— Frank Sinatra 
(Reprise) — Leeds Music 

2 — PAPERBACK WRITER— 

Beatles (Parlophone) — 
Northern Songs 

3 3 MONDAY MONDAY— 

Mama's and Papa's (RCA) — 
Dick James Music 

4 2 PAINT IT BLACK— -Rolling 

Stones (Decca) — Mirage 
Music 

! 5 SORROW— -Merseys (Fontana) 
— Grand Canyon Music 

6 4 WILD THING— 'Troggs 

(Fontana) — April Music 

7 6 WHEN A MAN LOVES A 

WOMAN— Percy Sledge 

(Atlantic) — Belinda 
« 8 DONT BRING ME DOWN— 

Animals (Decca)— Screen 

Gems Columbia 
9 14 DONT ANSWER ME— 

■cola Black (Parlophone)— 

Bernstein 

10 17 PROMISES— 'Ken Dodd 

(Columbia) — Springfield 
Music 

11 17 RIVER DEEP-MOUNTAIN 

HIGH— Ike and Tina 
Turner (London) — Belinda 
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12 — SUNNY AFTERNOON— 

*Kinks (Pye)— Belinda 

13 9 SLOOP JOHN B— Beach Boys 

(Capitol)— Immediate Musk 
.14 18 NOBODY NEEDS YOUR 
LOVE — Gene Pitney 
(Stateside) — A. Schroeder 

15 19 O'VER UNDER SIDEWAYS 

DOWN— Yardhirds 
(Columbia) — Yardbirds 
Music 

16 13 SHOTGUN WEDDING— Roy 

C (Island)— MCPS 

17 12 HEY GIRL— 'Small Faces 

(Decca)— Robblns 

18 16 NOTHING COMES EASY— 

■Sandie Shaw (Pye)— 
Glissando 

19 28 HIDEAWAY— "Dave Dee, 

Dozy, Beaky, Mick and 
Tich (Fontana)— Lynn 
Music 

20 10 PRETTY FLAMINGO— 

•Manfred Mann (HMV>— 
Shapiro- Bernstein 

21 11 RAINY DAY WOMEN NOS. 

12 dt 35— Bob Dylan (CBS) 
— Feldman 

22 15 COME ON HOME— -Wayne 

(Fontana) — Island Music 

23 — OPUS 17— Four Seasons 

(Philips)— Ardmore A 
Beechwood 

24 — LANA— Roy Orbison (Lotldon) 

— Acuff-Roic 

25 — IT'S A MAN'S WORLD— 

James Brown (Pye Int.) 

26 21 STOP HER ON SIGHT— 

Edwin Starr (Polydor)— 
Essex 

27 21 NOT RESPONSIBLE— -Tom 

Jones (Decca) — Leeds Music 

28 25 TWINKLE-LEE— -Gary 

Walker (CBS)— CampbeU- 
Connelly 

28 26 I LOVE HER— -Paul and 

Barry Ryan (Decca)— 

Shapiro- Bernstein 
30 24 SWEET TALKIN' GUY— 

Chtrrons (Slateside)— Robert 

MeUln 



CANADA 

TUs 
Week 

1 PAPERBACK WRITER— Bealles 

(Capitol) 

2 PAINT IT BLACK— Rolling Stones 

(London) 

3 I AM A ROCK— Simon ft 

Garfunkel (Columbia) 

4 STRANGERS IN THE NIGHT— 

Frank Sinatra (Reprise) 

5 GREEN GRASS— Gary Lewis A 

The Playboys (Liberty) 

6 MAMA — B. J. Thomas (Scepter) 

7 A GR(X)VY KIND OF LOVE— 

Mindbenders (Fontana) 

8 RED RUBBER BALL— Cyrkle 

(Columbia) 

9 WHEN A MAN LOVES A 

WOMAN— Percy Sledge (Atlantic) 
10 DEDICATED FOLLOWER OF 
FASHION— Kinks (Pye) 

CANADIAN RECORDS 

This 
Week 

1 MY KINDA GUY— Willows 

(MCM) 

2 LOVEDROPS— Barry Allen 

(Capitol) 

3 BRAINWASHED— David CUylon 

Thomas (Roman) 

4 CLOCK ON THE WALL— Cuesa 

Who's (Quality) 



DENMARK 

Thb Last 
Week Week 

1 — PAINT IT BLACK— The 

Rolling Stones (Dccca>— 
Essex 

2 — FRANKIE AND JOHNNY— 

Elvis Presley (RCA)— 
Gladys Inc. 

3 1 THESE BOOTS ARE MADE 

FOR WALKIN'— Nancy 
Sinatra (Reprise) — Criterion 

4 — SL(X3P JOHN B— The Beach 

Boys (Capitol) — Imudico 

5 2 DEDICATED FOLLOWER 

OF FASHION— The Kinks 
(Pye)— Belinda 

6 4 BARBARA ANN— The Beach 

Boys (Capitol)— T. Eriing 

7 3 MICHELLE-The BeaUn 

(Odeon)— Multitone 

8 — BEAUTIFUL BROWN EYES 

— Sir Henry and his Butlers 
(Columbia)— Imudico 

9 6 KAPITALISMEN— Per Dich 

(Sonet)— Winkler 
10 16 LISTEN PEOPLE— Herman's 
Hermits (Columbia) 



EIRE 

Tills Last 
Week Week 

1 2 SLOOP JOHN B— Beach Boys 

(Capitol) — Immediate 

2 1 AMONG THE WICKLOW 

HILLS— Mighty Avonj 
((King) — Oarence 

3 — NO ONE KNOWS— Sonny 

Knowles (Pye) — Burlington 

4 8 SAFELY IN LOVE AGAIN— 

Art Supple (Emerald) — 
Campbell-Connelly 

5 4 PAINT IT. BLACK— Rolling 

Stones (Decca>— Mirage 



6 6 STRANGERS IN THE 

NIGHT — Frank Sinatra 
(Reprise) — Leeds 

7 5 UP WENT NELSON— Go 

Lucky Four (Emerald) — Pal 

8 3 PRETTY FLAMINGO— 

Manfred Mann (HMV)— 
Shapiro- Bernstein 

9 7 ELUSIVE BUTTERFLY— 

Val Doonican (Decca) — 
Metric 

10 — TWO OF A KIND (EP)— 
Drifters (Pye) — Various 



FRANCE 



Tills lJUt 
Week Week 

1 1 CHEVEUX LONGS ET 

IDEES COURTES— Johnny 
Hallyday (Philips)— 
Labrador 

2 3 LA POUPEE QUI FAIT 

NON— Michel Polnaretf 
(A. Z.)— Serai 

3 — MON CREDO— Mireille 

Mathieu (Barclay) — Prosadis 

4 2 QU'ELLE EST BELLE— 

Mireille MalKieu (Barclay) 
— Legrand 

5 14 LES ELUCUBRATIONS 

D'ANTOINE— Anioine 
(Vogue)— Vogue 
International 

6 — BANG BANG— Sheila 

(Philips)— Meridian 

7 5 CHANTER— Enrico Maelas 

(Pathe)— Cirta 

8 7 UN AIR DU FOLKLORE 

AUVERGNAT— SleUa 
(RCA) 

9 12 LA MAISON OU J'AI 

GRANDI— Francoise Hardy 
(Vogue) — Marouani 
10 II MOURIR OU VIVRE— 

Herve Vilard (Mercury) — 
Dany Music 



GERMANY 

Tkb Last 

Week Week 

1 I 100 MANN UND EIN 

BEFEHL— Freddy (Polydor) 
— Francis, Day & Hunter 

2 4 SLOOP JOHN B— The Beach 

Boys (Capitol)— Francil, Day 
A Hunter 

3 3 MUSSEN FRAUEN 

EINSAM SEIN— Peter 
Alexander (Polydor)— Gerig 

4 8 WENN DU GEHN WILLST 

—Vicky (Philips)— Amie-V. 

5 10 HONEY BEE— The Magics A 

Drali (Decca) — Meisel 

6 — PAINT IT. BLACK— The 

Rolling Stones (Decca) — 
Mirage Music 

7 12 THE SUN AINT GONNA 

SHINE ANY MORE— 
Walker Brothers (Star Club 
Records) — Ardm<x>re und 
Bcachwood 

8 2 THESE BOOTS ARE MADE 

FOR WALKIN— Nancy 
Sinaira (Reprise) — 
Criterion 

9 20 DER NEUE TAG BEGINNT 

— Bernd Spier (CBS)— 
(Melodic der Welt) 
10 36 HOW DOES THAT GRAB 
YOU DARLIN'?— Nancy 

Sinatra — (Reprise) — 
Criterion 



ITALY 

(OMi<eir Maslea e DbcM, IHOui) 
•DesHKes local odda 
Thb Last 
Week Week 

1 3 LA FISARMONICA— 

•Gianni Morandi (RCA) 

2 2 AMO— Adamo (VdP) 

3 1 QUI RITORNERA'— 'Rita 

Pavooe (RCA) 

4 4 MICHELLE— Bealles 

(Parlophon) 

5 5 THESE BOOTS ARE MADE 

FOR WALKIN'— Nancy 
Sinaira (Reprise) 

6 7 RESTA — •Equtpe 84 (Ricordi) 

7 8 CHE COLPA ABBIAMO 

NOI— 'RokcB (Arc) 

8 9 RIDERA'— 'LilUc Tony 

(Durium) 

9 — TEMA— 'Giganti (Ri Fi) 

10 6 LUOMO D'ORO— 'Caterina 

Caselli (CGD) 

11 — SE TELEFONANDO— 'Mina 

(RI Fi) 

12 10 19TH NERVOUS 

BREAKDOWN— Rolling 
Stones (Decca) 

13 — I'AMORE NEI RAGAZZI 

COME NOI— 'Isabella 
Jancttl (Durium) 

14 12 VITA MIA— 'Tony Del 

Monaco (CGD) 

15 14 OUANDO LA PRIMA 

STELLA — 'Oriella Beni 
(Polydor) 



JAPAN 



•Deaolcs local orlgia 
Thb Lasi 
Week Week 

1 1 KIMI TO ITSUMADEMO— 
'Kayama Yuuzo (Toshiba)— 
JASRAC 



2 3 AITAKUTE AITAKUTE— 

'Sono Mari (Toahlba) — 
JASRAC 

3 2 HONEMADE AISHITE— 

'Jyo Takuya (Toshiba) — 

4 4 ANATA NO IN(X;HI— 'Jyo 

Takuya (Toshiba)— JASRAC 

5 5 FUTARI NO SEKAI— 

'Ishihara Yuujiro (Teichiku) 
—JASRAC 

6 8 YUUHI WA AKAKU— 

'Kayama Yuuzo (Toshiba) 
—JASRAC 

7 7 TOKYO NAGAREMONO— 

•Takeoshi Hiroko (King)— 

8 9 KOIGOKORO— Kishi Yoko 

(King)— Toshiba 

9 10 A TASTE OF HONEY— 

Herb Alpcn A Tijuana 
Brass (London) 
10 — HAKODATE NO ONNA— 

'Kilajima Saburo (Crown) — 
JASRAC 



MALAYSIA 

*I>eaotes local ortgfai 

Tlib Las< 
Wee* Week 

1 1 LEANING ON THE LAMP 

POST— Herman's Hermits 
(Columbia) 

2 3 BLUE TURNS TO GREY— 

Cliff Richard (Columbia) 

3 5 FORTUNE TELLER— Rolling 

Stones (Decca) 

4 2 MICHELLE— Overlandeis 

(Pye) 

; 6 THESE BCXITS ARE MADE 
FOR WALKIN'— Nancy 
Sinatra (Reprise) 

6 8 PRETTY FLAMINGO— 

Manfred Mam (HMV) 

7 9 PAINT IT BLACK— RoIUng 

Stones (Decca) 

8 — I'M A R<xnc— Simon A 

Garfunkel (Columbia) 

9 — HEY GIRL!— SmaU Faces 

(Decca) 

10 7 LOVE IS A GOLDEN RING 
— 'Henry Suriya A The Boys 
(Philipa) 



MEXICO 

(Courteiy AadloaniBlca) 
*DeM<efl local oriffei 

Thb Last 
Week Week 

1 1 AMIGO ORCANILLERO— 

•Javier Soils (CBS) — Mundo 
Musical 

2 2 UNA LIMOSNA— 'Javier 

Soils (CBS)— Brambila 

3 3 QUE VA— 'Javier Soils (CBS) 

— Mundo Musical 

4 4 RONDANDO TU ESQUINA 

— Julio Jaramlllo (Peerless) 
— Emmi 

5 — JUANITA BANANA— 'Los 

Hooligans (Orfcon)— Pending 

6 6 LA BANDA BORRACHA— 

'Mike Laure (Musart) — 

7 5 MIEL AMARGA— 'Iraia 

Serrano (CBS) — Emmi 

8 9 THESE BOOTS ARE MADE 

FOR WALKIN'— Nancy 
Sinatra (Reprise)— Pending 

9 10 AMARRADO (Glad All Over) 

— 'Los Belmonls (Orfeoo) — 
Pending 

10 8 CUANDO VIVAS CONMIGO 
-•Jose A. Jimenez (RCA) 
—RCA 



NEW ZEALAND 

TUa Last 
Week Week 

1 1 DEDICATED FOLLOWER 

OF FASHION— The Kinks 

2 5 BANG BANG— Cher 

3 6 SL(X)P JOHN B— The Beach 

Boya 

4 2 SHAPES OF THINGS— 

The Yardhirds 

5 4 HOW IS THE AIR UP 

THERE— The La De Da's 

6 9 BACKSTAGE— Gene Pimey 

7 10 I FOUGHT THE LAW— 

Bobby Fuller Four 
S 8 SHA LA LA LA LEE— 

The Small Faces 
9 7 BALLAD OF THE GREEN 

BERETS— S/Sgt Barry 

Sadler 

10 —LISTEN PEOPLE— Herman's 

Hermits 

11 18 SOMEDAY. ONE DAY— 

The Seekers 

12 5 HOMEWARD BOUND— 

Simon A Garfunkel 

13 13 I CANT LET GO— The 

HolUes 

14 — YOU DONT HAVE TO SAY 

YOU LOVE ME— Dusly 
Springfield 

15 16 LOVES JUST A BROKEN 

HEART— Cilia Black 

16 — EIGHT MILES HIGH— The 

Byrds 

17 — SUBSTITUTE— The Who 

18 12 MY LOVE— Petola Clark 

19 17 5 O'CLOCK WORLD— The 

Vogues 

20 15 MIRROR. MIRROR— 

Pinkerton'a Assorted 

Cohxin 



PERU 



*I>cnoles local nricin 
TbU Last 
Week Week 

1 1 LA CHICHERA— •Loi 

Demonios del ManUro 
(Odeon) 

2 3 EL CONDUCTOR— Jiafce 

Bedoya (Lyra-FTA); Enrique 
Lynch (Sono Radio); ELilogio 
Molina (Odeon) 

3 2 LA BANDA BORRACHA— 

Alfredo Gutierrez (Sonolux- 
FTA); Nico Estrade (Odeon) 

4 5 AVEC — Charles Aznavour 

(Barclay); Elmo Riveros 
(Odeon) 

5 6 VISION DE OTONO— 'Los 

Dollon (Sono Radio) 

6 7 YOLANDA— Tulio Enrique 

Leon (DIscomoda-Odeon) 

7 4 MICHELLE— The Beatles 

(Odeon); Los Vlpa (FTA) 

8 8 SI TE SIENTES SOLA— Juan 

Ramon (RCA); Nelson 
Arias (Odeon) 

9 9 ISABEL — Charles Aznavour 

(Barclay) 
10 12 SE ME OLVIDO TU 
NOMBRE— Roberto 
Ledesma (Gema); Javier 
Solu (CBS) 



PHiLipprE*^ 



'Denotes local oHgtai ^ 
This Last 
Week Week 

1 3 BORN FREE— Matt Monro 

(Capitol) — Mareco. Inc. 

2 2 WELCOME. YANKEE 

WELCOME— Ronnie A. 
Gene (Mabuhay) — Mareco, 
Inc. 

3 1 RING DANG DO— Sam The 

Sham and The Pharaohs 
(MGMv-^Mareco. Inc. 

4 6 CALIFORNIA DREAMIN'— 

The Mama's and The Papa's 
(RCA) — Filipinas Record 
Corp. 

5 5 MOMENT TO MOMENT— 

Henry Mancinl. Orchestra 
and Chonii (RCA>— 
Filipinas Record Corp. 

6 4 MR. TAMBOURINE MAN— 

The Byrds (CBS) — Mareco, 
Inc. 

7 7 500 MTLES— The Brothers 

Four (CBS) — Mareco, Inc. 

8 9 NOW THAT YOU KNOW— 

•Merci Molina (Vniar>— 
Mareco, Irtc. 

9 10 YOU WONT HAVE TO 

CRY— The Byrds (CBS)— 
Mareco, Inc. 
10 8 HANG ON SLOOP Y— The 
Newbeats (Hickory)— 
Mareco, Inc. 

RIO DE JANEIRO 

'Denotes local origia 
This Last 
Week Week 

1 I MICHELLE— Billy Vaughn 

(Dot-RGE) 

2 6 QUERO QUE TUDO VA 

PRO INFERNO— 'Roberto 
Carlos (CBS) 

3 5 ALINE— Christopher 

(Mocambo-AZ) 

4 2 CANTO DE OSSANHA— 

'Ellis Regina (Phltlpa), 
Vbiiciua de Mttraes A 
(}uarteto em Cy (Forma) 

5 3 YESTERDAY— Matt Monro 

(Odeon), Jack Jonei (Kapp- 
Mocambo), Beatles (Odeon) 

6 7 TRISTEZA— 'Jalr 

Rodriguea (Philips), Mayaa 
(RCA) 

7 4 LA BOHEME— Charlei 

Aznavour (RGE-Barclay) 

8 9 DIO COMO TE AMO— 

Domenico Modugno 
(Mocambo) 

9 8 WHIPPED CREAM— Herb 

AlpcTt (Fcrmala-AM) 
10 10 CAPRI CEST FINI— Charles 
Aznavour (RGE-Barclay) 

SINGAPORE 

•Dcaotes local ofKta 
TUs Las) 
Week Week 

1 1 ELUSIVE BUTTERFLY- 

Bob Lind (Philips) 

2 3 BLUE TURNS TO GREY— 

Cliff Richard (Columbia) 

3 4 BORN FREE— Matt Monro 

(Parlophone) 

4 5 PRETTY FLAMINGO— 

Manfred Mann (HMV) 

5 2 THE SUN AINT GONNA 

SHINE ANYMORE— 
Walker Brothers (Philips) 

6 8 PAINT IT BLACK— Rolling 

Stones (Decca) 

7 9 DO IT RIGHT— 'Trailers 

(Cosdel) 

8 — NOT THE LOVING KIND— 

Dino, Deal A Billy (Repfiac) 

9 — I LL BE YOUR MAN— 

'Quests (Columbia) 

10 7 SLOOP JOHN B— Beach Boys 

(Capitol) 
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PROFILE 



Singing Rambos Spread Gospel 



It hasn't been too long ago 
that people connected with 
southern-style gospel quartet 
music said that gospel music 
sung in the country mood and 



HAVE YOU HEARD 

HIS GRACE 
IS SUFFICIENT 
FOR ME 

AVAILABLE BY: 
IMPERIALS 

Heartwarming LP HF 1881 
• 

STATESMEN 
QUARTET 

RCA Victor 3494 
• 

COURIERS 
QUARTET 

Canaan 
CAS-9620 CA-4620 

MOSIE LISTER 
PUBLICATIONS 

Tampa, Florida 



style just would not be accepted 
by the average fan. This was 
before (he Singing Rambos came 
on the scene. 

Here is a family group plus 
one that play and sing with the 
talent and ability that makes 
them about the finest country 
gospel trio that you can find 
anywhere, and everywhere they 
go people like their down-to- 
earth singing and playing. 

The group as it is today has 
evolved around Buck and his 
wife, Dottie Rambo. Formerly 
singing under the name of the 
Gospel Echoes, they made the 
change a few months back when 
their teen-age daughter Reba 
began to travel full time with 
her folks. They are joined with 
the versatile accompanist Pat 
Jones, and these four people 
really put on a top gospel pro- 
gram. 

The Rambos furnish their 
own musical background which 
features the lead guitar playing 
of Dottie Rambo. Dottie really 
tears up the lead guitar. Buck 
plays the rhythm guitar, and 
daughter Reba plays the bass 
fiddle. Pat plays accordion and 
on some songs she also plays the 
piano. 

They travel out of Dawson 
Springs, Ky., and sing in con- 
certs in churches or wherever 
people want to hear their music. 
Dottie has been playing the 
guitar since she was \0'A and 
has been singing gospel music 



and traveling full time since she 
was 12. 

They were the first gospel 
group to make a tour overseas 
and sang to military bases in 
Greenland, Newfoundland and 
Labrador. Military authorities 
say that they were very, very 
well received with their country 
style gospel music. 

Many of the songs that the 
Rambos sing were written by 
Dottie. Dottie writes the type of 
gospel song that tells a story 
and it often touches on child- 
hood or events that would cause 
people to reminisce back through 
the experiences of their child- 
hood. 

The Rambos have a perfect 
style for singing these story-type 
songs. They sing in an effortless, 
easy way until it seems that they 
are just picking up a song and 
laying it on the air. The har- 
mony is close and the result is 
good inspirational listening. 

The Rambos record on the 
Heart Warming label and their 
most recent releases include a 
group album entitled "Come 
Spring." Like all their albums, 
this latest release was cut in 
Nashville, with the best country 
musicians, including the violins, 
playing behind them. Another 
recent release is a solo album by 
Dottie on which she is backed 
up by the Imperials. One of the 
top songs in this album is one 
that Dottie wrote, entitled "The 
Church Triumphant." 

Buck, Dottie and Reba, along 



All-star Cast for 
ParleyOct.20-23 



By BOB GREEN 

MEMPHIS— A star-studded 
cast of the greatest names in 
gospel music will be featured at 
the 1966 National Quartet Con- 
vention, Oct. 20-23, at Ellis 
Auditorium here. 

The annual event, originated 
in 1956, brings together thous- 
ands of gospel music fans and 
professional and nonprofession- 
al singing groups. 

During the four-day event the 
fans will hear more than SO 
professional groups and more 
than 75 nonprofessional groups. 

James Blackwood, president 
of the sponsoring organization, 
said more than 20,000 fans are 
expected for the convention. 

Agenda follows: 

Thursday (20) — Goodman 
Family, the LeFevres, the Proph- 
ets Quartet, the Blue Ridge 
Quartet, the Florida Boys. 

Friday (21) — the Blackwood 
Brothers, the Statesmen, the 
Speer Family, the Stamps Quar- 
tet, the Oak Ridge Quartet, the 
Imperials, the Rebels. 

Saturday (22) — Parade of 
Quartets, 6 p.m. to 2 a.m. Sun- 
day, 50 professional groups. 



with versatile accompanist Pat 
Jones, seem destined to take 
their place in some of the great 
gospel groups. 



plus Gov. Jimmy Davis and th 
Chuck Wagon Gang. 

Sunday (23) — Sermon, Hovj; 
Lister, at 10:30 a.m., singin 
until 5 p.m. 

Blackwood said the Gospel 
Music Association will meet 
during the convention and will 
hold election of officers on Fri- 
day (21). 

He said information about the 
Convention can be secured by 
writing. National Quartet Con- 
vention, 209 North Lauderdale 
Road, Memphis, Tenn. 

Hotel and motet inquiries 
should be directed to the Mem 
phis Chamber of Commerce. 
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CA-4618 CAS-9618 
GOSPEL SINGING JUBILEE 
VoLII 

The Florl(ia Boys. The Dixie 
Echoes. The Happy Goodman 
Family 



CA-4619 CAS-9619 
THE LITTLE MAN WITH 
THE BIG VOICE 

Hal Kennedy 



W-3364 WST-8364 - 
WHISPERING HOPE 

Norma Zimmer Jim Roberts 
Featured on the 
Lawrence Welk Show " 



CA-4630 CAS-9630 
BIGGER N' BETTER 
The Happy Goodmans 
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Crusade Ent. Custom Tailors 



By BOB GREEN 

FLORA, III.— Crusade Enter- 
prises here is providing a grass- 
roots service to the gospel and 
religious music world with their 
compact, custom record produc- 
tion operation. 

Headed by Ray Harris, the 
firm produces albums for more 



Crusade Opens 
New Studios 



FLORA, III. — Ray Harris, 
president of Crusade Enterprises, 
announced the opening of new 
recording studios here last week. 

He said the Crusade Sonic 
Sound Studios specializes in the 
recording of religious material. 

The studios feature latest 
model equipment including the 
AG 350-2 Solid State Ampex 
Records. 

First session was on June 13 
with the Lincoln Christian Col- 
lege Choir. Harris previously 
recorded most of his groups in 
St. Louis. He said he will con- 
tinue to record rock and coun- 
try in St. Louis and will use the 
new studios mainly for religious 
and gospel sessions. 



than 200 customers, and several 
of these have recorded as many 
as five albums. 

Harris says the service is 
called "custom-plus" since his 
organization provides more than 
the usual custom service. Harris 
now has his own studio here and 
does everything in the produc- 
tion of the album from record- 
ing to finished product except 
the pressing. 

He also has printing facilities 
for covers and fabricates the 
jackets in his own shop. 

Harris got his start in 19S6 
when his wife. Delores, and her 
sister, Mary Ann Vaughn, joined 
him to form the Crusaders Trio. 

In 1958 they won the talent 
contest at the National Quartet 
Convention, and shortly there- 
after entered the business full 
time. Delores' brother, Jim 
Vaughn, was added to the group 
in 1963. 

The custom firm was estab- 
lished in 1962 and business has 
boomed since then. 

They also publish music and a 
consumer magazine. The Cru- 
sader, which comes out quar- 
terly. One of the top groups on 
the label is the Mariners. In ad- 
dition to producing for profes- 
sional groups. Crusade works 
with numerous schools and 
churches on recording projects 
large and small. 
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Two buildings are required to 
house the growing operation in- 
cluding equipment, warehouse 
and general offices. 

In days past the Crusaders 
were on tour all over the coun- 
try, but Harris says the press of 
business keeps them home most 
of the time now. 

He has ambitious plans for 
the future of his company, and 
it seems safe to say that all is 
promising if past accomplish- 
ments are an accurate barometer. 



SHAPED I 
I NOTES I 

By BOB GREEN 

The Stamps Quartet begins tour 
in Illinois, Mississippi and North 
Carolina in early July. . . . Their 
latest SkyUte album. "J. D. Sum- 
ner and the Stamps Quartet Fea- 
turing Jim Hill," is moving well. 

James Blackwood addressed the 
Frank Stamps music school last 
week. . . . Blackwood is in con- 
stant demand for speaking engage- 
ments. . . . Polly Grimes advises 
that Music City is to get yet an- 
other star when J. D. Sumner lo- 
cates here in the immediate fu- 
ture. . . . Sumner and Jake Hess 
will share offices in the RCA 
Victor Building. 

Roger Mobley, who records for 
Crusade, has just completed an 
EP featuring two songs written by 
Ray and Delores Harris. . . . Roger 
stars in Walt Disney^s "Wonderful 
World of Color." 

The Mariners have just returned 
from tour in the West. . . . Early 
July finds them in Pennsylvania, 
Michigan and New York. . . . 
They are set for new Crusade ses- 
sions soon. 



Pilot Completed 
For TV Show 

NASHVILLE— The Imperials 
Quartet and the Stamps Quartet 
have completed a pilot for a new 
gospel music television show. 

The 30-minute, black-and- 
white film was produced by Pete 
Emery Productions here. 

Pilot features the two groups 
and Doris Akers, of Los An- 
geles, and the Four Latin's, of 
Mexico City. 

Polly Grimes, who works 
closely with the groups, said it 
may be syndicated in the near 
future. If so, she said it will 
probably be filmed in color. 
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LATEST ALBUMI 
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Concert 
Bookings: 

J. D. SUMNER 

386 North Highland 
Memphis. T«nn. 



HERE ARE THE FIVE* 

* the five albums over 500 DJ's across the U. S. and Canada 
are feafuring now 

* the five albums customers are looking for in your gospel 
record department 

.,.,^1, IMPEIIALS 
l\lt'l?RHli> y^'-. LPS ISSO LPHF 1861 

SPEER FAMILY 

1882 LPHF 1883 




Blackwood Brothers 



RELEASE 




RCA Victor 



LSP-3521 



"How Bi^ Is God" 

Booking Inquiries: James Blackwood 
209 N. Lauderdale. Memphis. Tenn. AC 901 — 683-5711 
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Copyrighted material 



NEW ALBUM 



□ ARC 

THE BROTHERS-IN-LAW Strike Again; A 684 

□ ARHOOLIE 

lie MAM* THORrON in Europe; F 1028 
JOHH JAUSOH-Blues <. Country Dance 
Tunes From Virgir>ia; f 1025 

□ AUDIO FIDELITY 

MCgUELINE KENNIDT; AFIP 703 

□ BLUE RIVER 

Ttie American Scene Witt>in the Piano World 
of ROBERT VAN IPS; IP« 1001, ISP 
1001 

□ BRUNO 

HUNGARIAN GTPSr ORCH. OF BUDAPEST- 

An Evening in a Gypsv Tabor, Vol. 3; 
500591 

RACHMANINOFF: TRIO ElECIASUE NO. 1 IN 
D MINOR- David Oiltrakh; 140771 

□ CONTACT 

STEVE KUHN TRIO-Three Waves; CM 5, 
CS S 

□ DOME 

VARIOUS ARTISTS-Baltimore's Teen Beat A 
Co Go; SR 4007 

□ DOT 

Mf FINGERS CARR-HIH of the Wl, OLP 

3715, OLP J5715 
JA« FINA-More Great Kits in Boogie 

Woojie; DLP 3719, DIP 37719 
DORA HALL-Today's Great Hits; DLP 3737, 

DIP 25727 

JOHNNT MAODOX-Raglima Maffloriet; DLP 

3724, OLP 25724 
JOHNNT MADDOI Presents tlie Two World's 

Greatest Piano Rolls, Vol. 5; DLP 3720, 

DLP 25720 

lONNNV MADMI Presents tlie World's 
Greatest Piano Rolb, Vol. 6; DLP 3721. 
DLP 25721 

JONNNT MASDOX Presents the World's 
Greatest Piano Rolls, Vol. 7; DIP 3722, 
DIP 25722 

SOVHOTRACK-Navadt Smith; DLP 3718, 
DLP 25718 

STRING-A-L0N6S-Great Irutrumental Hits; 

DLP 3723, OLP 25723 
CEORSE WRIGHT-Live-ln Concert; DLP 

3712, DLP 25712 



□ EPIC 

RACHMANINOFF: RHAPSOOT ON A THEME 

OF PAGAHIHI-Leon Fleisher/The Cleveland 
Orch. (Slell); LC 3310 

□ FOLKWAYS 

ARMENIAN CHORAL MUSIC-Armenlan Na- 
tional Choral Society of Boston (Der- 
Uanuelran); FW 8704 

Music of Mali; FE 4338 



□ FONTANA 



MINDBENDERS-A Groovy Kind of love; 

WCF 37554, SRF 67554 

□ FRISKY 

PHTlllS HIDEMAN/JAMES DUKAS/JERRT 
ROtERTS-Name Ttiat Trivia; FR 3000 

□ HICKORY 

Viva BOB MOORI; LP 131 

□ INTERNATIONAL 

ARTISTS 

THE SISHRS Of CHARITT Present an Eve- 
ning of Music; 2RI 

□ MONITOR 

HOWARD Fnl-Gypsy Mandolin; MF 463, 
MFS 463 

OIGA PAVIOVA/GEORGE iOHACHECSKT- 

Ukrainian Songs; MF 462, MFS 462 

□ MONUMENT 

The Best of JIMMT BRIPTWOOO; MLP 8043, 
SLP 1B043 

JACK lUBANKS-Cuitar Sounds of the South; 

MLP 8044, SLP 18044 
The Very Best of ROT ORBISON; UIP 8045, 

SLP 18045 



□ MUSICOR 



GCNI PITNir-Ness No Mi Puo Giudlcare; 

UUl 2100, MS 3100 
VARIOVS ARTISTS-The Gene Pitney Shcnv; 

MM 3101, MS 3101 

□ OWL 

Organised Sound iy TOD DOCKSTABER; LUNA 
PARK/APOCAITPSE/TRAVILIHG MUSIC; 
ORIP 6 

Organiiad Sound by TOD DOCKSTADtR: 



^ NATIONAL BREAKOUTS 

I SAW HER AGAIN 

Mama's and th* Papo't, Dunhill 4031 

LOVE LETTERS 

Elvis Presley, RCA Victor 8870 

THE WORK SONG 

Herb Alp*rt & the Tijuana Brast, A&M 805 

if REGIONAL BREAKOUTS 

These n«w recordt, not yet on Billtward's Hot 100, h«ve been 
reported acliing ttrong lalet action by dealers in major 
mBrket[sy listed in partnlheses. 

IF HE WALKED INTO MY LIFE . . . 

Eydio Gormt, Columbio 43660 (Morris, ASCAP) 
(Now York) 

COME SHARE THE GOOD TIMES 
WITH ME . . . 

Julia Mortday. Rainbow MO (Brooks, ASCAP) (Dtlroit) 

BOYS ARE MADE TO LOVE . . . 

Koren Smoll, Vonui 1066 (Monoy, BMI) (Us Ang«M 

YOUNG AAAN-OLD MAN . . . 

Slok.s, Alon 1940 (Jorb, SMI) (Boltimor.) 

OPEN THE DOOR ... 

Dorroll Bonki, Ravilol Ml (Myta, BMI) (Dolroll) 



SISTER LOVE . . 

Liverpool Five, RCA Victor 



816 (Curlons, BMI) (SI. louii) 



SEE YOU IN SEPTEMBER . . . 

Happeningi, B. T. Puppy 320 Vibar (ASCAP) (Boston) 

I'M A PRACTICAL GUY . . . 

Lee Rodgers, D-Town 1067 (Moh't, BMI) (Detroit) 

LOOK AT ME GIRL . . . 

Bobby Voe, Liberty S5S77 (Epps, BMI) (Pilteburgh) 

DADDY . . . 

Pebbles & Bomm Bomm, HBR 484 (Hanna*Barfo«ro. Craxy 
Cajun, BMI) (Boltimor*) 

ALMOST PERSUADED . . . 

David Houston, Epic 10025 (Gollico. BMI) (Allonlo) 

SHAKE YOUR HIPS . . . 

Slim Horpo, ExmIIo 227B (E««llor, BMI) (Pinibvrgh) 

TAR & CEMENT . . . 

VordolU Smith, Copitol M33 (F*isl, ASCAP) (Dalroit) 

THAT'S ENOUGH . . . 

Roscoe Robinson, Wand 1129 (Kopo. BMI) (SI. Uuis) 

DON'T TOUCH ME . . . 

Wilma Burgeu, Decco 31941 (Pamper, BMI) (Baltimora) 

I PUT A SPEU ON YOU . . . 

Alan Prico Sot. Parrot 3001 (Travis, BMI) 
(Dallas-Fort Worris) 



DRONE/TWO FRAGMENTS FROM APOCCA- 

ITPSE/WATEI MUSIC; ORLP 7 
Organized Sound by TOO DOUSTADIR; 
MMMIMSS; ORIP 8 



□ POLYDOR 



CRAZT OTTO Beat; LPHM 249035, SLPHM 
24W2S 

DAS MARINE-MUSIinOtPS NORBSiE-Auch 

Matrosen Haven Eine Heimat; LPHM 

249207. SLPHM 249027 
FRANZ DOURER A ORCH.-Sonntags tm Kon. 

lertcale; LPHM 249022, SLPHM 249022 
VARIOUS ARTISTS-Welt Stars Singen Ever 

Greens; LPHM 249013 SLPHM 249013 



□ RCA CAMDEN 

LEO ABDEO ( HIS OROI.-Muilcal Orchids 
From Mjwtiii CAl 977, CAS 977 

III ANDfRISN-Strangers and Other Coun- 
try Songs; CAL 9S4, CAS 956 

CHET ATKIHS-Music From Nashville, My 
Home Town; CAL 981, CAS 981 

LIVING GUITARS - Somewhere There's a 
Someone; CAL 978, CAS 978 

RAT MARTIN-Michelle Going for Baroque; 
CAL 976, CAS 976 

POITIR WAGOHCt-A Satisfied Mind; CAL 
769, CAS 769 



□ RCA VICTOR 

ED«r ARNOID-The last Word in Lonesome; 

LPM 3622, ISP 3622 
JIM EDWARD BROWN-Alone With You; LPM 

3569, LSP 3569 
MOllT CAMP Sings. . . .; LPM 3649, LSP 

3649 

CO*TEllA CURK-Blues in the Street; LPM 

3568, LSP 3568 
WILD BILL DAVIS Live at Count Bosie's; 

LPM 3578, LSP 3578 
PAUL DESMOND-Easy Living; L:-U 3430 

LSP 3480 

(Continued on page 47) 
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MAC WISEMAN shows WWVA's "Jamboree" director, Lee Sutton, right, 
some of the bookings he has arranged for artists on the country 
music show through his new Wise-O-Man Talent Agency. Wiseman 
has just cut three new Dot Records albums in Nashville. They include 
a folk album, one of bluegrass, and a pop-flavored album which was 
produced by Bonnie Guitar, another Dot Records artist. 

Kilgore Cuts Single, 
'Nevada Smith' Track 



Meaux Hits Gotham, N'ville 
In Promo-Scouting Jaunt 



NEW YORK— Merle Kilgore. 
Nashville-based triple-thrcal 
singer-composer-aclor, checked 
into recording studios here last 
week 10 record material for 
an upcoming singles release and 
soundtracks for a pair of soon- 
to-be produced motion pictures, 
according to his personal man- 
ager, Buddy Lee of Music City. 

Epic a&r executive Bob Mor- 
gan directed the Kilgore sessions 



WJRZ Shows at 
Palisades Park 

NEWARK, N. J. — New 
York's only full-lime country 
music station — WJRZ — will 
launch a 12-week series of 
Thursday night live shows June 
23 from the Palisades Amuse- 
ment Park. The hour "Mountain 
Dew Country Music Review" 
will feature Smokey Warren and 
his band and guest artists. Elton 
Britt of ABC Records will be 
the first guest. WJRZ's Bob 
Lockwood will emcee; Norman 
Rostin is producer. 



Artists Bow KASH 

SHREVEPORT, La.— Coun- 
try music artists Leon Ashley 
and Margie Singleton launched 
a new country music radio sta- 
tion here Sunday (21). KASH 
will concentrate on exposing 
new records and new artists, 
Ashley said. 



COUNTRY SINGLES- 
5 Years Ago 
July 3, 1961 

1. H<llo Walls, Faran Young, Capit«l 

2. Three Hearts in a Tangle, 
Roy Dnisky, Dacca 

3. I Fall to Pieces, Patsr l^ine, Decca 

4. Sweet Lips, Webb Pierce, Decca 

5. Heartbreak, U. S. A., Kitty Wells. 
Decca 

6. Loose Talk, Buck Owens t 
Rose Maddoi, Capitol 

7. Oklahoma Hills, Hank Tboaipson, 
Capitol 

8. Foolin' Around, Buck Owens. Capitol 

9. Hillbilly Heaven, Tu Ritter, Capitol 
10. Tender Tears, George Jones, Mercury 



which turned out, among other 
songs, the Alfred Newman- 
penned title song from "Nevada 
Smith," a new big-budget west- 
ern movie which stars Steve 
McQueen. 

Kilgore, who heads the Nash- 
ville arm of Al Gallico Music. 
Inc.. has such award-winning 
writing credits as "Wolverlon 
Mountain," "Ring of Fire" and 
the current Bobby Vinton chart- 
rider on Epic, "Dum De Da." 

Lee, president of Buddy Lee 
Promotions in Music City, said 
Kilgore's career is being directed 
toward the field of television 
and motion picture acting. Kil- 
gore recently completed a star- 
ring role assignment in a Scopi- 
tone film titled "Five Card 
Stud." Filmed in Hollywood, the 
latter is planned for incorpora- 
tion in a feature-length movie 
bearing the same title and star- 
ring James Gamer and Doris 
Day. 

The tall, dapper and dark- 
haired c&w star Kilgore is tenta- 
tively set for a supporting role 
in a yet-to-be-named flick which 
will star Glenn Ford, Negotia- 
tions, according to Lee, are also 
under way to secure acting as- 
signments for his star in up- 
coming segments of the "Daniel 
Boone" network television series 
which stars Fess Parker. Kilgore 
has also appeared in films pro- 
duced during the past 18 months 
on location in Nashville such as 
"Country Music on Broadway," 
which is a Marathon Produc- 
tions property. 



POP COUNTRY SINGLES- 
10 Years Ago 
June 30, 1956 

1. Heartbreak Hotel, Ehiis Presley, 
RCA Victor 

2. I Want You, I Need You, I Love You, 
Elvis Presley, RCA Victor 

3. Blue Suede Shoes, Carl Perkins, Sun 

4. Crazy Arms, Riy Price, Columbia 

5. I Walk the Une, lohnny Cask, San 

6. I Take the Chance, Maxine t Jim 
Edward Brown, RCA Victor 

7. I've Got Five Dollars, Faron Young. 
Capitol 

8. You and Me, Red Foley t 
Kitty Wells, Decca 

9. Blackboard of My Heart. 
Hank Thompson, Capitol 

10. Sweet Dreams, Faron Young, Capitol 



Lee Supplies 
C&W Acts at 
Parks, Club 

NASHVILLE — Masic Ci(y- 
based Buddy Lec Promotions 
will hundic talent booking for 
three new exposure points for 
c&w acts including two outdoor 
Country Music Parks and a 
soon-to-be-opencd c&w night- 
club, according to Buddy Lee. 

The talent agent who handles 
such stars as Merle Kilgore. 
Hank Williams Jr., Claude King 
and others, told Billboard last 
week that his firm will exclu- 
sively set talent for the Lone 
Star Ranch at Reeds Ferry, 
N. H., and the Suburban Park 
near Syracuse, N. Y. The two 
c&w parks open their season 
shortly. The Lone Star Ranch 
is operated by Buz and Dot 
Wittica; the former is a c&.w 
entertainer in his own right. 

Lee said the third new show- 
case for Country Music acts is 
the Premier Palace club which 
opens the first weekend of July 
in Milwaukee. The club is owned 
and operated by a c&w promo- 
tion firm called Premier Enter- 
tainment, Inc. Murriel Filar and 
Byrll Hoelke head this company 
which promotes a half dozen or 
more country music spectacu- 
lars at the Milwaukee Audito- 
rium annually. 

Set for the Premier club's 
grand opening July 1-3 are Mar- 
vin Rainwater and Sue York. 
Lee says he has set Merle Kil- 
gore, Claude King and his Nash- 
ville Knights for the following 
two weekends. 



New album 

releases 



• Continued from pane 46 



DUKE ELLINCrOO'S Concert of Sacred Mutic; 

LPM 3582, ISP 3582 
GALE CARNETT-Kew Adventures; IPM 35S6. 

LSP 3SS6 

JUAN eERRANO-Fieiti Flamenci; LPM 3596, 
ISP 3596 

DrZZY GIlLESPtE; LPV 530 

HEAL HEm-Hefli in Gotham City; LPM 
3621, LSP 3621 

AL m*'t the KiRs) HIRT-Tlie Happy Trum- 
pet; LPM 3579, LSP 3579 

HARLAN LEONARD ft His Roclcets; LPV 53) 

LIVERPOOL FIVE Arrive; LPM 3583, LSP 
3583 

KING OLIVER in New Vork; LPV 529 
ORIGINAL CASr-Annie Gel Your Qun: LOC 

1I2<, LSC 1124 
ELVIS nESlEV-Paradise, Hawaiian Style; 

LPM 3643, LSP 3643 
HANK SNOW-Gospel Train; LPM 3595. LSP 

3595 

SINGING SPEER FAMILT-The Gospel in 

Sons; LPM 3592. LSP 3592 
SOUNDTRACK-Arabesque; LPM 3623, LSP 

3623 

THE STATESMEN QUARTET WITH HOVIE 

LISTER-The Gospel Gems; LPM 3624, 
LSP 3624 

JUSTIN TUBS A LORENE MANN-Together 

and Alone; LPM 3591 LSP 3591 
VARIOUS ARTISTS-Ttie Jail Piano; LPM 

3499, LSP 3499 
FATHER TOM VAUGHN Jau in Concerl at 

the Village Gale; LPM 3577, ISP 3577 
VARIOUS ARTISTS-The Jazi Piano; LPM 

3499. LSP 3499 
VARIOUS ARTISTS-The Best of the Best Of; 

LPM 3632, LSP 3632 
OOTTIE WEST-Suffer Time; LPM 3587, LSP 

3587 

□ RCA VICTOR 

(INTERNATIONAL) 

XIOMARA ALFARO-Latin Nightingale; FPM 
142 

The Besl of ERNESTO Hill OLVERA; FPM 
141 

lUCHO PEREZ-La Banda Etta Borracha; 

FPM 147, FSP 147 
TITO PUENTE 1 HIS ORCH. Cuban Carnival; 

FPM 143 

DORA STRATO I HER GROUP-Greek Folk 
Songs & Dances; FPM 133 

□ UNITED ARTISTS 

SOUNDTRACK-Khartoum; UAL 4140, UAS 
5140 

SOUNDTRACK The Russians Are Coming, 
The Russians Are Coining; UAL 4142, UAS 
5142 



HOUSTON — Red hot inde- 
pendent record producer Heuy 
Meaiix made a leap-frog promo- 
tion and material-scouting expe- 
dition last week which included 
key stops in Na.shville and New 
York City. Meaux, president of 
Crazy Cajun Enterprises (pub- 
lishing and production firm) 
and owner of the Pasadena 
Sounds recording studio here, is 
burning up the best-seller lists 
with such items as B. J. Thomas' 
"I'm So Lonesome 1 Could Cry" 
and "Mama" on Scepter, Tom- 
my McClain's "Sweet Dreams" 
on MSI- records and the fast- 
breaking r&b disk "Go Go 
Train" distributed by Scepter on 
the Jet Stream label. Meaux 
wrote the last-named. 

During his NYC stop the one- 
time Louisiana deejay concen- 
trated on promotion as he made 
a sweep of the key Top 40 and 
r&b radio outlets in the big city. 
Among the new product he con- 
centrated on were "I'm a Good 
Woman" by Barbara Lynn on 
Tribe Records, "These Chains 
of Love Are Breaking Me Down" 
by Chuck Jackson on Wand 
Records and "Gotta Have Losers 
Too " by Dean Scott on Scepter. 
Meaux also gave attention to his 
self-penned r&b chart contender 
"Dedicated to the Greatest" by 
Johnny Copcland on Wand — it's 
a tribute to the late Sam Cooke. 
Meaux produced all of the above 
disks. 

The Houston-based hit-maker 
also worked on a pair of albums 
he recently produced — "Mama " 
by B. J. Thomas on Scepter and 



"Barefootin' " on Hanna-Bar- 
bera Records by T.V. and the 
Tribesmen- The title song is a 
singles best-seller item overseas- 
Meaux wrote all 10 songs in the 
latter LP- 




Headed for both the country and 
pop charts is Little Jimmy 
Dickens' new Columbia single 
■Who Licked the Red Off Your 
Candy " (Col 43701). "Candy" Is 
a swinging novelty number that 
will delight the jocks and flip the 
record buyers — a natural follow- 
up in the same vein as his "Bird 
of Paradise " and "Ship Hit the 
Sand"' clicks. Jimmy himself will 
give the single heavy promotion 
in his shows at fairs and rodeos 
throughout the summer. For per- 
sonal appearances, television and 
recording. Little Jimmy Dickens 
plays a Gibson Super 400. Gibson 
—choice of professional artists 
and acknowledged world leader in 
fine guitars. (Advertisement) 



NOW OVER 1,500 
DEDICATED MEMBERS 

Performers, Composers, Music Publishers, Record Companies, 
Radio and TV Stations, Licensing Organizations, Advertising Agen- 
cies, and the Business and Consumer Press ... 




. . . all working toward a common goal — the ever greater scope 
of worid-wide recognition for Country Music — 

Its People • Its Sound • Its Message 
JOIN NOW! 

It's the "IN" thing to be In. 

Annual Membership Dues: $10. 
Send your Application to 

JO WALKER 

Country Music Association 
801 16th Ave. South, Nashville. Tennessee 




Change -of -pace prooramming from your libra rkin'i th«lv*>, featuring fti« dUVt 
itiat w*r« lh« hottest in the Country field 5 year> ago and 10 yeart ago thii week. 
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TITU, Aftlit, Labai, 
Nmbir a Publlihir 



Wicks on 
dart 



Buck Owens, Capitol 5647 {Bluebook, BMI| 



TAKE GOOD CUE OF HER 

Sonny James, Capitol 5612 (Paxton- 
Rechitche, ASCAP) 



THE LAST WORD IN LONESOME IS ME 

Eddy Arnold, RCA Victor 88IB (Tree, BMI) 



Jeannie Seely, Monument 933 (Pamper, BMI) 



Jan Howard, Decca 31933 (Wildernass, BMI) 



Reeves, RCA Victor B7t9 (Combine. 



A WAY TO SURVIVE 

Ray Price, Columbia 43560 (Pamper, BMI) 



Warner Mack, Dacca 31911 (Pagiboy, SESAO 



Merle Haggard, Capitol 3600 (Bluebook. 

BMI) 



10 



Jean Shepard & Ray Pillow, Capitol 5633 

(Mimosa, BMI) 



11 12 



Don Gibson, RCA Victor 8812 (AcuH^osa, 
BMI) 



WOULD TOU HOLD IT AGAINST ME 

Dottle West, RCA Victor 8770 (Tree, BMI) 



Wilma Burgess, Decca 31941 (Pamper, BMI) 



Connie Smith, RCA Victor 8842 (Blue Crest, 
BMI) 



13 
14 



Bill Phillips, Dicca 31901 (Combine. BMI) 



Buddy Slarchar, Boone 1038 (Glasar, BMI) 



George Hamilton IV, RCA Victor 8797 
(Witmark, A5CAP) 



Bill Anderson, Decca 31890 (Moss-Rose, BMI) 



loretta Lynn, Decca 31966 (Sure-Fire, BMI) 



Hank Williams Jr., MOM 13504 
(Ly-Rann, BMI) 



Waylon Je 
BMI) 



inings, RCA Victor 8822 (Bramble. 



17 BACK POCKn MONET 

Jimmy Newman, Decca 31916 (New Keys, 
BMI) 

22 THE COUNT DOWN 

Hank Snow, RCA Victor B80B (Hank's. BMI) 



19 TIPPY TOEING 

Htrden Trio, Columbia 43463 (Window, BMI) 

21 I lUST CAME TO SMEU THE aOWERS 

Porter Wagoner, RCA Victor 8900 (Acclaim, 
BMII 
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TITU, ArflH, Ubal, 
Nambar * Pablisher 



THE LOVIN' MACHINE S 

Johnny Paycheck, Little Darlin' 008 (Mayttew, 
BMI) 

I'M A PEOPLE .17 

George Jones, Musicor 1143 (Blue Crest- 
Huskey, BMI) 

DAY FOR DECISION 4 

Johnny Sea, Warner Bros. 5B20 (Moss Rose, 
BMI) 



Van Trevor, Band Box 367 (Stoneslhrow, 
BMI) 

ALMOST PERSUADED 2 

David Houston, Epic 10025 (Gallico, BMI) 

NICKELS, QUARTERS AND DIMES 5 

Johnny Wright, Dacca 31927 (Champion, 
BMI) 

I COULD SING ALL NIGHT 5 

Ferlln Husky, Capitol 5615 (Husky, 8MI) 

I'M NOT CRAZY YH 4 

Ray Price, Columbia 43560 (Pamper, BMI) 

CATCH A LIHLE RAINDROP 12 

Claude King, Columbia 43510 (Galileo, BMI) 

THE STREETS OF BALTIMORE 2 

Bobby Bare. RCA Victor 8851 (Glaser, BMI) 

A MILLION AND ONE 2 

Billy Walker, Monument 943 (Silvar Star, 
BMI) 

I'M A NUT 2 

Leroy Pullins, Kapp 758 (Yownans-Sleapy 
Hollow, ASCAP) 

I'LL LEAVE THE SINGIN' TO THE 
BLUEBIRDS 7 

Sheb Wooley, MGM 13477 (Blue Echo, BMI) 



Bohbi Staff, RCA Victor 8833 (Harbot, 
SESAC) 

BECAUSE irS YOU 2 

Wanda Jackson, Capitol 5645 (Friaway, tMI) 

LONELYVILLE 1 

Dave Dudley, Mercury 72585 (4 Star, BMI) 

THE WORLD IS ROUND 2 

Roy Dnisky. Mercury 72586 (4 Star. BMI) 

POOR BOY BLUES 5 

Bob lumen. Hickory 1382 (Cadarwood, BMI) 

THE RIGHT ONE 3 

Statlar Brothers, Columbia 43634 (Jack, 

BMI) 

OLD BRUSH ARBORS 2 

George Jones, Musicor 1174 (Glad, BMI) 

EVERYBODY LOVES A NUT 1 

Johnny Cash, Columbia 43673 (Jack, BMI) 

I'M LOSING YOU (I Cm Tel) 2 

Hugh X. lewis, Kapp 757 (Moss Rose, BMI) 



CHICKENS 
Del Reeves, 
BMI) 



United Artists 50035 (Central, 



I 



I'M SO LONESOME I COULD CRY 4 

Hank Williams Sr., MGM 13489 (Fred Rose, 
BMI) 



Browns, RCA Victor 8838 (Acufl-Rosc, BMI) 
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Weeks en 
Chart 



DISTANT DRUMS 6 

Jim Reeves, RCA Victor LPM 3543 (M); LSP 3542 (S) 

UUSI ON MOTHER'S BIBLE ( 

Buck Owens i His Buckaroos, Capitol f 2^7 (M); ST 3497 (S) 

TRUE LOVE'S A BLESSING 7 

Sonny James, Capitol T 3500 [M); ST 2500 (S) 

ROU OUT THE RED CARPET FOR BUCK OWENS 

t HIS BUCKAROOS 19 

Capitol T 2443 (M),- ST 2443 (S) 

I LIKE 'EM COUNTRY 11 

loretta Lynn, Dacca Dl 4744 (M); DL 74744 (S) 

MISS SMITH GOES TO NASHVILLE 14 

Connie Smith, RCA Victor IPM 3520 (M); ISP 3520 (S) 

EVERYBODY LOVES A NUT 5 

Johnny Cash, Columbia CI 2492 (M); CS 9292 (S) 

I WANT TO GO WITH YOU 17 

Eddy Arnold, RCA Victor LPM 3507 (M),- LSP 3507 (S) 

COUNTRY FAVORITES— WIUIE NELSON STYU 10 

RCA Victor IPM 3528 (M); LSP 3528 (S) 

JUST BETWEEN THE TWO Of US U 

Bonnie Owens & Merle Haggard, Capitol T 2453 (M); 
ST 2453 (S) 

FOLK-COUNTRY 13 

Waylon Jennings, RCA Victor LPM 3523 (M); LSP 3523 (S) 

PLEASE D0N7 HURT ME 5 

Norma Jean, RCA Victor IPM 3541 (M); ISP 3541 (S) 

DOniE WEST SINGS 19 

RCA Victor LPM 3490 (M)i ISP 3490 (S) 

I'M A PEOPLE . 2 
George Jones, Musicor Mt 1099 (M)V MS 3099 (S) ' 
CHET ATKINS PICKS ON THE BEATUS 13 

RCA Victor IPM 3531 (M); ISP 3531 (S) 

TOGETHER AGAIN 2 

Roy Drusky t Priscilla Mitchell, Mercury MG 3I078 (M)i 
SR 61078 (S) 

MEAN AS nau 14 

Johnny Cash, Columbia CI 2446 (M); CS 9246 (S) 

TAU ME SOME SENSE 13 

Bobby Bare. RCA Victor IPM 3515 (M)i LSP 3515 (S) 
A DEVIL LIKE ME NEEDS AN ANGEL LIKE YOU t 
Dick Curless t Kay Adams, Tower T 5025 (M)< ST 85025 (S) 

LONELYVILU 2 

Dave Dudley, Mercury MG 21074 (M|; SR 61074 (S) 

MY WORLD 39 

Eddy Arnold, RCA Victor LPM 3466 (M): LSP 3466 (S) 

TWO WORLDS 6 

Bonnie Guitar, Dot DIP 3696 |M); DLP 25696 (S) 

DON GIBSON WITH SPANISH GUITARS 1 

RCA Victor LPM 3594 (M); ISP 3594 (S) 

MANY HAPPY HANGOVERS TO YOU 1 

Jean Shepard, Capitol T 2547 (M|; ST 2547 (S) 

ANY NEWS FROM NASHVILLE? 5 

Homer & Jethro, RCA Victor LPM 353B (M); ISP 3538 (S) 

THE BEST Of JIM REEVES, VOL II 15 

RCA Victor IPM 3482 (M); ISP 3482 (a) (S) 

JIMMY DEAN'S GREATEST HITS 3 

Columbia CI 2485 (M),- CS 92B5 (5) 

GUITAR STYUNGS OF HANK SNOW 5 

RCA Victor IPM 3548 (M); ISP 3548 (S) 

THE WHO'S WHO OF COUNTRY 8 WESTERN MUSIC. .2 

Various Artists, Capitol TT 2538 (M),- Sn 2538 (S) 

THE GIRLS GET PRtlllER 1 

Hank Snow, RCA Victor IPM 3588 (M): ISP 3588 (S) 
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"LOVE'S SOMETHING" 

(I CAN 'T UNDERSTAND) 
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Priscilia 
M He he 1 1 

"Almost Everything 
A Lonely Girl Needs" 

Mercury 



Dudley 
"LONELYVILLE" 

Mercury 
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CLASSICAL IVmSIC 

Young Audiences Program Aids 
Classical Cause on Three Fronts 



By FRED KIRBY 

NEW YORK — A three- 
pronged aid to classical music — 
the development of audiences 
for live and recorded music, the 
development of talent, and the 
development of new repertoire 
— is involved in the nation- 
wide program of Young Audi- 
ences, Inc. Artists affiliated with 
the group performed about 
9,000 concerts in more than 35 
States during the past school 
year. 

The plan calls for full-time 
resident ensembles with salaries 
paid for from schools, universi- 
ties and outside concerts. Under 
the program, all New York City 
public and parochial school- 
children, grades 4-6. attended 
at least one of some 2,500 con- 
certs in the city during 1965- 
1966. 

Dick Kapp, national music 
co-ordinator, explained that his 
group preferred to concentrate 
on the fourth through sixth 
grades because children there 
had sufficient concentration and 
still had interest. He stressed 
the importance of reaching the 
children before they were "tuned 
off for everything else" but pop 
music. "By the time they reach 
junior high school, there's too 
much of a drive for conform- 
ity," he added. "If the audience" 



doesn't want a program, it's very 
tough for the artists. Some pro- 
grams do reach other age 
groups." 

/Vuditions Held 

The performers are selected 
through auditions by Herbert 
Haupfrecht, music director from 
Kapp, who rehearses with the 
groups, "sizes them up verb- 
ally" and works on the program. 
The actual auditions consist of 
two concerts in schools, with the 
schools not knowing the groups 
who are auditioning at the 
time. If it's impossible for Haup- 
frecht or Kapp to audition a 
group, local music advisory 
boards may do so, subject to 
approval. Well-known musical 
figures on local boards include 
Vladimir Golschmann (Denver), 
Werner Torkanowsky (New Or- 
leans honorary chairman), Hans 
Schwieger (Kansas City), Lukas 
Foss (Buffalo), l.aszio Somozgyi, 
Walter Hendl and Howard Han- 
son (Rochester), honorary chair- 
men, and Eugene Ormandy, 
Vincent Persichetti and William 
Smith (Philadelphia). 

Among recording artists on 
the national advisory board are 
Claus Adam, Leonard Bernstein, 
Norman Dello-Joio, Joseph 
Fuchs, Lillian Fuchs. Mieczy- 
slaw Horszowski, Eugene Islo- 
min, Agi Jambor, William Kroll, 
Clan Carlo Menolti, Yehudi 



Fiedler- Yomiuri Tour 



TOKYO— Arthur Fiedler will 
conduct the Yomiuri Nippon 
Symphony in an eight-week 
united States tour beginning 
Oct. 1, 1967, to be presented 
by Judson, O'Neill, Beall & 
Steinway. Fiedler, who con- 
ducted the orchestra in Japan 
last season, will lead it in the 
United States through a special 
arrangement with the Boston 
Symphony Orchestra. 

The orchestra of 100 male 
musicians was founded four 
years ago by three spon.sors, 
Yomiuri Shinbun, Japan's largest 
newspaper; Nippon Television 
Network in Tokyo, and Yomiuri 
Television in Osaka. Since its 



first concert in 1962. the group 
has given 30 subscription con- 
certs, 123 special concerts, 12 
concerts for youth, 65 Japanese 
tours, 412 television perform- 
ances, and has recorded for the 
film, "Tokyo Olympiard, 1965," 
and has made five recordings. 

Guest conductors in Japan 
have included Leopold Stokow- 
ski, Aaron Copland. Aram Kah- 
chaturian, Hans Schmidt-Isser- 
stedl. Carlo Zccchi and Willem 
van Otierloo. Among the guest 
soloists have been Artur Rubin- 
stein, Arturo Benedetii Michel- 
angeli, Rudolph Serkin, Jean- 
Pierre Rampal, Julius Katchen 
and Leonid Kogan. 



Center Looking to Lure 
Met Opera as Regulars 



NEW YORK — A 3,000-seat 
concert hall was a key part of 
plans for a $25 million Civic 
Center unveiled by Birmingham, 
Ala., officials here last Wednes- 
day (22). Birmingham hopes to 
entice the Metropolitan Opera 
Co. to return to that city during 
its annual spring tours for one- 
week stays. 

The concert hall, which will 
house resident symphony, opera 
and ballet companies, also will 
be available for an expanded 
series of visiting groups. Most of 
the major American symphony 
orchestras have played Birming- 
ham under the sponsorship of 
the Birmingham Civic Club. 
The Birmingham Symphony, 
which plays an annual 4'/^ 
week season, has been playing 
in an old Masonic Hall. 

The Civic Center also will in- 
clude a 14,000-seat coliseum for 
sports events and conventions, a 
1,000-seat theater and a recital 
hall, a 100,000-square-foot ex- 
hibition hall, meeting rooms, 
cafeteria and parking facilities. 

Previous Met appearances 
were two-performance stays at 

50 



the 5,000-seat Municipal Audi- 
torium. According to Birming- 
ham officials, three perform- 
ances were always sold out. but 
the Met preferred longer stop- 
overs. Top houses for the tour- 
ing Metropolitan National Com- 
pany also were cited as indicat- 
ing the high level of operatic 
interest in Birmingham. 

The 30-year-old Birmingham 
Chamber Music Society will 
share the theater and recital hall 
with Birmingham's three theat- 
rical organizations. The complex 
is slated for completion by 1970 
with an opening in 1971 to co- 
incide with the Birmingham 
Centennial celebration. 

The plans were disclosed at 
a press luncheon attended by a 
50-man Birmingham delegation. 
The representatives explained 
the center was part of an over-all 
beautification and cultural pro- 
gram for the city. The center is 
being developed by the Birming- 
ham-Jefferson (County) Civic 
Center Authority and is largely 
fifianced through special taxes- 
authorized by the Alabama 
Legislature. 



Menuhin, Erica Morini, Thomas 
Scherman, Alexander Schneider, 
Mischa Schneider, Rudolph 
Serkin, William Steinberg, Isaac 
Stern, George Szell. and Alfred 
Wallenstein. 

Recording groups who were 
formally associated with Young 
Audiences are the Juilliard Quar- 
tet and the Claremont Quartet. 
Also, recording provisions are 
included in the contracts for 
Music in Maine, probably the 
most ambitious project since the 
organization was formed 1 5 
years ago with 56 concerts in 
Baltimore. 

Orcheslra Provided 

The Maine project also can 
serve as an example of how a 
full-time classical unit can be 
obtained at minimal cosl. This 
program will provide a 21-piece 
resident orchestra, called by 
Kapp the only 52-week-a-year 
chamber orchestra in the United 
States subsidized in part by the 
federal government. The or- 
chestra, which will begin re- 
hearsals in August, consists of 
18 musicians paid $7,500 annual 
base salaries plus five paid on 
a per-concert basis. 

The orchestra's nucleus will 
be made up of two string 
quartets, one woodwind quin- 
tet and a brass quintet, which 
also will give their own con- 
certs. Under the fprogram. every 
school child in Maine in grades 
3-8 will get two concerts. Part 
of this will be paid for from 
more than $200,000 in federal 
funds. In addition, the orcheslra 
will operate its own nonprofit 
management firm, contracting 
for additional concerts on a fee 
basis. Federal funds are an im- 
portant source of revenue as 
are foundations. 

A major advantage of the set- 
up for recordings is that there 
will be no costly rehearsal time 
involved since already-rehearsed 
repertoire will be involved. One 
remarkable thing about the pro- 
gram is that it required the 
signatures of some 200 Maine 
school superintendents for the 
federal funds. All signatures 
were obtained. 

Funds for part of the mu- 
sicians' &ilaries also can come 
from service as orchestras in 
residence at universities. Under 
this system, the universities 
would pay just for the teach- 
ing anc concerts involved, the 
elementary systems for their part 
of the lime of the artists and 
the rest would come from out- 
side concerts. Among the col- 
leges participating under such 
arrangements are the Univer- 
sity of Illinois, University of 
fConlinued on na^c 51) 
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WQXR DONATES 
11,000 RECORDS 
TO LIBRARY 

NEW YORK— A collection of 
1 1 ,000 records has been do- 
nated to the New York Public 
Library system here by WQXR. 
the classical music station. The 
rare records, dating from the 
1920s, will be housed in the 
Rodgers and Hammerstein Ar- 
chives of Recorded Sound at the 
Library & Museum of the Per- 
forming Arts. Lincoln Center. 
Many of the 78 rpm records 
were still factory wrapped; 
some were imported. Seventeen 
crates weighing 500 pounds 
each were used 10 transport the 
collection. 
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During their first appearance In Mexico on a State Department spon- 
sored Latin American tour, the Philadelphia Orchestra played Chavez's 
'Indian Symphony " in the Fine Arts Palace, Mexico City. Chatting 
during the intermission are composer Carlos Chavez, right, and Mr. 
and Mrs. Eugene Ormandy. 

Ariola Putting Big Push 
Behind New Soviet Series 



GUETERSLOH — Ariola 
Eurodisc has a big promotion in 
the offing for another series of 
10 releases of original classical 
music recordings from the Soviet 
Union. The releases are under 
Ariola's arrangement with Mel- 
odia, the Soviet state record 
company giving the German 
record company access to the 
Melodia repertory. 

Ariola's current series of So- 
viet disk releases are notable for 
the fact that they include the 
interpretation of famous German 
composers by outstanding So- 
viet artists. In this category are 
violin compositions by Mozart 
and Beethoven; concertos for 
flute, violin and harpsichord by 



Bach; overtures from Franz von 
Suppe; and Paul HinJerniih's 
"Jaeger aus Kurpfalz." The re 
leases, all stereo, also include 
works by Shostakovilch, Mus- 
sorgsky's "Boris Gudunov," and 
Jean Sibelius' Concert for Violin 
and Orcheslra, D-Minor, Opus 
47." David Oistrach interprets 
Sibelius with the Moscow Phil- 
harmonic, and Leonid Kogan in- 
terprets Mozart and Beethoven 
with the Moscow Chamber Or- 
chestra. 

Ariola is giving its releases 
from the Melodia repertory con- 
centrated promotion in other 
European countries as well as 
Germany, particularly in Swit- 
zerland and Holland. 



Financing Settled, Spoleto 
Plans Ambitious Program 



SPOLETO, Italy— With the 
tabs of past festivals funded and 
new ones amortized for the next 
five years, the 9lh Festival of 
Two Worlds, sponsored by Gian 
Carlo Menolti, will start out on 
a new, sound footing with a 
24-day program of music, ballet, 
drama and art. 

Thomas Schippers. Zubin 
Mehta and Werner Torkanow- 
sky are the conductors. Schip- 
pers will direct a concert with 
Montserrat Caballe as soloist. 
Mehta will conduct Verdi's 
"Requiem Mass," with Gandula 
Janowilz, Shirley Verrett, Rich- 
ard Verreau and Ferruccio Maz- 
zoli. "Pelleas et Melisande" will 
be under Torkanowsky's baton, 
with John Reardon, Andre Jon- 
quercs, John West, Judith Bleg- 
cn. Anne Reynolds and Lorenzo 
Muti. 

Other concert items will in- 
clude Svislolaw Richler, John 
Browning and Jean-Claude 
Pennelier, pianists; the Borodin, 
Beaux-Art and Isreal Wood- 



London Series Set 

DAYTONA BEACH, Fla.— 
The London Symphony Orches- 
lra will play a series of concerts 
in the Florida International 
Music Festival from July 28 to 
Aug. 21 under the musical di- 
rection of Colin Davis. Soloists 
will include cellist Janos Starker, 
pianist John Ogden (Angel), and 
Jaime Laredo (Columbia, RCA 
Victor). Aaron Copland will 
conduct a program of American 
works. Other conductors will he 
Davis and Richard Burgin. 



wind Quartets and other solo 
ists in the daily noon-hour cham 
her concerts in the Caio Mcl- 
isso Theater. Menolti, who doo^ 
not allow his compositions to be 
used in the festival, is directing 
the production of "Pelleas el 
Melisande." 



Caracalla Opera 
Slates 4 Operas 

ROME — Four operas. "Loh- 
engrin," "La Traviata," "Ma- 
dame Butterfly" and "Aida" will 
comprise the seven-week 25lh 
season of open air opera at the 
Baths of Caracalla by the Teatro 
deirOpera, July 2 to Aug. 21. 

Oliviero DeFabritiis directs 
the opener, "Lohengrin." which 
will be sung five times with 
Virginia Zeani, Giuseppe De- 
Stefano, Dora Minarchi, Mario 
Zanarsi and Carlo Cova; 'Travi- 
ata" seven; and "Aida,"' which 
is included on the program an- 
nually while the other operas 
change, is booked for 14 pre- 
sentations. 



Conant Concerts 

SARATOGA SPRINGS. N. Y. 
— Harpsichordist Robert Conant 
who has recorded for Dacca, 
will be featured in Ihe three- 
concert eighth annual Festival of 
Baroque Music at Skidmorc 
College. Conant will appear in 
concerts from July 29-3 1 al ih ■ 
College Hall. Other soloists will 
include Howard Boatwright on 
the violin and viola d'amore, 
and Judith Davidoff on the viola 
da gamba. 
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CLASSICAL MUSIC 



'SolemmV by 
Karajan Set 

NEW YORK — Beethoven's 
"Missa Solemnis" on Deutsche 
Grammophon with Herbert von 
Karajan conducting the Berlin 
Philharmonic is scheduled for 
fall release by MGM Records, 
American distributor for 
Deutsche Grammophon. Solo- 
ists will be Gundula Janowitz, 
Christa Ludwig, Fritz Wunder- 
lich and Walter Berry with the 
Vienna Singverein Chorus. . 

The pressing will be the sec- 
ond by von Karajan of the work, 
having previously recorded it 
for Angel with Miss Ludwig as 
one of the four soloists. An Au- 
gust release of von Karajan con- 
ducting the Berlin Philharmonic 
in Bartok's "Concerto for Or- 
chestra" also will be a new ver- 
sion of a piece he previously 
waxed for Angel. Another re- 
lease set with von Karajan and 
the Berlin Philharmonic is Rich- 
ard Strauss' "Don Quixote," with 
cellist Pierre Fournier and violist 
Giusto Cappone. 



Soyka Buys Site 

STAFFORD SPRINGS, Conn. 
— Al Soyka, Musicor artist, has 
purchased the Palace Theater 
here for use as a recording 
studio with a natural sound 
echo. Soyka also operates his 
own studio in Sommers, Conn. 
The new studio will begin op- 
eration this month. 



ALBUM 
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GOSPEL 

GOSPEL STYLES WITWrAlID 
SKILGS 

SlipreiH S».M3} (S) 

LOW PRICE CHILDREN'S 

TOM THUMB, PUSS EV BOOTS AND 
OTHER GREAT STORIES 

Various Anbls. RCA Camden CAS 

IM* (c) (S) 

INTERIMTIONM. 

GIUSEPPE DI STEFANO SINGS 
THE GREAT POPULAR ITALIAN 
SONGS 

PMIIPf PHM IW-M* (KM)s PH5 MO- 
(S) 



THREE-STAR ALBUMS 

Thfl thrtt-ltfr rating indkittt modtr- 
«t« sales potenliti within each record's 
music cateflorv. 



POPUUUI 



SOMETHING OLD, SOMETHING NIW, 
SOMETHING BORROWED — 
BY MONTE BLEU 

Monte Bleu QuBrteL Art ALP 48 (S> 



"HOTSA RUCK' 
CHItl 

Art ALP 45 (B) -. 



FROM AIINII AND 



Tilts Lett ttfeekt mi 

Week Week TiHa. AnisI, label ( Ne. Oiarf 

1 BERNSTEIN CONDUCTS IVES 6 

N r. Phil. (Bemstein), Col. ML 6243 (M); MS 6S43 (S) 

2 2 VERDI: DON CARLO (4-12" LP) 13 

Tebaldi, Bumbiy, Lon. A 4432 (M); OSA 1432 (S) 

3 4 MAHLER: SYMPHONY NO. 4 IN C 13 

Cliive. Orch. (Szell), Col. ML 6233 (U);.MS 6833 (S) 

4 5 BRAHMS: LIEBESLIEOER WALHES 12 

Shaw Chofale, RCA LM 26S4 (M); LEC 2864 (S) 

5 S MAHLER: SYMPHONY NO. 10 (2-12" LP) 13 

Phila. Orch. (Ormandy). Col. M2L 335 (M); M2S 73S (S) 

t 11 BLESS THIS HOUSE 13 

Mormon Tab. Cholr/Phila. Orch. (OrriMndy), Col. ML 6235 
(M): MS 6835 (S) 

7 3 PRESENTINC MONTSERRAT CA8ALLE 13 

RCA LM 2862 (M); LSC 2862 (S). 

8 7 IVES: SYMPHONY NO. 4 13 

Amer. Symph. Orch. (Stokowski), Col. ML 6175 (M); 
MS 6775 (S) 

9 9 IVES: SYMPHONY NO. 1 5 

Chicago Symph. Oreh. (Gould), RCA LM..2893 (M>: ' 
LSC 2893 (S) 

10 10 NIELSEN: SYMPHONY NO. 3 13 

Royal Danish Orch. (Bernstein), Col. ML 6169 (M) 
MS 6769 (S) 

11 8 CHOPIN WALRES 13 

Rubinstein, RCA LM 2726 (M): LSC 2726 (S) 

12 12 ZARZUEU ARIAS 4 

Caballe, RCA LM 2894 (M): LSC 2894 (S) 

13 13 BRAHMS: DEUTSCHE VOLKSUEDER (2-12" LP) t 

Schwarzkopf, Flsher Oleskau i Mooie. Angel 8 3675 (M): 
SB 3675 (S) 

14 16 BAROQUE GUITAR 10 

Bream, RCA LM 2878 (M); LSC 2878 (S) 

15 14 SOUVENIR OF A GOLDEN ERA (2-12" LP) 6 

Home, Lon, A 4263 (M); OSA 1263 (S) 

16 20 MY FAVORITE CHOPIN 13 

Cliburn, RCA LM 2576 (M); LSC 2576 (S) 

17 18 BACH ON THE PEDAL HARPSICHORD 10 

Biggs, Col. Mb 6204 (M); MS 6804 (S) 

18 17 HOUDAY FOR STRINGS 13 

Boston Pops (Fiedler), RCA LM 2885 (M); LSC 2885 (S) 

19 22 MUSSORGSXY-STOKOWSXI: PICTURES AT AN EXHIBITHM. 13 

New Phllm. Orch. (Stokowski), Lon. PM 55004 (M); 
SPC 21006 (S) 

20 34 MAHLER: SYMPHONY- HO. 6 (2-12" LP) , 2 

Boston Symph. Orch. (Leindorf), RCA LM 7044- (M); 
LSC 7044 (S) 

21 IS RODRIGO: CONCIERTO DE ARANIUEZ/TEDESOD! 

CONCERTO IN D 13 

Williams, Col. ML 6234 (M): MS 6834 (S) 

22 26 GERSHWIN: RHAPSODY IN BLUE 13 

N. Y. Phil. (Bernstein), Col. ML 5413 (M); MS 6091 (S) 



Tliit last Weeks air- 

Weat Week Title, Aitltl. Ukal * Na. diatt 

23 25 BIZET: CARMEN (3-12" LP) 9 

Callas, Gedda {, Various Artists, Angel CLX 3650 (M): . 
SCLX 3650 (S) 

24 35 RITUAL FIRE DANCE 3 

Ptilla. Orch. (Ormandy). Col. ML 6223 (M); MS 6823 (S) 

25 28 TCHAIKOVSKY: CONCERTO HO. 1 13 

Cliburn, RCA LM 2252 (M); LSC 2252 (S) 

26 36 MOZART: SYMPHONIES NOS. 28 L 33 4 

Cleve. Orch. (Srell), Col. ML 6258 (M); MS E858 (S) 

27 21 HOROWITZ AT CARNEGIE HALL— AN HISTORIC RHURN 

(2-12" LP) 13 

28 38 BECTHOVEN: CONCERTO NO. S ("EMPEROR") 2 

G. Gould/Amer. Symph. Orch. (Stokowski). Col. ML 6288. 
(M); MS 6888 (S) 

29 19 REVERIE 12 

Phila. Oreh. (Ormandy), Col. ML 5975 (M); MS 6575 (S) 

30 24 THE BAROQUE OBOE 13 

Gomberg/Col. Chamber Oreh. (Ozawa), Col. ML 6232 (M); 
MS 6832 (S) 

31 23 LISZT: SONATA IN B MINOR/SCHUBERT: WANDERfR - 

FANTASY t 

RubbuteiiT, RCA LM 2871 (M): LSC 2871 (S) ' 

32 31 GERSHWIN: RHAPSOBY IN BLUE/AMERICAN ltt-PAR». . . . B 

Lon. Fcsl, Orch. (Black); Lon. (No Mono); SPC 21009 (S) 

33 33 PURCELL; MUSIC FOR THE THEATRE 2 

Bath. Fest. Orch. (Menuhin), Angel 36332 (M): S 36332'(Sr 

34 30 MOZART: SYMPHONIES NOS. 29 li 33 3 

New Philm. Orch. (Kiamperar), Angel 36329 (M); 
S 36329 (S) 

35 32 PUCCINI: U BOHEME (2-12" LP) 8 

FrenI, Gedda & Various Artists, Aingel BL 3643 <M); 
SBL 3643 (S) 

36 27 BRUCKNER: SYMPHONY NO. 9 IN D MINOR 7 

Vienna Pbilm. (Mehta), Lon. CM 9462. (M); CS 6462 (S) 

37 37 L POWER BIGGS PUYS MOURT-MUSK FOR 

SOLO ORGAN 2 

Col. ML 6256 (M); MS 6856 (S) 

38 — BRITTEN: CURLEW RIVER 1 

Pears, Shirley-Qulrk. Lon. A 4156 (M); OSA 1156 (S) 

39 39 BARTOX: CONCERTO FOR ORCHESTRA : 6 

Cleve. Orch. (Szell). Col. ML 6215 (M): MS 6815 (S) 

40 40 SONGS OF THE AUVERGNC 4 

MoHo/Amer. Symph. Oreh. (Stokowski), RCA LM 2795 (M); 
LSC 2795 (S) 



NEW ACTION LP's 

No New Action - 
Classical LP's This Week 



BEST SELLING SEMUCLASSICAL LP's 



Week 



THE "POPS" GOES COUNTRY— Chet Atkins/Boston Pops (Redler), 

RCA LM 2870 (M); LSC 2870 (S) 

BRAHMS: LIEBESLIEOER WALTZES— Shaw Chorale, RCA LM 2864 
(M); LSC 2864 (S) 

BLESS THIS HOUSE— Mormon Tab. Cholr/Phila. Orch. (Ormandy), 
Col. ML 6235 (M); MS 6835 (S) 

BRAHMS: DEUTSCHE VOLKSLIEDER (2-12" LP)— Schwarzkopf. Fisher- 
DIeskau & Moore. Angel B 3675 (M); SB 3675 (S) 

HOLIDAY FOR STRINGS— Boston Pops (Fiedler), RCA LM 2885 (M); 
LSC 2885 (S) 



C. GERSHWIN: RHAPSODY IN BLUE-N. Y. Phil. (Bemstein), Col. ML 

5413 (M); MS 6091 (S) 

7. REVERIE— Phila. Orch. (Ormandy), Col. ML 5975 (M): MS 6575 (S) 

8. GERSHWIN: RHAPSODY IN BLUE/AMERICAN IN PARIS— Lon. Fest. 
Oreh. (Black), Lon. (No Mono); SPC 21009 (S) 

9. NOCTURNE— Hollywood Bowl Symph. Oreh. (Dragon), Capitol P 8363 
(M); SP 8363 (S) 

10. MORE HIGHLIGHTS FROM AN EVENING AT^THE "POPS"— Boston Pops 

(Fiedler), RCA LM 2882 (M); LSC 2882 (S) 



CLASSICAL 

UYMANOWSKI: SLMPHONY NO. 1 IN 
B FLAT MAJOR/SYMPHONY NO. 4 
"»YMPHONie CONCERTANTE" 

PoUsti Hadlo Cr.ind Symphony Orch. 
(Fltriberg) J&n F3der & Warsaw Polish 
National Ptilltiarmonlc Symphony 
Orch. (RowlcU). Bnjno BR 1M75L (H> 

LOW PRICE CLASSICAL 

IN A MEDIRVAL GARDEN 

Stanley Buetena Ltite Enaemble. None, 
such H 1120 (M); H 71120 (S) 

INTERNATIONAL 

THIS IS aULOARIA 

Bulaarlan NaUonal Folk &isarablea of 
Sofia. Bruno BR 90IS3L <H) 



SPOKEN WORD 

THE DAY THE PRESIDENT WAS 
KILLED 

Robert £. Goodrich Jr. Word W SlZa 
LP <■€) 
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Longhair Hypo on 3 Fronts 



• Continued from paxe 50 

Montana, Oberlin College, Uni- 
versity of Iowa, University of 
Southern Illinois. San Diego 
State College, San Francisco 
State College, University of 
Cincinnati, Bowling Green State 
University, and Anticch College. 
New Material 
In addition to being a show- 
case to try out new groups, Kapp 
noted that Young Audiences can 
serve as a showcase for new 



material. He explained that the 
organization's music library was 
available to all groups, but did 
not have to be purchased un- 
less actually used. Composers 
have taken advantage of the 
library, which is available to 
175 regular public performance 
outlets. 

Kapp said the music used in 
student performances worked 
equally well for adults. He ex- 
plained that the many ensembles 
did not "water down" their ma- 



terial for the children. As an 
example, he cited one group 
which launched their programs 
with Wcbern. The explanations 
for children are designed to 
show them types of music and 
instruments through examples. 
Question periods are encouraged, 
with children frequently invited 
up to play with the visiting 
groups. 

While the affiliated artists 
are mainly chamber and oper- 
atic groups, a folk recording 
group currently affiliated with 
the program is the Abbey Sing- 
ers, There also is the possibility 



of branching out into other 
performing areas. Other noted 
ensembles in the program aro 
the American Brass Quintet, 
Camerata String Quartet, Gram 
ercy String Quartet, Harp Trio 
of New York, Lark Wind Trio, 
and Capital University Wood- 
wind Quintet. 

The far-reaching program of 
Young Audiences should not 
only help develop the future 
classical customers for live and 
recorded performance, but con- 
tinue to develop new classical 
talent and repertoire in its far- 
reaching program. 
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Number of Singles Reviewed This Week, 121— last Week, 154 



■This racord » pmlkMil lo raoch |K« TOP 40 EASY lISTENrNG Chart. 



TOP 20 



POP SPOTLIGHTS 



Spotlights — Predicted to reacli the top 20 of the Hot 100 Chart 



THE ROLLING STONES — MOTHER'S LITTLE 
HELPER (Prod, by Andrew Loog Oldham) (Writers 
Jagger-Richard) (Gideon, BMI) — In the vein of their 
No, I single, "Paint It Black," this dance-beai 
rouser should receive similar action. Flip: "Lady 
Jane" (Gideon, BMI). London 902 

HERMAN'S HERMITS — THIS DOOR SWINGS 
BOTH WAYS (Prod, by Mickie Most) (Writers: 
Leviit-Thomas) (Blackwood, BMI) — Easy-go rocker 
with unique instrumental backing and exceptional 
group vocal will top their "Leaning On a Lamp 
Post." Flip: "For Love" (Henry VIII, ASTAP). 

MGM 13S48 

NANCY SINATRA — FRIDAY'S CHILD (Prod, by 
Lee Hazlewood) (Writer: Hazlewood) (Atlantic, 
BMI) — Three in a row for Miss Sinatra with this 
blues-based ballad penned by Hazlewood. Top 
vocal work with exciting production support, Flip: 
"Hutchinson Jail" (Atlantic, BMI). 

Reprise 0491 



THE BYRDS— 5 D (Fifth Dimension) (Prod, by Allen 
Sherman) (Writer: J. McGuinn) (Tickson, BMI) — 
Hot on the heels of "Eight Miles High" comes 
this off-beat lyric rocker with chart-topping po- 
tential. Flip: "Captain Soul" (Tickson. BMI), 

Columbia 43702 

PLAYBOYS OF EDINBURG — LOOK AT ME GIRL 

(Prod, by Curl & Williams) (Writer: Williams) 
(Pamper, BMI) — Exciting debut for the American 
group with the British sound. High-pitched, well- 
blended vocal and teen dance combined for a chart- 
busting number. Flip: "News Sure Travels Fast." 
(Pamper, BMI), Columbia 43716 

JULIE MONDAY — COME SHARE THE GOOD 
TIMES WITH ME (Prod, by Joey Brooks) (Writer; 
Kennington) (Brooks, ASCAP) — New artist, new 
label and a new Top 20 sound in this catchy lyric 
ballad with all the ingredients of a commercial 
smash. Flip: 'Time Is Running Out for Me" 
(Brooks, ASCAP). Rainbow 500 



TOP 60 



Spotlights — Predicted to reach the top 60 of the HOT 100 Chart 



•MEL CARTER— YOU YOU YOU (Prod, by Nick De 
Caro) (Writers: Mellin-Olias) (MeUin, BMI)— Hot 
off his "Band of Gold" hit. (barter has a strong 
contender in this revival of the Ames Brothers' 
standard. Flip: "If You Lose Her" (Zelda Presents, 
BMI). Imperial 66183 



LSLEY BROTHERS— I GUESS I'LL ALWAYS LOVE 

YOU (Prod, by Holland & Dozier) (Writers: Hol- 
land-Dozier) (Jobele, BMI) — AnotJier chartbuster for 
the writing-producing team of Holland and Dozier. 
With solid Detroit backing, the tune has more 
potential than their last outing, "Take Some Time 
Out For Love," Flip: "1 Hear a Symphony" (Jobete, 
BMI). Tamla 54135 



•RAMSEY LEW IS— WADE IN THE WATER (Prod, 
by Esmond Edwards) (Writer: Lewis (Ramsel, BMI) 
— AINT THAT PECULIAR (Prod, by Esmond 
Edwards) (Writers: Moore, Robinson, Rogers & 
Tarplin) Pobete, BMI) — ^Two-sider winner. Top is 
a Lewis composition in "The 'In' Crowd" bag, while 
the flip is Ramsey's arrangement of the Marvin 
Gaye smash. Cadet 5541 



•THE BRASS RING— LARA'S THEME (Prod, by Phil 
Bodner) Writer: Jarre) (Robbins, ASCAP)— Beauti- 
ful arrangement to replace the group's "Phoenix 
Love Theme," Easy-listening tunc should get top 
turntable action. Flip: "Secret Love" (Remick, 
ASCAP). DunhUI 4036 



FREDDY CANNON — THE LAUGHING SONG 

(Prod, by Russ Regan) (Writers: Cannon-Regan) 
(Doncan, BMI) — Cannon's got a smash summer hit 
with this strong teen rocker to quickly replace his 
"Dedication Song" in the charts. Flip: "Natalie" 
(Caravclle, ASCAP). Warner Bros. 5832 



•TONY BENNETT— GEORGIA ROSE (Prod, by Er- 
nie Altschuler) (Writers: Sullivan-Flynn-Rosenthal) 
(Leo Feist, ASCAP) — Blues-oriented ballad with 
poignant lyric has lush string backing and top 
Bennett reading. Flip: "The Very Thought of You" 
(Witmark, ASCAP). Columbia 43715 



•NAT KING COLE— LET ME TELL YOU, BABE 

(Prod, by Gillette-Cavanaugh) (Writers: Sherman- 
Weiss) (Comet, ASCAP) — Exciting vocal by the late 
singer gets an up-dated dance beat production back- 
ing for a top commerical chart entry. Flip: "For 
the Want of a Kiss" (Jefferson, ASCAP), 

Capitol 5683 



•JERRY VALE — TTLL TAKE A LnTlE TIME 

(Prod, by Mike Berniker (Writers: Tepper-Bennetl) 
'Leeds, ASCAP)— Country-oriented production and 
fine Vale interpretation combine for a top-of-thc- 
chart contender. Flip: "Palermo" (Ritvale. ASCAP). 

Columbia 43696 



DO'S AND THE DONTS — I WONDER IF SHE 
LOVES EM (Prod, by Stu Black) (Writer: Booth) 
(Terrace — Real George, ASCAP)— No newcomer to 
the rock and roll scene, the group has a hot single 
sure to score high in the teen-age market. Flip: 
"Our Love May Not Live Again" (Jester. ASCAP), 

Red-Bird 10-072 



McGOWAN BOYS— DADDY I'VE TRIED (Prod by 
Jerry Ragovoy) (Writer; Lapham (Glenn-Ragmar, 
BMI) — Making their disk debut, the group has an 
impressive folk-rock single with excellent instru- 
mental accompaniment. Flip: "So Well Remem- 
bered" (Glenn-Ragmar, BMI). Warner Bros. 5829 



CHART Spotlights — Predicted to reach the HOT 100 Chart 



SHOOK SENTON-Brcali H«r H»rt {Eden & Benday, BUI). RCA VICTOR M79 
MIKE OOUCIAS-Tllc Pinnlf of the Ki4t In Love (Evergreen, ASCAP) 
EPIC 1DMI 

CARMEN MtRAE-AKie (Famous, ASCAP), MAINSTREAM UO 

JOHNNT MAESTRO-Heartbura (Meager, BMI) PARKWAY m 

lARRY MANN-Angclrca (Screen Gems-Columbia, BMI), CAPITOL 5695 

MONGO SANTAMARIA-Call Me (Duchess, BMI) COLUMBIA 4»»> 

MOLLY REE-How's the World Treating You (Acuff-Rose, BMI), M6M 13537 

OERHIE RETNOLDS-ll'i a Miracle (MRC, RMI). MGM 1)52> 



WAYNE CARSON-I Never Will (Barton, BMI}. MGM 13527 
THE WHAT FOUR-Baby I Dl( Love (T,M , BMI). COLUMBIA «7I11 
UTTA AND THE SAFARIS-Walkin' Around (Canyon of N. BMII. 
COLUMBIA 43«7S 



lAAUREEN TOMSON-Oypsy Girl [Audubon, ASCAP). AUDIO FIDELITY 127 
BLUES MACOOS-Tobocco Road (Cedarwood, BMI). MERCURY BO 
YOUNGBLOOO SMITH-Yoo Cao Splil (Leaps An' Bounds A Tender Tunes, 

Tunes, BMI). VERVE I041t 
ANNE-MARtE-Diary (Rambed, BMI). MGM 13534 

EHRIOUE GUZMAN-I'm Nat ffll Marrying Kind (Chappell, ASCAP). 
COLUMBIA 43A52 

JOHNNY CHRISTOPHER-Railroad Trackt (lowery, BMI). LIBERTY 55*79 
DEY a KNIGHT-Sayin' SoneHiing (Saturday, BMI). COLUMBIA 43M3 
TIM HAROIN-Den'f Make Promisei (Faithful Virtue, BMII, VERVE FOLK- 
WAYS 5017 

DEHNT BELIIHE AND THE RICH KIOS-MMty lui't Eyorylhing (Roncom, 
ASCAP) RCA VICTOR BUS 



COUNTRY SPOTLIGHTS 



■yrtD 1A Spotlights — Predicted to reach the 
■ v/r IV top 10 of the HOT COUNTRY 
SINGLES Chart 

JEAN SHEPARD— IF TEARDROPS WERE SILVER 

(Prod, by Marvin Hughes) (Writer: Wayne) (Tree, 
BMI) — Another love-weeper to add to the long list 
of Miss Shepard's hits. The Don Wayne ballad 
will quickly top her "Many Happy Hangovers lo 
You" (Screen Gems-Columbia, BMI). 

Capitol 5681 



HARDEN TRIO — LITTLE BOY WALK LIKE A 

MAN) (Prod, by Law & Jones) (Central Songs, 
BMI) — With "Tipping Toeing" slipping down the 
country chart, comes this bouncy, lyric number to 
replace it. Top pop potential too. Flip: "Dear Broth- 
er" (Seashell, BMI). Columbia 43710 



STU PHILLIPS— THE GREAT EL TIGRE (Prod, by 
Chet Atkins) (Writer: Coben) (Delmore, ASCAP) — 
More Tex-Mex flavored sounds from Phillips in 
this easy-listening ballad in the vein of his "Bra- 
cero." Flip: "Another Day Has Gone" (Acuff-Rose. 
BMI). RCA Victor 8868 



MELBA MONTGOMERY— MY TINY MUSIC BOX 

(Prod, by Pappy Daily) (Writer: E. Montegomery) 
(Glad, BMI) — Exceptional vcKal work by the song- 
stress on this love ballad with sad lyric line. Flip; 
"He's Out There With Her Somewhere" (Blue Crest. 
BMI). Muslcor U82 



CHART 



Spotlights — Predicted to reach the 
HOT COUNTRY SINGLES Chart 



PORTER WAGONER-I Braaaed I Sow Amoriea « Her Knaoi (Warden. 

BMI). RCA VICTOR *U7 
WEBB PIERCE-A Loner (Cedarwood, BMI). OECCA 3I9B2 
ELTON BRITT-II Jvit Happened That Way (Pamper, BMi:. ABC 10819 
GEORGE JONES-Sest Guitar Picker (Big Bopper & Jack, BMI). UNITED 

ARTISTS 500H 

SLIM WHITMAH-I Ramonber Yau (Paramount, ASCAP), IMPERIAL MIBI 
ERNIE ASHWORTK-At Case Heart (Acuff-Roso, BMI) HICKORY 1400 
KENNY PRICE-Walking on Now Grait (Pamper, BMI), BOONE 1042 



R&B SPOTLIGHTS 



TOP 10 



Spotlights — Predicted to reach the 
TOP SELLING RHYTHIM & BLUES 
SINGLES Chart 



GARNET MIMMS — ITS BEEN SUCH A LONG 
WAY HOME (Prod, by Jerry Ragovoy) (Writers: 
Shuman-Ragovoy) (Riltenbousc-Rumbalero, BMI) — 

Just off the charts with his hit. "I'll Take Good 
Care of You." Mimms will quickly repeat with this 
waller. Flip: "Thinkin' " (Riltenhouse-Blackwood, 
BMI). Veep 1232 



BILLY STEWART— TO LOVE TO LOVE (Prod, by 
Billy Davis) (Writer: Nicholas) (Chevis, BMI)— 
SUMMERTIME (Prod, by Billy Davis) (Writers: 
Gershwin-Hcyward) (Gershwin, ASCAP) — Top side 
has the style of his smash. "Sitlin" in the Park." 
Flip is a wild treatment of Gershwin's classic with 
strong pop potential. Chess 14257 



JOHN FRED— DOING THE BEST I CAN (Prod, by 
Ourso & Vetter) (Writer: Vetter) (Su-Ma, BMI)— 
Slow paced opening builds into a wailing rocker 
for a chartbusting entry. Flip: "Leave Her Never" 
(Su-Ma, BMi). Paula 244 



CHART 



Snotlipht' — Prertirted to reach the 
R&B SINGLES Chart 



52 



JERRY BUTLER-lo«e (Ok, H9« SwMt II It) (Overcome, BMI). Mercury 
72592 

TED TAYLO«-Bii Wheel (Barton, BMI) OKEH 7152 

BOBBY POWELL-I'm Gonna Leave You (Su-Ma Mirdean, BMII. WHIT 7U 
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B. T. PUPPY RECORDS INC. 

318 West 48th Street, New York, N.Y. 10036 - PL 7-8570 



TO: THE lOVIN' SPOONFUL 
FROM: THE CARRIAGE TRADE 

THANKS FOR THE GREAT IDEA 

For A SMASH -"WILD ABOUT MY LOVIN " 

Reaction Is Sensational!! 

Spoonfuls of Love, 

^he Qarriage ^rade 

Attn: FILMWAYS RECORDS DISTRIBUTORS- 



"WILD ABOUT MY 10VIN "-The Carriage Trade 

IS A HANDS-DOWN SMASH! 

FW 107— Filmways Records 



DISTRIBUTOR 


CITY 


DISTRIBUTOR 


CITY 


DISTRIBUTOR 


CITY 


All South Dist, Corp. 


New Orleans, La. 


Marnel of Marylanfl 


Baltimore, M<l. 


Independent Music 


San Francisco, Calif. 


Alpha Dist. (^orp. 


New York City, N. Y. 


Merit Music Dist. 


Detroit, Mich. 


H. W. Daily 


Houston, Tex. 


Bertos Sales Corp. 


Charlotte, N. C. 


M. S. Dist. 


Chicago, III. 


Action Dist. 


Denver, Colo. 


Delta Dist. of Buffalo 
Eastern Reroril Dists, 
Essex Reeor<l Dists. 
Mainline Dist. 


Buffalo, N. Y. 
Hartforil, ('onn. 
Newark, N. J. 
Miami, Fla. 


M. S. Dist., c/o Ken Windle 
S02^ W. Margaret Lane 

Music City Rer. Dist. 

Mutual Dist. Co. 


Franklin, Wise. 
Nashville, Tenn. 
Boston, Mass. 


M. B. Krupp Dist. El Paso, Tex. 

M. B. Krupp Dist. 

Attention: Margo Grover, 

2519 North 16th Street Phoenix, Ariz. 


Go<lwin Dist. (]o. 


Atlanta, Ga. 


Record M<lse., Inc. 


St. Louis, Mo. 


Microphone Music Co. 


Honolulu, Hawaii 


Lielierman Music Co. 


Minneapolis, Minn. 


Bill Seifsle. 1327 N. Capital 


Indianapolis, ln<l. 


Music Service 


Great Falls, Mont. 


Mainline-Clevelan<l 


Cleveland, Ohio 


Ralph M. Schroecler 


(Cincinnati, Ohio 


Record Merchan4lising 


Los Angeles, Calif. 


Marncl Dist. Co. 


Phila<lelphia. Pa. 


Bifi Slate Dist. Co. 


Dallas, Texas 


Fidelity Electric 


Seattle, Wash. 



— DISTRIBUTED THROUGH — 

TALIAI^T RECORDS 



AUDIO retailing 



PHONOGRAPHS 



TAPE 



RADIOS 



HI-FI COMPONENTS • GUITARS • ACCESSORIES 



Baldwin Buys Boulder, 
Colorado, Banjo Firm 



Baldwin Co., 104-year-old music 
instrument firm, has purchased 
the Ode Co., banjo manufac- 
turer in Boulder, Colo., it was 
announced last week. 

Baldwin, traditionally associ- 
ated with keyboard instruments, 
has branched out in recent years 
to guitars, amplifiers, combo 
organs, and now banjos. 

"With the addition of banjos 
to the Baldwin instrument line," 
said the firm's president, Lucien 
Wulsin, "we are able to offer 
our dealer organization an even 
more comprehensive selection of 
quality products to meet the 
varied demands of the modern 
market for musical instruments." 

Banjo production will be con- 
tinued at the Ode plant in 
Boulder under the present staff. 
Charles Ogsbury, Ode president 
and founder of the firm, will 
supervise manufacturing during 
a transition period and will con- 
tinue to be associated with Bald- 



Scanning 
The News 



Sylvania Electric Products, Inc., 
reported recently that actual orders 
for new home entertainment prod- 
ucts taken at its recent national 
dealers and distributors conven- 
tion were 108 per cent greater 
than a year ago. Sylvania, a sub- 
sidiary of General Telephone and 
Eleclhonics Corp.. said that con- 
sole stereo orders more than tri- 
pled last year's convention orders. 

Exhibitors of the 34th Inde- 
pendent Housewares-Mass Mer- 
chandise Exhibit, which will be 
held in Chicago the same week as 
the Music Show, are reported to 
be going after the teen and sub- 
teen markets stronger than ever 
this year. Purchasing power of 
teen-agers, key marketing men 
feel, appears to be well over the 
$10 billion annual figure that has 
been quoted recently. It is also fell 
that the teen-agers' influence on 
home and family buyers is a vital 
merchandising consideration. 

H. M. Hohner, Inc., world's 
leading maker of harmonicas, will 
show its newest model in the har- 
monica field at NAMM's Music 
Show. The instrument is called the 
•Blues Harp" and is the first har- 
monica designed especially for the 
uniquely American blues har- 
monica style. 

Zenith Radio Corp. recently 
honored 17 veteran distributors at 
a Chicago sales convention. The 
firms receiving awards have han- 
dled the Chicago manufacturer's 
home entertainment products for 
a total of 475 years. 

A Catholic priest. Father J. L. 
de Lima, and a Rabbi, Shiomo 
Carlebach, were two of the chief 
spokesmen at the recent Inter- 
national Guitar Festival at Lake 
Geneva, Wis. The men, both ac- 
complished guitarists, talked of the 
instrument's place in religion. 

The player piano is apparently 
making a comeback, and finding 
a place in the rock *n' roll age. 
Aeolian Music Rolls Co. is re- 
portedly selling a quarter of a 
million played rolls a year, mar- 
keting strongly overseas, and in- 
trotlucinp special LP as well as 
teen music rolls. 

Burt Dcverlcli, vice-president 
and manager, general products di- 
vision of Craig Panorama, Inc., re- 
signed from his post last week. 
He had been a top executive with 
the company since its founding in 
1957. 

Packard-Bell Electronics Corp. 

recently opened its first factory 
service center outside the West. 
The branch, located in a west 
Chicago suburb, is headed by 
Cieorpe G'eich, who has been man- 
ncer of the firm's Denver and 
Phoenix service hrnnches during 
his 12 years with the commnv. 

PAUL 7AKARAS 
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win in the future as a consultant 
for the design and production of 
banjos. 

To be marketed under the 
Baldwin brand name, the banjos 
will be distributed through the 
firm's Guitar Division. 

Baldwin expects to introduce 
a complete line of banjos incor- 
porating many of the designs 
developed by Ogsbury. Included 
are the Style 2 with the alu- 
minum rim and the Styles B and 
D of traditional construction 
with a maple rim and brass tone 
ring. Each style will be available 
as a plectrum banjo, a standard 
5-string banjo, a long neck or 
folk 5-string banjo, and a tenor 
banjo. 




New Panasonic 
Line Introduced 
At N.Y. Showing 

NEW YORK — The 1967 
tine of Panasonic radios, phono- 
graphs, and tape recorders was 
introduced here last week to 
dealers and sales representatives 
of Matsushita Electric Corp. of 
America. 

Highlights of the line include 
four new low-priced FM /AM 
table radios and three low-priced 
FM/AM portable radios. Two 
portable phonograph and AM 
radio combinations were shown, 
one for S39.95 the other for 
$49.95. A pair of models com- 
bining portable phonograph with 
FM/AM radio were list-priced 
at $79.95 and $129.95. One 
portable phonograph model list- 
ing for S29.95 was also intro- 
duced. 

Five new models of tape re- 
corders, including a CARlridge 
unit, were featured for the first 
time. Two mono AC versions, 
retailing for $79.95 and Si 29.95. 
and a combination AC-battery 
unit priced at $79.95 were the 
conventional entries in the tape 
field. The brand-new cartridge 
player, which uses a Philips 
system, is a mono model and 
sells for $79.95. A stereo reel- 
to-reel unit, which uses 4-track 
tape, was at the lop of the 
tape line carrying a list price of 
$349.95. 

Matsushita Electric Corp. of 



ATTENDING RCA OPEN HOUSE last week at the firm's record distribu- 
tion branch located In Des Plaines, lit., were four leading Chicagoland 
record dealers. From left to right are Andy Andersen of Andersen 
Record Center. Joe Ciedia of Lormar One-Stop, Al Temenar of Little 
Al's stores and John Kovacic of Polk Brothers record department. The 
open house, arranged by RCA's Irv Brusso, featured the firm's new 
home entertainment products exhibit 

NAMM Plans Seminar 
On Entertainment Sales 



turers and two retailers will 
participate in a special home 
entertainment products seminar 
on Monday, July II. The fea- 
ture, entitled "How Music Stores 
Sell Home Entertainment," will 
be discussed by Fred Golstein 
of KLH Research and Develop- 
ment Corp., William F. Mulcahy 
of TclePro Industries, and re- 
tailers Jack Raymond from Kan- 
sas City and Edward J. Horst- 
man from LaGrange, III. 

Mulcahy's presence on the 
forum is especially significant. 
He is president of TelePro, one 
of the nation's leading manufac- 
turers involved in the booming 
tape CARtridge field. His sub- 
ject will be "The Future in 
Tape." 

Golstein, national sales man- 
America, distributor of elec- 
tronic home entertainment in 
this country under the Pana- 
sonic label, is a subsidiary of 
the giant Matsushita Electric 
Industrila Co., Ltd., of Japan. 
The American branch of the 
firm expects to exceed $50 mil- 
lion in sales during 1966. 




PEPSI-COLA BOTTLING CO. has contracted the New Folk Trio (above) 
to make about 50 appearances at schools and colleges during 1966. 
The promotional tie-in with the folk-jazz trio is being used to introduce 
the soft drink firm's new youth-appeal beverage called Mountain Dew. 



ager of KLH, will talk on 
"Effects of Components on To- 
day's Console Radio Phonograph 
Sales." Raymond, electronic mer- 
chandise manager of Jenkins 
Music Co., will speak on "Key 
Decisions in Marketing Home 
Entertainment Products." Horsl- 
man, president of LaGrange 
Television and Organ Co., will 
discuss the value of "Using 
Clyde Bedell Advertising Prin- 
ciples in a Competitive Urban 
Market." 

Horstman's talk will cover the 
newly introduced "Total Selling 
Service — Music," a volume of 
advertising and selling principles 
and guides prepared by Bedell 
which will be introduced to 
NAMM members at the Music 
Show. 

Chairman of the session, 
which will include a question 
and answer period after the 
talks, will be Tanner S. Chrisler, 
executive vice-president of Aeo- 
lian Co. of Missouri, which op- 
erates three music stores in the 
St. Louis area. 

"We anticipate that the home 
entertainment sessions at the 
Music Show will spotlight a very 
important segment of retailing 
for music meixhants," said 
Chrisler, "and also will help pro- 
vide marketing insights to all the 
other retail outlets which sell 
consumer electronics brown 
goods, ranging from giant de- 
partment stores to small appli- 
ance outlets. 

"The seminar has been sched- 
uled by the NAMM as part of 
its continuing concern in co- 
ordination of all phases of the 
music and home entertainment 



Olympic Bows 
New Products 

NF.W YORK — Olympic radio 
and television division of Lear 
Siegler, Inc., introduced six new 
hi-fi-stereo products for 1967 
here last week. 

The entire Olympic line, in- 
cluding eight recently announced 
models, was shown to distrib- 
utors, branch and regional man- 
agers at the Summit Hotel. 
The models, said Morton M. 
Schwartz, president of Olympic 
Sales Corp., "have been designed 
with an eye toward quality and 
appearance and include a host 
of new features." 



Holiday Stars 
Helping Sales 

CHICAGO — Frank Fried's 
holiday concert series that helped 
steam up dealers' sales here last 
summer also proved profitable 
for Fried's Triangle Prtxiuctions. 
Gross for the year ending July 
1 will be $1,700,000, which, ac- 
cording to Fried, is a cool $700,- 
000 better than the year before. 

"We're now banking on our 
annual 'Summer of Stars' series," 
Fried said. "We learned last year 
that the concept is good. We ex- 
pect this year's series to help 
us gross at least 10 per cent 
more for the year. We now do 
half our business in the sum- 
mer." 

Fried books talent for his 
summer series much like the 
dealer stocks inventory: he reads 
the Billboard charts. And, like 
the retailer, he relies on his ex- 
perience regarding a given art- 
ist's pulling power. 

An indirect tip to dealers in 
the Chicago market may be the 
fact that, according to Fried, the 
Tony Bennett/Woody Herman 
concert which kicks off the 
series June 24 is sold out, as 
are three Andy Williams/Henry 
Mancini shows over July 22-23. 

A high percentage of the 26 
acts booked for the summer are 
Columbia artists, and Triangle 
will tie in with Columbia on 
some advertising. 

Some of the major acts due 
in the series are Paul Revere 
and the Raiders, Rolling Stones, 
Beachboys, Byrds, Beatles, Peter 
Nero, Bill Cosby, Chad Mitchell, 
New Christy Minstrels and Peter, 
Paul <St Mary. 

Fried said hell announce his 
annual fall music series June 24. 
He said he hopes to begin ex- 
perimenting in the fall with some 
international artists in Chicago 
concert, artists such as Philips' 
Jacques Brell, poet laureate of 
Paris. 



business to provide the maxi- 
mum in guidance and service 
not only to its members but also 
to the many thousands of retail- 
ers in affiliated fields who attend 
the Music Show each year," 
added Chrisler. 




SHIPMENT 



OUR GUARANTEE . . orders tor 
diamond and sapphire needles. 
Power Points*', cartridges, spin- 
dles, tape and accessories are 

shipp«0 from ouf central Mid-West 
location (near Chicago) the same 
day order is received . - . and at 
direct to-you tow prices. 

Save delay — write for 
A Pfanstiehfs self mailer 

y , order forms now. 



Idirect-to-deauer 



Pfanstiehl 



CHIMICAl CORPORATION • lOX «» 
104 LAKEVIIW AVI. • WAUKEOAN, IIUNOIS 
Oflti»«f r» of »h« It »3 Diam»m4 N>«JI« 
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GLaSSIFieO MBRT 



DISTRIBUTING SERVICES 



i 



ATTENTION. RECORD OVTLXTTS: WE 
have the largest selection of 45 r.p.m. 
oldirs and goodies at 25»- each, atso 
major label LP UstUnKS at promotional 
prices. Send tor free llstincs. All orders 
welcome. Apex-Rcndeivous, Inc., 4007 
»th Ave., Brooklyn, N. Y. 633-9400. 



natt:. DisTnmunoN or we pro- 

duc«, press, promote, sell your record. 
Orchid Record AfHUatea. P. O. Box 
11254. E. Memphlii Station. Memphli, 
Tenn. 38111. 



nSCORD mOT 45'S — BRAND NEW. 
some late hits. $6.80 per hundred; $63 
per thouiand. Send check with order 
for prepaid postace. No overseas orders. 
Reliable Record Co., Box 136, Glen Oaka 
Post Office, den Oaks. N. Y. Phone: 
Are4 Code S12— 343-6881. eh tf 

RECORD BONANZA: 45'S, OLDIES. 
DJ'b. late hits, brand new. postpaid, 
$8.60 per hundred: $56 per tnousand. 
J.M.B. Record*. Box 2902, PhlUdelphls, 
Pa. 19126. (215) WA 7-0293. 



SITUATIONS WANUD 

BUYER. MAJOR DEPT. STORE. 

Btrons musical background. Becks 
change to audio-record merchandtalng. 
Contact: Box 333, Billboard. 165 W. 46th 
St. New York. N. Y. 10036. 




30.000 PROFESSIONAL COMEDY LINES! 
Forty books, plus Current Comedy, a 
monthly service. Catalog free. Sample 
selection. $S. Robert Orbcn, 3536 Daniel 
Crescent, Baldwin Harbor. N. Y. 



SONGWRITERS, ATTENTION — FIN Al- 
ly you wlU be personally represented 
In Hollywood. Free Information. Song- 
writers DistrlbuUon Society. 370 N. 
Ojrdcn Drive, Dept. B, Hollywood, CaUf. 



National Record Promotion 

(You Rxoid [t-W«'ll Plug II 



Muiic Mak«rt Promotion Network 
* N.w York City * 
20 Ycori' D*p«ndable Sorvico 
Brit* Star, CUvoland, Ohio 
Covering All Major Ciliet, Noihvillo, 
Chicago, Hollywood, Etc. 

• DISTRIBUTION ADUNGES 

« M»JOII RECORD ItBEL CONTACTS 

* NATIONAL RADIO A T.V. COVERAGE 

• BOOKING AGENT CONTACTS 

« NASHVILLE NEINSPAPER PUBLICITY 

* RECORD PRESSING 

CALL- CLEVELAND 2t6-J0 <-22l I 

★ ★ ♦ BRITE STAR ★ * * 
14111 OMileok Dri» Nnkiry. Ml* 



Frec( 

n Mini 



RECORD MFG. SERVICES, ' 
SUPPLIES & EQUIPMENT, 

PMSSING, PLATING 



PRESSING 
No lob too laall 
CONSULTATION 
AH qucsHou uuwtrcd about Re. 
cording, Distrllmtkm, PrIntlsR, Ship- 
pins. Musk Peblliblns, etc. 
NATIONAL RECORD 
PROMOTION & PUBLICITY 
NRttoul disc Jockey cOTeme . . . 
T^de pmper pobUdtr . . . etc 

DISTRIBUTION ARRANGED 

MORTY WM 
PROMOTIONS 
1650 Bitiihnf 

CI 7-Z1S9 
N,Y„N.Y. 10019 




CLASSIFIED ADVERTISING RATES 

REGULAR ClASSiriED AO: 25c a word. Minimum: $5. First lin* stt oil cops. 
DISPLAY CLASSIFIED AD: 1 inch, $20. Eoch additional inch In same ad, $13. 

Box rule around all adt. 
FREQUENCY DISCOUNTS: 3 coniecutiv* inMrlions, noncanctltoblt, norvchangt- 

able, 5% discount; 6 insertions, 10%; 13 or more consecutive 

insertions, 15%. 

CLOSING DATE: 5 p.m. Tuesdoy, 11 days prior to date of issue. 
BOX NUMBER; 50c service charge per insertkin, payable in advance; olso allow 
10 additional words (ot 25c per word) for box number and address. 

INTERNATIONAL EXCHANGE ADVERTISING RATES 

International Exchange is open to all adverflMrs of foreign countries or 
American advertisers whose service or sotet message is specificalty directed 
toward an internolionol market. 

REGULAR CLASSIFIED AD: $1 per line. Minimum: 4 lines per insertion. 
DISPUY CLASSIFIED AD: $14 per inch. Minimum: 1 inch. Same frequency 
discounts as above apply. 

PAYMENT MUST ACCOMPANY ALL ORDERS 

SEND ORDERS S PAYMENTS TO: John O'Neill, Inlernolional Exchange Adver- 
tiiing Director, Billboard, 188 W. Randolph St., Chicago, III. 60601, or 
Andre de Vekey, Europeon Director, ^5 Hanover Square, London W. 1, 
England. 



Classified Advertising Department 

BILLBOARD MAGAZINE 

188 West Randolph Street 
Chicago, Illinois 60601 

Please run the classified ad copy shown below (or enclosed sepa- 
rately) in issue(s): 



PLEASE TYPE OR PRINT YOUR AD COPY IN THE ABOVE SPACE. 
FULL PAYMENT MUST ACCOMPANY YOUR CLASSIREO AO 
ORDER. 



NAME 



ADDRESS . 



CITY. 



-ZIP CODE- 



AUTHORIZED 
BY 



AMOUNT 
ENCLOSED . 



Type of classified ad desired — 
REGULAR CLASSIFIED □ 



check one 

DISPLAY CLASSIFIED 



HEADING DESIRED:. 




RENTALS 



IRVINGTON, N. Y. — DIRECTOR'S 
house, French colonial, tl.OOO per 
month. Beautifully fumUhed. modem. 
40 minutes to Grand Centr&l. Option to 
buy. High 70's. Cronkhlte Realty (914) 

ow 3-33S2. 




FOR SALE 



LIKE NEW 

5 Late Model Americon Mode 
Seopitones With 36 latest Film 
Releases. 

2 Lost Model Single Driver Auto 
Tests. 

1 Model 9 Auto Photo Refinished. 
All Model Seeburg 1000 background 

Muik Units. 
10 Belly Horses, Chomptoni. 
Send best offer to: 
AMERICAN VENDING & 
ELeaRONICS 
140B Chester Ave., Cleveland, Ohio 
(216) 771-5444~(216) 771-5488 



INTERNATIONAL 
EXCHANGE 



ENGLAND 



U.K. records 

from Europe's Largest Stockists 

English original cast show recordiitgi 

English groups, Beatles. Stones, etc. 
also vast selection of French, Italian, 
German and other European record- 
ings and, of course, all current U.K. 
discs. 

Send list of reouirements for 
quotation by return. 



IMHOrS 



Dept. BB, 112-116 New Oxford St., 
London WCl EngUiMl 



ALL ENGLISH RSCORDS RUSHED BY 
airmail. Stones' "Aftermath." LP; 
BesUes' new LP. both 16.15 airmailed. 
300-pa<c pop catalos. 12 airmailed; fl 
surface. For A-l LP's: John Lever, Gold 
St., Northampton, Enjland. 

BEATLES NEW ALBUM SOON! Stones' 
new En<llsh album. "Aftennath," Bix- 
llsh "Rubber Soul,'' 14 cut* on each, 
and any other Enxllah album, mono or 
stereo: >6. airmailed. Stones' "Poison 
Ivy" E.P.: 12.20. Pop catalorue almuUed: 
*2. Record Centre, Ltd., Nuneaton, En*. 



"AFTERMATH," BRAND-NEW STONES 
album. New Beatles album soon. Any 
album or your choice, $6 incl. airmail. 
Cash with order. Berkeley Records, 6 
Lansdowne Row, Berkeley Sq., London 
W.l. Encland. 



FIRST-CLASS GUARANTEED AIRMAIL 
service on British records to U. S. A 
All Utles available, U.K. albums 16 
each, addlUoiuU albums only »5, All 
brMkases repUccd. S4-hoar eervlcc. 
Free oaUloffue. Heanor Reeord Cenlsr. 
Derbyshire, England. jyj 



FRANCE 



RECORD COHPANIEB, PUBLISHERS, 
Fans. Colleeton: Yoo can find world 
hit* in our new French aonfe and oils* 
Liul music by Pop Artists. 1 LP rceorta 
sent poitpald for »S. Order with cheek 
or money to: "ILO.G" Records. 7 Rue 
St, Laiare. Paris 9»— Fraaee. Jjrl 



SWITZERLAND 



JOB WANTED IN DISC BUSINESS. 
Write to Frank Haulai, Hofackentrasee 

£2, CH-a032. Zurld), Swltxeriand. 



UNITB) CTATB 

SONGS FOR SALE? 

Independent British and other pro- 
dUMrs, publishers. artUU, groups, 
afenU, managers. Top U. S. public rela- 
tions, press and audio publldty, promo* 
tion. Absolute top conUcts. IntelUgent, 
hlgh-tevcl presentation, follow-up for 
your Interesu. Terms: ReUlner fee 
plus or straight pre-set fee. 

TIM GAYLE 
U7< Vvcca %K Hollywood, Calif. fMU 



MEW RROPUCTS 

The followins new products wwe ltl*c1,d by Blllboird b«c«vsc of thi tpociol intwHt thoy 
may liavi for record doolm. For more infomMtiw wrlfe Audio-Vidto Editor, Biltboord, 188 
W«t Raitdolpfi, Chicago 1, III. 




Motorola Phono 

Solid-state stereo phonograph by 
Motorola. Separate loudness, 
bass, treble and stereo head- 
phone jack controls. Audio-lens 
see-through cartridge, with dia- 
mond/sapphire styli, four speak- 
ers, 50 watts peak power or 25 
watts EIA music power. Walnut- 
grained vinyl-covered metal cab- 
inet; vinyl-covered veneer speak- 
er enclosures. List $149.95. 




Gregory Amplifier 

Handi-Amp by Gregory Amplifier 
Corp. Operates on house current 
or six D batteries for 100 hours, 
six-inch speaker, two input vol- 
ume controls, weighs 10 pounds. 
Automatic recharge when plugged 
into current whether in use or 
not. List $49.95. 




Motorola Home 
Tope Player 

Motorola portable S-track home 
stereo tape player. Uses "auto" 
tape cartridges. Solid-state, 10- 
watt peak power and five-watt 
EIA music power amplifier, two 
speakers secured in main cabi- 
net. List price $139.95. 




Gregory Add-Verb II 

Gregory Amplifier Corp. Add-Verb 
revert>eration accessory. Four- 
transistor circuit, one input for 
microphone, two inputs for instru- 
ments, mixer control, foot switch 
jack, input jack, pilot light, per- 
manently connected output cable 
tor connection to any amplifier. 
Weighs under five pounds. List 
$59.95. 



Motorola Radio 

AM/FM Motorola sol id-state* ra- 
dio. Visilite lighted clock face, 
lO'transistor, sleep switch auto- 
matic radio turn-off. Four IF 
stages in FM, vernier tuning and 
loudness and variable tone con- 
trols. Available in charcoal or 
beige. Price $69.95. 




ZIP CODE 
SPEEDS 
YOUR 
PARCELS 



Motorola Radio 

Motorola solid-state AM clock 
radio. Visilite lighted clock face, 
lazalarm repeat wake-up call, 
sleep switch automatic radio turn- 
off, buzzer alarm, dial pianel light. 
Applied wood grain finish. Price 
$39.95. 



Motorola Radio 

Solid-state AM table radio by Mo- 
torola. Six transistor, two dtodes, 
tuned RF stage, loudness and 
variable tone controls. Polysty- 
rene cabinet with grille cloth 
available in off-white/white, char- 
coal/virhite or blue/white. Price 




1. Packages are shipped 
by more direct route. 

2. They are handled 
fewer times. 

3. There is less chance 
of damage. 
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BULK VENDING news 




Halloween Merchandising- 
Will It Help or Haunt You? 



HALLOWEEN! It has scared off a lot of operators as far as special mer- 
chandising is concerned. But perhaps the holiday can be made to pay 
off for the bulk vending businessman. (See adjoining story.) 



CHICAGO — Many operators 
have been spooked by Halloween 
merchandise — any seasonal or 
holiday merchandise, for that 
matter. The drawbacks arc ob- 
vious to anyone remotely asso- 
ciated with bulk vending. At the 
same time, however, some bulk 
businessmen have had measured 
success vending "adaptable" hol- 
iday merchandise. Many will be 
doing so this Halloween. 

First: the drawbacks. One 
is the brevity of the sales period. 
For most operators il is shorter 
than the span of time between 
service calls. This means that if 
the Halloween sales period is 



MANDEll GUARANTEED 
USED MACHINES 



N.W. Modal 49, U or M tUJO 

N.W. Daluxa, M or » Comb. .. 12.00 
N.W. 10-Cot. 1c T«b Oum Moch. 10.00 
Atlat U !> 5t 100 Ct. Ball Gum. 13.00 
Acorn 8 lb. Globo 10.50 



MERCHANDISE S SUPPLIES 



Plstochlo Nutt, Jumbo Quoon. 

Rod • .« 

Pllfichie Nutt, Jumbo Qutan, 

whiro M 

Aff on Crown Rod Lip Pistachio 

NuH *0 

Af«an Princo Rod Lip PUfaehIo 

Nuti 5S 

Indian Nuti, S lb. bai, p«r lb. . 1.10 

Cathow, Whelo M 

Caihow, Bum 79 

Peanult, Jumbo M 

Spanlih M 

Mixod Nutt J7 

Baby Chlckt .3S 

Rainbow Poanult 31 

BrEdgo Mix M 

Boston Baked Boant .31 

Jally Boans , JJ 

LIcorico 6om» 

M & M, 500 ct 41 

Munchiaa, it-lb. carton, par lb. .39 
Horthov-ats 47 



Wrappod Cum — Floors, Toppa 

Boiooka & Pat, 4M pes $14.00 

Roln-Blo Ball Cum, ItOO per ctn. «.25 
Rain-Blo Ball Cum, 1100 printed 

por carton i.40 

Rain-Ble Ball Gum, S350 par ctn. 1.35 
Raln-Blo Ball Cum, 4250 par ctn. 0.35 
RaIn<Ble Ball Gum, 3500 per ctn. 0.35 

Ma1t«tt«i, 2400 R«r carton 1.40 

IS Cartons minimum prtpald on all 

Leaf Brand Raln-Blo Ball Cum. 
Atlami Gum, all flavors, 100 cl. .43 
WrigUv'i Cum, all flavors, 100 ct. .45 

Becch-Nul, 100 ct 45 

Hershov's Chocolate, 200 ct. ... 1,30 
Minimum order, 35 Boxes, asiorled. 

CHARMS AND CAPSULES. Write 
for complete list. Complete line of 
Parts, Supptiet, Stands, Globes, 
Brackets. 

Everything for the operator. 
Ono'ttilrd Deposit, Balance C.O.D. 

IMMEDIATE DELIVERY 
World Famous 
VICTOR 
Standard 
TOPPER 



1c or 5c 



Foi Ball 
Gum mi 
Charms. 




Pached and 

sold 4 
to a case. 



Jlanp Ftlden, Lowest Prices, WrHe 



> MACHINE DIStaiBUTODS, Inc. 



NORTHWESTERN 

SALES AND SERVICE CO. 

MOE MANDELL 

♦46 W. 36lh St.. N<w York 18. N. Y. 
lOngotfi 4.4467 
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New Booklet Touts Candy 
As Good Tension Reliever 



CHICAGO— The fourth pam- 
phlet In an educational litera- 
ture series from the National 
Confectioners Association is 
available. Eniitled "How to Re- 
lieve Tension With a Candy 
Break," the booklet suggests 
that no matter what the work, 
the typical worker will have a 
physical slump at the following 
limes during the day: 

About 1 1 a.m., or just be- 
fore lunch, the worker's blood 
sugar level drops due to fatigue. 
Candy corrects this problem im- 



NORTHWESTERN 

Model 60 Bulk-Pak 

Will not skip or 
jam because of 

specially 
designed wheel 
and iiousing. 
Holds 1,000 
individually 
wrapped 
FLEER'S 
BUBBLE 
BUBBLE 
_ TAB GUM, 
the most popular in bubble gum. 
Wrappers Include comics, fortunes 
and premium redemption. 
Bulk loading. 

WRITE, WIRE OR PHONE 

PARKWAY MACHINE CORP. 

715 EnwT St. Bollimore 1, Md. 




Naw VICTOR 77 

(HIM & CAPSUiE VENDORS 

A REAL SALfS 
STIMULATOR 
IN ANY 
LOCATION 

Beautiful eye- 
catching 
design. Makes 
merchandise 
irresistible 
Convenient, 
interchange- 
able merchan- 
dise display 

panel. 
Vends 100 
count gum. V. 
V- 1 dnd V-2 capsules. Available 
wtth U, 5«. 10«, 25< or 50c coin 
mechaniim. 

Removable cash box for easy col- 
lecting. Large capacity- Holds 1800 
balls MOO counti, 575 V capsiiles, 
250 V-1 capsules and 80 V-2 
capsules. 

PRICE $39.00 .h'i'l-;!, 

WRITE, WIRE OR PHONE 

BITTERMAN & SON 

471 1 E. 27th St.. Kansai City 27. Mo. 
Phoi»: WA 3-3900 

"It's 30 in KCMO" 




mediately, tiding the worker 
over until lunch time. 

At about 4 p.m., or just be- 
fore quitting time, a piece of 
candy will relieve tension and 
frequently ward off a headache, 
possibly preventing an industrial 
accident. 

Candy Break 

Between 5 and 6 p.m., as the 
worker travels home, a candy 
break will forestall the hunger 
pangs that make him irritable 
as he drives or rides and cranky 
when he arrives home. 

And anytime between 8 p.m. 
and midnight, while reading, 
studying, writing checks to pay 
bills, etc., anybody can use the 
lift derived from a candy break, 
the booklet declares. 

It states that industry is dis- 
covering that candy is a new ally 
in the fight for efficiency. It 
follows that in-plant location of 
candy vending machines will in- 
crease. 

Tonic 

The book also notes that per- 
sonnel managers and safety di- 
rectors recognize the dollars and 
cents value of a candy break in 
its role as a morale builder and 
refreshment tonic. It is said 
that candy-broken workers re- 
turn to their tasks more alert 
and satisfied. 

It is also reported that many 
business firms are now making 
candy available in their recep- 
tion rooms, making visitors feel 
welcome. 

The new booklet will be dis- 
tributed to the public free of 
charge by NCA members in 
supermarkets, at retail candy 
counters, and at vending ma- 
chine sites. 



FDA Turning 
Attention to 
Candy Field 

WASHINGTON — Address- 
ing delegates at the Convention 
of the National Confectioners 
Association here a fortnight ago. 
Food and Drug Administration 
commissioner James Goddard 
promised devotion of increased 
agency attention to food and 
candy matters. 

He .said that since taking his 
present job his focus has been 
overbalanced on the drug field. 
He intends to pay equal atten- 
tion to foods, he said. 

Coming under scrutiny soon, 
he said, will be candy pills and 
candy cigarets. Both should be 
(Continued on page 5S) 



two weeks long — and many feel 
that this is the maximum — mer- 
chandise in the machines Ixfore 
and after that fortnight period 
will remain untouched. It is a 
foregone conclusion that the 
item or mix will die the day 
after Halloween. 

Substitutes 

Another drawback is related 
to substitute items for bona fide 
holiday merchandise — "adapt- 
able" items, if you will. Business 
veterans caution that substitutes 
should be selected with care lest 
the buyer detect "Halloween" 
merchandise that is really not 
and complain to the location 
personnel. This makes for re- 
grettable customer relations. 
"Slapping a Halloween display 
front on a machine won't make 
the contents seasonal merchan- 
dise any more. Perhaps that was 
possible once. Today the kids — 
and we're getting more and more 
teen-age customers — are dis- 
criminating and quality-minded." 

Now: the advantages. One, of 
course, is tying in with the ex- 
tensive promotion by over-the- 
counter candy suppliers. Candy 
and trinket buyers are Hallow- 
een-conscious during the season 
and the bulk operator can con- 
ceivably reap side-effect sales 
benefits. Here are some of the 
over-the-counter confection spe- 
cials, for example, to be offered 
this Halloween: 

Ludens will offer a special 



Halloween-wrapped "bag of 
bars" and other specially wrapped 
candies. The firm is also pre- 
paring special chocolate-marsh- 
mallow witches and is offering 
to dealers a Halloween display 
kit including a pole header, 
wrap-around and window ban- 
ners. 

Sunline, Inc., is offering its 
miniature candy in SO-pack poly 
bags with display cases of Hal- 
loween design. 

Tootsie Roll Industries tested 
a Halloween pack last year and 
will offer it nationally this year. 
The bags have removable header 
cards. 

Topps Chewing Gum is going 
all out with such gimmicks as 
door-knobber bags for Hallow- 
een trick-or-treaters, door-knol)- 
ber boxes, Loot Bags, Bazooka 
bubble gum with illustrations of 
kids in Halloween costumes, and 
various other Halloween bubble- 
gum offerings. 

This confection push is more 
than matched by the toymakers. 

The question of exactly how 
to capitalize on the Halloween 
mood troubles many operators. 
The extent and means of such 
merchandising is, of course, 
dictated by a variety of factors 
inherent in the individual opera- 
tion. General guidelines, how- 
ever, may be found in one man's 
method. 

John Adams, Diamond Vend- 
(Continued on page 58) 



IF YOU WANT BIG 
MONEY AND WE 
MEAN BIG MONEY 
FROM EVERY LOCATION 
JUST TRY 




Wire or phone 
your order to the 
closest Northwestern 
distributor. 



ACMK VKNDINO MACHINE 
COMPANY 

1690 Wtft.( WsUilnxUm lllvd. 
Urn AnxvlvB T. CalKumla 

1213) RK 

ANOOTT OISTRIRUTINO 
COMPANY 

34 IB Puritan 
I>«lnilt. Ulrhlcan 
lairjj L'N 4.077a 

■ INMINaKAM VKNOINa 
COMPANY 

340 Svcand Av*nu« North 
lilrmlnltiam. AI*b»nM 

■ ITTCIIMAN & SON 

Konifli Cilr 'J7. Mi«Kiurt 

iHifil t>:>:(-:i»m) 

CENTRAL DISTRISUTOItl 



. Ftarma 

i.'HirVj I-K !t-n34S 
CLtVKLANO COIN 
MACHINE BXCNANOE 



CONYINCMTAL VKNBIHB 

SUPPLY. INC. 

■i4*U F.nnt McDixwftll Rojul 

IfiOJh ■i7r.-8734 



ORAFF VENOINQ COMPANY 

■i»r>a itvn Kidg* 

Ualtan. Tcxa> 

'2141 ME 1'2S33 

ORaFF VENDINO COMPANY 

»^l:7 inlhaiji) Road 

tlnuMon SI. Toxu 

i713> HI 7.9S23 

URAFF VKNDINQ OF 

CALIFORNIA 

.'iJI.'i Kait i:!th Mract 

Oakluwl I, CBlirnrnlB 

■ 4151 AN I-»oa7 

H. HUTCHINtON JR. 
17lt l N. IMcatur llOMl N.E. 

I404I Uk'7-43UU 
KING & COMPANY 

ChicaRu 13 Illlnall 

i:tt2) .-iil.-l ^iaii.T 

LAHICL AMUSEMENT. INC. 

I. 11 Av*. fbKhUnd Av«. 
Monlnal 16. Qu*,. Canada 
13141 RC 1-8S71 

LYNN'S VRNDINtt 
COMPANY 

flO Waat 3265 Snath 
ISaK IjJi* I'riy, L'lah 
iH«il) 4f)4.ft8UI 
NORTHWESTERN SALES 
4HI lj»t\ax FJquBn 
Jarkuinvlllr. riarlda 



7:n. 



1443 • 



NORTHWESTERN SALES • 
SERVICE 

IIU4 Wait Trcinont Klivtl 
■•.■■(••n 30. MaauchuKtla 

■ ni7i III .'.-Bons 



NORTHWESTERN SALES • 
SERVICE 

44» Want :iaiti Slr**t 
Nfw fork IB. K«w York 
.:>l^l SU4-R4a7 
PARKWAY MACHINI 
CORPORATION 
7nl-73:i Enaor .Slmt 
lUIllmnrs 3. Marrland 
KJOn 327-1021 
ROSELYN VENBINO 

43 10 S. F.. Divialon 
PiiHland, OrcRun 
lie :i.750'J 
5IOMOR VENDINO 
COMPANY 
3137 Fifth Av»nu« 



STAR VENDINO COMPANY 

.~i t n Weit 4th Avrnua 
PrnvcT 3:i. lolorado 
• :lli:tl 244-7 170 
VtSOCO SALES COMPANY 
J 1 34 Market HtrMt 
I'hilndvlphia. IVtmaylvanla 
1215) 1^ 7-1448 
VENOALL OISTRIRUTINO 
COMPANY 

l»JO Fjtut :i8lh HlrMI 
)>1inn*aiv>lio, Minnaxia 
tlifit 73»-83.16 
VENDORS DISTRISUTINO 
COMPANY 

683 M»di»M>n Avvnua 
(DOII JA 's'-iei6 



CORPORATION 

2S71 ARMSTRONG ST., MORRIS, ILL. 
PNONE: WHITNEY 3-1300 
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Pros; Cons of Holloween Mdse. The Iron Cross Debate Goes On 



• Continued from page 57 

ing and S<tpply '€o.,. Oklahoma 
City, buy&^oo special Halloween 
merchandise. He selects inven- 
tory items which are "adapt- 
able." A month ■before Hallow- 
een rhe'^prepares special mixes 
and display fronts and'services 
key locations. 

"We prepare many of our 
own display fronts and three 
special mixes every month any- 
way," Adams reports, "so come 



NEW VICTOK 77 

GVH & CAPSULE 
VENDORS 

AIIEJU.SAL£S 
STIMULATOR 
IN ANY 
LOCATION 

Beautiful eye- 
catching 
design. Makes 
merchandise 
irresistible. 
Convenient, 
interchange- 
able merchan- 
dise display 

panel. 
Vends 100 
count gum, V, 
V- 1 and V-2 capsules. Available 
with Iff. 5<. 10«, 25< or 50* coin 
mechanism. 

Removable cash box for easy col- 
lecting. Large capacity. Holds 1800 
balls 1 100 count). 575 V capsules. 
250 V- 1 capsules and 80 V-2 
capsules 

MICE $39.00 

WRITl, WIRE OR PHONt 

GRAFF VENDIIVG 
SUPPLY CO., INC. 




SCHOENBACH CO. 

Manufacturers Representative 
Acom - Amco Distributor 

MAC'HfNES 

AMCO " 
Sanitary Vendor 
Model 21 -F 
• 

OAK 
Sanitary Vendor 

Complete supplies 
available 

HOT — HOT 
lOc VEND ITEK4S 
(all 330 per bag) 

Co-Oo Rinfi %iJon 

Marvel MInl-Bookt (3 looks 

per Capsule) 9J0 

Batman 93t 

Key Chain Aumt 9.00 

Necklaces, Brooches, 

Bracelets (Penny King) . . . 1.00 
Mr, Say So 7.50 

HOT 5(i VEND ITEMS 

(From S4 to $5 per bag) 
Batman Items $5.00 

\C VEND ITEMS 

(all price per M) 

Mint-Books $10.00 

Batman Buttons 11.50 

Batman Emblems 5.95 

M mixes from 3,so 

Parts, Supplies, Stands a. Globes. 
Everyttiing tor the operator. 
One-third deposit with order, 
balance C.O.D. 

SCHOENBACH CO. 

711 Llnc«ln PI., Brooklyn 1i, N.Y. 
<3ia) PR«tld«nt 1-29W 



Halloween, this is no special 
problem for us." Adams, it may 
be noted, has nothing against 
the excellent display material 
prepared by ^uppiiers. He uses 
-it. But he has some rather good 
ideas of his own. Most good 
-joperators do. 

' ^Spooldness 
- LBy^using what he calls '-stable 
items" for this holiday merchan- 
dising, Adams avoids the finan- 
cial risk of stocking strictly 
seasonal items. He says that cur- 
rently there are a number of 
items from standard suppliers 
that may be adapted to Hallow- 
een. 

We went to the suppliers to 
find what items they felt filled 
the bill so far as spookiness is 
■concerned. The following list is 
.not complete, but it gives some 
idea of the selection: 

MacMan Enterprises has a 
"bat" mask which qualifies nicely 
as a Halloween mask. (And 
there are a number of other 
"bat" items around that have a 
Halloween flavor.) 

Karl Guggenheim has such 
adaptable items as TV Monster 
Faces, Bugaboos and Skele- 
ton in a Coffin. 

Eppy Charms' vast array of 
bug items in its Horrible Se- 
ries lends itself to the scary 
season. Some 60 items are in- 
cluded. 

Penny King has such candi- 
dates as a Vinvl Skeleton, 
Jointed Skeleton, Big Skull 
With Squeaky Jaw (dime). 
Skull With Movable Jaw 
(nickel) and skulls and skele- 
tons for penny vending. 

Perhaps Halloween merchan- 
dise isn't for everybody. Not 
even "adaptable" items. As Du- 
Wayne Lohrke of Futura Vend- 
ing in St. Paul puts it: "Two 
hours and Halloween sales are 
over. We don't bother with it." 
And perhaps the seasonal items 
are only for quick-emplying- 
machine locations. But possibly 
a modest amount of Halloween 
merchandising will pay off for 
you this year. 




when answering ais . 
Say You Saw It in 
Billboard 



YOU COUNT MORE WITH OAK 



OAK TREE 

The Oak Tree makes an ideal stand 
for Vista Model Cabinet Machines. 
This multiple vending unit makes 
your merchandise really stand out 
There is no need to disassemble the 
upper row of machines to service 
the bottom machines. The wheel- 
mounted base is 13" x 16"; the over- 
all height is 50 inches. Shipping 
weight is I9V2 lbs. It is available In 
either baked red epoxy enamel or 
automotive chrome finish. 

Time payments available on OAK 
Machines through all distributors. 




Two weeks ago we opened 
these pages to discussion of the 
controversial Surfers Medal (or 
Iron Cross) type charm item. 
Comment has been coming in 
hard and fast. Here are the 
opinions, pro and con, of two 
more intlustry figures. — Ed. 

The following is excerpted 
from a letter written by Bernard 
Greenberg, president, MacMan 
Enterprises Corp. of Oceanside, 
N.Y.: 

Sirs: 

. You have recently run several 
articles regarding the Surfer's 
Emblem. Included have been 
some statements we feel are 
rather uncalled for, namely (1) 
"The surfers who wear the Iron 
Cross wear it as a symbol of 
revolt against law and order"; 
and (2) "To highlight machines 
with an item like the Iron Cross 
to appeal to substandard surfers 
would be a disaster." 

We do not see how you can 
classify a person who owns a 
surfboard or those who indulge 
in the sport of surfing as "sub- 
standard" citizens. A surftioard 
aside from the skill of surfing, 
runs into a considerable sum of 
money. Surfing today is indulged 
in every large city that can boast 
an ocean front. 

We are enclosing a photo 
copy taken from the Public Li- 
brar>' which will show that the 
Victoria Cross of Great Britain, 
Distinguished Service Cross — 
Great Britain, Order of Orange- 
Nassau — The Netherlands, Or- 
der of Merit — Great Britain, all 
bear a strong resemblance to the 
Iron Cross. Would critics have 
the recipients of all these medals, 
which we are sure some of our 
own servicemen received during 
World War II, return them as 
being anti-American? 

Included in the first ten high- 
est decorations of the U. S. 
armed forces are the Navy 
Cross and the Army & Navy 
Distinguished Flying Cross, both 
of which are connotations of the 
Iron Cross. Are those American 
servicemen who received either 
of these medals to return them? 
Or, are we to say, as some have 
said, "The Iron Cross by any 

FDA Eyes Candy 

• Continued from page 57 

voluntarily eliminated from the 
market, he suggested. He critized 
both pills flavored to taste like 
candy and candy made to re- 
semble pills, informing his lis- 
teners that 75 children daily are 
poisoned accidentally through 
ingestion of harmful pills or too 
many pills. 




HAROLD AND MRS. FOLZ as 
caught by the Billboard camera- 
man at the Sheraton-Chicago 
Hotel during the National Vendors 
Association convention. Harold 
had just received an award for 
his service as an NVA officer dur- 
ing the preceding year. 



other name smells just as high " 

If you will also take note, 
your local newspaper, whenever 
a tragedy such as an air crash 
or auio accident occurs, indi- 
cates the impact point with a 
dark black cross. Said cross is 
exactly the Iron Cross. Are 
newspapers, then, practicing 
anti-American thoughts? 

The Volunteer Fire Depart- 
ments in various cities through- 
out the United States use the 
Iron Cross as their symbol. 
Should they also change their 
emblem? 

We feel that the stand of 
critics of the Iron Cross as a 
bulk vending item is narrow 
minded and only tends to put 
false meaning into that which 
does not exist. 

Fortunately, we live in a free 
country, and people have the 
choice to decide for themselves 
whether or not to buy an item. 
(Signed.) 

The following, taking the op- 
posite view, was written by Paul 
A. Price, president, Paul A. 
Price Co., Inc., Roslyn, L. I., 
N. Y. Here are excerpts from 
the letter: , 

Gentlemen: 

As soon as we realized that 
we were putting dollars ahead of 
principle, we took steps to with- 
draw the Iron Cross from our 
line. 

We had already received the 
tools and dies from our tool- 
maker, and without ever having 
molded a single piece, we or- 
dered them destroyed. 

The writer served over three 
years in the United States Army 
during World War II, and now 
feels strongly that to have been 
a party to the distribution of this 
item to our manv customers 
throughout the country would 
have opened up wounds that 
have taken over 20 years to 
heal. As the item undoubtedly 
would have been brought into 
countless homes, it could have 
caused much unintended grief. 




Full of built-in advan- 
tages for longer life and 
greater profits. 



(Red) Hitchcock, 
President 

ENDOR 

MFRS., INC. 



P.O. Bo« 7307 • R-457 CHESTNUT ST. 
NASHVILLE. TENNESSEE 37203 
PHONE (615) 256^148 

(Di&ti'butor .iie.is .iv.f i<<ilile 
tlifoiip.hout Iff wortil ) 




We congratulate those who 
took the lead in publicizing this 
matter. Extensive adoption of 
this item would have set back 
the bulk vending industry's rep- 
utation for giving young Ameri- 
ca articles of good, wholesome 
quality and play value. (Signed) 

What's your opinion? Air it 
in a letter to Bulk Vending Edi- 
tor, Billboard Magazine, 188 
West Randolph Street, Chicago, 
111. 60601. 



NORTHWESTERN 

Model 60 Bulk-Pak 

Will not skip or 
jam beuuse of 

specially 
designed wheel 
and housing. 
Holds 1,000 
Individually 
wrapped 
FLEER'S 
DUBBIi 
BUBBLE 
TUB GUM, 
the most popular in bubble gum. 
Wrappers Include comics, fortunes 
and premium redemption. 
Bulk loading. 

BIRMINGHAIM 
VENDING COMPANY 

520 Second Ava., North 
Birminshsm, Alabama 
Phona: FAIrfax A-JiH 




"THi BEST IN 
VENDING" 




HARBY INDUSTRIES, aware of the oper- 
ators problems, presents Their NIVf A 
IMPROVED "SWINO STAND" which will 
accommodate either 4, 6, 8 units with 
these oulstanding features. . . . MORE 
stable at service time, NOW self level- 
ing, NEW type wheel mountings, JUM- 
BO tires on casters, HEAVIER chrome 
pisled, IMPROVED diecast clamps to 
secure machines lo stand 

For craftsmanship, durabilitir & sales 
appeal get the best tool for your 
business. "HAUY'S swing stand." 

"YOUR PROFIT IS OUR BUSINESS" 
(Few distribulorsliips avallablt) 

HARBY INDUSTRIES 

702 NorHi MiripoM Strttt 
Btrrtink, Callfomla 91 M3 



Plejse ruth complete information and prices on 
Northwesrern SUPER SIXTY Ball Cum-Charms 
Vender (js illustrated) ai wall as othar Nofth- 
wettern machines. 



ADDRESS. 
CITY_ 




rill in eoMpon. tUp and maH to: 

KING & COMPANY 

2700 W Lil« it. Ckiogo 2. Ill 

Phone KE }-9i02 



We handle complete line of machines, parts & supplies, 



Also Ball Cum. all sizes; Ic Tab Cum. 5c Package Cum. Spanish 
Nuts, Virginia's Red Skin, small Cashews, small Almonds, Mixed 
Nuts, all in vacuum pack or bulk. Panned Candies; I Hersheys 
320 count and 500 count Candy Coated Baby Chicks; Leaflets, 
Coin Wrappers, Stamp Folders. Sanitary Napkins, Sanitary Sup- 
plies, Route Cards, Charms, Capsules, Cast 1 ron Stands, Wall 
Brackets, Retractable Ball Point Pens, new and used Venders- 
Write to King & Co. for prices and our new 12-page catalog. 
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oak MANUFACTURING CO., INC. 

6!;0 SOUTH AVtNUE ?1 LOS ANGELES CALirORN.A ^0031 



OOIN MAOHINE new 




MONY Mulls Tax Action 



OFFICERS AND DIRECTORS of the Wisconsin Music Merchants Associa- 
tion pose following election meeting at the Wisconsin Dells. Seated are 
vice-president Lou Glass (left) of Madison and president Clinton Pierce 
of Brodhead, long-time top officer of the organization. In back row. 
from left, are directors Russ Dougherty, Wisconsin Rapids: Dewey 
Wright, Wausau; Jim Stansfield, LaCrosse; Sam Hastings, Milwaukee, 
and Roger Boockmeier. Green Bay. (See other pictures this issue.) 

Clint Pierce Is Re-Elected 
Wisconsin Assn. President 



LAKE DELTON. Wis.— 
Brodheud business and political 
leader Clinton Pierce of C. S. 
Pierce Music Co., was elected to 
another term us president of the 
Wisconsin Music Merchants As- 
sociation at the organization's 
meeting here June 19. 

Lou Glass. Modern Specialty 
Co., Madison, was elected vice- 
president. Directors elected at 
the meeting were Sam Hastings, 
Hastings tSistributing Co., Mil- 
waukee, who is president of the 
Milwaukee operators associa- 
tion; Roger Boockmeier, Green 
Bay; Jim Stansfield, La Crosse; 
Dewey Wright, Wausau. and 
Russ Dougherty, Wisconsin 
Rapids. 

The only vote against the 
Pierce election was cast by 
Pierce himself. 

No election for the posts of 
secretary or treasurer was re- 
quired, for the association em- 
ploys a man for both jobs. 

Pierce is also active in na- 
tional association matters. He 
has has served as president of 
the Music Operators of America 
and is currently an MOA vice- 
president. 

Guest speakers at WMMA 
meeting here were MOA hoard 

lllllllllllllllllllllllllllllllllllllllllllllllillllllllllillllllllllllllllllllllllllili 

ANOTHER MOA 
MEETING IN 
WASHINGTON 

WASHINGTON— The Music 
Operators of America legislative 
committee met here last Wednes- 
day (22) for additional contact 
with congressmen regarding the 
industry proposal for a statutory 
royalty on recorded music for 
jukebox play. The Hoirse Judi- 
ciary Subcommittee is presently 
considering the MOA proposal 
— made late last year — which 
was submitted as substitute lan- 
guage for a section of the Copy- 
right Revision Law now in com- 
mittee. The subcommittee is ex- 
pected to make recommendation 
to the full committee before the 
July 4 recess. MOA officials are 
hopeful that this recommenda- 
tion will include a clear-cut 
statutory limitation on what op- 
erators should pay for the use 
of copyrighted music. "We 
talked to subcommittee members 
last week to see where we stand," 
said MOA executive vice-presi- 
dent Fred Granger. 

Illlllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll 
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chairman Lou Casola of Rock- 
ford, 111,; Fred Granger of Chi- 
cago, MOA executive vice-presi- 
dent, and Lcs Montooth of Pe- 
oria, 111., MOA vice-president. 

iConiiniu'd on pane 63) 
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EDITORIAL 



By HANK FOX 

NEW YORK— More than 80 
members and non-members at- 
tended a special dinner-meeting 
of the Music Operators of New 
York Thursday (lb) to discuss 
plans of action against the im- 
position of a sales tax on coin 
machines in New York State. 

Millie McCarthy, president of 
the New York Coin Machine 
Association, told the operators 
of a test case now in progress in 
Albany. In the proceedings, the 
plaintiff, Bathrick Enterprises, 
Inc., a Lockport, N, Y.. oper- 
ator, seeks to obtain a declara- 
tory judgment from the court, 
riding that jukeboxes and games 
are not subject to the New 
York State sales tax. 

A lower court has ruled that 
coin machine use involves 
granting a license to a customer 
for a consideration. The court 
interpretation means that when 
a patron deposits a coin in a 
jukebox or game he is given a 
license to use that machine. 
This license is subject to collec- 
tion of the sales lax if more 
than 10 cents per play is 
charged. 

In New York City, where a 
sales tax has existed for many 
years, coin operators arc exempt 
(Continued on pa^je 60) 




MILLIE MCCARTHY: 'I'm 
fighting to the bitter end." 



TEDDY BLATT: Set aside the tax 
money just in case. 



L. A. Hikes Machine Gross 
Tax, Ignores Cigarets 



Los Angeles Loss 

Los Angeles coin machine operators appear to have lost their 
battle to fend off the city's increase in the coin machine gross receipts 
tax, but the city, we believe, could sustain the real loss. The 2.'> per 
cent hike in the levy, coupled with application to gross receipts before 
commission payment rather than after, is indicative of gross ignor- 
ance about the business of locating and operating coin machines. This 
despite concerted efforts by California Music Merchants Association 
officials to acquaint council members with the industry position. We 
laud the CMMA for its aggressive opposition role and suggest that 
because its advice was ignored, the anticipated revenue increase may 
not be realized. The reason was aptly explained by councilmen Gil- 
bert W. Lindsay and John S. Gibson, who cast two of the five dis- 
senting votes on the i.ssue. The tax increase, they said, would drive 
operators out of the city and curb industry growth. Exorbitant taxes 
are poor revenue producers. 

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIHIIIIIIIUIIIIIIIIIIIIIIIIIII Illlllllllllllllllll II I Illllllllllllllllllllllllllllll II Illllllllllllllllll I 



By BRUCE WF.BER 

LOS ANGELES — Cigarct 
vendors here won a reprieve as 
the Los Angeles city council, in 
a surprising action, vetoed a 
recommendation by the Reve- 
nue and Taxation Committee to 
hike the tax rate on cigarets. 

But coin machine operators 
working within the Los Angeles 
city limits were slapped with a 
gross receipts business tax hike 
of 25 per cent. 

The city council ignored the 
proposed 2-cent tax increase on 
each package of cigarets and 
instead concentrated on boosting 
the business license tax. 

John D. Kelly, executive 
director of the California Asso- 
ciation of Candy and Tobacco 
Vending Distributors, was jubi- 
lant after learning of the city 
council decision not to tax the 
tobacco and vending industry. 
"The action by the city council 
will give not only the vending 
industry an opportunity to 
grow." Kelly said, "but will 
signal additional revenue for 
the city through the tobacco and 
retailing market." 

Vending operators contacted 
after the city council's decision 
agreed an increase in vended 
cigaret prices is now not likely. 
Prior to the veto, however, 
vending operators had been talk- 



ing of boosting the price of 
cigarets in machines from 35 to 
40 cents. The proposed cigaret 
tax hike lost by 10-2. 

Coin machine operators, how- 
ever, earned a partial reprieve 
when the city council voted to 
levy a 25 per cent tax hike in- 
stead of the originally planned 
50 per cent increase. The vole 
was 10-5. 

The gross receipts tax hike 
would impose a levy on total 
gross receipts from each ma- 
chine at each location. Prior to 
this the city was taxing coin 
machine operators only on gross 
receipts shown on the operators' 
books, not the entire amount. 

Councilmen Gilbert W, Lind- 
say and John S. Gibson objected 
to the business tax increase, 
claiming it would drive oper- 
ators out of the city, curb expan- 
sion and discourage new loca- 
tions within the city limits. 



Frankie Randall 
On Color-Sonics 

LOS ANGELES — Singer 
Frankie Randall will film two 
Color-Sonic visual jukebox song 
productions at Paramount Stu- 
dios. Ralph RIskin will produce 
the two films which will be di- 
rected and choreographed by 
Bob Baker. 



'CAN DO' SERIES 



What TO DO ABOUT Location-Owned Machines 



With what borders on grim resignation, the 
business is living with a number of profit-slashing 
problems. Casting pessimism aside, we commence 
here a series of "can do" articles directed at the 
biggest "can't do" bugaboos in the business. Every 
article is "don't miss" reading for every operator. 
—Ed. 

By S. JOHN INSALATA 

A perennial problem seems lo be worsening. 
Growing complaints from operators all over the 
country coupled with recent exposes of "blue- 
sky" operators selling cigaret machines to loca- 
tions in certain communities are strong indicators 
that the age-old matter of the location-owned ma- 
chine is a serious problem rather than a periodic 
nuisance. 

Over Ihe years, this problem, which operators 
view as the "Black Plague" of the business, spread- 
ing through an area causing bad will and lost 
profits with no apparent cure, has been considered 
"small potatoes" by many — but not by the oper- 
ator who has been hit by the practice. 

Little has been said or published on subject 
of location-owned machines. Trade associations 
largely steer clear of the topic in the mistaken 
belief that any discussion of the problem places 
them in an extremely legally sensitive area. This 
is not true. Occassionally, the trade press or a 
machine manufacturer publishes some helpful 
information on the subject. But no organized 



and consistent program of gathering and dissemi- 
nating information on what an operator can do — 
both legally and successfully — to curb these de- 
ceitful and dangerous promotions exists in any 
element of the coin machine industry. Bui the 
problem is no longer "small potatoes." For ex- 
ample, industry sources report that 470 location- 
owned cigaret vending machines were located in 
the Slate of Michigan in 1954; that the number 
had swelled lo 2,377 last year. This is a fivefold 
increase in location-owned cigaret machines in 
about a decade — in just one State! 

What\ wrong with location-owned machines? 

There is nothing legally "wrong," in terms of 
business practices, with a location owning its own 
cigarct machine, jukebox or other coin-operated 
unit. Legally every business establishment has the 
righl to own its own machine. The problem is 
normally that the location purchases its own ma- 
chine under a series of economic misapprehen- 
sions and then, after acquiring the device, finds 
that he is not in a position to properly service 
the machine. 

Specifically, then, here is what's wrong with 
locaiton-owned machines: 

/. The machines are often sold to locations 
by "sharpie" promoters who lead the location to 
believe that he can make incredible profits by 
owning and operating the machine himself. These 
promoters paint a rosy picture, with profit esti- 
mates, promises of machine manufacturer assist- 
(Continned on pane 60) 




ABOUT THE AUTHOR: S. John 
Insalata, a regular contributor to 
Billboard, is a former member of 
the staff of National Automatic 
Merchandising Association. A 
member of the Illinois. Federal 
and U. S. Supreme Court bars, 
he holds a master's degree in in- 
dustrial relations from Loyola 
University, Chicaeo. 
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THE 'CAN DO' CHECKLIST What TO Do AboUT LUIVl S 



Here, in brief, is what you CAN DO about location-owned 

coin machines: 

1. Acquaint locations with economic realities of operating. 

2. Show locations how others have met L.OM Waterloo. 

3. Challenge specific claims made by LOM promoter. 

4. If appropriate, offer location an alternative to machine 
own"-s^^i" 

Contact public and private business policing agencies for 
information on promoters. 

cj^.j of operator-owncd-and-serviced machines. 

7. Consider surveying or warning your as-yet unaffected 
locations about potential contacts by promoters. 

8. After first obtaining legal counsel, assist location in some 
practical way in extricating himself from involvement with "blue 
sky" promoters. 

iiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiw 



ALL MACHINES READY 
FOR LOCATION 

CC Champion Rifle Rdngc .S295.00 

CC 4 Oamt Shuffle 95.00 

CC 6 G<me Shuffle . . 175.00 

RMk.Qla 145S 185.00 

Seeburg 722 355.00 

Seeburj G 115,00 

SecbUf] 0100 375.00 

Seeburg I 175.00 

AMI WO 120 I. 20O 

Wall 8ei 35.00 

Seeburg 3WI Wall Bon ... 9.95 
Cable: LEWiO 
Call. Write or Cable. 



En aoss 

Call Lew Jones. 
Very Important. 



Distributing C« 



Eicluiivc Wwrlilier Diitribulor 
1311 N. Capitol Ave. 

Indianapolis, Ind. 
Tel : MEIrose 5-1593 



when answering ads . 

Say You Saw It in 
Billboard 



MONY Dinner 

• Continued from pase 59 

from the tax because of a dif- 
ferent court interpretation. 

Admissions 

Another interpretation placed 
coin machines under New York 
State sales tax statute 1105-Fl. 
This ruling subjected the ma- 
chines to an admissions tax. The 
decision, however, was reversed. 

The majority of those attend- 
ing the dinner-meeting voted to 
try to come into the Bathrick 
case as friends of the court in 
favor of Bathrick. Tm for 
fighting to the bitter end," Mrs. 
McCarthy told the operators. 
Also both the members and non- 
members are seeking to raise 
some money to augment Bath- 
rick's legal staff. These at- 
torneys will supplement Bath- 
rick's present lawyer, former 
Senator Moriority. 

Meanwhile Ted Blatt, attorney 
for MONY, advised the oper- 
ators to set aside the tax money 
in the event their attempts are 
aborted. 



• Conliniieil Irani pane 59 

ance and descriptions of the ease of operation 
and maintenance of the equipment. These prom- 
ises and descriptions range from claims that are 
deceptive and e.vaggerated though technically legal 
to outright illegal misrepresentations. (Profit 
promises of promoters disclosed recently, for ex- 
ample, have varied from 6 cents to 14 cents 
"pure" profit per pack of cigarets, while profes- 
sional vending operators are making only 2 cents 
per pack profit.) 

2. Location maintenance of tlie machines is 
very often substandard. The machine is often 
out of order; if a jukebox it is poorly programmed, 
and if a vender it is often filled with stale or low- 
quality merchandise. Whatever type machine, it 
is often not as presentable in appearance as an 
operator-serviced machine. 

3. Since most of these location-owned machines 
eventually end up clsc^vhere when the location 
realizes the economic realities of the situation, 
several people suffer. The location suffers through 
loss of time, money and customer good will. The 
coin machine operator loses profits. The indus- 
try suffers a worsened public image. And those 
who handle the financial paper on the location's 
purchase of the machine usually suffer losses 
as well, for the location frequently repudiates the 
purchase agreement. 

Where is (he location-ownership problem likely 
to arise? 

Historically, the fast-talking salesman zeroed in 
on roadside restaurants and taverns, with many 
of his promotional activities taking place in rural 
areas. Today the smooth talker is likely to show 
up anywhere, including what are theoretically 
more sophisticated urban communities. Gasoline 
service stations are especially popular with pro- 
moters today. 

Now, what 'VOU CAN DO about location own- 
ership BEFORE a promoter makes an offer. 

/. Review your location relations situation. The 
best deterrent to losing a location to a promoter 
is good location relations. If the location knows 
you, knows your company and trusts you, he 
normally will not buy his own machine without 
first consulting you. The key problem today in 



location relations is anonymity. In earlier days 
the location owner knew the operating company 
owner personally. Today this is not so often the 
case. If yours is a small or middle-sized firm, 
ask yourself how long it has been since you visited 
a location to see for yourself what the situation 
is. You may find that a stranger has been en- 
couraging one of your customers to believe that 
you are not dealing fairly with him. 

Take every opportunity to build the location's 
respect for you as a businessman and reliance 
upon your company for anything from advice to 
sympathy. Respect and Reliance: if these are 
present in the relationship with the location, the 
odds against the location's falling for a quick- 
sales routine and purchasing its own machine 
without at least speaking with you first arc in 
your favor. 

2. Review your comtnission. loan and bonus 
policies. Are you encouraging the location to own 
its own machine? You may be if you took the 
location originally on an unrealistic basis. 

Did you stress commissions instead of the pro- 
fessional services you could offer? This practice — 
along with your policies regarding loans and 
bonuses — can make the location money-conscious, 
and in this state he is ripe for the promoter. 
Don't be guilty of giving the location owner false 
impressions. 

3. Review your routemen location practices. 
Are your routemen doing anything that might 
cause complications? Some companies still follow 
the practice of having the routeman count the 
money from the machine in the presence of the 
proprietor or some employe of the location. Others 
still follow the practice of having the routeman 
buy a round of drinks for all patrons in the loca- 
tion at the time. 

Other operations may be more sophisticated, or 
at least more strict, in respect to routemen be- 
havior. But the way the routeman acts, speaks 
and works can cause location dissatisfaction or 
encourage the notion that the operation of the 
machine is phenomenally profitable. 

What YOU CAN DO during the "deal." 

If the location has been approached but has 
not yet consummated the sale, or if you know 
(Continued on pase 64) 



the innovation tfiat changes the coin-operated industry 




theMilleij* 2V4 

MmN£m CUE BALL 

patent pending 

New Cue Ball shown and compared to 
regulation billiard ball and oversized cue 
ball, used on other coin operated pool 
tables. All 16 balls now same size. 

NEW PLAYERS • NEW GAME INTEREST • GREATER PROFITS 

After 4 years of research and actual fieltd testing, Valley" has perfected the 
regulation 21/4" Magnetic Cue Ball (Patent Pending) ... the same size and 
wieight used for professional billiards . . . Now furnished on Valley* coin- 
operated tables! 

Here's why Valley* Magnetic Cue Ball will add profits for you! 

• The home and professional player will now play coin-operated pool 
without the larger size cue ball affecting their game. 

• Magnetic Cue Ball will not become trapped as it separates itself 
from other balls. 



for Information write or call 



• Regulation size and weight assures player more accuracy. 
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THE LOM 'SITTING DUCK' 
TEST FOR OPERATORS 

How vulnerable are you to "own-your-own" machine pro- 
moters? Take this quickie quiz and see. 

1. Do I have data readily at hand to educate locations about 
the economics of operating? 

Yes No 

2. Do my commission (and or loan-bonus) practices lead 
locations to accurate conclusions about my profits? 

Yes No 

3. Are location representatives likely to check with me before 
buying coin machines? 



Yes- 



No 



4. Do habits and methods of my routemen lead location 
personnel and patrons to accurate conclusions about my profits? 

Yes No 

5. Do I visit mv locations on a regular basis? 
Yes No 

(Jf all your answers are "yes," you're not a "sittinff duck" for 
LOM promoters. One. two or more "no" answers should give you 
pause.) 

{IlllllllllllllllllllllllllllllllllllllllllllllllltllllllllllilllllllllllllllllllllllllllllU^ 

Bids Let for Trade 
School in Chicago 

program under provisions of the 
Manpower Development and 
Training Act. 

The industry's bid for Federal 
financing appears to have beei# 
successful. MOA executive vice- 
president Fred Granger reported 
last week that final approval of 
the ICMOA school by the ap- 
propriate government agencies is 
imminent. Go-ahead for the 
school, he said, could come by 
the end of July. 

Bids Submitted 
Bids for the training program 
have been submitted by Coyne 
Electronics Institute, the Chi- 
cago Board of Education, the 
American Institute of Engineer- 
ing and Technology. DeVry 
(Continued on page 62) 



CHICAGO— Plans for estab- 
lishment of a coin machine tech- 
nical training program in the 
Midwest seemed nearer fruition 
last week with the report that 
five local trade schools are bid- 
ding for the educational con- 
tract. 

The drive to found a training 
center for acutely needed coin 
machine mechanics was launched 
here several months ago by the 
Illinois Coin Machine Operators 
Association with the assistance 
of the Music Operators of 
America. A committee of op- 
erators met repeatedly with state 
labor and vocational training of- 
ficials to establish need for 
trainees with an eye toward ob- 
taining Federal funding of the 



JULY 2, 1966, BILLBOARD 




MR. AND MRS. BOB NIMS (right) hosted Mr. and Mrs. Lou Ptacek at 
A.M.A. Distributors in New Orleans during recent meeting of Rocl(-Ola 
distributors there. The Ptaceks are from Manhattan, Kan. Here Nims 
relates he caught this fish at Pinas Bay, Panama, while fishing just 
before Christmas last year. 

Commuting Coinman Covers 
270-Mile Route by Air 



BRENTWOOD, Calif.— 
There is nothing unusual about 
Stan Borden, a coin machine 
operator in Southern California, 
unless you consider commuting 
135 miles lo your route as being 
out of the ordinary. 

Borden, who lives in Brent- 
wood, a suburb of Los Angeles, 
flies to San Diego, Calif., three 
times each week (round trip is 
270 miles) to investigate his op- 
eration. It takes Borden 36 min- 
utes and about $13 air fare to 
reach his first location. 

Because of business commit- 
ments in the Los Angeles area, 
and several "choice" coin ma- 
chine locations in San Diego, 
Borden plans to continue to 
commute. He has exclusive coin 
machine locations in the Hotel 
Del Coronado and in Vacation 
Village, both convention and re- 
sort villas and both profitable 
during the summer. 

Although business lags during 
the winter, Borden said, being 
in a resort community has 
its advantages. Being in San 
Diego is in itself an advantage, 
he said, because the city also 
happens to be dominated by the 
military. 

"When the resort business 
falls off during the winter, the 



financial slack is somewhat 
picked up by military personnel. 
Military spending, especially 
among nonmarried personnel, 
always manages to curb the fi- 
nancial dip during the long win- 
ter." 

Conventions 

Convention business also plays 
a major part in Borden's opera- 
tion, San Diego having more 
than 200 convention-type meet- 
ings each year. More than one 
third of the convention trade is 
in Borden's locations. In both 
resort locations Borden has set 
up arcade-type operations con- 
sisting of phonographs, several 
shuffle-type games and gun 
pieces. "My biggest problem," 
Borden said, "is fmding new 
equipment for my resort loca- 
tions. 

"Because of the adult image 
the locations have," he said, "my 
equipment must be sophisticated, 
be well serviced and constantly 
altered. Few teen-agers, unless 
they're hotel guests, play the lo- 
cation, which is the reason for 
the constant equipment change. 
Adults get tired of seeing the 
same machines. 

MUtauy 

In an attempt to stimulate 
additional winter business, Bor- 
den is looking for new locations 



Billboard apologizes for failing to let H. Z. Vending'i name and addreis in 
last weelt's ad. To set the record straight, operators are requested to see the 
new Rock-Ola GP/lmperial Model 433 at tha address shown below. 



SPARKLING!, 



ROCK-OU GP/ IMPERIAL MODEL 433^ 
MUSIC MAKER 
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HVMIE AND EDDIE 
ZORINSKY 

H. Z. Vendinn & Sales. Co.. In 
120.T Douglas St.. 
Omaha. ISebraska 
Phone: l K)2l .■}«.1121 



Reports From Rock-Ola 
Showings Nationwide . . . 



By PATRICIA HORMCK 

CLEVELAND — "Response 
to the Rock-Ola G/P Imperial 
is just gorgeous," said Norm 
Goldstein, of Monroe Coin Ma- 
chine Exchange. "Wc had a ver>' 
large turnout at our two open 
house showings in Cleveland and 
the Dayton branch office, and 
almost had to hand out tickets." 

Other Rock-Ola distributors 
elicited much the same response 
from operators at their open 
houses. 

Morris Piha, of Greater 
Southern in Atlanta, Ga., was 
surprised at the nice turnout for 
a showing of this kind and at 
this time of the year. Most At- 
lanta operators arrived at lunch 
time and Piha reports Greater 
Southern did very well on or- 
ders for the new machine. 

Bob Nims, of A.M.A. Dist. 
in New Orleans, said operator 
comments were largely on the 
sound, design and over-all at- 
tractiveness of the G, P Imperial. 

populated by the military. Al- 
though he has machines in Camp 
Pendleton, the largest marine 
base in the United States, the 
Vietnam conflict has eliminated 
much of the military population 
at the base. 

"I try to divide my operation 
into two distinct markets — civil- 
ian and military," Borden said. 
"Obviously I need both to main- 
tain my profit margin, especially 
since the resort trade is so sea- 
sonal." 

By maintaining two opera- 
tions, Borden can interchange 
equipment, making better use 
of both new and used coin ma- 
chines. 



His sample shipment of five 
machines barely made it in time 
and the initial order is already 
50 per cent sold. 

Bird Music, of Manhattan, 
Kan., held open house all week 
and Lu Ptacek said operator re- 
action was "just great." About 
25 operators in all attended and 
anticipate quick delivery of the 
new jukebox. 



Gorelick Joins L & R 

ST. LOUIS — Lew Ruben, 
L & R Distribuliag, Inc., 1901 
Delmar here, announced this 
week that Jack Gorelick has 
joined the sales force of the 
Sceburg branch. 

Gorelick, a 24-year veteran of 
the coin-machine business in St. 
Louis, is one of the best liked 
and best known of area coin 
people. 

Say You Sow It in 
Billboard 



'fiscUe'i's new, truly balanced, smaller, precision weight 




Skill. 

When You Think Billiards . . . Think FISCHER— That's Quality! 

FISCHER MFG. CO., INC., TIPTON, MO. 



I 



f LfCTRIC SCOREBOARDS 

OVERHEAD MODEL 
I Natural finish hordwood 
cabinet} 

• Two-faced. Scores 15-21 
and/or SO pt«. $^^Q.50 



F.O.B. Chicafo 



2 Models 

NEW SIDE-MOUNT MODEL 

(Walnut Formico flnifh — 
easy to clean) 
• Scores 15-21 and/or SO 
pts. Also 15-21 

$249^ 



pts. only. 
F.O.B, Chicago. 



BILLIARD SUPPLIES 

5 oz. Belgian Bumper Pool Bolls, 
SBt of 10, J9.00. Others $5 up 
2%" 15 Belgion numbered 

and 2W Cue Balls. Set. . .$19,95 
ly^" Balls, 1-15 w/Q Ball.. $10,00 
57" Cues— str.. $2.95 eo., $33 dz. 

51" Jointed Cues $5.50 up 

Heath and A.B.T. Coin Cliutcs. 
Complete line. Write for r»ew list. 



EACH model also hoc fheso features: 

• 10< I -player or 2-pi0yflr by simple 
plug switchover. Also 2 for 2S< 
play. 

• "Came Over" lifht lloihes on at 
end of came. 

• Easily serviced. 

• Largo metal coin box — holds $500 
in dimes. 

MARVEL Mfg. Company 

2845 W. Fullefton, Chicago, 111. 60647 
Phone :2^2) 342 2424 




unitea's 

AMAZON— 

BOWLING ALLEY 




ELECTRONIC MANUFACTURING CORP. 
3401 NORTH CALIFORNIA AVE.. CttlCAGO. ILLINOIS 6061S 
Cabl« Addrnt: WILCOIN. CHICAGO 
AVAIUBLE FOK IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DimHtlfTOR 
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FILMOIIlEaVE 



• Average cott 
^^■H^^^* per 

I,- ■ • Fitmi inclvded 

H 750 film htle. 
• All moneyi can 
be applied to 
purchase 
• Immediate 
delivery 

THE ONLY 2-in-l MACHINE COMBINING 
MOVIES A JUKE BOX IN A SINGLE UNIT 

TRY IT— 

before you buy it! 



fxclusivt tow« AMI Distributor 
fa.'Pa. S.lertev Del. Md. DC. 

IlilVlll RllSen inc 

«S5 H IIIOAO ST . fHlLA . r» ItUl 

»h0M: ?1S Ctrtt, 2 2900 



1966 AWARD WINNER AT THE 
lAAP SHOW IN CHICAGO 
GRAND PRIX 

ROAD RACER 



No Film Breakage 
No Gtttiif in tr out of Car 




• Toiti driver'! iklll • TesU hii reflexrt 

• Grades his performance • Appeals to 
all • Stimulates a desire to compete 
with ottiert • Simple mechanism • Out- 
draws all other aulo drive or left cars 

ORDER NOW . , . 

MIKE MUNYES CORP. 

577 Tenth Ave., New Terti 36. N.Y. 
PbMC: (212) BR 9-6677 



Chi-Trade School 

• Ctintinut'd from pafje 60 



Technical Institute and Midway 
Technical Institute. Bids were 
submilled to officials of the Illi- 
nois department of vocational 
training, which department will 
award a contract. Training pro- 
grams, though funded federally, 
are administered at the State 
level. 

The coin machine training 
program here will be a "coupled" 
program under which the stu- 
dent may receive tuition, tools, 
subsistence based on need and — 
hopefully — six months of on-ihe 
job training. Approval of moneys 
for on-the-job training is "up in 
the air" yet, according to MOA 
officials. 

Progress in formation of the 
Chicago school is being watched 
by associations all around the 
country. The manpower shortage 
remains acute everywhere. Tlie 
only existing specialized pro- 
grams for coin machine service- 
men are in Denver and New 
York City. Both schools are 
aided by Federal funds. 



CHICAGO — Two new dis- 
tributors will be handling the 
GP/Imperial phonograph for 
Rock-Ola Manufacturing Corp. 
in New England and Utah. 

Named outlet for the compa- 
ny's phonograph and vending 
lines for Massachusetts, Rhode 
Island, Vermont, New Hamp- 
shire and Maine was Globe 
Automatic Vending Machine 
Co., Inc., 378 Granite Street, 
Quincy, Mass. 

Top Globe executives are 
Anthony Grazio, president, and 
David Shuman, general man- 
ager. 



Valley Distributing Co., 179i' 
South 9th East, Salt Lake City, 
will handle music and vending 
for Rock-Ola in the entire State 
of Utah plus a portion of Idaho 
bounded on the North by and 
including Adams, Valley, Lemhi, 
Clark and Fremont counties', the 
counties of LiiKoln, Sublette, 
Uinta and Sweetwater in the 
State of Wyoming and the coun- 
ties of Elko, Eureka and White 
Pine in the State of Nevada. 

Key executives with Valley 
Distributors are president Meriio 
B. Kingston and sales manager 
Elden Kingston. 
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VENDING NEWS DIGEST 




CHICAGO COIN 

' _ cretrtors of 

Dependable 
Games - 

1, 2, and 4-PLAYER PIN GAMES 
BOWLERS -BALL and PUCK 
RIFLE GALLERIES 
^ NOVELTY GAMES 



CORVETTE 

6-PUYER AUTOMATIC 
BOWLING LANE 

Available in various lengths 



SORRY- 

but we underestimated the demand 

HULA-HULA- 
WE'RE ALL SOLD OUT! 

However . . . 
we suggest you wait for the 

SENSATIONAL I -PLAYER 

KICKER 

COMING SOON! 




MEDALIST 

6-PLAYER 
PUCK BOWLER 




/ of --i 
S PROVEN 11 
PROFIT MAKERS 11 



These and other Chicago Coin 
Proven Profit Makers 
Now at Your Distributor 




CHICAGO COIN MACHINE OIV. 



CHICAGO DYIMAMIC IIMDUSTRIES, iiuc 

^ \71S W DIVtRSEY BlVD . CHICAGO, IlllNOIS 60614 




SILVER ANVIL, highest award of the Public Relations Society of Ameri- 
ca, was recently presented to Automatic Retailers of America. Company 
was cited for its project for feeding undernourished children in South 
America. It was first such award ever won by a vending company. 
Shown admiring Silver Anvil are. from left. Bert Wilson, ARA director 
of public relations: William S. Fishman, president, and Han/ey T. 
Stephens, executive vice-president of ARA. 

NAMA Show Nearly Sold Out 

CHICAGO — The 60,000 square feet of exhibit space available 
for the 1966 National Automatic Merchandising Association trade 
show is nearly sold out. 

Show advisory committee chairman Robert Thomson announced 
last week that 1 34 companies have signed up for the Oct. 29-Nov. I 
event at McCormick Place here. 

The largest previous NAMA trade exhibit was in 1964, filling 
48,000 square feel. 

Restraining Order in RAV Case 

SAN DIEGO — Rowe Automatic Vendors, Inc., has been issued 
a restraining order pending the outcome of a July hearing involving 
claims against several former officials of the company amounting 
to $1.85 million. 

Superior Court Judge George Lazar issued the temporary re- 
straining order against Rowe Automatic Vendors, Inc.,; California 
Meter &rvice, KRC Service Corp., Mr. and Mrs. Paul Slaughter and 
Mr. and Mrs. Hamilton Moody. 

The hearing will determine whether the former officials should' 
be permanently prohibited from disposing of or transferring stock, 
as demanded by Tri-Financial Corp., a San Diego holding company. 

The order is a result of a $1.85 million suit filed against the 
defendants by the holding company and a subsidiary, T. F. Loans, 
Inc. The suit charges Slaughter and Moody with breach of fiduciary 
obligations when they were directors, officers and shareholders of 
the firms. 

Louisiana Soda Tax Hike Fizzes 

BATON ROUGE, La. — A proposal by New Orleans Mayor 
Victor H. Schiro and that city's council to raise the State's soft drink 
tax has died in the House Ways and Means Committee. 

There was no objection to an unfavorable report on the measure 
that would have raised the tax from one-eighth of a cent to 1 cent 
per 5 cents wholesale selling price. 

The revenue was sought to increase the pay of city employees. 

IRS Eyes Location-Costs Write-Offs 

CLEVELAND — "Location costs written off" during 1963-1965 
by American Automatic Vending Corp. here are being scrutinized 
by the Internal Revenue Service. 

Location costs written off in the last fiscal year ended Feb. 28, 
according to President Louis B. Golden, were $305,300. He said the 
company deems this an allowable deduction for income tax purposes 
and the IRS findings will be contested. 



Rock-Ola Names Two 
New Distributors 
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Clint Pierce Is Re-Elected 
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Casola reported on the status 
of Congressional action on re- 
vision of the national copyright 
law, action which has tremen- 
dous bearing on the industry be- 
cause the traditional jukebox ex- 
emption from performance roy- 
alties is threatened by the revi- 
sion. 

"We are meeting constantly 
to discuss this matter," Casola 
said. He announced that the 
MOA executive committee was 
to meet for talks in Washington 
la^t Wednesday (22). A report 
Irem the House Judiciary Sub- 
committee — currently consider- 
ing a 2-cent-per-side royalty of- 
fer made by the MOA last year 
— is expected at any moment. 

Casola also talked briefly 
about contracts and pricing. "If 
we were all working under con- 
tracts with our locations," he de- 
clared, "the value of our busi- 
nesses would double. Routes 
that have all locations on con- 
tract are selling for 100 times 
the weekly lake. This is much 
more than the off-conlract sale 
price." 

About pricing, Casola offered 
Wisconsin operators this sugges- 
tion; "You'll all remember that 
several years ago I talked to you 
about the need for dime play. 
This has since become a reality. 
Now I suggest, and I can only 
suggest this as a fellow business- 
man, that you as individual op- 
erators consider the advantages 
in two-for-a-quartcr and five- 
for-a-half play. This may be the 
only way to overcome the addi- 
tional expenses that arc giving 
so many of us problems." 

Granger explained that the 
MOA is assisting the Illinois 
Coin Machine Operators Asso- 
ciation in the foundation of a 
trade school at Chicago and he 
pledged: "MOA will help any 
Sfate get a school going." 

He traced the organizational 
process in organizing the Chi- 
cago school — from the establish- 
ment of a school committee 
ihrough many rounds of govern- 
ment red tapes — to its present 
point of progress: bids have 
been let to interested trade 
schools in the Chicago area and 
only two more approvals from 
the Department of Health, Edu- 
cation and Welfare are neces- 
sary before the school doors 
open. 

"Funds should be forthcoming 
by the end of July," Granger 
said. 

Designed for operation under 
terms of the Federal Manpower 
Development Training Act, the 
Chicafo school will function un- 
der what terms of the Act de- 
scribe as a "coupled program," 
Granger said. This means both 
institutional and on-the-job-train- 
ing. Granger explained. For in- 
stitutional training, the govern- 
ment pays the student's tuition 
and subsistence. If details are 
worked out. Granger said, funds 
will also be available for some 
payment to the student while in 
six months of on-the-job train- 
ing. 

"The on-the-job part of the 
funds is still up in the air," 
Granger said. He pointed out 
tl)jt( the government training 
program permits businessmen to 
submit men of their own selec- 
tion for training if that is de- 
sired. 

The MOA official also re- 
ported that the association's na- 
tionwide membership drive that 
has been going on for several 
weeks has netted to date 1 35 new 
affiliates. He lauded Pierce and 
Slate membership co-chairman 
Lou Glass for their efforts re- 
cruiting new members in the 
Badger State. 

Bob Rondeau, Empire Dis- 
tributing manager from Meno- 
minee, Mich., followed Gran- 
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ger's talk with a brief re- 
port on his investigation of Jack 
Moran's Institute of Coin Ma- 
chine Operations in Denver, the 
first coin machine school estab- 
lished under the Manpower De- 
velopment Training Act. 

Rondeau, who was selected by 
area coinmen to make the trip 
to Denver, said he was greatly 
impressed with the caliber of 
students, instructors, curriculum 
and results at the school. 

Rondeau told of testing sev- 
eral students by "bugging" a 
shuffle alley. 

"Those sludents, using their 
schematics, had all eight 'bugs' 
out of that machine in about 
15 minutes," Rondeau said. 

"The school didn't know I 
was coming," he said. 

Rondeau said he is making 
up a brochure showing what 
steps an operator must take to 
get government financing of the 
training of a coin mechanic at 
an industry trade school. 

MOA vice-president Les Mon- 
tooth, who is co<hairman of the 
association's national convention 
to be held in Chicago Oct. 28- 
.^0, said expectations are "this 
will be the best convention we've 
ever had." And he added, "I'd 
like to see you all there — wear- 
ing a badge indicating you're 
members of MOA." 



Rosen Issues 
Video Catalog 

PHILADELPHIA— The first 
published film catalog for the 
coin-operated audio-visual field 
was issued this week here by 
David Rosen, Inc. The catalog, 
with a iwo-color from cover, 
lists more than 750 film subjects 
suitable especially for every type 
of coin-operated movie-music 
machine on the market today. 

The cover identifies the book 
as a "Filmotheque-Discotheqiie 
Film Catalog" lo merely indicate 
the concept. David Rosen, who 
heads the distributing firm bear- 
ing his name, said the "Filmo- 
theque-Discotheque" name is in- 
tended to identify the concept of 
audio-visual machines. 

Rosen is the exclusive United 
Slates distributor for the new 
Cinejukcbox — Ihe "new look" 
created for Ihe combination 2- 
in-l movies and music machine 
he brought here from Milan, 
Italy. 

In addition to the selection and 
the performing artisi, along with 
Ihe type of music on film, there 
is a detailed synopsis of each 
film subject. 

The film subjects are available 
for sale or rental to all operators 
and distributors of movie-music 
machines and not only for the 




JOE ROBBINS (left) and Gil Kitt (center) of Empire Distributing. Inc.. 
greet Ray Jordon In Milwaukee during showing of the new Rock-Ola 
GP/lmperial at the Milwaukee Inn. The showing was typical of dozens 
of open-house affairs scheduled by Rock-Ola distributors during the 
week of June 13 to give operators their first glimpse of the GP/lmperial. 



machines distributed or sold by 
his own company. 

"I have no desire to keep this 



vast film library merely for my- 
self," said Rosen. The catalog 
is free. 



GOTTLIEB'S 



2 -player 






ACTION! FUM EXCITEMENT! 



Swinging target 
"Double Bonus" 
scores up to 200 
points. 



2 auto-shooters fire 
ball at swinging 
target. 



Brilliantly illumi- 
nated back glass. 



9 rollovers advance 
red and yellow 
bonuses. 



4 rollovers turn 
"pop" bumpers on 
and off. 



Adjustable 3 or 5 
ball play. 



That Extra Touch of 
Quality and ORIGINAUTY 



1140-50 N. Kovtnftr Avenu 
Chic»90. III. 60651 
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ALUMII^UM 

DE-CREASED 

DISCS 

rOR STANDARD 
AND 
HARVARD 




MHAL TYPnS 

• l>«clc»d In r»llt of 1M 

• Avillabic wtth tpccial Imprint 

Call our PARTS I SERVICE De|iL 
for all your Typer needs 




1311 N. WESTERN AVE. 
CHICAGO 22. ILL. • EV 4-J120 



when answering ads . 
Say You Sow It in 
Billboard 



COINMEN 

■W THE WEWS 

PCNNSYLVANIA 

At Bedford, Pa., recenlly, Harry 
Rosen, Allegheny Cigarette Service 
Co.. Pittsburgh, was elected presi- 
dent of the Pennsylvania Auto- 
matic Merchandising Council, and 
A. W. Weller, Vending Service. 
Inc.. Shamokin, and Richard A. 
Grady, Canteen Food and Vending 
Service, Philadelphia, were elected 
vice-presidents. Elected treasurer 
was Jack Cantrcll, Superior Vend- 
ing, Inc., McKees Rocks. 

The 300 attending elected a 
board of governors comprised of 
Carl Ber^n, Automatic Coin 
Vending Corp., Chester; John J. 
0*Brien, Interstate Vending Co.. 
Philadelphia: Paul J. Schalm Jr^ 
Automatic Cigarette Service Co.. 
Inc., Kingston; Frank E. Speer, 
ARA Service of Lehigh Valley, 
Allcntown. and Lee Weiner, Amer- 
ican Vending Co., Inc., Glenside. 



What to Do About LOM's 



Set your sights on 
American 




"The Worlds Finest" 
Imperial Shuffleboard 



and you zero in on higher profits. 

American's Imperial Shuffleboard has earned the reputation 
of being the ''standard of the coin industry." In appearance, 
construction and operation it is years ahead of any other 
shuffletward. 

American Shuffleboard Co. 

210 Palerson Plank Road. Union Cily. N.J. (201) UN 5-663J 
(Lo, AngclcB Office — 1423 Souihwcstem Avenue) 




Billboard's 

Fourth 

Annual 



COIN MACHINE 
DIRECTORY 

A lact-packed V/i" by U" casy-to-UK dircctoiy. 
Must reading for opeiators w«itiii{ up-to-date markoting information. 

Extra copies only $1.00 ea. 

Non-Subscribers 

Use coupon below. 

Receive Billboard weekly and get the 1966 
Coin Directory at no extra charge. 
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Juit mail r«^v«tt vr4«r todojr 

RIUBOARD, 3160 Poll«rK>n Street, Cincinnoti, Ohio 43214 
Pleas* enter my subicription to BILLBOAltD for 

□ 1 YEAH $20 □ S YEAHS $45 □ New Q Renew 

Q Payment encloied Q 2 EXTRA iiiuei for cash Q Bill me lottr 



Above lubKription rates for Continental U. S. & Canada. 
Overseas rales on request. 



Company— 



Address— 

City 



.Slot* t ZipL. 
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. TMtaL. 



that "blue-sky" type salesmen are working the 
area, you can: 

/. Blast the profits pipedream by informing the 
location of economic realities. When the location 
realized that you do not make 14 cents a pack 
on cigarets, for example, he's already on the road 
to disillusionment. You're dealing with a busi- 
nessman who has been hypnotized, if the sales- 
man has already made his approach. Only cold, 
hard, believable economic facts will dissuade him. 

One benefit of this approach, according to 
many operators, is that they realize what little 
data on their operation they have in "meaty," 
condensed, easy-to-get-at form. This forces them 
to explain their businesses to themselves in order 
to explain to locations why the claims of the fast- 
talking salesman couldn't be the truth. In short, 
arm yourself with information. 

2. Show the location what the experiences of 
others have been. 

There are published case histories of location 
owners who have been deluded into thinking that 
they could get rich quick and without work by 
owning their own machines. You can obtain copies 
of some of these to show the location by writing 
to Billboard magazine. Show these case histories 
to your location representatives. 

And from time to time machine manufacturers 
have prepared information pieces which may 
prove helpful. 

3. Familiarize the location proprietor with the 
disadvantages of owning his own machine. 

Dispel the "rainbows without work" idea. All 
the location has heard from the promoter has been 
about reaping. You are in a position to advise, 
from experience, of the required sowing. Much 
has been made of the investment a location saves 
by having an operator-owned-and-serviced ma- 
chine. This is a strong point to make with indus- 
trial locations, or locations having multiple ma- 
chines. But the typical tavern operator, say, is not 
discouraged by the prospect of capital outlay in 
this type of situation because he is usually pretty 
well convinced, by virtue of the song and dance 
he has been handed, that the capital investment 
is worth it and will soon be repaid from the fan- 
tastic profits. 

The disadvantages that seem to impress location 
representatives more than capital outlay are those 
involved in servicing a machine, handling major 
repairs, obtaining cigarets or records or any type 
of merchandise, catering to customer demands, 
programming music, etc. All this results in lost 
location operation time, detracts from the real 
business of running the establishment. 

And there is a duo of important details always 
overlooked by the promoter. He may have dis- 
cussed obtaining merchandise and servicing the 
machine, but he never mentioned these two de- 
tails: slugs and taxes. 

Most of the machines sold by these promoters 
lack suitable coin-accepting or, if you prefer, 
slug rejecting — components. They are normally 
cheaply made and poorly equipped machines, sold 
at inflated prices. The location owner is totally 
unaware of the troubles he would face with re- 
spect so slugs, bent coins, old coins, etc. 

The location is also ignorant about the subject 
of license fees and taxes. Sales taxes are especially 
shocking to the location. Where such taxes are 
applicable, knowledge of location liability alone 
can often bring the proprietor back down to earth. 

4. Survey your locations. In some instances, 
when a dangerous and successful group of "blue- 
sky" salesmen are working a given area, you are 
wise to tour your locations and warn them that 
they might be approached. In this way you may 
also learn if they have already been approached. 
(In one instance an operator took a newspaper 
ad to warn locations and he not only protected 
his own but picked up a couple of new ones.) 

5. Offer the location representative an alter- 
native to buying his own machine. Where the 
location has been approached and seems deter- 
mined to purchase a machine from a promoter, 
one of the following three counterproposals may 
work: 

a. LET HIM OPERATE THE MACHINE 
ALREADY ON LOCATION. Give him the keys 
to the machine you already have in his place 
of business. Let him experience some of the prob- 
lems for awhile. In time he'll likely ask for a 
return to your original arrangement with him. You 
may even specify the time of the trial period. 

b. OFFER HIM THE LEND-LEASE PLAN. 

Under this proposal, the operator offers to lease 
a machine to the location. Sometimes this includes 
supplying service, programming, merchandise, etc. 
The purpose here is the same as in turning over 
the machine to the location — that is, to keep in 
contact with the location so that when he is dis- 
illusioned be will ask to return to his original 



status. This second method has the advantage 
that the operator is still making some money 
from the machine. 

c. PROPOSE A SALE AND SERVICE AR- 
RANGEMENT: Another type of counteroffer, 
this one is the suggestion that the location buy a 
machine from you instead of the "blue-sky" sales- 
man. Before you discount this solution, remember 
this sort of a proposal has all the advantages of 
the first two counteroffers plus one other big ad- 
vantage: it is an opportunity for you to regain 
some of your capital investment in equipment, 
assuming you sell the location used equipment. 
Often the operator will also offer to service the 
equipment in order to remain in contact and de- 
termine when the day of disillusionment has come. 

What YOU CAN DO after the location ha> 
piuchased a machine. 

/. You can provide assistance in the location 
owner's extricating himself. If the location realizes 
that an error was made, the operator may offer 
assistance. But you should not suggest to the 
proprietor any course of action without consult- 
ing your attorney and the location's attorney. 

Some operators have offered to pay the freight 
costs in shipping a location-owned machine back 
to the headquarten of its seller. But even though 
the location may appear to have valid legal 
grounds for voiding his contract to purchase a 
machine, and even though the persons who sold 
him the machine may be under scrutiny or even 
indictment by law enforcement agencies, do not 
advise the location to avoid the contract without 
first seeking legal counsel. 

2. Offer to replace the purchased machine. In 
some cases, where the location has not as yet 
become dissatisfied with being in the coin ma- 
chine business, the operator has found it fruitful 
to offer to replace the location-owned machine 
on a trade-in basis (first showing the location the 
true market value of the machine he has acquired 
at several times the fair market price) or under 
lend-lease or the sale and service types of agree- 
ment previously discussed. 

What alHHit the operator's license? 

One method of combatting location-owned ma- 
chines, a method very popular in years past and 
still mentioned from time to time, has been to 
"form a group and lobby for an operator's 
license." An operator's license usually involves 
payment of a rather high fee (often SI 00 or 
more) for the first machine owned or operated, 
with a low fee ($1 or so) for each additioinl 
machine. In the 1930's and 1940's many operatW 
associations lobbied for such laws, partly in the 
belief that this would discourage location owner- 
ship. Today it is an uncommon occurance — but 
it is a solution sometimes suggested. 

Experience has shown that an operator's license 
can be a self-defeating tool. Although an oper- 
ator's license on music machines has been upheld 
in the courts as valid, despite the protests of some 
location-machine owners, the courts have — at 
least in one instance — refused to apply the high 
operator's license fee against a location cigaret 
machine owner. 

But, basically, the problem is that the oper- 
ator's license does not normally deter locations 
from buying "blue-sky" equipment. They buy 
bcause they're sold on the idea that vending cig- 
arets, operating a jukebox or game is fantastically 
profitable. In such a situation, the payment of a 
high license fee seems like a small hurdle. 

On the other hand, the prospect of paying 3 or 
4 per cent of the gross receipts of a coin machine, 
as is the case in some sales tax jurisdictions, is 
is often much more frightening. In general, there- 
fore, providing locations with cold, hard facts 
about the economics of coin machine operation is 
a more successful deterrent than the operator's 
license — which can prove to be a two-edged sword. 

Just a word about contactiiig authorities. 

A step which could be taken at any stage in 
your location's encounter with the "own-your- 
own" promoter is to contact the public and private 
agencies which keep records on such salesmen 
and sales practices. This is practical if you have 
enough information on the identity of the sales- 
man and company involved. 

The leading private agency to contact for io- 
formation is your nearest Better Business Bureau. 
The most helpful public agency at the State or 
local level is your State department of consumer 
protection, if one exists in your jurisdiction. 

But if the promoters are new in the field, agen- 
cies may not have a great deal of information 
as yet. Therefore, location education and good 
location relations provide the soundest means of 
dealing with the location-owned machine threat. 

Reprints of the above article are available at 
15 cents per copy. (Quantities over 50 copies are 
10 cents each.) Write LOCATION-OWNED MA- 
CHINE REPRINT. BILLBOARD MAGAZINE. 
188 WEST RANDOLPH STREET. CHICAGO, 
ILL.. 60601. 
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NEW & USED COIN MACHINES 



PHONOGRAPHS 



ROCK-OLA 



Modtl Scltctloni 


Tear 


144« HiFI 


120 


1955 


I4S1 


SO 




1454 


120 


1956 


14SS 


200 


1957 


1458 


120 


1958 






1958 


I4all impo 1 


120 


1959 


1475 Tclnpa 1 


200 


1959 


147STtinp« 11 


120 


1960 


14a5Tim|» 11 


200 


1960 


I4U Digli 


120 


1961 


1495 Utqis 


200 


1961 


1493 Princeii 


100 


1962 


1494 Emprett 


120 


1962 


1497 Emprtlt 


200 


1962 


414 Capri 


100 


1963 


40€ miapsody 


160 


1963 


404 Capri 


100 


1964 


418 Rhapsody 


160 


1964-65 


474 Prineeu 






Royal 


100 


196445 


42S Grand Prix 


160 


1964-6S 


426 Grapil 






Prix II 


160 


196546 


429 Starlcl 


100 


1965-66 


433 G/P 






Imperial 


160 


1966-67 



ROWE MFG. 



C-80 




130 


1955 


G-120 




120 


1955 


0-200 




200 


1956 


H 120 




120 


19S7 


H-lOO 




200 




1-1 OOM 




100 


1958 


1-200M 




200 


1958 


1-200E 




200 


1958 


J-120 




120 


19S9 


J-900K 




300 


1959 


J-200M 




200 


1959 


K-120 




120 


1960 


11-200 




200 


1960 


Continental 




200 


1960 


lyric 




10O 


1960 


Cantincittal 


2 


10O 


1961 


Continental 


3 


200 


1961 


Rewe AMI 




200 


1961-63 


Rewe AMI 




160 


1963-63 


Rows AMI 




10O 


1963-63 


Tropicana 




200 


1963-64 


Tropicana 




160 


1963-64 


Trppicana 




100 


1963-64 


Diplomat 




200 


1965 


iandltand 




200 


1965 


SEEBURG 




VIOO 




300 


19S5 


100J 




100 


1955 


*S300 




20O 


1956 


1100 




100 


1957 


XD20O 




200 


1957 


161 




160 


1958 


Ml 




200 


1958 


220 




100 


1958 


m 




160 


1998 


S-100 




100 


1999 


Q-160 




160 


1999 


ATIOO 




100 


1961 


ATI 60 




160 


1961 


OS 100 




100 


1961 


OS 160 




160 


1961 


lPC-1 




160 


1963 


LP-400 




160 


1964 


U-100 




100 


1964 


Eieetra 




160 


1969 


Flo«two«4 




160 


1969 


]on 




100 


1965 


WURLITZER 




1800 




104 


1955 


1900 




300 


1996 


2000 




200 


1996 


3100 




300 


1957 


2104 




104 


1997 


2150 




300 


1957 


2200 




300 


1958 


2204 




104 


1998 


22JO 




200 


1998 


330O 




200 


1999 


2304 




104 


1959 


2310 




100 


1959 


2400 




300 


1960 


240C 




104 


1960 


2410 




100 


I960 


2900 




200 


1961 


2M4 




104 


1961 


U10 




100 


1961 


2600 




200 


1961 


2610 




10O 


1961 


2700 




200 


1963 


2710 




100 


1963 


2800 




200 


1964 


2810 




100 


1964 


2900 




300 


1965 


2900-A 




100 


1965 


3Mo 




30O 


1969 


3000-8 




300 


1969 



AUDIO-VISU AL 

I COLOR-SONIK~| 

Cclor-Soniei (Soundfilm Uathin*) 



DAVID ROSEN, INC. 



Cinejukebei 

Filmotheiito-Ditcethe^uc 
(Soundfrtm Msctimts) 



SCOPITONE, INC. 



ScipHwio (Sovidlilm M«hlpa) 

JULY 2, 1966, BILLBOARD 



FLIPPER GAMES 



I BALLY I 

Gamt 

Acel Hi|h 4P 
Band Wagon 4P 
BIp Day 4P 
Blue Ribbon 4P 
Bonpo IP 
Ball FiBhl IP 
Bin SI6P IP 
Cpralval 
CIrtat 

Cr«ss Couatry 
Cwe-Teasa IP 
Olieoleb 2P 
50'W 2P 
Gold Rutb IP 
brand lour 
Happy Tour IP 
Harveft IP 
Hay Rida IP 
Hootenanny IP 
Mad World IP 
Maple Circle 
Moote Carlo IP 
Moonehot 
Sheba IP 
Six Sticlit 6P 
Sky Diver IP 
star Jet 2P 
Trio IP 
3 la 1 IP 
3-ln-Liao 4P 
U.S.A. 

Wild Wheeli 2P 



roar 

i/u 
s/u 

9/44 
2/66 
3/44 
1/69 
1/4S 
11/57 
8/S7 
4/61 
7/61 
9/65 
8/65 
9/66 
7/64 
7/64 
10/64 
10/64 
11/61 
9/64 
6/65 
3/44 
3/61 
1/69 
4/66 
4/64 
12/61 
9/65 
8/64 
8/69 
8/91 
3/66 



CHICAGO COIN 



IroflCB IP 


9/64 




12/63 


Mull HuU 29 


9/66 


Muitini 2P 


10/64 


Roytl Flash 2P 


8/64 


aWn VSIIty 


8/63 


UUI ILlLD 




■rouna norifl ir 


7/99 




9/99 


laak-A-Ball IP 


9/65 


lig Top IP 


1/64 


lonanta 2P 


6/64 


lowling Queen IP 


8/64 


Brite Star 2P 


4/58 


Iwckaroo 


6/65 


Captain Kidd 2P 


J/to 


Central Par* IP 


4/4* 


Cantoft 4P 


10/58 


Continentol Cafe 2P 


7/57 






[o«er Girl IP 


7/62 


low Poke 


5/65 


Tritl Crosi IP 


3/58 


Dancing Dolls IP 


6/60 


Dodge City 4P 


7/69 


Doable Action 2P 


1/59 


Egg Head IP 


12/61 


^air Lady 


11/5« 


^alttaff 4P 


11/57 


Fatkien Shaw 2P 


6/62 


Magihip 


1/57 


Clipper 1 P 




Clipper Clown 


4/62 


^tipper Cowboy IP 


10/62 


Mipper Fair IP 


11/61 


Clipper Parade 


5/61 


Flipper Pool 1 P 


11/65 


Fote Finitk IP 


1/61 


Flying Ckarlotl 2P 


10/61 


vaucho 4P 


1/61 


GIgl IP 


11/61 


Gondolier 2P 


8/58 


Happy Clown 4P 


11/64 


Hi-Dlver IP 


4/59 


Hi Dolly 


9/65 


Ice Revae 


12/69 


Ice Shew 


1/66 


Kewpio Dell IP 


10/60 


(Ings I Queeni 


4/65 


-aacar 3P 


9/61 


liberty Belle 4P 


3/62 


lightning Ball IP 


13/99 


lite-A-Card 2P 


3/60 


Mademoiielle 2P 


11/99 


Malettic 


4/97 


MaloreHel IP 


8/64 


Maiquerade 


2/66 


Mayfair 2P 


6/66 


Melody lane 2P 


9/60 


Merry-Go-Round 2P 


12/60 


Mlu Annabelle IP 


8/9t 


Nortll Star IP 


10/64 


>hlabama 4P 


2/61 


>lympict IP 


9/62 


Paradlie 


11/65 


*icnie IP 


10/98 


'rrriew 2P 


8/61 


Queen af Diamondt 


6/99 


Race Time 2P 


l/5» 


Racfc-A-Ball 2P 


11/62 


Rocket Skip IP 


9/98 


Rata Paol IP 


7/91 


Rayal Flash 


9/97 


lea Share 3P 


9/44 


[even Seal 2P 


1/60 


Ship-Mates 4P 


2/64 


Shawhwt IP 


4/41 


Sllyat IP 


10/97 


Sitfia' Pretty IP 


11/98 


Skyline IP 


1/69 


Slick Chick IP 


4/61 


SpM-A-Card IP 


3/60 


Spr. Clrcai 2P 


10/57 


Straight Flash IP 


12/57 


Straight Shaoter 


2/59 


Sunsot 2P 


11/61 


SuBlhina IP 


IO/5t 


Sweet Hearts IP 


9/61 


Sweet Sloax 4P 


9/59 


Swing Alang 3P 


7/61 


Texan 4P 


4/40 


Thora Bred 3P 


2/49 


Tropic Isle IP 


9/62 


Unlyerte IP 


10/99 


Wagan Train IP 


4/40 


Whirlwind 3P 


3/98 



Flipper Games 


(Cont.) 


Cami 


Tear 


World Beaaliea IP 


1/60 


Warld Champ IP 


1/57 


WarM Fair IP 


S/64 



KEENEY 



BiMk Ora|«N 


1/il 


C«lor«na SP 


11/61 


El RaKhe HKltuda l1/«3 


Flash lack 


8/61 


Ca^art IP 


9/61 


0\i PUntatlM 


3/61 


Pohtf Fact 2P 


9/63 


Ralnhow 


6/62 


MIDWAY 




Radaa 


11/64 


Winner IP 


12/61 



WILLIAMS 



A-Ga-Go 4P 


6/66 


Alpiaa Clab 


1/69 


■aat Hia Claeh IP 


12/61 


■l| Chief 4P 


9/69 


BIb DaMy IP 


'/61 


Big Deal IP 


2/63 


Black Jet IP 


1/60 


Bawl-A-Strike 


13/69 


Catlna IP 


10/58 


Clab Haate IP 


10/99 


Caiuotta 


4/62 


Cmssword 1 P 


4/59 


DarH IP 


6/60 


Eager Beever 3P 


4/65 


Eight Ball 3P 


1/66 


El Tare 2P 


8/63 


Fiesta 3P 


13/59 


Fawr Roses IP 


11/62 


Favr Star IP 


7/98 


Full Hause IP 


3/66 


Gay Paree 


6/97 


Golden Bells IP 


9/59 


Galden Glares IP 


1/60 


Grand Slam Baseball 


2/64 


Gaiker IP 


9/98 


Heal Waya IP 


7/44 


Jig Saw IP 


12/57 


Jampin' Jacks 2P 


4/43 


Jangle IP 


9/60 


Kingpia 


9/42 


Kiags IP 


8/57 


lucky Strike IP 


8/65 


Maidi Grat 4f 


Il/U 


Merry Widow 4P 


10/63 


Maalin Raage IP 


6/65 


Matic Man 4P 


8/60 


Naples 2P 


9/57 


Nags IP 


3/60 


Oh, Boy 2P 


2/64 


Palaaha IP 


3/64 


Pat 'a GaM IP 


7/69 


Pretty Baby IP 


1/69 


Btna IP 


10/99 


■Irer Baal IP 


»/64 


Backet IP 


11/99 


San Franclsca 2P 


S/64 


Satellite IP 


7/98 


Sea Wall IP 


7/99 


Serenade 2P 


9/60 


Ski Club 


3/69 


Skill Paal IP 


6/63 


Soccer IP 


3/64 


Space Ship If 


12/61 


Starfira 


1/57 


Statplechasa IP 


11/57 


Stap 8 Ga 


8/64 


Taacbare' Pel IP 


1/66 


10 Strike IP 


1/58 


3-S IP 


11/5* 


TIc-Tac-Taa IP 


1/59 


Taffl-Tom 2P 


1/63 


Tap Hand 


9/66 


Tap Hat 


10/98 


Trade Winds 


6/62 


Tarf Champ 


8/8* 


Twenty-One IP 


2/60 


Vagaband 


10/62 


Valiant 2P 


8/62 


Viking 2P 


10/61 


Wing Oing IP 


12/44 


Whanpee 4P 


10/64 


lig-Zag IP 


12/64 


BOWLERS 




1 BALLY 1 




ABC Bowl lane 


1/97 


ABC Qiampian 


10/97 


ABC Spr. Del 


9/97 


ABC Tewrnament 


6/57 


All-star Bawling 


13/97 


All-Star Deluxe 


3/3* 


All-The-Way 


10/64 


Big 7 Shatlle 


9/62 


Bowler 1969 2P 


9/69 


Bawler 1966 


4/6* 


Challenger 


9/59 


ebb Bewlar 


2/59 


Clab Deluxe 


5/59 


Del. Bally Bawler 16' 


1/64 


Jamba Dahne 


9/40 


lacky Alley 


8/58 


Lachy ShaHle 


9/58 


Monarch Bowler 


11/59 


Ofllclal Jumbo 


9/40 


Pan American 


6/59 


9pead Bawler 


11/5* 


Star ShaHle 


10/58 


Strike Bawler 


11/57 


Sapor 8 Shaffla 


4/61 


Super Shuffla 


12/61 


Trophy Bawler 


4/51 



CHICAGO COIN 



Bowlen (Cont.) 



I«tolr 

■ull'i-frt Draf ■■11 
(•dlllac lall Bawlar 

CltatlM 
ClMiic 

r, - 

DcVillt thwffit Alln 
Dwibl* Ftatwrt 
Duchtu ••wlar 
D«lit lowltr 
Expl«rtr ShvffU 
4-OMnt ShwHU 
GoM Crvwn 
Mi Star 4P 
Qrtmi Priit 
Kin| Bowfcf 
Ucky Strlkt 
Maieftk Mwler 
Mvdaltst 

Official SMr* IHa 
PUytr'i Chaica 
Preview Bawkr 
Princais 
QuMN lawltr 
Rtbaifiid Sbirffit 
Red Pin 
Rachft Shuffle 
Raval Crawii 
«-«an>c Shwffle 
Ski kawl 6P 
Spatlita Shvffle 
Stariite 
Striha Ball 
Svptr Sanlc 
T^i ga 
Tof Irau 
Towmamant lawlar 
Trifle Mi Pin Pre 
Triumph Shsffla Allay 
Twin Bawlar 
TV Bawlini Leaiaa 



MIDWAY 



UNITED 



Bawl Master 
•awHag Leaiaa 



*/» 

2/97 



WILLIAMS 



Tear 

11/69 
IVS9 
1/64 
11/58 
10/62 
7/97 
3/66 
8/64 
11/58 
8/60 
8/4* 
6/18 
ll/5t 
1/»1 
7/69 
1/41 
1/99 
1/18 
8/64 
9/64 
9/»l 
»/»8 
»/»9 
4/»I 
»/«♦ 
11/M 
1/St 
1/1* 
8/62 
6/60 
11/97 
11/U 
9/«l 
9/61 
1/69 
2/4* 
4/tS 
11/64 
2/61 
1/69 
ID/9* 
11/97 



Aetiaa 

Advanca 

Alama 

Amaiaa 

Astra 

Atlas 

Avalan 

Bank Paal 

Big Baaas 

Blaier 6P 

Bawl-A-Rama 

Bawling Alley 

Cemea 9-Star Bawliag 

Caravclle 

Ckeetah 

Circus Rall-awa 

Classic 

Catral 6P 

Cyclaaa 

Cypress 

Dliie 

Daal 

Daplai 

tagia 

Embassy 

Falcan 

5-Way 

Flask 

44»ar 

Fair 

Fatura 

Gallean 

Handicap 

Jill-JIII 

Jamba Bawling 
(ickap^a 6P 
Lancer 
Laagaa 

llne-Up 

Lucky 

Mamba Shallle 
Metader Bawlar 
Ma«erlck 
Midget Bawling 
Niagara 
Oasis 6P 
Orbit 
Pacer 

Pixie Bawler 
Palarls 
Pyremid 6P 
Regal 

Rayal Bawlar 

Rvmpas Targetic 

Sabra 

Sahara 

Savay 

Shaatiag Stars 

Shullle Baseball 

Sll«er 

Simplaa 

6.Stat 

Skippy 

Sparky 

Svnny 

Sura FIra 

Taaga 6P 

Teammate 

Tempest Shuffla 

1-Way 

Thandof Bawler 
Tiger Shaffla 
Tip Tap 
Tapper 

Temada Bawler 
Trapic Bawlar 
Ultra 
ZonlHi 



7/*2 
9/99 
4/»l 
3/66 
6/91 
8/9* 
4/62 
11/61 
2/60 
6/66 
9/1* 
11/1* 
9/»l 
1/*1 
1/»J 
9/11 
*/»l 
10/61 
10/91 
11/91 
l/tl 

n/H 

9/9* 
9/42 
4/40 
1/«1 
«/» 

l/tl 

ll/tl 
l/»9 
11/19 
Il/U 
9/97 
9/4* 
10/62 
10/99 
1/61 
11/61 
11/«4 
11/64 
11/61 
l/H 
11/1* 
6/69 
8/64 
4/»4 
8/9* 
•/** 
6/tI 
4/61 
12/97 
9/U 

va 

7/62 
9/6* 
4/1* 
6/61 
6/tl 
1/1» 
1*/I7 
11/11 
12/62 
9/6* 
10/60 
1/66 
ll/It 
2/»* 
9/lt 
*/»4 
7/64 
lO/M 
2/«4 
1/6* 
»/M 
«/«* 
«/•» 



lalkA-*aH 6P 



12/M 

(Conlinued on pane 66i 

«s 

CC; 



NEW & USED COIN MACHIN 



Continued from pane 65 



POOL TABLES 
I SHUFFLEBOAR DS 

I ALL-TECH INDUSTRIES | 



t pMktl) 
GiM CrnI (*Wtr, 

ciu criit aw%7; 

* fcM) 
E<M Crnt (4'ia', 
t pMktt) 



AMERICAN SHUFFLEBOARD 



Btnk Shat 
CIralc "t" 
Clinic -7" 
ClMtlc "»" 
ElKtri "«" 
[Uctri '7" 
IlKtri 

Imptrlal CuthiM 
lma«rial Shufflabaarrf 



(»') 

(«', t packat) 

17'. « packal) 

(S'. « rackal) 

«', t fMkri) 

O; i packat) 

((', < paakal) 

ir 

14- t« Jl' 



BATES INDUSTRIES 



ttrnii Pool T«kl«s 



FISCHER MFG. CO. 



Emprcii lOIA 

R«9Mt 91 R 
Rigtnt 77 B 

FItsta 54 (ribsund pool) 



101"lS7" 

W'Ksa" 

77"ii45" 
M"i«S" 
57"i41" 



GOTHAM EDUCATIONAL EQUIP. 



Ellptlpoal (ellipticil labia) 



IRVING KAYE CO., INC. 



Cain-Op Madelf 

Delaia Hcgular Klub Paol St"tW 

Oaluie Jainbo Klub real 7J">43" 

Dalma tUtiiic Hark I 77">4S" 

Dtlaia Eldorado Mark II U"«47" 

Daluxa EMarada Mark III WtSV 

Daloia Eldarada Mark IV 1l>5"i57" 

«tluia Eldarada Mark V n4"xM" 

Daluxa Eldarada 44 77"x4S" 

Daluxa SaliMita 77"i4S" 

El Dorado ShgHIa Baard - 
Rin|-0 Raund Pool Table 54" diamatar 



NATIONAL SHUFFLEBOARD CO. 



Astraltle Shufflebeard 
Cbampion Shufflebaard 
Slar Lite SkuHleboard 
Strtamlinar ShuHleboard 
Cofapat I 
Carmat II 
Coronet III 
Coronet IV 



14 '^J' 
14'-32' 
13' 

l4'-»' 
4S"x77" 
5I"«»I" 
5»"x1DS" 
4a"x113" 



UNITED BILLIARDS 



Model 400 
Modtl 300 



U.S. BILLIARDS, INC. 



Pro 1 
Pro J 

Pro 3 
Pro 4 

Pro 5 

Modal 4700 Camat 
Madal 7700 Comet 
Model 1200 Comet 
Model 9100 Comet 
Mattanj Pra 37 
Club Pool 

Deluxe Ratatfan Bumper 
Deluxe Rotation Bumper 
Electro Pool 



7S"x43". 4 pKbOt 
>a"lS1", 4 pKket 
93"iS3". 4 poekot 
I03"i5l", 4 pockal 
Il4"x44", 4 poibal 
4 pocket series 
4 packet laries 
4 packet lerlei 

iO"iB4" 
34x40, 7Sx43 
Madel 48 
Medal 47 



VALLEY SALES CO. 



Bumper Pool Series 
533S/W Ref. Silo 
7834 
a75A 
935A 
103S 

El Magnifica Sarin 

•44 

M4 
1014 



7i"x4S" 

W'xSO" 
»3"xi3" 
lOCxST" 

•«"x30" 
»3"x53" 
10l"x37" 



ARCADE EQUIPMENT 



AMERICAN SHUFFLEBOARD 



AUTO PHOTO 



Aalo Pketo Model 9 
Madel II Stadia 



Arcade Equipment (Cant.) 



BALLY 





TMT 

" ' 


Ball Park 


t/M 


Bank Ball 


1/« 


ftarrtl-O-Fun 'AS 


11/41 


Batting Practice 


•/59 


BtMvty Conlcit 


1/M 


Big Inning 


5/3B 


Cr oil word 


1/54 


Ool. Skill Parade 


4/59 


Dfrky 6un 




Fun Cniist 


2/44 


Fvn Pliant 




Fun Spot 


11/42 


Golf (htmf 


l/U 


Hmvv Hitter 




Moon Itairitf 


rm 


Queens (Bth. It. Trop.) 


3/40 


Sharpikoetir 


2/41 


Skill Ocrkr 


10/40 


Skill Parade 


Vif 


Skill Roll 


3/M 


Skill Score 


4/40 


Splnntr Novelty 


2/41 


Spoak 6iM 


VSi 


Table Hockey 


V4B 


Target Rftll 


1/5B 


Target 


10/Sf 


Undertea Raider 





T. H. BERGMAN CO. 



CHICAGO COIN 



All-star Baseball 


1/43 


Basketball Cbamp 




Batter Up 


4/3» 


Bit Hit 


10/41 


Bif Laagua 


S/4J 


Boll's-Era Baseball 




Champian Rifle Ranfa 


1/44 


Criss Cross Hockey 


10/M 


CraRuet 


•/5i 


4-Player Darby 




Coalae 




loog Ringa Rifle Gallery 


1/4J 


MM|a« Skaa Super Model 




Par Colt 


♦/45 


Playlaal llfla Cillery 


«/5» 


Pany Express 


4/iO 


Pop Up 


10/44 


Pro iasketball 


4/41 


Ray Con 


10/40 


RIat Con 


4/43 


Sbaat tka Cloxn 




Steam Stioval 


J/S4 


Texas Rontar GatllnB Cun 


n/4s 


TV Baseball 


3/44 


Twin Hackay 




Wild West 


vn 



DuKANE CORP. 



Ski 'n Skorv 
Grand Prix 



EXHIBIT SUPPLY 



Gan Patrol 
Jet 6vn 
Jungle Hvnt 
Peny Iiipreii 
Pop Gun 
Ringrr Ball 
Six Shooter 
Spece Gun 
Treasure Cove 
Shooting Gallery 



GENCO 



circus Rifle 

Davy Crockett 

F>n Fair 

Cun Clob 

CvR Fair 

Gypsy Grandma 

Hi Fly Baieball 

Lucky Sevan 

Motarama 

Night FiBhter 

Sky Gunner 

Space Age Gun 

State Fair Rifle Gallery 

2-Player Iasketball 



t4 



♦/57 

11/M 



3/37 
10/34 
*/» 

S/M 

J/J7 
5/3* 

10/57 



4/51 

4/54 



MARVEL MFG. CO. 



Stuggfr-CeuRter 
Baieball (U. Sc. lOc) 



MIDWAY 



Baiooka 


10/40 


Carnival Target Gallery 


1/43 


Deluxe Baieball 


5/41 


FlyiaB Toms 


10/44 


Joker Boll 


11/39 


Little League 


1/44 


Monster Gun 


9/45 


Mystery Score 


7/43 


Play Ball 


4/45 


Raceway 


10/43 


Red Ball 


S/M 


Rifle Champ 


V« 


Rifle Range 


4/43 


Shaetifig Gallery 


J/40 


Slugger Baseball 


3/43 


Target Gallery 


7/41 


Tap Hit Baseball 


3/44 


Trophy Gun 


4/44 



Arcade Equipment (Cant.) 



MUNVES 



Atr Fattball 

Air Hockey 
tiko Uco 
Sitllllto Tracker 



5/5B 
5/59 



MUTOSCOPE 



Ace Bember 
Atamic Bomber 
Bang-O-Rama 
Drive Yavnelf 
Drive MMtIt 
flying Save en 
K.O. Chamr 
lord's Prayer 
Pkatt (DclvKe) 
Sllvor Qlovn 
Sky Fighter 



SOUTHLAND ENGINEERING 



Fast Drew 
lltllo Pro 



'43 
3/44 
4/tl 



STANDARD HARVARD 



UNITED MANUFACTURING 



Bonus Baseball 
Jimgia Gun 
Pirate Con 
Sky (ailar 
Spr. Sksggar 
Tankeo Baseball 



3/41 

10/34 
10/5a 
4/34 
3/59 



URBAN INDUSTRIES 



AP 10 Theater 

AP 10 Centele Theeter 

AP Paneran Theater 

KKT Kiddle Kartean Theater 



WILLIAMS 



■iiaball 


•57 


Crone 


10/54 


CnsBOdar 


*/5t 


Dofwao iotling Cbamp 


3/41 


Oooble Play 


4/5* 


Extra Inning 


5/41 


**aggar 


4/54 


Hartvlas 


1/59 


Hallywood Driving Range 


4/45 


Major League 


3/«3 


Major Leaguer 




Mini Calf 


10/44 


Official Baseball 


4/40 


Penny Clown 


11/54 


Pitch A Bat IP 


4/44 


PInckhlltar 


4/5» 


Rood Recar 


5/41 


Sborhtop 


4/S» 


Toa PIM 


11/57 


IMMit 


11/57 


mass 


•/S9 


Vaisgoard 


10/50 


Voica-O-Crapb 


'41 


World Sorles 


5/41 



KIDDIE RIDES 



ALL-TECH INDUSTRIES 

Cow Pony 
Chvck Wagon 
Crosi Country Racer 
Fir* tngino 
HUWiy Patrol 
Indian Scout 
Midget Racer 
Muilcal Ferrli Wheel 
Santa Fe Caprcis 
Satellite Explorer 
Stage Csack 



BALLY 



Bwcky Bronco 
Champion Hone 
Moon Ride 
Pony Twins 
SpK* Ship 
Sp««4 Boot 
Toontrvillt Trolley 



CHICAGO COIN 



Round the World Triintr 
Super Jet 



AL FISCHER & CO. 



Flipoer 
Botmobile 
Jungle Tiger 



Kidciie Ridei (Cent.) 



PAUL W. HAWKINS 



Model 

Bn Hvr Chiritt 
Derby Pony 
Leo Hie Uoa 
Mintang 
Pony Cart 
Rodeo Pony 
Sam the Clown 
Twin Qvortcrkorte 



MUTOSCOPE 



pMy CMt 
SpMO Cayivk 



1S/M 



SOUTHLAND ENGINEERING 



Kiddie Railroad 
Orklting Gemini 
Space Ship 
Trovel Pony 
Traveling DInoiawr 
Traveling Frog 



UNIQUE INDUSTRIES 



Stone Ago Rock-It 
Armored Tank 
Air Force Jeep 



CIGARET VENDERS 

I AUTOMATIC PRODUCTS | 

Smokashop Stsrilte 430, 17 Col., 430 Cap. 
Smabeshop Slarlite 150, 34 Cal , B90 Cag. 
Smokashop Bank Mod., IS Sel., 430 Cop. 
Smokeshop Bank Mod., 17 Sal., tSO Cop. 
Smakeshap Slimline VOB, IB Cel., 450 Cap. 
Smokeshop Slimline V-17, IB Col., 440 Clf. 
Smoknhap Slimline V-14, Col., ISO Cop. 
Smokeshop Starlita 450, IB Cal , 430 Cag. 
Smakeshat Mad., 900, 9 Cel., 900 Cap. 



COAN MFG. 



V-Salact-lt 74440, I Col., 74 Cap., 15/30/15C 

withaut matches 
V-Soloct-lt 74-APC, 1 Cel.. 74 Cap., 30c ar 35c 

wHfi nutchee 
U-5alacMI 94-UM, I Col., 94 Cap., 30c ar 35c 

withoot motchos 
U-5elocl.|l 944IC. I Col.. 94 Cop., 30c or 35c 

wtlb matckao 
U Salect-lt 114-WM, 1 Cel., 114 Cap., w/o 

matchao 

U-Soloe< II4-WC, 1 Col., 114 Cop., w/motches 



NATIONAL VENDORS, INC. 



7S«. 7 Col. 

9M, 9 Col., Monaol 

9MI, 9 Cel., Moaoal 

11M, 11 Col., Monaol 

11ML, 11 Cel., 450 Cop. 

Ill, 11 Col., 430 Cop. 

Consoletto M, 10 Col., 470 Cop. 

Ctm BW, llactrlc, 22 Col., NO C4p. 

113, 13 Col., 447 Cop. 

113, 13 Col., 414 Cap. 

Madolina ItM. n Col., 414 Up. 

Moduline BOM, 30 Col., B50 Cap. 



ROCK-OLA MFG. 



Caravelle, 20 Cel., 



' Cop. 



ROWE MFG. 



Diplomat, B Col. 

Prosideat, a Cal. 

Royal, 10 Cal. 

510, 11 Col., 510 Cop. 

Commaadar, 11 Col., Hoc. Casis., 340 Cap. 

Ambassedar, II Col., 450 Cop. 

Ambassador, 14 Cel., 510 Cop. 

10-700, 10 Col., 700 Cap. 

Riviera, 10 Cel., BOO Cap. 

CalabrHy M4. Manoai 14 Cal , 510 Cop. 

Celebrity 140, Elae., 10 Cel., BOO Cop. 

B4R, Manool, 14 col., 510 Cop. 



SEEBURG CORP. 



E-1, n Cel., BOO Cop. 
E-1. II Cel.. BOO Cop. 
Modular 4E3, 11 Cel., B15 Cop. 
4ES, 11 Col , 813 Cap. 
Seeburg/Ou Greoier MCC-10. 10 Col., 
Console. 

Seeborg/Oa Grenier WI4T1, 14 Col.. 510 Cop. 
Saebarg/Da Grenier WMT1, 10 Col., 471 Cop. 



710 Cop. 



SHIPMAN MANUFACTURING 



Mark II Vender (13 or 17 coll.) 



THE VENDO CORP. 



Classic 30, 30 Sci., 830 Cap. 
CA1A Console, U Col., 830 Cop. 
Veodo-Stoner C-13, 15 Col., 510 Cop. 
Voodo-Stoner, 419 Special, 11 Col., 41i Coo. 



WESTINGHOUSE ELECTRIC 
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. . . the dependable line of 
money- makin' music makers 

EXCLUSIVE ROCK-OLA REVOLV- 
ING RECORD MAGAZINE. Imi- 
tated, never equaled, the Rock-Ola Re- 
volving Record Magazineand mechanical 
selector have established outstanding 
recordsofperformancc and dependability. 



A beautiful introduction 
to plush surroundings ... 

Here is the answer to prestige locations. The exciting new GP/Iraperial is a 
magnificent blend of fashionable styling and stereophonic high fidelity. 160 selections. 
Stereo-monaural. Intermixes 33' 3 and 45 RPM records. 7" LPs. Any sequence. 
Designed to capture the most elegant locations. 

Traditional Rock-Ola flair for design reaches a brilliant new level of excellence in 
this year's Imperial. Proved Rock-Ola performance features combine with new 
styling to produce a phonograph of unusual appeal. Handsome cabinet. Distinctive 
grill. Beautifully framed with long-lasting anodized aluminum trim. Rock-Ola 
Manufacturing Corporation, 800 North Kedzie Avenue, Chicago, Illinois 60651. 



EASY-TO-READ SELECTOR AND 
FULL DIMENSIONAL SOUND 
PANELS. Beautiful profile enhances 
prestige styling. .Stand-up viewing of 160 
selections. Fvill dimensional sound panel 
gives sensational room-filling sound. 



PHONETTE WALLBOX MODEL 500. 

Personal listening from 160 selections. 
Compact stereo speaker-selector unit. 
Simple selector panel and personal vol- 
ume controls. 50t coin chute optional. 
Available as Model 501 for 100 selections. 




Cor 



" ateriaT 




FflANCIS C IIUOA 

TUDOR LAN'S 
SANDS POINT 

PT HAShlNijTON 



Pop LP Spotlight! art thoss 
albums with sufficient sales 
potential, in iht opinion of 
Billboard's Review Panel, to 
achieve a listing on Bill- 
board's Top LP's charts. Spot- 
light winners in 'other cate- 
gories ore selected on (he 
bosM of their potential to 
become top sellers in their 
respective areos. 



A 11. fc 

LI N .ruos 



1146 
22 

R 
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m REVIEWS! 



YESTERDAY AND TODAY 

The Beottei. Capitol T 2553 
(M); ST 2553 (S) 

Hot album release from the Seatles includes 
their big singlet hits, "Yesterday," "No- 
where Man," "Day Tripper" and "We Can 
Work It Out." Five new cuts all have lin- 
glei polefitial wilti the strongest sounds 
coming from "Drive My Car" and "And Your 
Bird Csn Sing." 



POP SPOTLIGHT 



Louis Armstrong. Mercury MG 
21061 (M); SR 61081 (S) 

Louis Armstrong it apparently indrslructible. 
In "M*me," the featured song in this 
album, he has another hot show tune that 
will be long-lasting. Other songs tn the set 
are in varied moods but the Armstrong mark 
ii on all of Ihcm, 



POP SPOTLIGHT 

DANCE THE COOL JERK WITH 
THE CAPITOLS 

Atco 33-190 (M); SD33-190 (S) 
Featuring their Top Ten single, "Cool Jerk," 
as the title tune and basis for their debut 
album, the three boys from Detroit demon- 
strdte therr vocal and instrumental talents 
on a string of current hits and three of 
their own dance beat tunes, "Dog and Cat" 
□r "The Kick," if released as singles, could 
replace the "Cool Jerk" on the Hoi 100 
Chart. 



POP SPOTLIGHT 



A GROOVY KIND OF LOVE 

Mindbenders. Fontano MGF 
27554 (M); SRF 67554 (S) 

"A Groovy Kind of Love." the group's hit 
single in the U. S. and England, serves ai 
the title tune for their debut album The 
tno includes exciting dance beat perform- 
ances of "One Fine Day," "Seventh Son" 
and "Just a Little Bit." Hit singles po- 
tential in the cuts "Trick ie Dickie" and 
"Little Nightingale." 
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mat mm nati/ir 








POP SPOTLIGHT 



THE VERY BEST OF 
ROt ORBISON 



Monument A^LP 8043 (M); SLP 
18045 (5) 

This package of Roy Orttison's great hits, 
all with gemlike production and a strong 
dance beat, will be a big chart seller. 
Contains such tunes as "Candy Man," "Cry- 
ing," "Oh Pretty Woman," and "Only the 
Lonely," ell front Orbison's biggut period. 
Beautiful songs, beeutifully (kme. 



POP SPOTLIGHT 




THE GENE PITNEY SHO^ 



Jimmie Rodgers. Dot DLP 3717 
(M); DLP 25717 (S) 

Featuring his curreni hit single, "It's Over," 
the singer-composer has assembled a group 
of his new compositions in this ^asy listen- 
ing, and highly commercial package, "I Keep 
Thinking" and "let s Go Away" have strong 
hit singles potential. His adaptation of 
"Sloop John B" is • standovt. 



DAY FOR DECISION 



Johnny Sea. Warner Bros. W 
1659 (M); WS 1659 (S) 

Johnny Sea's "Day (or Decision" is fea- 
tured here, and this LP should follow the 
best-selling path of the hit single. Sea 
shows tremendous pop talent, too, on such 
songs as "I Believe" and 'When Johnny 
Comes Marching Home." Every tune has 
emotional impact. Can't fail. 



POP SPOTLIGHT 

THE GENE PITNEY SHOW 

Vorious Artists. Musicor MM 
2101 (M); MS 3101 (S) 

Cleverly packaged LP features the highlights 
of the Pitney show, in-person performances 
by top pop music groups. Pitney's hit 
single, "Backstage," is spotlighted, as is 
"I Love You I,0O0 Times," chart-comeback 
disk for the Platters. Other groups on the 
LP Include Teddy and the Pandas, the 
Critters and the Bitter End Singers. 




Charlie Byrd. Columbio 
2504 (M); CS 9304 (5} 

Charlie Byrd adds to his credentials as a 
guitarist. Scorning amplification, Byrd gives 
criso and sensitive performances of "Shadow 
of Your Smile," "Michelle" and "Taste of 
Honey." Charles Caleiio's arrangements and 
the use of horns and strings adds depth, 
The vocal background helps sometimes, but 
other times is a bit distracting. 



POP SPOTLIGHT 

THE BRAZILIAN SCENE 

IF Luii Bonfa. Philips PHM 200- 
208 (M); PHS 600-208 (S) 
Luiz Bonfa, a master of the guitar, demon- 
strates solid musicianship on a beautiful 
"Embolada" and a haunting "Zomba." But 
his range also includes sparkling versions 
of "Bye flye Blues," "Yesterday," and "That 
Old Black Magic." The stereo version is 
eiCCHent and should provide great pro- 
gramming for both good music and serious 
music radio stations. 



COUNTRY SPOTLIGHT 



MANY HAPPY HANGOVERS 

Jeon Shephord. Capitol T 3547 
(M); ST 2547 (S) 

Miss Shepard's singles chart smash. "Many 
Happy Hangovers fo You," tops the list of 
excellent performances that include "Day 
to Day" and "Our Past Is in My Way." 
Even the sad lyrics of a love-weeper ballad 
sound happy sung in her warm, inimitable 
vocal style. Well produced package will 
quickly hit the country LP charts. 



COUNTRY SPOTLIGHT 



WEU'S CHOICE 

Webb Pierce. Decco DL 4782 
(M); 01 74782 (S) 

A winner every time-this Webb Pierce. 
This time he comes up with beautiful ver- 
sions o( "Danny Boy" and "Time Changes 
Everything," plus bright versions of "Cotton 
Fields," "San Antonio Rose," and "You 
Ain'l No Better Than Me." 



COUNTRY SPOTLIGHT 

JIMMY NEWMAN SINGS 
COUNTRY SONGS 

Decco DL 4781 (M); DL 74781 
(S) 

"Back Pocket Money" is Jimmy Newman's 
big hit that will create « definite sales 
drive for this album. Some of the other 
great tunes include "These Boots Are Made 
for Walkin-," "Make the World Go Away," 
and "four Walls " A superb album by a 
superb showman of the country field. 



COUNTRY SPOTLIGHT 

MAN WITH A PLAN 

Corl Smith. Columbia CL 2501 
{M); CS 9301 (S> 
Carl Smith's best effort .n years. There arr 
three really great performances here^ Thr 
title song, "Man With a Plan." the old 
tearierker "Mommy Please Stay Home With 
Me," and the inspirational "Beautiful 
Wings." Both "Plan'' and "Wings" have 
hit single possibilities. Backed by other 
superb country lunes, this LP will shoot up 
the country chart, 




THE HIGH, LONESOME 
SOUND OF BILL MONROE 
AND HIS BLUE GRASS BOYS 
Decco DL 4780 (M); Dl 74780 
(S) 

Bill Monroe, the father of bluegrass, was 
never in finer form than on this selection 
of tunes recorded over a period of 13 
years. Tunes include I952's "My Dying 
Bed" and "Highway of Sorrow" recorded 
in 1964. His group included such standouts 
as Jimmy AAartin and Sonny Osborne. 



BRUCKER: SYMPHONY NO. S 
IN B FLAT/ MOZART: SYM- 
PHONY NO. 36 IN C, "LINZ" 
(2-12" LP's) 

Concertgcbouw Orch. of 
Amsterdam (Jochum). Philips 
PHM 2-591 (M), PHS 2-991 (S) 
A choice coupling here brings together two 
expansive works interpretated in hkc fash- 
ion by Jochum. HiS enthusiasm and tech- 
nique carrys over to the Concertgcbouw. 



MUSIC FROM MARLBORO 
BUSONI: FANTASIA CON* 
TRAPPUNTISTICA. REGER: 
SONATA IN A MINOR 
Peter Serkin, Rtchord Goode. 
Milcha Schneider. Columbia 
ML 6291 (M); MS 6891 (S) 
The group continues to put out excellent 
t-erfcrT^ancet. Featured are Peter Serkin, 
Richard Goode and Mischa Schreider. Both 
sides are excitingly pen'u med. 



STRAVINSKY CONDUCTS 
PULCINELLA 

Various Artists/ Columbia 
Symphony Orch. (Stravinsky). 
Columb'ia ML 6281 (M); MS 
6881 (S) 

This is a new recording, available for the 
first time in stereo. Stravinsky's present 
treatment is elaborate and much nvore com- 
plex, and adds a new dimension to the 
work5. Orchestra provides lUss iuc-poft 



SINGIN' IN THE STORM 



Shirley Verrett. RCA Victor LM 
2892 (M); LSC 2892 (S) 

What an album. No one has sung "Strange 
Fruit" like Miss Verrett, except perhaps 
Billie Holiiday. The fare is mostly Negro 
folk songs- like "No Slavery Chains for 
Me" and "Oh Freedom. " She also does Pete 
Seegcr'i "if t Had a Hammer" and "Where 
Have Ail the Flowers Gone." If she ever de- 
cides to quite opera, she has a new career. 



[jvriahted materkr 



